Circulation Gains Are 
Outweighed by Boosts 
in Rates, Study Finds 


NEw York, Feb. 17—The cost of 
reaching 1,000 magazine readers 
rose 26.6% between 1946 and 1953, 
according to a report released to- 
day by the magazine steering com- 
mittee of the Assn. of National 
Advertisers. 

The report, “Average Circula- 
tion and Rate Trends of Leading 
Magazines,” gives trend data on 
circulations, rates, costs-per- 
thousand and single copy prices 
for 54 consumer and farm maga- 


Magazine Costs-per-1,000 Rose 26.6% 
Between 1946 and 1953, ANA Reports 


|zines combined and for 10 dif- 
ferent groups. 


| 


= Some of the more interesting 


by the ANA survey are: 

1. Average circulation of the 54 
magazines increased by 24.4% be-| 
tween 1946 and 1953, from 1,-| 
547,826 to 1,924,888. At the same 
time, the advertising rate (based 
on the one-time b&w page cost) 
increased by 56.9%, from $3,737 
to $5,863. This results in the 26.- 
6% cost-per-1,000 increase. 


generally declining. In 1946, sub- 
scriptions accounted for 52.5% of 
(Continued on Page 81) 


After Two-Year Lapse, Corporations 
Increased Ad Spending Rate in 1952 


WASHINGTON, Feb. 17—Accord- 
ing to figures just released by the 
Treasury Department’s internal 
revenue service, 1952 ad spending 
was .986% of gross corporation 
sales and receipts. 

This figure is only slightly be- 
low the 1949 postwar peak of 
.999%. It represents a reversal of 
the trend in 1950 and 1951. 

The figures, covering U. S. 
corporations in all industrial 
classifications, are based on 
tabulations reported in the pre- 
liminary version of “Statistics of 
Income for 1952, Part 2.” This is 
drawn from a study of corporate 
income tax returns. 

The figures for 1952 were re- 
leased just six months after the 
department’s preliminary report 
on 1951 corporate income taxes 
and represent a further speed-up 
in the department’s tabulating 
operations. 

For the fourth year, ADVERTISING 
AGE has analyzed the Treasury 


Department figures in order to as- 
certain the relationship between 
the amounts reported as advertis- 
ing expenditures and the amounts 
listed as gross sales and receipts. 


® The four industries which spent 
more than 3% of their gross on 
advertising in 1951 again were the 
big four in 1952, though there was 
a realignment within the group. 
Motion pictures, whose 1951 
percentage was 3.485%, increased 
the ratio to 3.527% to remain at 
the head of the list. Furniture and 
house furnishings, however, which 
in 1951 was fourth with 3.214% 
climbed in 1952 to second place, 
with 3.405%. In so doing, this in- 
dustry displaced the beverage in- 
dustry, which dropped to third, al- 
though its ads-sales ratio re- 
mained constant at 3.365%. 
Tobacco was the only one of 
the four reporting a lower adver- 
tising proportion; it dropped from 
(Continued on Page 60) 


Sen. Bricker Wants Nets Under FCC; 
Jones Study Stresses TV Inequities 


Jones Lashes FCC; Calls 
Its Data Inadequate, Its 
Rules Unfair to Stations 


WASHINGTON, Feb. 17—Sen. John 
Bricker (R., O.), ranking Repub- 
lican on the Senate interstate com- 
merce committee, expressed hope 
today that the Senate will pass 
legislation this year putting tv net- 
works under the jurisdiction of the 
Federal Communications Commis- 
sion. 

Sen. Bricker said a study by for- 
mer Federal Communications 
Commissioner Robert Jones has 
convinced him that he is moving 
in the right direction in sponsor- 
ing legislation specifically author- 
izing. FCC to control the business 
practices of the networks. 

The senator said every phase of 
radio and tv, other than the net- 
works which originate much of the 
programming, is controlled by the 
commission. He expressed a belief 
that the Jones report indicates 
that the decisions of the networks 
to grant or withhold affiliation 


‘ ie 
ae 


seriously affect the ability of the 
FCC to carry out its statutory re- 
sponsibility to provide service for 
communities throughout the coun- 
try. 

While he said he was not think- 
ing in terms of legislation which 
would make the networks com- 
mon carriers in the public utility 
sense, he agreed that the regula- 
tions he had in mind imply many 

(Continued on Page 84) 


Matusow Tells About 
Lists Made for BBDO 


and Lennen & Newell 


New York, Feb. 18—Testimony 
of Harvey Matusow, ex-commu- 
nist, who is now recanting many 
of the charges he made as a gov- 
ernment informer, this week 
brought the question of radio-tv 
performers’ blacklisting back into 
the headlines. 

Mr. Matusow said he fabricated 
a list of “Reds”—including people 


2. Newsstand circulations are | — 


Advertising Age 
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ONLY FRESH GRADE A MILK 


gives you whole milk nourishment—true fresh flavor! 


and significant trends unearthed |” yy 


You Get The True Fresh Flavor and High Food Values in Fresh Grade A Milk | 
THE MILE FOUNDATION, ChICAGO | 


‘ 
bee oe ~ eee a a a ee eed 


DRY MILK DIG—“No man-made proc- 
ess can match it,” says the Milk 
Foundation in this newspaper page 
devoted to the Grade A fluid. Mc- 
Cann-Erickson, Chicago, is the 
agency. (Story on Page 4.) 


P&G Introduces 
Fluorine-Based 
Crest Dentifrice 


Dental Assn. Calls Data 
Inconclusive; Deplores 
‘Too Quick’ Promotion 


New York, Feb. 17—Dentifrices, 
which seem to have squeezed the 
promotional values out of anti- 
enzymes, ammoniation and the ad- 
dition of chlorophyll, are getting 
set for a romp with fluorine, an 
element believed to contain decay- 
fighting qualities. 

Procter & Gamble, as reported 
by AA last November, announced 
yesterday it is introducing Crest, 
a toothpaste containing Fluoristan 
—a P&G trade name for a combi- 
nation of stannous fluoride with a 
fluoride-compatible polishing 
agent. 

The P&G test is going on in 

(Continued on Page 81) 
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Airline Poses Queries for Bidders; 
R&R Replies to Willis Contract Suit 


Agency Files Documents | Airline Asks Bidders 
to Support Stand that —_—sfor Views on Hiring 
Agreement Ended in ‘46 Present Account Staff 


Cuicaco, Feb. 15—Ruthrauff & 
Ryan today replied in court to the 
$1,000,000-plus suit filed by a for- 


}}mer account executive. 


The agency deciared that the 
contract signed in 1938 under 
which Paul P. (Pete) Willis re- 


=} |ceived $1,000 a month plus‘a cut of 


commissions for obtaining and 
overseeing the American Airlines 
account was terminated in 1946. 

Mr. Willis’ suit asserts that the 
contract was in force at the time 
the action was taken in superior 
court here last November (AA, 
Feb. 14). 


® R&R today filed affidavits by 
Frederick B. Ryan Jr., president, 
and J. Lewis Ames, v.p. and sec- 
retary, opposing a Willis motion 
for summary judgment and re- 
questing summary judgment for 
the agency. 

The affidavits assert that the 
1938 contract was cancelled “on or 
about Feb. 1, 1946” at the request 
of Mr. Willis, who was about to 
join American Airlines as a v.p. 
The agency executives asserted 
that Willis advised R&R “that in 
his new position he could show no 
partiality toward defendant, there- 
by necessitating a termination of 
the contract.” 

The affidavits state that a letter 
dated Feb. 1, 1946, was prepared 
at the request of Mr. Willis “and 
agreed to by plaintiff.”” The docu- 
ments further assert that “on or 
about March 13, 1946’’ Willis wrote 
to Ralph Van Buren, then treas- 
urer of R&R, saying, “Just won- 
dered re termination of the con- 
tract between R&R and myself if 
some kind of written notice is 
called for.” 

This letter, the statements say, 
constitutes acknowledgment of the 
contract termination. 

On March 14, according to docu- 

(Continued on Page 8) 


(Continued on Page 85) 


Last Minute News Flashes 


Simoniz Co. Acquires Ivalon Sponges 


Cuicaco Feb. 18—Simoniz Co. will announce Monday its acquisi- 
tion of Ivano Inc., Chicago, maker of Ivalon sponges and Plumite 
drain cleaner, and plans to expand marketing of the products. The 
company will make no decisions on its ad plans or agency assignments 
until it has worked out integration of the enlarged operation. Simoniz 
accounts are split between Sullivan, Stauffer, Colwell & Bayles, New 
York, and Tatham-Laird, Chicago, with Irwin Vladimir & Co., New 
York, handling export ads. Arthur R. McDonald Inc., Chicago, has the 
Ivalon account; Plumite is handled by Ruthrauff & Ryan, Chicago. 


Yellowstone Bourbons Will Move to Erwin, Wasey 


LOUISVILLE, Feb. 18—Yellowstone division of Glenmore Distilleries 
Co. has appointed Erwin, Wasey & Co., Chicago, to handle its bonded 
and straight whiskies, effective April 30. An enlarged campaign in 
newspapers, magazines and outdoor will promote the products, under 
the supervision of Carl M. Post, Erwin, Wasey v.p. Ewell & Thurber 
Associates, Toledo, formerly handled the account, which was acquired 


by Glenmore in July, 54. 


American Medical Assn. Drops Seal of Approval 


Cuicaco, Feb. 18—The American Medical Assn. “seal of acceptance” 
program, founded in 1931 and used heavily by advertisers in the food 
and cosmetics field, has been discontinued as of today. Commenting 
on the move, the AMA Journal said editorially that need for the seal 
“has become much less as laws have been enacted and as manufactur- 
ers have assumed more and more their share of responsibility in mar- 


keting worthwhile products.” 


(Additional News Flashes on Page 85) 


New York, Feb. 17—When 
American Airlines picks another 
agency, it is not improbable that 
C. L. Smith, brother of the presi- 
dent of the airline, will resign as 
v.p. of Ruthrauff & Ryan to work 
on the account at the new agency. 

This development was indicated 
in a 16-point questionnaire which 
American has submitted to agen- 
cies pitching for the business. One 
of the questions asks about the 
“continuity” of personnel who 
handled the airline’s advertising at 
R&R, which recently parted com- 
pany with American. C. L. Smith 
was American’s account exec for 
Ruthrauff & Ryan. 

Executives of several agencies 
that made motions in American’s 
direction, it was learned, are under 
the impression that Smith is part 
of the airline package. 


® An airline official, asked wheth- 
er this was true, replied: “That’s 
presumptuous; I do not wish to be 
quoted.” 

The agency that ultimately is 
tapped to handle American will 
likely be announced at a general 
sales meeting the airline has 
scheduled for March 1. 

The questionnaire American is 
going to make its decisions on goes 
like this: 

Current billings of agency, na- 
tionally and through its New York 
office; total employes nationally; 

(Continued on Page 8) 


Garden Guild's 
Southwell Gets 
8-Year Sentence 


‘Blue Rose’ Advertiser 
Found Guilty on 16 of 
22 Mail Fraud Counts 


St. Louis, Feb. 15—John T. 
Southwell was found guilty to- 
day of using the mails to defraud 
in his extensive national news- 
paper-radio advertising of his 
te rose” and “Rose of Shangri- 
a” 

He was sentenced to serve 8 
years in prison and fined $1,600. 

The sentence and fine were 
meted out by U. S. District Judge 
Roy W. Harper, who heard the 
case in the absence of a jury. 

Southwell, who operated his 
business from offices in the Chem- 
ical Bldg. here, was found guilty 
on 16 of 22 counts of the indict- 
ment charging mail fraud, thus 
ending a case that began more 
than two years ago (AA, Oct. 29, 
52, et seq.) 


= Southwell was given concur- 
rent four-year terms on the first 
group of eight counts, and was 
sentenced to similar concurrent 


(Continued on Page 81) 
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No ‘Genito-Urinary Humor’... 


‘New Yorker'Treats'Em 
Rough; AdmenLovelt 


Magazine Thrives at 30; 
3rd in Ad Pages While 
72nd in Circulation 


By James V. O’Gara 
New York, Feb. 15—Some years 
ago, The New Yorker sponsored a 
promotion booklet that spoofed 
every magazine presentation ever 
made. Called “What, No Pie 
Charts?” it was a completely zany 


piece that concluded like this: | 


“It is only to be expected in the 
face of such a growing interest in 
Statistics that the actual work of 
printing and reading The New 


sent booklet is a distinguished ex- 
ample; at last, following a sugges- 
tion by Mr. [Eustace] Tilley, the 
editors decided hereafter to aban- 
don the magazine altogether and 
print only the advertisements.” 

It was all great fun, but that last 
assertion—about printing ads only 
—has since proved 69% accurate. 
|The New Yorker, which last year 
‘carried 4,186 pages of advertising 

(exceeded only by Life, with 
4,197, and Business Week, with 


5,469), occasionally has published 
issues so top-heavy with ads that 
only 31% of the space was left for 
editorial material. 


Yorker should be more or less 


neglected. Slowly but surely, it 


was discovered that the staff was | 
its entire attention to) 


devoting 
preparing these pie charts, adver- 
tising pamphlets, and other pro- 


motion efforts, of which the pre-’ 


® That much advertising ($10,- 
/597,692 gross, says Publishers In- 
formation Bureau) is a new high 
for the magazine, which marks its 
30th birthday this month, on a day 


(Continued on Page 70) 


‘K. C. Star’ Completes 


Defense in Anti-Trust 


Suit; Jury to Deliberate Verdict on Monday 


Kansas City, Mo., Feb. 16—The 
defense rested its case today in 
the fifth week of the anti-trust 
trial of the Kansas City Star and 
its advertising director Emil A. 
Sees, and filed motions for di- 
rected verdicts of acquittal. 

Federal Judge Richard M. Dun- 
can overruled the motion on the 
newspaper and took the one re- 
garding Mr. Sees under advise- 
ment. The 12-man jury was ex- 
cused until Monday when “the 
government and defense will pre- 


Pro, Con Groups 
Both Back FCC's 
Toll TV Hearing 


New York, Feb. 17—Endorse- 
ment of the Federal Communica- 
tions Commission’s decision to give 
a public airing to pros and cons 


of subscription television came) 


from two opposing factions this 
week (AA, Dec. 20). 

Agreed, for once, were Skiatron 
Electronics & Television Corp., 
which wants to go into the busi- 
ness, and the Joint Committee on 
Toll Tv, a group of motion pic- 
ture exhibitors which doesn’t 
want anybody in the business of 
using “free air waves for this 
scheme.” 

Arthur Levey, Skiatron presi- 
dent, said the commission’s de- 
cision to initiate active considera- 
tion of subscription tv as a com- 
mercial service “should be wel- 
comed with relief and utmost en- 
thusiasm by all those who have 
the true interests of the television 
industry at heart.” Skiatron asked 
the FCC to approve its pay-as- 
you-see system for commercial use 
last September. 


® “Too much time has been lost 
in useless pro and con discussion 
on various aspects of subscription 
television,” Mr. Levey said. “All 
the answers have already been 
provided. They are there in black- 
and-white—or in color if you wish 
—-for everyone to see. 

“The stations certainly know 
them, particularly those that have 
been struggling to keep their heads 
above water,” he said. “The spon- 
sors know them. All they need do 
is look at their pocketbooks and 


(Continued on Page 83) 


| sent final summations. After the 
judge’s instructions the jury will 
begin deliberation. 


® Both defendants are charged 
with the misdemeanors of at- 
tempt to monopolize and monopo- 
lization of the dissemination of 
news and advertising in the Kan- 
sas City metropolitan area. The 
trial started Jan. 17 and the gov- 
ernment completed its case Feb. 
2 after calling scores of witnesses. 

Roy A. Roberts, president of 
the Star, was the last defense wit- 
ness. He testified that subscribers 
and advertisers of the newspaper 
receive a bargain under its joint 
subscription price and combina- 
tion ad rate. Testifying in his own 
behalf, Mr. Sees denied categori- 
cally each of the government’s al- 
legations. He made the blanket de- 
nial under direct examination by 
Carl Enggas, an attorney for the 
Star. 


= “Mr. Sees,” Mr. Enggas said, 
“it is charged in the indictment 
that the Star and you threatened 
to refuse and refused to publish 
or to continue or renew contracts 
‘for the publication of advertise- 
‘ments in the Star where the ad- 
vertiser advertised in or through 
any other advertising medium 
published in metropolitan Kansas 
City. I want you to tell this jury 
whether or not you ever threat- 
ened to refuse or refused or failed 
to renew contracts for the publi- 
cation of advertisements in the 
(Continued on Page 87) 


JOHN A. WELLS, formerly assistant to 


the ad director of Sharp & Dohme 
division of Merck & Co., Phila- 
delphia, has been named advertis- 
ing director. Sharp & Dohme also 
has named Eugene L. Kuryloski 
marketing director and Frank 

Walton field operations director. 


Turnbull 


Arndt 
Ford 


at its annual meeting in Chicago. 


John F. Arndt, Arndt, Preston, Ch 
and J. C. Morse, Dan B. 


NEW OFFICERS—Ward H. Olmsted, 
was elected president of Continental Advertising Agency Network 


Advertising Age, February 21, 1955 


Morse 


Olmsted Rickard 


Olmsted & Foley, Minneapolis, 


With him are shown W. H. Ford, 


Hugo Wagenseil & Associates, Dayton; C. H. Rickard, Horton-Noyes 
Co., Providence; Douglas Turnbull, Foster Advertising, Toronto; 


apin, Lamb & Keen, Philadelphia, 
Miner Co., Los Angeles. 


By Phil Seitz 
HOLLYwoop, Feb. 15—When 
you have 1,000 new products to be 
introduced every year, even an ad 
budget of $1,200,000 requires 
some stretching. That’s the job 
facing Lloyd Dunn, v.p. in charge 


Baseball Fans: 
Listen to Pitch, 
You May Win Prize 


WASHINGTON, Feb. 15—A new 
plan to sustain viewer interest | 
during commercial portions of) 
baseball telecasts is offered to) 
sponsors by The Henderson Co., 
Washington. 

Called “Doubleheader,” the plan | 
involves the use of interesting, 
questions about baseball just be- 
fore the commercial, with the an- 
swer given after the pitch. Under 
the copyright formula of The Hen- | 
derson Co., the plan also involves | 
a contest question during each 
broadcast, with prizes offered to, 
the viewer submitting the correct | 
answers. 


« Kenneth M. Henderson, who de- 
veleped the plan, believes that | 
subscribers will be able to obtain | 
prizes for the contest questions 
from manufacturers of nationally 
advertised products, in exchange 
for the publicity obtained during 
the telecast. 

The Henderson Co. will supply 
questions and answers to sponsors 
on a fee basis ranging from $40 


deck” questions be asked during 
each game. The question is stated. 
But a commercial is given before 
the answer. The “clean up”—or 
contest—question is also offered 


in such a manner as to sustain at- | 


tention while the commercial is 


2 read. 
Fulton, Morrissey Adds 


Per-Fit; Names Elam 

Per-Fit Products Corp., In- 
dianapolis aluminum window 
manufacturer, has appointed Ful- 
ton, Morrissey Co., Chicago, to 
handle its advertising. 

Fulton, Morrissey has appointed 
B. R. Elam Jr. field merchandis- 
ing manager. Mr. Elam has been 
with General Electric Co. for the 
past seven years, the last two as 
promotional planning supervisor 
‘of GE’s appliance control depart- 
ment. 


to $80 a week, depending on the 
\league involved. 
The plan proposes that three “‘on 


In the Record Business, First Your 
Product Sells, Then You Advertise 


of merchandising for 
Records. 

He points out that it is obviously 
impractical to spread the budget 
equally among the approximately 
1,000 records and albums Capitol 
brings out each year. Nor can they 
all be covered by a label pitch 
to the effect, “If It’s a Capitol 
Record It’s the Greatest.” This 
approach, conspicuously unsuc- 
cessful when tried by motion 
picture studios, would fall flat in 
the record field also. 

People just don’t buy records 
that way, Mr. Dunn says. They 
buy a particular record or album, 
by a particular artist, and don’t 
care who made it. This lack of 
brand preference adds up to the 
fact that every record and every 
album is a new and different pro- 
duct and must be promoted as 
such. 


Capitol 


® It is possible to create a demand 
for an album. And, because an es- 
tablished album will sell steadily 
over a period of years, there is 
some room for speculation. Too, 
while popular records may make 
the headlines, albums account for 
(Continued on Page 76) 


AT LAST...THE REAL ANSWER 
TO THE COFFEE-BREAK ! 


Oasis 
Hot 'n Cold 


WATER COOLER 


és5 Oasis {na tote samrnarumes oo 


Dope & Cotcnwun 2%, Chie 
st) Zz 


HOT & COLD—Ebco Mfg. Co., Col- 
umbus, O., opens a campaign this 
month for its new Oasis water 
cooler, which is promoted as “the 
real answer to the coffee-break” 
—useful in making instant coffee, 
other hot beverages. Pages will 
run in Newsweek, Time and U. S. 
News & World Report. Geyer Ad- 
vertising Inc., Dayton, 
agency. 


Continental Agency 
Network Decides to 
Revamp Its Structure 


Cuicaco, Feb. 15—A major re- 
organization of the Continental 
Advertising Agency Network took 
place at the group’s annual con- 
vention here, as members ap- 
proved plans for spreading par- 
ticipation and management re- 
sponsibility. 

Also at the convention, a survey 
of members, representing 17 U. S. 
cities and four in Canada, indi- 
cated that more than 75% of the 
agencies expect their 1955 billings 
to exceed 1954, and two-thirds be- 
lieve their billings will reach 
the highest levels in history. 

A general increase in business 
activity in their areas, compared 
with a year ago, was foreseen by 
69% of the agencies. 

Convention sessions were de- 
voted to the general theme: “What 
more can we do to help our clients 
sell more?” 

“Agencies must be prepared to 
perform broader and more com- 
plete marketing services as well 
as advertising services,” said Ward 
H. Olmsted, Olmsted & Foley, 
Minneapolis, newly-elected presi- 
dent of the network. 


= Heavy emphasis was devoted to 
the fact that the agency’s concern 
as market consultant is with the 
total product offer—product per- 
formance, package, inducement, 
distribution, store position and 
competitive pricing. As advertis- 
ing consultant, the agency’s con- 
cern is with the consumer presen- 
tation of the total product offer, 
the representatives agreed. 

Major change in the network’s 
method of operation involves its 
incorporation as a non-profit as- 
sociation under the laws of Dele- 
ware. It has been a voluntary, un- 
incorporated group. Also, the head- 
quarters city and presidency will 
rotate, on a two-year basis. Mr. 
Olmsted succeeds John F. Arndt, 
Arndt, Preston, Chapin, Lamb & 
Keen, Philadelphia, who has been 
president since the network’s 
founding in 1932. 

Olmsted & Foley was named 
headquarters agency, coincident 
with that agency’s 30th anniver- 
sary this year. 


® Other new officers include C. H. 
Rickard, Horton-Noyes Co., Prov- 
idence, v.p.; W. H. Ford, Hugo 
Wagenseil & Associates, Dayton, 
O., secretary-treasurer, and John 
C. Morse, Dan B. Miner Co., Los 
Angeles, and Douglas W. Turn- 
bull, Foster Advertising, Toronto, 
members of the executive com- 
mittee. 

To permit broader participation 
in network management and poli- 
cy planning, members voted to 
allow no more than three mem- 
bers of the executive committee 
to be re-elected each two years. 
Member agencies also raised their 
own dues, on a sliding scale based 
on billings, to provide funds for 
inter-agency activities in research 
and public relations. They also 
approved a special assessment to 
finance a joint advertising pro- 
gram. 

Appointment of a committee to 
select a network research project 
is part of the program. Chairman 
is Milton Foland, Pacific National 
Advertising Agency, Portland. 
Members are James Anderson, 
Crook Advertising Agency, Dallas, 
and Messrs. Rickard and Olmsted. 


Mead Johnson Names Casey 


John F. Casey has been named 
marketing planning manager of 


Mead Johnson & Co., Evansville, 
Ind., nutritional and pharmaceuti- 
cal manufacturer. Mr. Casey was 
\formerly head of the promotion 
planning section of Smith, Kline 


is the | & French Laboratories, Philadel- 


phia. 
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Major Makers of Women’s Hosiery Climb on| 


Advertising Age, February 21, 1955 


Stretch Nylon Bandwagon, AA Survey Shows 


BoRMOL Cameo 
Mi 
wiht Di. Pet | 
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THAN Y 


STRETCH—Burlington Mills Corp., 
second hosiery manufacturer to 
enter the stretch field, introduced 


its new stocking—the Bur-Mil 
Cameo Shape-2-U—in this Life 
ad. Donahue & Coe is the agency. 


Sold for $10,800,000... 


‘Globe & Mail’ 
Top Bidder Is 
Montreal Tycoon 


TORONTO, Feb. 15—The Toronto 
Globe & Mail, 111 years old and 
this city’s only morning newspaper, 
was bought Feb. 11 by R. Howard 
Webster, Montreal financier, who 
had not previously been identified 
as a bidder for the newspaper. The 
purchase price, not disclosed, was 
placed at approximately $10,- 
800,000. One of the unsuccessful 
bidders, William Loeb, publisher 
of newspapers in Vermont and 
New Hampshire, told reporters he 
had bid $10,500,000. 

Henry Langford, general mana- 
ger of the Chartered Trust Co., 
who had acted for the estates of 
George C. McCullagh and W. H. 
Wright in the sale of the paper, 
told reporters that the executors 
had opened 12 envelopes, contain- 
ing 11 bids (one bid was offered 
in two different ways). The price, 
Mr. Langford said, was “satisfac- 
tory. In fact, it was eminently sat- 
isfactory.” 

The management of the news- 
paper will be unchanged. Harry 
G. Kimber will be president and 
publisher, the positions he has 
held since the death of Mr. Mc- 
Cullagh in 1952. Oakley Dalgleish 
will continue to be assistant pub- 
lisher and editor-in-chief. 


® Reporters scrambled to identify 
the new owner of the Globe & 
Mail. According to the Directory 
of Directors, he is a director of 
Imperial Trust Co.; Annis Furs, 
Detroit; Holt, Renfrew & Co.; 
Acadia-Atlantic Sugar Refineries; 
U. S. Radiator Co.; Eversharp Inc. 
(of which he has been principal 
stockholder since 1949); South- 
west Lumber Co.; Central Coal & 
Coke Corp.; Penobscot Building 
Inc. and Davis Leather Co. (In 
1952 he and his family acquired 
the Penobscot Bldg., whose 47 
stories make it Detroit’s tallest.) 


Holmes Joins Brown Agency 
James W. Holmes, former pres- 
ident of Holmes & Sherry, Chi- 
cago agency, has merged his agen- 
cy with E. H. Brown Advertising 
Agency, Chicago, and has joined 
the Brown agency as a v.p. Earl 
Westrom, formerly art director, 
and Lawrence H. Ashcroft, form- 
erly copy chief of Holmes & 
Sherry, have also joined Brown’s 


staff. 


NEw York, Feb. 16—The wom- 
en’s hosiery industry, following 
the lead of the men’s division, has 
become a convert to stretch stock- 
ings. 

ADVERTISING AGE polled _ the 
leading manufacturers in the in- 
dustry this week and found that 


|all of them are racing to market 


their flexible hose. 
Mills are now busy converting 


'to production of the expandable, 


one-size stocking, and the next 


'few months will see at least a 


dozen new lines put on the market. 

It’s a case of “follow the lead- 
er.” The decision of the big pro- 
ducers to concentrate on stretch 


- |has forced everyone to tag along. 


In the trade they are already 
tabbing the changeover to stretch 
a “revolution.” That this is not 
just “another line” is clear from 
the substantial commitments man- 
ufacturers are making. Several 
companies told AA that in another 
year they hope to switch their 
entire production to stretch stock- 
ings. 

Chadbourn Hosiery Mills, one 
of the industry’s big guns (with 
a $13,000,000 annual volume), has 
the jump on the field, having in- 
troduced its Larkwood X Sheer 
Stretch last summer. It reports 
sales of 1,000,000 pairs of stocking 


(Continued on Page 46) 


Chilton Offers 
$500 for Oldest 
Copy of ‘Iron Age’ 


NEw York, Feb. 8—Is there an 
old copy of Iron Age gathering 
dust in your attic? If so, it may 
be worth as much as $500 to you. 

That’s the reward that Chilton 
Co. is offering for a copy of the 
publication with the most ancient 
dateline. It’s part of the promo- 
tion attached to the fact that this 
year marks Iron Age’s 100th an- 
niversary, making it, according to 
publisher George T. Hook, “the 
first industrial business paper in 
America to reach this dis- 
tinguished milestone.” 

Highlight of the book’s centen- 
nial celebration will be a special 
June issue, to be known as “100 
Years of Metalworking.” The gala 
edition will be divided into 11 
sections, each dealing with a sep- 
arate aspect of metalworking. 


® Each of these sections, in turn, 
will be subdivided into separate 
pages dealing with discussions of 
the past, present and future of the 
particular field. 

In addition, the issue will con- 
tain a historical review of price 
and production data, a section on 
rebuilt machinery, and _ special 
pages devoted to highlights of the 
magazine’s century of history. 

The oldest copy now in posses- 
sion of the publishers is dated 
Nov. 18, 1873. But many issues 
since then are missing. To com- 
plete its file, Iron Age is making 
the following offer: 


= “A reward of $500 will be paid 
to the person who submits the 
copy of Iron Age with the oldest 
dateline. $100 will be paid for the 
copy with the second oldest date- 
line. 

“For all other issues submitted, 
dated between 1855 and 1900, a 
copy of the centennial issue of 
Iron Age, ‘100 Years of Metal- 
working,’ to be published June) 
1955, will be awarded.” 

Successful trunk-delvers are ad- 
vised not to send in their original 
copies, but merely to submit state- | 
ment of proof, or a photostat or) 
photograph of the front cover to) 
the magazine’s publisher at 100 | 
E. 42nd St., New York 17. To be) 
eligible, entries must be received 
no later than April 1. 


,* Ba 33 : 
Widenhofer 


Kline 
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Rouda 
Edwards 


NEW OFFICERS—Elected at the annual conference as officers of the 
5th District of the Advertising Federation of America were Melvin 
E. Tharp, Columbus Dispatch, governor; Samuel Rouda, Kroger Co., 
Cincinnati, outgoing governor, elected chairman of the board; Wil- 
liam A. Dwyer, 1st lt. governor (missing from picture); Ellen Ed- 


wards, Farson, Huff & Northlich, 


Cincinnati, 2nd lt. governor; Mar- 


vin Burick, president, Dayton Advertising Club, 3rd lt. governor; 
Will M. Kline Jr., Westinghouse Electric Co., Mansfield, 4th lt. gov- 
ernor; Warren Widenhofer, Indiana & Michigan Electric Co., Ft. 
Wayne, treasurer; Martha Sullivan, Byer & Bowman, secretary. 


Spiraling Costs Threaten Television, 
Crosley’s Dunville Tells AF A Meeting 


Dayton, Feb. 15—The television 
industry was warned last week 
that spiraling costs may well lead 
to its downfall. The warning was 
sounded by Robert E. Dunville, 
president of Crosley Broadcasting 
Corp. 

Mr. Dunville spoke at the an- 
nual conference of the fifth dis- 
trict of the Advertising Federa- 
tion of America here last week. 

He also told AFA members that 
radio is being undersold by the 
trade press and by audience rat- 
ing survey companies. 

Mr. Dunville said the most im- 
portant factor in spiraling televi- 
sion costs is “the uncontrolled 


General Electric 
and Soilax Open 


Consumer Contest 


St. Paut, Minn., Feb. 15—Eco- 
nomics Laboratory Inc., maker of 
Soilax, is launching a consumer 
contest featuring a tie-in with 
General Electric dishwashers. 

Contestants will have to com- 
plete, in 25 words or less, the sen- 
tence beginning, “Soilax cleans 
linoleum best because...” 

A Soilax boxtop must accom- 
pany each entry. 

For the 150 entries judged best, 
there will be a prize of a GE Mo- 
bile Maid dishwasher. These 150 
winners will also be eligible for a 
bonus award of a $50 merchandise 
certificate, providing they have 
witnessed a demonstration of the 
Mobile Maid. 

Contestants who want to qual- 
ify for the bonus prize must have 
their entry blank countersigned 


by the GE dealer who gave the| w. 
4 


demonstration. The $50 certifi- 


cate will be redeemable on any | 


GE appliance. 

The contest closes May 31. Soil- 
ax will promote it on the Feb. 18 
Garry Moore Show over CBS-TV, 


cost of production.” 

“T think that the underlying fac- 
tor in this has been the ‘let George 
do it’ attitude for which our in- 
dustry has been so famous for so 
many years,’ he said, “and as a 
result a good many of the top 
rated programs are ‘farmed out’ 
to producers who after all are in 
competition with each other and 
who are in the main competing 
for program audience, I am afraid, 
without too much regard for their 
current sponsorship results.” 


# “I don’t mean to imply by any 
means that all producing firms 
fall into this category, nor do I 
believe that those who do fall into 
this category are intentionally en- 
deavoring to bankrupt their spon- 
sors,” he continued. “I believe 
that a good many of the adver- 
tisers, a good many of the adver- 
tising agencies and the networks 
unintentionally share in this fan- 
tastic method of operations. There 
is a big question in television with 
(Continued on Page 82) 


Flanagan Blasts 
at Ratings as 
‘Not Research’ 


OKLAHOMA City, Feb. 16—T. F. 
Flanagan, managing director of 
the Station Representatives Assn., 
last week attacked ratings as the 
worst of all the pseudo-scientific 
sins committed in the name of re- 
search. 

Mr. Flanagan teed off against 
radio and television’s favorite 
whipping boy in a speech before 
the Southwestern Advertising 
Agencies Assn. here. 

“Ratings are not research, so 
you don’t have to bow the knee 
and doff the hat to them,” he said. 
“They are simply sample counting 
and projection. There is good re- 
search and bad research. Good 
marketing research should be em- 
braced; bad research should be 
tracked down and summarily re- 
jected. The first thing I learned 
about research was that you can’t 
always believe people... 


® “Now the fact is that radio is 
too big to be measured. A leading 
researcher has always said that. 
His presentations always empha- 
size the millions of dollars he has 
lost trying to measure radio... 

“A prominent researcher reluc- 
tantly admitted there were sec- 
ondary sets in the home, then 
measured them inadequately and 
arbitrarily added a boost factor. 
This is science? This is engineer- 
ing? He can’t measure auto listen- 
ing with his recorders, so he must 
go back to the old unscientific, 
untruthful, not-worth-a-damn 
sample and projection.” 

Mr. Flanagan praised spot radio 
as the medium which offers un- 
precedented low-cost selling pos- 
sibilities. “For one thing it means 
much less dependence on high- 
cost personal selling and savings 
on fringe media such as window 
displays and _ point-of-purchase,” 
he said. 


= “This is especially true in food, 
drug, tobacco and similar con- 
sumer items. It means much less 
cost for and worry about distri- 
bution because adequate spot 
campaigns bring about automatic, 
almost instantaneous distribu- 
tion... The clearest cases are in 
the drug field, where many items 
have gained, through the use of 
spot radio only, spectacularly 
spreading across the country.” 

Mr. Flanagan also questioned 
the wisdom of companies that get 
their sales rolling with spot radio 
tests and then switch to another 
medium when they have a big na- 
tional ad budget. 
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FREE! Generous suppiy 
of Rymplectoth with 
Teep Glows Carne et 
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| eons os @ shines in | easy steo! (urinate anv auto nolich knows 


in Life, Reader’s Digest and news- | 
papers in 13 cities. Local tv spots 
are also planned. 

J. M. Mathes Inc., New York, is 
the agency, 


‘BUYER MIRROR—This page for S.C. 
\Johnson & Son’s Carnu will ap- 
‘pear in full color in the May issue 
of Reader’s Digest. 


. products. 


. “Digest' Page Is 


New Feature of 


Johnson Carnu Push 


RACINE, Wis., Feb. 16—S. C. 
Johnson & Son’s spring ad cam- 


| paign for its auto polish, Deep 


Gloss Carnu, will include a four- 
color page ad in the May Reader’s 


|. Digest. 


Similar ads will appear in Col- 
lier’s and Life. Advertising may 
also include a new tv show or a tv 
spot campaign for Johnson’s auto 
Commercials will be 
“Robert Montgomery 
(NBC-TV) and “The 


used on 
Presents” 


| Red Skelton Show” (CBS-TV). 


A consumer deal, promoted in 
the magazines, tv and newspapers, 
will consist of a piece of lintless 
Rymplecloth with each can of 
Carnu at the regular Carnu price. 
The cloth will be attached to the 
can. 


Foote, Cone & Belding, Chicago, 
is the agency. 
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Dairy Group’s Ad 
Drive Takes Poke 


at Powdered Milk 


(Picture on Page 1) 

CuIcaGo, Feb. 17—A campaign 
which could signal the beginning 
of a dry milk vs. fluid milk ad 
struggle is being waged in the 
Chicago area. 

Executed by McCann-Erickson, 
it is sponsored by the Milk Foun- 
dation, a local association of 
dairymen and farmers and a 
member of the National. Dairy 
Council. So far, the campaign 
consists of b&w newspaper pages 
and 1,000-line ads extolling the 
virtues of fresh milk. 

The series began in January 
with a page on the non-fattening 
characteristics of the fluid which 
has been praised by a _ recent 
French premier. Plans are being 
made now for running the series 
at least through March on an 
every-two-weeks basis. 


But the ad which has caused 
the most comment was one which 
appeared last week. Taking a 
frank anti-powdered-milk stand, 
the ad proclaimed that “Only 
Fresh Grade A Milk” gives you 
“whole milk nourishment—true 
fresh flavor!” 

“No man-made process can 
match it,” the ad went on. “Yet 
for this... you pay so little.” 


# C. F. Deysenroth, general man- 
ager of the Milk Foundation, told 
AA bluntly: “We are promoting 
our product in a positive way, 
and our advertising is aimed at 
possible inroads powdered milk 
might make on this market.” 

The “Grade A” emphasis in the 
Milk Foundation’s copy, it was 
learned, had the double point 
that (a) all fresh milk in this 
area is Grade A, and (b) no 
powdered milk manufacturer can 
make a similar claim. At the 
American Dry Milk Institute here, 
AA was told that “Grade A” is a 
label reserved by the U. S. Pub- 


lic Health Service for top-stand- 
ard milk intended for bottling. 

For several years the Public 
Health Service has been consider- 
ing the idea of pinning the Grade 
A label on powdered milk, an in- 
stitute spokesman said, “and we 
think it’s a coming thing.” 


= Meanwhile, there was no in- 
dication of a concerted comeback 
by the dry milk manufacturers. 
For one thing, a dry milk distribu- 
tor pointed out, most of them are 
important marketers of fluid milk 
also. For another, with the recent 
advent of Carnation Co. into the 
field, the leaders, including Pet 
and Borden’s, are involved in a 
market struggle of their own. 

The American Dry Milk Ins- 
titute not only planned no come- 
back, but saw no reason for any 
struggle at all. 

“With 4,000,000 new milk con- 
sumers born every year,” said a 
representative, “we don’t feel 
there’s any need for quarreling 
within the milk industry.” 
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Advertising Age, February 21, 1955 


FCC control of tv networks is the 
wish expressed by Sen. John 
Bricker (R., O.), who says a 
study of a report by former FCC 
Commissioner Robert Jones has 
convinced him 


A 16-page questionnaire is helping 
American Airlines decide who 
will get its account. One ques- 
tion indicates that account exec- 
utive C. L. Smith may go with 
the account 


A new dentifrice, containing fluo- 
rine, is being introduced by 
P&G under the name Crest. 
Other companies are expected 
to follow suit with their own 
fluorinated brands 


Advertising takes second place to 
editorial integrity on The New 
Yorker. Even so, the little giant 
of humor has managed to make 
some impressive ad history in 
30 years 


Topsy-turvy advertising is the 
norm in the recording field, 
where it doesn’t pay to adver- 
tise until after your product 
climbs to the top of the hit 
tune heap 


Felxible hosiery, the nylon kind 
that stretches to fit any size 
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women’s nylon stocking business 
as manufacturers rush their 
lines to market ........ 


Television business is booming 
right now, but this may very 
well be the portent of a down- 
ward trend for the industry, 
Crosley Broadcasting Co.’s Dun- 
ville says Page 3 


Broadcast ratings are not research, 
insists T. F. Flanagan, Station 
Representatives Assn. general 
manager. He says they’re simply 
sample counting and projec- 
Whale ks 6 000904 owe Page 3 


Want to start a magazine? Three 
publishers who have had ex- 
perience putting new magazines 
into the black explain that it 
takes lots of time, lots of money, 
and lots of planning ... .Page 16 


Quantitative ad budget control is 
the next step in the advertising 
business, according to Emerson 
Foote. He points out that with- 
out proper-size budgets, cam- 
paigns may fail ........ Page 20 


The new executive, says Robert 
Wald, consulting psychologist, 
will be preoccupied with what 
people feel and think, not with 
distribution, production, finance, 


for details today! 


—the magazine of 
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SUPER MARKETS and SUPERETTES 


161 Sixth Avenue, New York 13, 
111 N. Wabash Avenue, Chicago 2, Illinois 
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582 Market Street, San Francisco 4. Calif. 
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What makes a newspaper great? 


Hi, JOE! HOWS YOUR 
ROCKING HORSE COMING 


Christmas, 1954, was the day of the 
Great Rocking Horse Ride across the 
cities, towns and farms of the Upper 
Midwest. In homes throughout the 
area, wide-eyed moppets clutched the 
saw-nicked fingers of proud fathers for 
support, apprehensively mounted shin- 
ing steeds and took off on the big 
adventure: a first canter on a genuine 
homemade rocking horse that had 
been sawed, sanded and suffered-over 
by Pop in person. 


The’,Call to Horse that kept home 
workshop lights burning late for weeks 
was issued late in the fall in the Home 


and Hobby Section of the Minneapolis 
Sunday Tribune, when simple direc- 
tions for constructing an old-fashioned 
rocking horse were first described. 
Plans offered to interested hobbyists 
were soon being mailed out at a 300- 
a-week clip. 


This runaway response came as a 
mild surprise even to the Home and 
Hobby Section staff, a group of dedi- 
cated do-it-yourselfers who operate in 
a region long famed for its home han- 
dicraftsmen. In less than a year, reader 
passion for home improvement (re- 
flecting Minnesota’s 71% home owner- 
ship figure) has helped the section 
grow into one of the best-read features 
of the Minneapolis Sunday Tribune. 
By giving skilled guidance on every- 
thing from simple wooden cutouts to 
the construction of three bedroom 
ramblers, the Home and Hobby Sec- 
tion has racked up an audience in the 
hundreds of thousands, attracting let- 
ters, questions, comment as varied as 
the interests of the largest newspaper 
audience in the Upper Midwest. And 
at least one man started building his 
new home using only the Home and 


Hobby Section story about it—had to 
put through a last-minute call for an 
editor’s help when the plans he had 
sent for didn’t arrive soon enough. 


The enthusiasm with which the 
Home and Hobby Section is read, 
talked about and acted upon reflects 
the thoroughness and scope of its 
coverage of items of reader interest. 
Such reader response is a cover-to- 
cover characteristic of the Minneapolis 
Star and Tribune—newspapers which 
have earned the respect and appre- 
ciation of their audience not only as 
complete, reliable, well-edited re- 
porters of the news but also as lively 
companions, helpful neighbors and de- 
pendable friends. 


Minneapolis 
Star and Tribune 


EVENING MORNING & SUNDAY 


620,000 SUNDAY - 485,000 DAILY 


JOHN COWLES, President 
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Carll Opens PR Office 

Charles E. Carll has opened a 
public relations and _ industrial 
sales company, Carll Associates, 
at 339 W. Broadway, San Diego. 
Mr. Carll, head of the public re- 
lations department of Ford Motor 
Co. from 1947 to 1952, also plans 
to open offices in Los Angeles and 
San Francisco. A Detroit office 
has been operating since August. 
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LAY THAT SPATULA DOWN—Gathered to cut what appears to be a cake 

marking the sixth birthday of the Edwards Agency, Los Angeles, 

are Bea Lawson; Don Hunt, art director; Bill Di Meo; Edward L. 
Koblitz, president, and Rickey Barr, media director. 


Teachers Want to Interne 
in Agencies and Industry 


Agencies and manufacturers 
are being alerted by the college 
cooperation committee of the Ad- 
vertising Federation of America, 
New York, that 65 teachers of ad- 
vertising and marketing are inter- 
ested in working as internes this 
summer. 

Some are willing to work for 
just travel and living expenses 
while others are asking for sala- 
ries as high as $2,000 for the sum- 
mer, the committee’s survey re- 
veals. Interested companies can 
write the Advertising Federation 
of America, 330 W. 42nd St., New 
York. 


Vance Boosts Carlson 

Vance Publishing Corp., Chica- 
go, has appointed C. Melvin Carl- 
son to sales manager of Home 
Maintenance & Improvement, a 
new post. Mr. Carlson will con- 
tinue as business manager of Food 
Packer, another Vance publication. 


OKLAHOMA CITY 
GREW 133% 
IN 5 YEARS! 


Oklahoma is growing—and 
Oklahoma City is a good example! 


In five years Oklahoma City grew from 
28.6 square miles to 66.6 square miles! 
That’s real growth—133% since early 
1950—but everything~else in Oklahoma 
City is growing, too, along with 
the city limits. 

Population has grown an estimated 
75,000 in that five-year period. New 
industry or expansion of old industry 
brought more than 21,300 new jobs to the 
City. Fifty-two miles of urban expressways 
are being built . . . thousands of new 
homes have been built and thousands more 
are a-building . . . not to mention new 
shopping centers, office buildings and 
recreation facilities! 


Growth and expansion! That’s what's 
going on in Oklahoma! Your sales 
will grow and expand with it, too, when 
ou advertise in the newspapers that 
ome growing with Oklahoma. 


“THE DAILY OKLAHOMAN 


GROWING WITH OKLAHOMA 


-.OKLAHOMA CITY TIMES — 


Published by THE OKLAHOMA PUBLISHING CO. F , 


The Farmer-Stockman * WKY Radio * WKY-TV 
Represented by THE KATZ AGENCY, INC. 
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TICKET PROMOTION—They won’t say 
so for sure but Stanley Warner 
executives believe a “new record” 
for motion picture mail order has 
been set by the current newspaper 
campaign for the new Cinerama. 
Monroe Greenthal Co., New York, 
is the agency. 


Bush Cites Value 
of Improvements 


in Communication 


NEw YorK, Feb. 16—Keynoting 
the 75th birthday celebration of 
the American Society of Me- 
chanical Engineers, Dr. Vannevar 
Bush, president of the Carnegie 
Institution of Washington, today 
predicted startling improvements 
in tomorrow’s communications. 

Among the possibilities foreseen 
by the noted scientist are: 


e Televised telephone conferences 
among a number of persons at 
widely separated places. 


e A machine “that would type 
when we talk to it.” 


e@ A system of coding addresses 
that would make almost all mail 
sorting automatic. 


e Disappearance of metal type 
and a trend toward national news- 
papers. 


e A system that will permit cen- 
tral knowledge of the position of 
every plane in the sky at any 
given moment. 

“The maintenance of peace,” 
Dr. Bush declared, praising the ad- 
vertising and entertainment fields 
for their share in the development 
of radio and tv, “depends chiefly 
on communication between peo- 
ples. 

“Our hope rests,” he concluded, 
“on the gradual spread of knowl- 
edge among men and on the as- 
sumption that with knowledge will 
come true wisdom. In this hope we 
depend on the improvement of 
means of communication and the 
gradual disappearance of obstacles 
to their full employment.” 

The full-day session was ad- 
dressed also by Edgar Kobak, 
president, Advertising Research 
Foundation; James G. Lyne, presi- 
dent, Simmons-Boardman Pub- 
lishing Co.; E. W. Engstrom, 
exec. v.p., research and develop- 
ment, Radio Corp. of America, and 
others. Its theme, “The Engineer 
and the World of Communica- 
tions,” is one of five major topics 
to be made the subject of similar 
one-day sessions in various parts 
of the country in 1955. 


Sisalkraft Boosts Anderson 
American Sisalkraft Corp., At- 
tleboro, Mass., has named Ray H. 
Anderson, formerly head of the 
building sales division, as direc- 
tor of marketing in charge of all 
merchandising and sales activi- 
ties. He succeeds the late J. Earl 


Harvey. 
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This week Broadway’s leather- 
lunged lady ambassador tells how 
she first met a producer. (It took a 


. + . . 
shipwreck to do it!) She returns to 
saeee: — Star billing in the Post this week. 
and a night-club singer after dark. 

She relives the opening of Girl Crazy : 

when she held high C for sixteen 


arpa grt lpn A second cooks up a tasty 
by Ethel ' 


hersel’ romance. Still another writes 
they telus | $Y ize" about the South. But if you think 


the truth? 


The Capitol was set to start “Opera- Wives, look out' 
tion Candor.” Then it was killed. Husbands, put on 


3 Why is Washington hiding life-and- seafponcegre WO eC WO t Cd d eC A | SO S 
4 : Here comes the | | 
| death facts — facts the enemy al- S actions tele 


ready knows? Provocative analysis.. jest temptress 


of them all! 


by Stewart and = QE) 7 “pene. 
Joseph Alsop ; : 


piece or the new serial, you 


' IE | “nice. don’t know the girls. There's 


Jerry (12) was a sad- 

ist. Norma (4) had 

: : been hurled from a car 

SS by her mother! Don 


_ s s 
Two British jet airliners blew up | Murray tells how ° j 
last year. People blamed meteorites, these—and other— Nn O | Nn | N e OS eC WO N 
sabotage—even flying saucers. Here’s : disturbed kids are be- ; 
how England’s scientific Sherlocks ing returned to nor- 


found the real cause — and the rem- malcy by an amazing 


edy. (Article by Arthur Gordon.) Boston home. 


eatatdteteteneneneenenetel! 


read. In fact, they spend more 


Beginning a great new novel Als oin this issue: 
BOOTLEG GOLD A Southern housewife tells why 


Remember Ravenhill, the she now feels that Southerners Will 


Like I j - . . 
swashbuckling bush pilot? _ 
Author Robert Ormond Case He was the sharpest operator in 
sends him north on a new town, but even he couldn't outsmart 
adventure that tops them The Girl Who Wrecked Cars 


all. Take off on Page 17! Each year, scores of American kids 
visit farm families overseas. Here’s 
how Our Youngest Ambassadors help 
us by helping others 


numeiwweme — POSt than with any other weekly.” 


and many special features. 


The Saturday Evening 


No wonder it heads so many 


February 19,1955 —15¢ 


food advertisers’ schedules. It 


* Or you can measure the Post's popularity with 
women by the millions and millions who read 
it—actually, more women (51.7%) thon men! 
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‘Insulation’ to Bow in May 

Lake Publishing Co., Lake For- 
est, Ill., will publish the first issue 
of Insulation, a new business pub- | 
lication for users of electrical and 
electronic insulating materials, 
May 1. Rate for a b&w page, one 
time, is $520, based on a controlled | 
circulation of 20,000 electrical and/| 
electronic manufacturers and users 
of insulating products. Rate card 
and a 16-page brochure describing 
Insulation are available from Lake 
Publishing Co. 


FOR THE FINEST IN 


Photographic”, 


DYE TRANSFER 
COLOR PRINTS 
for REPRODUCTION 
and PRESENTATION 
Prompt Service. Write, or phone 
ANdover 3-3883 


LAKE COLOR LABORATORIES 


in Answer to Willis 


62 £. LAKE ST., CHICAGO 1 


R&R Files Documents 


Suit over Contract 


(Continued from Page 1) 


ments filed with the court by the 
agency, Mr. Van Buren wrote to 
Mr. Willis: 

“I, too, have been wanting to 
talk with you about the termina- 
tion of the contract. Frankly, I 
think a letter of agreement could 
be signed by us dated February 
1, which will state the terms and 
yet not prove embarrassing to 
ts 

According to a defendant’s ex- 
hibit, the letter of agreement was 
signed by Mr. Van Buren. The 
copy filed with the court bore the 
notation, “agreed and accepted: 
/s/ P. P. Willis.” 

The letter provided that Mr. 
Willis was to receive payment for 
his work prior to February, 1946, 
and one-third of all R&R commis- | 
sions from American Airlines ad- 
vertising placed in February, but 
not billable until later. | 


The affidavits by the agency 
executives say that a check for 
$2,322.50 was sent to Mr. Willis on 
March 6, 1946, and a final settle- 
ment of $4,721.04 was made on 
March 15. 

The documents say that Mr. 
Willis began work with American 
Airlines on April 1, 1946, then re- 
turned to R&R about Feb. 1 the 
next year as a consultant on the 
account. 

He was paid $25,000 a year by 
R&R until July 1, 1948; when his 
salary was cut to $1,000 a month 
plus expenses, according to the af- 
fidavits. He “severed his relation- 
ship” with the agency at the end 
of 1952, the documents state. 


Rasmussen Named V. P. 

Harvey M. Rasmussen has been 
appointed v.p. in charge of sales 
and advertising of Rapids-Stand- 
ard Co., Grand Rapids, Mich., 
maker of Rapistan conveying 
equipment. Mr. Rasmussen, with 
the company since 1939, succeeds 
George R. Brockway, who resigned 
to open a marketing consultant of- 
fice. 


Advertising Age, February 21, 1955 


American Airlines 
Asks Bidders’ View 
on Account Staff 


(Continued from Page 1) 


number in New York; size of the 
art staff. 

Growth of agency’s business, 
plus a rundown on recently-lost 
accounts and the reasons for los- 
ing; the agency’s principal clients, 
their size, and how would Ameri- 
can rank with them. If there are 
conflicts with present accounts, 
would the agency resign the con- 
flicting accounts? 

.© American also is inquiring into: 
The amounts spent on research, 
and the approximate percentage of 
gross earnings into agency sal- 
aries. Who in the agency could 
handle American, and an opinion 
on “continuity” of personnel from 
the old agency (R&R). The airline 
also wants to know travel and 
transportation experience of the 
agency, including individual em- 
ployes, and the attitude of person- 


nel toward flying. 


“HERE’S HOW I SELL 
BUILDING SUPPLIES 


MR. ROBERT C. 


GENERAL MANAGER 
APEX BUILDING SUPPLIES, INC. 
DENVER, COLO. 


IN DENVER... 


«ee through MAGAZINE ADS 
like this in the LOCALLY-EDITED 


DENVER POST 


for us.” 


CONDER 


You can make a slight flurry—or a smash hit in Denver (as in Atlanta, 
Newark, Toledo, etc.). It all depends on what kind of magazine adver- 
tising you buy. Leading merchants like Apex Building Supplies in 
Denver build volume sales with magazine advertising at the local level. 
Says Mr. Robert C. Conder, General Manager of Apex: “Our phone 
started ringing at 7:30 Monday morning, the day after our first four- 


een color page ad appeared in the Locally-Edited Denver Post Empire 

pe BssIS Magazine. And throughout that week, an impressive volume of orders 

- tig = were directly traceable to our advertising. Yes, indeed! We’re thor- 
aa oughly sold on color advertising in a Locally-Edited Gravure Magazine 
SY remnme Nod like the Denver Post Empire Magazine. It’s a source of solid business 


Your ads in the Locally-Edited Denver Post Empire Magazine are 
read and shopped from by 8 out of 10 Denver families, while the lead- 


ing national magazine reaches only / out of 10 Denver homes! 


“ORDERS ARE STILL COMING 


IN, months after this full- 
page color ad appeared in the 


Denver Post Empire 


Mag- 


azine,” says Mr. Conder. 
Proof again, where there's a 
Locally-Edited Gravure Mag- 
azine, there’s a made-to-order 
medium for completely sell- 


ing a major market... 


selling counts! 
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ure magazines, contact one 


at ens 


vy For more information about 
Bs these 12 weekly newspaper grav- 


where 


of 


the following representatives: 


The Branham Company, Cresmer 


& Woodward, Inc., Jann 


Kelley, Inc., Kelly-Smith Co., 
Moloney, Regan & Schmitt, Inc., 
O'Mara & Ormsbee, Inc., Scolaro, 
Meeker & Scott, Inc., Story, 


Brooks & Finley, Inc, 


AKRON BEACON JOURNAL 
COLUMBUS DISPATCH * 
INDIANAPOLIS STAR * 


© Locally-Edited for highest readership 
¢ Gravure magazine reproduction 


LOCALLY-EDITED 


NEW ORLEANS TIMES PICAYUNE STATES * 
TOTAL CIRCULATION OVER 3,189,000 COPIES WEEKLY 


¢ Complete flexibility 


‘MAGAZINE 
ADVERTISING 
AT TH 


LOCAL LEve, 


® ATLANTA JOURNAL AND CONSTITUTION 


DENVER POST ® HOUSTON CHRONICLE 
LOUISVILLE COURIER-JOURNAL © 


bin 


GRAVURE MAGAZINES 


* Newspaper circulation impact 
* Maximum savings on positives 


® COLUMBIA STATE 


NEWARK NEWS 
ST. LOUIS GLOBE-DEMOCRAT 


© TOLEDO BLADE 


The airline is asking about the 
age of agency principals, how the 
agency is owned, and pension, re- 
tirement and profit-sharing plans. 

Also in the questionnaire are 
queries about the agency’s physi- 
cal layout, room for expansion, 
reasons why it is equipped to han- 
dle American and other advantages 
it offers. 


One-Third Deal Is 
Offered to Settle 
Ad Agency’s Debts 


Cuicaco, Feb. 18—One-third 
payment has been offered by Phil 
Tobias Sr., head of the dissolving 
Simmonds & Simmonds Inc., to 
settle accounts with the agency’s 
creditors. Thirty-five percent has 
been paid already he said. 

The agency has been split into 
three corporations: Illinois Sim- 
monds & Simmonds, headed by 
Mr. Tobias’ son, Phil Jr.; Sim- 
monds & Simmonds of Missouri 
and the latter’s subsidiary, Sim- 
monds & Simmonds of Texas. The 
Missouri and Texas operations are 
headed by another son, Sherwin 
Tobias (AA, Oct. 11). 

Accounts of the older agency 
were divided among the three 
new corporations. 


® In a form letter to creditors 
dated Feb. 4, Mr. Tobias Sr. 
stated, “To make this liquidation 
possible all creditors must agree to 
the following: 

“1. That for a cash payment of 
$40,000 by Phil W. Tobias Sr., 
Simmonds & Simmonds Inc. is to 
assign to him all assets of the cor- 
poration consisting of cash, ac- 
counts and notes receivable, in- 
ventories and furniture, etc., said 
assets to be certified by Leonard 
Goodman, C.P.A. 

“2. That said $40,000 is to be 
used to pay all creditors on or be- 
fore February 15th, 1955 a final 
payment of 33144% of the present 
amount owed to them by Sim- 
monds & Simmonds Ine. This 
amount to be accepted in full set- 
tlement thereof. Said amount is 
also to be used for paying current 
operating expenses until liquida- 
tion is completed.” 


® in a previous letter (Jan. 21) 
Mr. Tobias requested approval of 
‘he liquidation plan by Feb. 15. He 
told AA that 79% of the creditors 
had approved the proposed settle- 
ment by this week and that he is 
negotiating with the others. 

He said that creditors have been 
paid 35% in addiion to the pro- 
posed additional settlement of 
3314%. He told AA that liquida- 
tion of the agency at less than 
100% of sums owed is necessary 
because Simmonds & Simmonds 
Inc. “is stuck on leases to the tune 
of $40,000.” The leases cover office 
space in Chicago and Dallas. 

Mr. Tobias said total liabilities 
of the agency are $86,000. 


Passenger Car Accounts Spend 
More in PIB Magazines in ‘54 


The 18 passenger car advertis- 
ing accounts spent $296,323 more 
in magazines measured by Pub- 
lishers Information Bureau _ in 
1954 than in 1953, according to the 
new passenger car expenditure 
chart for 1954 compiled by Town 
Journal and Farm Journal, Phil- 
adelphia. 

Town Journal and Farm Jour- 
nal also have prepared an expendi- 
ture chart showing graphically 
how manufacturers of trucks di- 
vided their advertising dollars and 
advertising pages during 1954 
among the magazines measured 
by PIB. The truck expenditure 
chart shows that the 10 truck 
manufacturers combined spent 
$406,184 fewer dollars in the mag- 
azines in ’54 than in ’53. The pas- 
senger accounts bought 156.5 few- 
er pages and the truck accounts 


bought 64.81 fewer pages in 1954. 
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de this sale 


Sales are easier to make when your customers have faith in the editorial and advertising 
pages of the magazines that carry your advertising. Consistently high readership of 
3 advertising and excellent response to editorial columns give convincing evidence that 


y ~=©=—_—__—People believe in The American Magazine. 


. This atmosphere of trust grows from an editorial policy geared to the needs and hopes 
of our readers. We provide, in addition to entertainment, practical help in their daily 
problems of living, and in a more rewarding use of their leisure time. That’s why, 

. every month, over 10,000,000 people read and believe in The American Magazine .. . 


Because The American Magazine believes in people. 


This audience offers you a tremendous market 
merican 


... for automobiles, for drugs and cosmetics, for \ Ea 
MAGAZINE 


travel, for insurance, for “Do It Yourself”? needs 
... for your products . . . that you want to sell 

in increasing volume. Put The American 
Magazine on your media list for “55... and 


SS 


watch your advertising get results! It moves goods because it moves people 


© The Crowell-Collier Publishing Company, 640 Fifth Avenue, N.Y. 19, N. Y. Publishers of The American Magazine, Collier's and Woman's Home Companion, 
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gee 


Q: You say I can cover the 
important “U.S.News & World Report” 
subscribers only through your 
magazine. Why is that so? 


A: Our subscribers do not, to any 
appreciable degree, subscribe to any other 
magazine in this field. There have been 
eight separate studies about this, and 

they all confirm these latest findings: 


93% of “U.S.News & World Report” subscribers do not subscribe to Business Week 
92% of “U.S.News & World Report” subscribers do not subscribe to Fortune 

77% of “U.S.News & World Report” subscribers do not subscribe to Time 

83% of “U.S.News & World Report” subscribers do not subscribe to Newsweek 


Busy executives have little time. 
They just have to be selective in their 


NOW MORE THAN 725,000 NET PAID CIRC 
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| magazine reading. Make your own 
survey—ask some of your business 

| friends (not in advertising) if they read 
| more than one magazine in this field. 
You'll come up with the same answer 
e as the researchers. | 
The important people—in business, 
= industry, government and the professions— 

usually depend on just one magazine : 
for their essential news. And to more | 


and more of them, that one magazine Is : 

“U.S.News & World Report.” Net paid 
circulation is now at an all-time high 

of 725,000. 

A market not duplicated by ; 

| any other magazine in this field js 

: t 


Advertising offices, 30 Rockefeller 

Plaza, New York 20, N. Y. Other advertising 
offices in Boston, Philadelphia, 

Cleveland, Detroit, Chicago, St. Louis, 

San Francisco, Los Angeles, 

and Washington. 
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Closer Welding of Advertising and Sales 


The revised organizational setup of Kraft Foods Co., bringing ad- 
vertising and sales under single direction, is worthy of note. Under 
the new setup, John H. Platt, who has been vice-president in charge 
of advertising and public relations of the company, becomes senior 
vice-president, with broad management responsibilities. Charles G. 
Wright, formerly vice-president in charge of sales, becomes vice- 
president in charge of sales and advertising; John B. McLaughlin, for- 
merly advertising and sales promotion manager, becomes director of 
sales and advertising, and Tad Jeffery, formerly Mr. McLaughlin’s 
assistant, becomes advertising manager. 

Thus the top-level management at Kraft which is concerned with 
sales is equally concerned with advertising, and the two functions 
are completely coordinated at the top. 

This is in line with the best thinking in business organization, 
where—more and more—the basic functions of business tend to be 
delineated in broad lines, with the marketing functions, specifically 
including sales and advertising, carefully and completely coordinated. 

In many consumer goods companies advertising may represent a 
larger segment of expenditure than direct selling costs. And in any 
business, consumer or industrial, the relationship between the two 
is so intimate and so complex that there ought not to be any division 
of responsibilities between the two. Instead, whoever is charged with 
the marketing functions ought to have both functions under his com- 
plete control so that they can be used with perfect coordination, and 
in such proportions as to provide the most effective over-all sales 
program. 

There is no way in which advertising and sales can actually be 
separated. They are parts of the same thing. They must be completely 
complementary and completely coordinated. Yet in too many com- 
panies there is still too much evidence of distrust between sales and 
advertising, and too much evidence of lack of effective coordination. 

Putting both functions together formally at the top of the organiza- 
tion ladder is probably the most effective method of making certain 
that they both make their maximum contribution to the common goal. 


Beating Back a Foreign Threat 


A couple of years ago it looked like foreign cars were going to 
make a dent in the American market, particularly with small cars 
and sports models. Now, as indicated in a run-down in AA last week 
on how foreign car sales are going, it begins to look as though the 
foreign “threat” has been beaten back. 

The reasons are complex, and the quick awakening of American 
producers to the threat from without—resulting in a sudden upsurge 
of “dream” cars by American manufacturers—certainly played a 
major part in stopping the competition. 

But perhaps the greatest lesson to be learned from the recent his- 
tory of imported automobiles is that the domestic automotive indus- 
try has done a fantastic job of molding the American market in its 
image. 

Millions of words have been written and spoken about the essential 
nonsense of making cars bigger and bigger, and thus competing more 
vigorously all the time for the continually shrinking driving and 
parking space. The wisdom of carting a huge trunk compartment 
around—almost always empty—has been questioned. The idiocy of 
driving a mammoth vehicle from home to delicatessen to pick up a 
quart of milk has been pointed out. And yet it has become increasing- 
ly apparent that the American public has no intention of being “sen- 
sible” about car purchases. 

It wants the biggest cars it can get, and the most powerful. A car 
is not a car; it is a way of life. And what a powerful sales tool that 
is! 


ruptcy. Now comes 


Advertising Age, February 21, 1955 


“They stole six accounts and three account executives, and forced us into bank- 


the dirty part...” 


What They re Saying 


Talk Color to Women, 

Auto Dealers Told 

Since color is one of this year’s 
best selling tools, for the benefit 
of the woman buyer it might be 
desirable to learn something about 
color, to be able to throw out a 
few apt remarks about the zest of 
complementary colors, the subtlety 
of monochromatic and analagous 
effects, the flattering effect of 
tints, the masculinity of shades 
and the neutralizing quality of 
white. But don’t make the error 
of presenting color scientifically. 
Forget all about the physics of col- 
or and don’t delve too deeply into 
special color systems. Keep color 
discussion on an emotional basis 
and use color names which create 
pleasing pictures—nugget gold, 
mimosa yellow, champagne beige, 
burgundy red. These are the color- 
ful picture-creating terms which 
will interest women. And by all 
means, don’t shy away from the 
subject. As sad as I am to admit 
it, even though women love color, 
respond to it—they don’t know 
too much about it. As a matter of 
fact, as decorating editor of Mc- 
Call’s I get more requests for ad- 
vice on color than on any other 


subject. 


—Mary Davis Gillies, houses and 
home fashion editor, McCall’s, speak- 
ing before the National Assn. of 
Automobile Dealers. 


Our Home Economists 

If ever we get around to having 
our heads examined, let’s ask why 
we're such noodle-noggins where 
home economists are concerned. 
Here we have really top notch, 
trained experts who know our 
merchandise and what it will do 
for the customers far better than 
most salesmen. 

Yet, with rare, shining excep- 
tions, we don’t— 

Ask them to conduct cooking 
schools, freezer-packing classes, 
traffic appliance operating courses 
or kitchen planning sessions in our 
stores. 

Invite them to put on demon- 
strations on our floors or in our 
windows. 

Urge them to call on our cus- 
tomers, show them how to get the 
most out of the new appliances we 


just sold them and pry out of the 
customer some hint about what! 
she’ll buy next. 


Or even let their bosses know 
what good jobs they do for us 
when they are called on, or show 
more direct appreciation to them. 

Let’s stop this waste. Let’s seek 
out these valuable, capable, gener- 
ous girls and put them on our sell- 
ing teams. It would be difficult to 
find any personalities, who could 
represent us, more able to develop 
respect among consumers for our 
industry, our products and our 
firms. 

And, while we’re at it, let’s con- 
sider a new term for a category of 
these girls, in our thinking if not in 
their actual designation. That’s 
“merchandising home economist.” 
Why not let them actually write 
up an order? Their approach can 
be a quiet, pressure-free one. Why 
not let them train our salespeople 
in understanding more about how 
the minds of our women customers 
operate? Let’s learn from them the 
language that “gets through” to 
the woman making up her mind. 
Let’s permit them to make the 
contributions they’re so richly cap- 
able of making to our field. And 
let’s appreciate the good fortune 


that brought them to us. 


—A. W. Bernsohn, in “NARDA 
News,” published by National Ap- 
pliance and Radio-TV Dealers Assn. 


Says Mere Numbers 
Don't Prove Much 

Sponsors and stations—and, 
most of all, advertising agencies— 
have yet to discover that “popular- 


ity” as such is a precarious base of | 


operations; and that the intensity 
and loyalty of a small audience 
can, in the long run, do more for 
product than 20,000,000 listless 
passers-of-the-time. 

Every form of society has its 
own danger of dictatorship; and 


democracy’s danger, which has al-| 


ready engulfed us, is the mon- 
strous Dictatorship of the Counted 
Noses, which completely domi- 


nates the uncounted heads. 
—Sydney J. Harris, in his “Strictly 
Personal” column, Chicago Daily 
News. 


Hire the Best 


; 
Do not raise money for adver- 


tising and then try to spend it 
yourself. If you’re going to adver- 
tise, hire the best advertising 


brains you can get. 


—Norman Myrick, editor, American 


Milk Review, addressing a dairy farm- 
ers’ seminar at the University of Mas- 
sachusetts, Amherst. 


| Rough Proofs 


Susie the sociable secretary says 
she sees Jack Platt has been named 
senior vice-president of Kraft 
Foods, and she always thought he 
was so young looking. 


Southern California admen don’t 
like the role assigned to an agency 
man in the “Little Orphan Annie” 
comic strip. 

But even Cameron Hawley 
didn’t make a hero out of the ad- 
vertising manager in “Executive 
Suite.” 

* 


Biggest problem of getting an 
agency to handle the Army’s re- 
cruiting campaign seems to be 
that Uncle Sam is slow pay. 

But don’t try to apply that sys- 
tem to your income tax. 

+. 


Ethel Merman tells readers of 
SEP that she never got past the 
first three or four pages of any 
book. 

With her system, she should 
have concentrated on the last 
three or four pages. 

° 

Automotive Service Digest es- 
tablished an unquestioned first in 
advertising promotion with the 
unique headline, “We point with 
oride to a 90,000 circulation de- 
crease.” 


Nation’s Business says flatly that 
4,000,000 more babies will be born 
in the U.S.A. in 1955. 

That’s nice business, any way 
you look at it. 


© 
Over 107,000 physicians and 
dentists place Today’s Health in 
their reception rooms, the ad says. 
Okay, but just who has the big- 
gest barber shop readership? 


6 
Station WDSU reveals that there 
is a New Orleans street named 
Desire. 
What ever became of the street- 
car? 
e 
Bill Robinson, the new president 
of Coca-Cola, is a former adver- 
tising man and public relations 
expert. 
Looks as if Coke might turn out 
to be a pretty fair advertiser. 
e 
Motion picture theater people 
have now let it be known that they 
are not in favor of pay-as-you-see 
tv home movies. 
Any questions? 
. 


| An adman looking for a change 
'makes it clear that he’s available 
in Cleveland only. 

| The Indians got into the world’s 
‘series and the Browns won the 
|pro football championship, so why 
/move now? 

| . 


| Under modern tax laws, a Chi- 


cago agency points out, it’s better 
to be part owner of a profitable 
‘agency than just a high-salaried 
‘employe. 

_ “Capital gains” is still spelled 
‘with a capital C. 


A young man thinking of going 
into advertising and looking over 
the news of the field might well 
decide that the greatest rewards 
are to be found in the legal de- 
partment. 


Copy Cus. 
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Action speaks in the pages of The Inquirer ... where advertisers talk 
effectively to a willing audience (with $8 billion to spend each year). 


No wonder these advertisers have made The Inquirer First Choice for ) we 
Action in Delaware Valley, U.S.A. ... tops in every important advertis- 2 
ing classification, and now in its 21st consecutive year of total adver- : —y “ 
tising leadership. Want action? Speak to us. : rT, 
oo ® 
ee @& 


DELAWARE VALLEY, U.S.A. 


Philadelphia is at the heart 
of this 14-county area of 
Pennsylvania, New Jersey 
and Delaware. America’s 
3rd Market, it is the 
World’s Greatest Indus- 
trial Area .. . where over 
one million families annu- 
ally spend over eight di/- 
lion dollars! 


Che Philadelphia Prguirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: West Coast Representatives: 
NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 3460 Wilshire Boulevard 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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Pita ex 9 Meh Me ty a emp We eve 


Commuter specials— today’s symbol 
of a new era in our country’s economy. 


t he 5S ° = <y Daily destinations? Suburban stations 
a 


surrounding cities ike New York— 
Chicago—Detroit—New Orleans— 
Houston—San Francisco—Seattle, etc. gg 


makes 


i 
| | 
Passengers? Chairmen of Boards? | 
Wall Street financiers? Occasionally, | 


rr Saw pwPrlkxet i Yr < but more likely they’re to be found | 


on the earlier “Banker’s Special.”’ 


ais Who then are the regular riders of the | 
Ih i st Ory e- eo 5 :29’s—6 :10’s—7 :03’s? For the most 
part they are young executives in all 
types of businesses and professions; 
allon the move—UP. All enjoying 
upper incomes—fine homes—growing 
families. This 1s America’s most quality 
conscious, quality demanding market, 
where the major share of the country’s 4, 
buying power is concentrated ... 


and it’s still GROWING FAST! 
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It is the families within this soaring upper-income group 
that make up the market being reached today by 
HOUSE & GARDEN magazine. (Of course, families 
represented on ‘'Banker's Specials'' are still part of 


HOUSE & GARDEN's picture too.) 
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Just as big things are happening to the American mar- 
ket, even bigger things are taking place with HOUSE & 
GARDEN-—ai/ vitally. important to everyone concerned 
with selling quality home products, be it automobiles or 


air conditioners—doors or draperies—wines or windows. 
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Here’s what we’re shouting about— 


Beginning with a record-breaking September, all fall &@ GARDEN AVERAGED MORE THAN HALF_A 


issues of HOUSE & GARDEN were sell-outs. In fact, MILLION COPIES=A record that substantiates our 
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. a FOR THE LAST SIX MONTHS OF 1954, HOUSE claim—HOUSE & GARDEN is on the move—UP. 


What are the reasons behind House & Garden’s surging circulation? 


Simply this—well aware of the great economic change & GARDEN'S UNEQUALLED MERCHANDISING 
taking place, the editors of House & Garden have taken POWER, AT ALL SELLING LEVELS, ADDS UP TO THE 
editorial action designed to satisfy the needs of this vast, BEST ADVERTISING BUY IN THE QUALITY HOME 
growing quality home market—with more to come in '55. SERVICE FIELD TODAY! In 1955 make sure your 


THIS NEW VITALITY, COMBINED WITH HOUSE product is part of this exciting growth story. 


| America’s BUY-WORD for 


Fenn fOUSE& GALEN 


a Condé Nast Publication 


a 420 LEXINGTON AVENUE, NEW YORK 17, N. Y. 
BOSTON © CHICAGO + LOS ANGELES 
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Emerson Willi Intensity 
Ads in Current Campaign 


Emerson Radio & Phonograph 
Corp., New York, will intensify its 
advertising and sales promotion 
campaign, originally launched in 
July, 1954, during the next four 
months. The magazine schedule 
will be stepped up in Collier’s, 
Life, Look, and The Saturday Eve- 
ning Post. 

Sales promotion kits have been 
furnished all Emerson dealers. The 
campaign will cover Emerson tv 
receivers, radios, phonographs and 


air conditioners, and in addition 
to national magazines will use co- 
operative newspaper ads, business 
| papers and outdoor. Grey Adver- 
tising Agency handles the account. 


‘Simplicity’s Children’ Bows 
Simplicity Pattern Co. New 
York, has brought out Simplicity’s 
Children, “a pattern book for the 
first dozen years.” The spring- 
summer issue was published Feb. 
15, and the fall-winter issue will 
appear July 15. Basic b&w page 
rate is $1,425, and four-color 


pages cost $1,785. 


Specialists in SILK SCREEN PRINTING 


VE 


r INCORPORATED 


BOX 2017 TULSA, OKLAHOMA 


Advertising Age, February 21, 1955 


Lots of Planning-and Money- 
Needed, Potential Publishers Told 


CHIcaGo, Feb. 15—Three pub- 
lishers yesterday agreed that 
there’s a lot more to bringing out 
a new business publication than 
just picking a name and a field. 

Telling a Chicago Business 
Publications Assn. luncheon how 
they did it were: 


eG. D. Crain Jr., Advertising 
Publications Inc. president, who 
discussed the birth of Advertising 
Requirements. 


@ Marshall Haywood Jr., presi- 
dent of Haywood Publishing Co., 
whose newest publication is In- 
dustrial Packaging. 


e@ David Watson, Watson Publica- 
tions president, who discussed his 
youngest business paper, The 
Appliance Manufacturer. 

The three publishers confirmed 


that a lot of time and money are 
required before a new book gets 
out of the red. 

Mr. Crain said that Advertising 
Requirements started in February, 
1953, with 21,000 controlled circu- 
lation, picked up enough paid to 
qualify for a second-class mail- 
ing permit by April, 1954, and 
hopes to move into the black 
“some time in 1955.” 

Mr. Haywood disclosed that 
$40,000 was spent on Industrial 
Packaging “before we got one 
page for sale” in its first issue, 
published last month. Cost of the 
pre-publication pilot issue alone 
ran $8,300, he said. The book has 
controlled-circulation distribution 
of 12,500. 

Mr. Watson said that $27,500 
was spent on The Appliance Man- 
ufacturer promotion before it was 


2.150.000 


Highest circulation in Redbook history! 


O1S.000 


Highest newsstand sales at Redbook’s 35¢ price! 


And advertising linage is UP for 1954! 


Redbook’s complete 
editorial focus on 
Young Adults 

has been rewarded 
by readers and 
advertisers, alike. 


Redbook 


*Publisher's estimate for 6 mos. ending 12 31/54 


The Magazine for Young Adults 


published in 1952. “We feel we 
have about $70,000 in it,” he 
added. 


® Experiences in obtaining adver- 
tising for the new publications 
varied: 

Mr. Crain emphasized that he 
found it easier to sell small ad- 
vertisers than large ones. When 
publications are started, he said, 
“a lot of advertisers are going to 
wait around quite a while before 
they come in.” 

Some large advertisers were in 
Advertising Requirements in 1954, 
more are coming in this year, he 
said. Linage increased 40% in the 
first quarter of 1955 from that of 
the same period last year, he 
added. 


® Mr. Haywood commented that 
making Industrial Packaging a 
separate publication of what had 
been a section of the horizontal 
Packaging Parade has not cut in- 
to advertising of the older business 
paper to practical extent. 

Mr. Watson said that The Ap- 
pliance Manufacturer has shown 
a 48% linage gain in the first 
quarter of ’55 over the same 
quarter of 1954. He said that some 
products that one would assume 
to be excellent prospects as ad- 
vertisers prove to be otherwise. 
Fractional horsepower motors, for 
example, have so little margin 
that there is little money avail- 
able for advertising, despite ex- 
tensive use of motors in appliance 
manufacturing, he said. 


® Reaction to use of reader-serv- 
ice cards also varied. 

Mr. Crain said that the service 
is expensive, but valuable in some 
cases. The magazine processed 
200,000 item-inquiries in its first 
year, he said. He added that read- 
er service is a useful function of 
Advertising Requirements because 
much of its editorial matter cov- 
ers new products and use of tech- 
nical equipment. 

Mr. Watson commented that he 
had found reader-service cards of 
little value in Modern Railroads, 
his older business paper. Where 
one reader may place a million- 
dollar order—and this is the case 
in both railroad and appliance 
manufacturing industries—one in- 
quiry direct to the advertiser is 
worth more than a bundle of in- 
quiry cards, he said. 

All three publishers agreed that 
careful attention to the editorial 
scope of a new business paper is 
essential. Mr. Watson added that 
he believes some publishers “are 
getting too inquiry-minded and 
overlooking editorial and other 
aspects” of their publications. 

Mr. Watson had a further warn- 
ing for would-be publishers: 
“You’re always inclined to over- 
estimate the income and under- 
estimate the expenses” when plan- 
ning new books, he said. 


‘Living’ Publications Merge 
The Journal of Living, New 
York, will be combined with Life- 
time Living, New York, effective 
with the May issue, and tentative- 
ly will be called Lifetime Living 
with Journal of Living. The new 
publication will charge a _ basic 
b&w page rate of $1,500, based on 
a circulation guarantee of 300,000. 
The Journal’s digest size will be 
employed, and the May issue is 
expected to have 128 pages, as 
against 96 normally run by the 
Journal. Majority stock will be 
held by Journal of Living interests. 


Goode Joins Manning 

Mackarness H. Goode, until 1952 
associated with the American 
Assn. of Advertising Agencies, and 
recently manager of advertising 
and public relations at Irving Trust 
Co., New York, has joined Farley 
Manning Associates, New York 
public relations company, as an 
account executive and member of 
the plans board. 
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The Publishers of | 


announce the... 


AUTHORITATIVE j; 
NEW MAGAZINE ¥ 


DOWN BEAT 


for America’s Millions, 
-of Recording Fans § 


« 5 


Whether or not your product is musically inclined, it harmonizes 
with the good old ring of the cash register. Music-happy America, 
from hep cats and long hairs to jillions of just plain music-likers, 
spent over $550 million last year in half a dozen musical and 
recording categories alone. Americans spent more for symphony 
concert tickets than baseball! 


Everyone knows that America’s music always winds up on wax or 
tape. And yet, when RECORD WHIRL hits the stands, April 10, it will 
be the only magazine published that goes straight to the heart of the 
multi-millions of recording fans! 


1 rary, 


“tur 


That spells new opp-or-tune-ity for products ranging from the 
latest discs to the freshest candy bars—hi-fi units to bow ties and auto 
tires. If your product fits into a dynamic, free-spending world of 
happy people, it fits into RECORD WHIRL’S motto: everything in the 
world about the world of recordings! 


RECORD WHIRL has the authority, experience, and backing of DOWN 
BEAT’S publishers. That means half a million convinced readers from 
the start and a rapidly growing enthusiastic throng every month. 
Get your product in for the low initial rates. Closing date is March 
15, so you'll need to hurry! 


Another great new 
maher publication 


f market...yours On a platter 


Write today for rate card and market facts RECORD Cl 


publishing since 1934 


maher publications / 
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Down Beat — Record Whirl — Country and Western Jamboree — Up Beat — Beverages — Radio y Articulos Electricos — Radio y 
Articulos Electricos Catalog File — Bebidas — Bebidas Annual Directory — La Farmacia Moderna — La Tienda — Elaboraciones y Envases 
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1. Heart of the Pacific Northwest 


A billion-dollar market that includes parts of 
four states. Amazing growth and prosperity 
caused by expanding agriculture, mining, lum- 
bering, water power, manufacturing, and in- 
flowing trade. No. 1 for Test. ; 


Market Newspaper 


2. Intermountain Hub 

Rail and transportation center of intermoun- 
tain west. New plant possibilities for expand- 
ing eastern industries. Three long-established 
military installations employ 20,000 civilian 
workers. Newspaper enjoys 92% city coverage. 


Market Newspaper 


Of the Red River Valley. Leading potato, sugar 
beet and grain growing area. Home of Uni- 
versity of North Dakota, and the state’s second 
market, with $92-million annual two-county 
retail sales. 


Market Newspaper 


4. The Gateway City 

Largest shopping center in five northwestern 
states (North and South Dakota, Montana, 
Wyoming and Idaho), it’s distribution point for 
three states. Newspaper covers 98‘% of metro- 
politan area, 66% of RTZ. 


Market Newspaper 

5. The City Designed for Living 

Is the slogan of this California city. Named for 
St. Rose by Spanish padres, no nick-name is 
tolerated. A Great Region’s Great Newspaper 
readers live well—retail sales 258% U.S. aver- 
age. 


Market Newspaper 


6. Garden City 
Hub of one of top 20 agricultural counties in 
USS. Title now a bit deceptive because of great 
and growing industrialization. Half-billion re- 
tail sales. Newspapers reach most of nearly 
400,000 population. 


Market Newspaper 


7. Hub of the South Plains 


World’s cotton-oil capital and 3rd largest in- 
land cotton market. Retail and wholesale trade 
center of oil-rich South Plains market which 
only a newspaper (with a land-slide name) 
covers effectively. 


Market Newspaper 


8. Texomaland 


Birthplace of President Eisenhower. 5-million 
tourists and fishermen visited nearby Lake 
Texoma in 1954. Another Texas Harte-Hanks 
paper! Newly-defined ABC city zone of 25,150 
(monthly payroll $2-million) . 


Market Newspaper 


9. Fabulous 


Fabulous is prefix to name of this market. In 
the Valley of the Sun—comprises half of Ari- 
zona’s wealth, population, industry, and retail 
sales. One newspaper buy delivers complete 
saturation. 


Market Newspaper 


10. The Lucky City 


“ . . the luckiest, richest town on earth.” 
City-owned oil wells produce approximately 
$31,000,000 per year income for the Lucky 
City. $153,000,000 from this source now in city 
treasury for improvements. 


Market Newspaper 


| By any name, the media answer's the same - - 


11. The Mill City 


Economic capital of 3-1/3-state, 1,300,000-fam- 
ily Upper Midwest market, where oil and ta- 
conite are adding exciting new wealth. Only 
four U.S. cities have Sunday newspapers with 
larger circulations. 


Market 


12. The Saintly City 

What a heavenly place to sell your product! 
427,000 people in this booming “half” of a rich 
“twin” market spend $554-million annually! 
Up, up, UP go sales when you sell the “Saintly 
City” area via Newspaper! 


Newspaper 


Market 


13. The Air Capital City 


Over 40,000 employed in aircraft industry. Av- 
erage weekly wage $89.75. Second in nation in 
business gains—13% increase January 1955. 
Your Sales Force in Air Capital City is “The 
Symbol of America.” 


Newspaper 


Market Newspaper 


14. The Fox Cities of Wisconsin 


Four cities, three villages, nearly 25,000 pros- 
perous families within an eight-mile radius, 
comprise the state’s fourth largest metropoli- 
tan market. 95% coverage by their newspa- 
per, 93% carrier-delivered. 


Market Newspaper 


15. lowa’s Farm-Industrial Center 


Has largest independent meat-packing plant in 
world, largest four-wheel tractor plant. Only 
city between Chicago and Denver, and Twin 
Cities and St. Louis to manufacture excess of 
$100-millon. 


Market Newspaper 


16. The Farm Machinery Capital 


The Illinois sector of the Quad-Cities, with 10 
huge factories of International, Deere, Case 
and Minneapolis-Moline ... serving the world 
with farm machinery. Over 100,000 population 
—sold by two newspapers. 


Market 


17. Test Town, U.S.A. 

Indiana’s 2nd largest market. Ranks 2nd to 
Indianapolis in ABC city zone population, buy- 
ing power and retail sales. Home of the Fight- 
ing Lrish and Indiana’s 3rd largest newspaper. 


Newspaper 


Market 


Is the heart and center of one whole, big mar- 
ket of 72 counties. Net effective buying power 
more than $4,800,000,000. It is covered only by 
a morning newspaper. 


Newspaper 


Newspaper 


19. Capital of the Ark-La-Tex 


America’s natural gas capital—the home of 
United Gas and Texas Eastern Transmission 
(the Big Inch and Little Inch) . 237,000 metro- 
politan population is second largest in state. 


Market 


Market ~ Newspaper 


20. America’s Industrial Frontier 


First city in the South to cross the magic mil- 
lion mark in population. Noted for its get- 
ahead. A mass market with money to spend. 
Dominated by one strong newspaper for over 
42 years. 


Market Newspaper 


21. Capital Nation’s Chemical Empire 


City of wealth derived from oil, refining and 
byproduct manufacturing, shipping and ship- 
building, lumber, other industries. Its news- 
papers offer circulation in excess of 83,000. 


22. Windy City 
Metropolitan area population exceeds 5,500,- 
000. Retail sales top $7,500,000,000. Over 14,000 
factories make it America’s industrial hub. 
Windy City is best sold by World’s Greatest 
Newspaper. 


Market Newspaper 


23. The Earth-Moving City 


It’s the earth-moving equipment capital of the 
world, and home of world’s largest distilled 
beverage company. This major market in the 
heart of Illinois is tops for tests. Newspaper 
circulation over 100,000. 


Market 


24. The Watch City 


It’s in dynamic mid-America. Founded in 1835, 
ranks one of world’s foremost centers of pre- 
cision manufacturing. Its annual retail sales 
aggregate $70-million. Ninety per cent of resi- 
dents own homes. 


Newspaper 


Market Newspaper 


25. Jack Benny’s Hometown 

Benny made it famous. Lake County’s only 
Daily Newspaper Sells It. Serves a 52-lake 
area, 204,000 strong. 60 industries including 


manufacturer of America’s best-known freezer 
create buying income of $100,081,000. 


Market 


26. Middletown, U.S.A. 


The automotive gear center of the world and 
home of the famous Ball mason jars—from the 
gas boom to the industrial boom, hustling Mid- 
dletown, U.S.A., has been reading its two great 
newspapers. 


Newspaper 


Market Newspaper 


27. The City That Care Forgot 


So-called because of one-day carnival just be- 
fore Lent. The other 364 days of the year is 
busy being Second Port, U.S.A., and throwing 
up new plants and multi-story buildings. 79% 
readers of T-P S. 


Market Newspaper 


Market ~ Newspaper 


Answers 


1. 


. Ogden, Utah 


Spokane- 
Inland Empire 
Spokesman- 
Review Daily 
Chronicle 


Standard- 
Examiner 


. Grand Forks, 
N.D 


Herald 


Sioux Falls, S.D. 


Argus-Leader 


. Santa Rosa, Cal. 


Press 
Democrat 


. San Jose, Cal. 


Mercury and 
News 


. Lubbock, Tex. 


Avalanche- 
Journal 


8. Denison, Tex. 


Herald 


9. Phoenix, Ariz. 


10. 


14. 


31. 


Republic & 
Cazette 
Long Beach, 
Cal 


rf ndependent 
Press Telegram 


. Minneapolis 


Star and 
Tribune 


. St. Paul, Minn. 


Dispatch and 
Pioneer-Press 


. Wichita, Kans. 


Eagle 
Appleton-Nee- 
nah-Menasha 
Post-Crescent 


. Waterloo, Ia. 


Daily Courier 


. Rock Island- 


Moline, Ill. 
Argus and 
Dispatch 


. South Bend, 


. Houston, Tex. 


Chronicle 


. Beaumont, 
T 


‘ex. 
Enterprise and 
Journal 


. Chicago, Ill. 


Tribune 


. Peoria, Ill. 


Journal Star 


. Elgin, Il. 


Courier-News 


. Waukegan, Ill. 


News-Sun 


. Muncie, Ind. 


Star and 
Evening Press 


- New Orleans 


Times- 
Picayune and 
States 


- Detroit, Mich. 


Free Press 


. Pontiac, Mich. 


Press 


Mich. 
Cazette 
Hammond, 
Ind. 

Times 


| 
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Answers 


33. 


34. 
35. 
36. 


37. 


41. 


54. 


Raleigh, N.C. 
News and 
Observer 
Memphis, 
Tenn. 
Commercial- 
Appeal 
Press-Scimitar 
Lowell, Mass. 


Rochester, N.Y. 


Times-Union 
Democrat and 
Chronicle 
paneer, Pa. 
New Era, 
Intelligencer 
Journal, 
Sunday News 


. Cincinnati, O. 


Enquirer 


. Leuisville, Ky. 


Courier- 
Journal and 


Times 


. Washington, 


D.C. 

Post and 
Times-Herald 
Huntington, 

. Va. 
Advertiser and 
Herald 
Dispatch 


. Beckley, W.Va. 


Post-Herald 
and Raleigh 
R 


‘egister 
. Greenville, S.C 


News and 
Piedmont 


. Roanoke, Va. 


Times and 
W orld-News 


. Portland, Me. 


Press Herald- 
Evening 

ess 
Providence, 
R.I. 


Journal- 
Bulletin 


. Hartford, Conn. 


Courant 


. Westchester, 


N.Y. 
Westchester 
Group 


. Passaic- 


Clifton, N.J. 
Herald-News 


. Baltimore, Md. 


News-Post 
and American 


. Charleston, 


W. Va. 
Cazette 


. Norfolk, Va. 


Virginian- 
Pilot Ledger- 
Dispatch 
Greensboro, 


Miami, Fla. 
Daily News 


28. The Motor City 


A future as an ocean port . . . industrial capital 
of the world .. . expanding into new market 
regions of 4,000,000 customers. This big-time 
town boasts the fastest-growing newspaper in 
the U.S.A., 1st in circulation in area. 


Market Newspaper 


29. Industrial City in Land of Play 

It’s home of 3 General Motors divisions, Pon- 
tiac, Fisher Body, GMC Truck and Coach. Has 
400 nearby lakes. Year-’round recreational 
areas attract over 2 million visitors annually. 


Market Newspaper 


30. The Paper City 


Sometimes known as the Celery City or the 
Lilac City, always known as the city with high 
spendable income and high sales potential. It’s 
covered (96.2%) by Michigan’s oldest news- 
paper. 


Market Newspaper 


31. Calumet Region 


Diversification of industry—steel, oil refining, 
soap, chemicals, clothing and furniture manu- 
facturing—keeps it humming. Worker earn- 
ings 37% above average. Calumet Region’s 
Home Newspaper sells here! 


_ Market Newspaper 


32. Tobacco Capital 


Namesake of this State Capital introduced to 
England a product of now-famous Tobacco- 
land. State’s 3rd metropolitan market in retail 
sales. Has only morning and Sunday newspa- 
per in “Golden Belt of South.” 


Market Newspaper 
33. Mid-South Capital 

First in the South, 10th in the nation in whole- 
sale sales, this hub city commands a $2-and-a- 
half billion market potential. Biggest cotton 


market in world. Most effectively sold by 
CAPS. 
——Warket 


Newspaper 


34. Home of Industrial Park 


Made American manufacturers’ dreams come 
true when progressive business leaders estab- 
lished Industrial Park and built modern plants 
on its several hundred acres. The newspaper 
brought the happy news of increased jobs. 


45. The Forest City 


Gateway to nation’s summer vacation play- 
ground. Nearest U.S. port to Europe, and New 
England’s top 75,000-150,000 test market. For- 
est City is served exclusively by Northern New 
England’s greatest newspapers. °* 


Market Newspaper 


35. City of Diversified Industries 


Gateway to Massachusetts’ rich North Shore 
markets, home of two huge General Electric 
works, manufactures 200 different products, 
from jet engines to electric lights to shoes. 
One paper goes home. 


‘Market 


36. Flower City 


Famous for lilacs and roses, for optical and 
photographic goods, men’s clothing—and high 
buying power. Complete coverage by Flower 
City’s two daily newspapers. 


Newspaper 


Market Newspaper 


37. Garden Spot of America 


Has earned this reputation due to its beautiful, 
prosperous farms, yet its industrial income is 
five times greater than its farm income. News- 
papers sell this market of more than a quarter 
million people. 


‘Market Newspaper 


38. Queen City of the West 

Fill in the missing words in “Solid ——-___ 
reads the ”, and you’ve got this 
one. Here’s where one newspaper is king, 7 
days a week—it’s America’s Queen City, also 
known as capital of Atomic Valley, U.S.A. 


Market 


39. The Falls City 


World-famous for its race course, whiskies, 
and tobacco. Once a favorite haunt of river 
men, it now has more than half-a-million peo- 
ple. This billion-dollar metropolitan market 
blanketed by two fine newspapers. 


Newspaper 


Market 


40. Capital of the World 


Ninth city in U.S. in population, but 7th in re- 
tail sales, and first in war, first in peace, first in 
importance to the country and the world... 
7 out of 10 read its favorite home newspaper. 


Newspaper 


Market 


41. The Jewel City 


Centered in tri-state area, it’s largest port on 
Ohio River, and focal point of a tremendously 
varied industrial valley. Its newspapers serve 
160,200 families in this rich area. 


Newspaper 


Market ~ Newspaper 


42. The Smokeless Coal Capital 


A market sustained by the highest-paid indus- 
trial workers in the world. Fifth largest food 
market in state, and unusually responsive for 
advertisers of other high-quality brand name 
products. 


Market Newspaper 


43. Textile Center of the South 


South Carolina’s richest, most populated, most 
compact market. The state’s largest metropoli- 
tan area,-situated in heart of America’s richest 
textile manufacturing area. Reads South Caro- 
lina’s Leading Newspapers. 


Market 


44. The Star City of the South 


A huge illuminated star—largest man-made 
constellation in world—gives this city its nick- 
name. Also Magic City because of growth. 
Highest furniture sales per family in the U.S. 
Two family newspapers. 


Newspaper 


Market Newspaper 


Market Newspaper 


46. Little Rhody 


Little only geographically, but a market jewel. 
World jewelry center, textiles, machine tools, 
and nearly a billion and a half income to spend. 
They learn where by reading Little Rhody’s 
newspaper. 


~ Market ‘Newspaper 


47. The Insurance City 


Retail sales per capita $2,015, over 589,437 peo- 
ple in RTZ. Home of both Royal and Underwood 
typewriters, 31,000 work at United Aircraft. Its 
“Oldest Newspaper of Continuous Publication 
in America” has largest circulation in state. 


Market Newspaper 


48. One of Nation’s Wealthiest 


New Thru-Ways shortly will supplement the 
world’s finest system of parkways to facilitate 
auto travel of millions in this market. Has own 
airport and is the new home of one of the 
world’s largest food companies. 


Market Newspaper 


49. The Birthplace of Television 


Allen B. Dumont began development of cath- 
ode ray tube in garage here 30 years ago. To- 
day Dumont employs 4,100 in laboratories 
here. In the birthplace of TV you reach (and 
sell) 79% of families with one newspaper. 


Market Newspaper 


50. The Monumental City 


Fastest growing in East. Has 2nd largest port in 
export tonnage, largest tidewater steel mill. 
281,000 people employed in industry. These 
largest circulation newspapers reach over 50% 
of 1,500,000 population. 


Market Newspaper 


51. The Rose City 


Moved more dirt for airport than moved for 
Panama Canal. Chemical Center of World lo- 
cated in Ruhr Valley of America. Capital city, 
largest metropolitan market (146,000) in state. 
Reads The State Newspaper. 


Market Newspaper 


52. Capital of the Navy 


Largest city in state known as “Mother of 
Presidents.” It’s a busy port—one of the most 
active in world. Corporate population over 
400,000. Two outstanding dailies keep every- 
body “in the know”. 


Market ~ Newspaper 


53. The Gate City 


Located in a metropolitan county area that is 
lst in the South and 7th in the nation in per- 
family retail sales! Trading area accounts for 
1/5 sales in state—There’s only one dominant 
medium in Gate City area. 


Market Newspaper 


54. The Magic City 

Recorded over a billion dollars in retail sales 
in 54, or 30% of state total. Over two-million 
visitors add to the year-’round population of 
over 700,000, where the power of the evening 
paper is firm 


Market ~ Newspaper 


‘Gem of the Ocean buys from NEWSPAPERS 
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‘Quantitative’ Budget Control Is Next Step 
Toward Ad Industry Maturity, Foote Says 


Los ANGELES, Feb. 15—‘Adver- 
tising is still in its early stages as 
a force which-can help us have a 
better and stronger nation,” Emer- 
son Foote, exec. v.p., McCann- 
Erickson, told the annual joint 
meeting of the Sales Executives 
Club and the Food Industries Sales 
Managers’ Club. He listed “quan- 
titative” advances in budgetary 
control as one step toward achiev- 
ing industry maturity. 

Pointing out that the average 
spent for advertising, based on 
gross national product, has de- 
creased 25% from the 20 years 
before World War II, Mr. Foote 
asserted that “a new dimension in 
quantitative thinking about adver- 
tising” offers rich opportunities. 

He paid tribute to qualitative 
advances in advertising, but as- 
serted that “it must be obvious to 
everyone that if an advertising 
budget is established at—say— 
$850,000 for a given product, the 
most expert handling of this budg- 
et, qualitatively, will not produce 
good results if the budget was 
wrong to start with.” 

He cited his observation and ex- 
perience that budget determina- 
tion by advertisers is, in general, 
the least scientific of all the basic 
areas of advertising activity. 


® Mr. Foote stated that the fun- 
damental reason so many com- 
panies fail to reap the profits and 
growth they could enjoy from ad- 
vertising stems from failure to 
understand a few basic principles: 

1. The most important asset any 
company has is an unlisted asset, 
not appearing on its balance sheet. 
This, he said, is its customer fran- 
chise. Unless a company’s ‘“cus- 
tomer franchise” is kept in the 
finest possible condition, he said, 
that company’s business will not 
progress, and it may falter. 

2. Advertising is not an ordinary 
expense, he said; it is a creative 
expense. Advertising represents a 
means of helping make a profit 
and has no other reason to exist. 

3. Advertising is the counterpart 
of the machine. Just as the pur- 
pose and function of the machine 
is the mass production of goods, 
the purpose and function of ad- 
vertising is the mass production of 
customers, he declared. 

4. Unless the quantitative aspects 
of an advertising campaign are 
correct, all the “qualitative excel- 
lence” in the world won’t keep 
the advertiser abreast of his com- 
petition. 


® Discussing “inherent wastes” in 
advertising, Mr. Foote said he 
thinks tv network rules will be 
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changed in the future. He said ad- 
vertising cannot expand greatly 
unless viewers have more time to 
absorb messages than they get in 
three minutes of commercials if 
every 30 minutes. 

Too many people, he said, in- 


'cluding many in advertising, seem 


to look on advertising as an evil, 
“some sort of price or tax people 


jhave to pay for being amused or 
'entertained.” Many feel, he said, | 
that the public can be given only 
a little bit of selling or it will go 
away. 


® Predicting that in the future a 
larger proportion of program time 
will be devoted to advertising, he 
cited these comparative figures for 
other media: 
Angeles Sunday Times averaged 
66.7% advertising and 33.3% edi- 
torial material. A typical Saturday 


in 1953 the Los) 


Advertising Age, February 21, 


Evening Post issue is 54% adver- 
'tising. The ratio in Life is 55% ad- 
_vertising. 

On the qualitative side, Mr. 
Foote declared, much advertising 
is still far too “haphazard.” This, 
he said, is because too often re- 
search is inadequate or inept. 
Personal opinion of the creators of 
advertising too often still takes 
the place of consumer opinion. 
There is still too much non-pro- 


fessional interference in the carry- | 


1955 


Reviewing advertising as a 
factor in the “market pressure” 
exerted by a company, Mr. Foote 
presented this check list for an ad- 
vertiser who wants to be sure his 
advertising is doing its best possi- 
ble job: 

1. Knowing what share of the 
market I wanted, I would check ‘ 
each component of my share-of- i), 
marketing pressure and see how it J 
measured up. “i 

2. I would study my advertising 


ing out of ad campaigns, he said. budget laboriously and exhaust- 


£’a filmed version of ‘Hit Parade’ ... but it’s got far more in terms of style and 
class which is saying a lot... everything about the show spells quality ...asure 
fire vehicle for any type of sponsor be it institutional, hard sell or any other.” 


Zeard Pew but already snapped 
up in 20 markets by top quality adver- 
tisers like: 


PACIFIC TELEPHONE 
(California, Washington & Oregon), 


UNION PACIFIC RAILROAD, 
TOWN TALK BREAD, 
KINGSBEER, 
WORTHERN BANK & TRUST, 
PEOPLES TRUST & SAVINGS. 


VARIETY 


I\vsic to the ears of discriminating regional 
and local sponsors searching for a new 
TV show that spells 


Mognificant Extoiteinneant 
and SALES! 


Steering Hollywood's most attrac- 


tive, newest singing sensations JOAN 
WELDON and BYRON PALMER and one of 


the country’s favorite recording groups — 
THE PIED PIPERS. 


Prodeced by tx Denove, who super- 
vised the start of ‘Your Hit Parade” on TV, 
MUSICAL DIRECTOR—Nelson Riddle. 
CHOREOGRAPHER — David Lichine. 


Each Sang Four, all-time 


favorites are o> MS production num- “ 

bers inspired by a heartwarming theme, 
such as “SHOW BOAT DAYS" ... “ACAD. 
EMY AWARD WINNING SONGS” .., 
“THE ROARING TWENTIES” . . . “SALUTE 
TO LATIN AMERICA”. 
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ively, in collaboration with my 
agency, and decide whether it 
should be larger or smaller. And 
as quickly as I could, I would es- 
tablish it at the new level. 

3. If it was decided that the 
budget should be larger, I would 
make it larger—my finances, pos- 
sibly, permitting. 

4. Having decided on the right 
quantity of advertising, I would 
determine whether my advertising 
was as good as it could be qualita- 
tively by doing something a little 


different than is ordinarily done. 
I would size up the scope and 
quality of research being applied 
to all phases of my advertising and 


Vu-Riter Pens to Mogul 
Ferber Corp., Englewood, N. J.,|count executives. Mr. 
has appointed Emil Mogul Co., formerly was general sales mana- 
‘New York, to handle advertising ger of Westinghouse Broadcasting 
then determine whether this re-| for the company’s Vu-Riter pens. Co. and Mr. Thompson previously 
search was effectively integrated | [Initial plans call for copy and| was an account executive with 
with the creative production of my media tests in a number of key | Mutual Broadcasting System. 
advertising. markets. Lou Kashins Advertising 
5. I would work more closely | formerly handled the account. 
with my agency in all phases of | 
marketing. I would use it as a | Borroft, Thompson to NBC tional product manager of the 
marketing service—a marketing National Broadcasting Co.’s cen-| shoe polish division of Best Foods 
agency as well as an advertising | tral division, Chicago, has appoint-|Inc., has been appointed merchan- 
agency. | ed Edwin R. Borroff and William! dising manager of Mennen Co. 


‘Colson Moves to Mennen 
Leonard V. Colson, formerly na- 


“... probably the best musi- 
cal show ever done either 
live or on film for televi- 


sion.”’ 


BILLBOARD 


Plover Ceyfore such... 


Superlative Singing, Entrancing Dancing, 


Superb Staging. 


IT'S THE FUN SHOW OF THE YEAR 


FOR THE WHOLE FAMILY! 


— 


“,..the brightest, most 
tuneful, most scenically im- 
aginative half-hour of music 


yet brought to TV.” 
SAN FRANCISCO NEWS 


“At last television is present- 
ing a top quality musical 
show ... you'll come away 


shouting.” 
SAN FRANCISCO CHRONICLE 


Don't delay. i. : 
Strike it program- -rich while YOUR « a € 


are WIRE! PHONE! 


_ 25 WEST 45th ST., NEW YORK 36, N.Y. + PL 7-0100, 
a eae elses <Doties - Detroit ‘ Minneapolis * $. aa 


> ye . 

N Cnonras Coading disdubuir yf Guality TV Fetes 
THE STAR AND THE STORY + COLONEL MARCH OF SCOTLAND YARD 
SECRET FILE U.S.A. TOWN AND COUNTRY TIME 


MY HERO + 
* TERRY AND THE PIRATES + TUNE-O + 


|L. Thompson radio network ac-! 
Borroft | 


21 22 


If every day 


seems dark and 


cloudy and you 
seem to have more 
than your share of . 
problems—let us 
help chase your 
gloom. We've made 
a business of helping 
busy production men r 


and advertising 


executives; and 


WY 


service, or all six, 


whether 


you use one 


you'll be pleased with 
the help and assist- 
ance you'll receive. 
Write or phone and 


let us tell you more. ' 


COLOR PROCESS 
ENGRAVINGS : 
ART WORK 
PHOTOGRAPHY “ae 
TYPOGRAPHY | a 


ELECTROTYPING 


PONTIAL 
Clectrotype iA | 


812 WEST VAN BUREN ST, 
CHICAGO 7, ILLINOIS 
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Injunction Bars 
‘Dental Lab’ from 
Making Ad Claims 


PROVIDENCE, Feb. 15—Judge 
John E. Mullen, of Rhode Island 
superior court, has ruled that Irv- 
ing Dental Lab, through newspa- 
per advertisements and other 
means, violated state law govern- 
ing the practice of dentistry. 

Judge Mulien granted the R. I. 
state board of examiners in dentis- 
try a permanent injunction pre- 
venting the Providence and Woon- 
socket organization from practic- 
ing dentistry, from using the word 
“dentist” in connection with its 
name and from advertising as it 
had from time to time in the 
Woonsocket Call. 

In his opinion, Judge Mullen 
found that Peter Perlow, the sup- 
posed operator of the concern, was 
a “front” for Dr. Morris Sweet, 
Providence and Woonsocket den- 
tist. Dr. Sweet, he found, had giv- 


: SR MRCIN walt Ath el 


en “false testimony” about his 
connection with the business in “a 
deliberate attempt to deceive.” 


= The judge also ruled that Irving 
Dental Lab’s advertisements vio- 
lated the law by making it appear 
that the organization did “every- 
thing from start to finish” in the 
provision of dentures. 

He absolved the laboratory of 
any charge that its employes ac- 
tually fitted dentures or took im- 
pressions. But he found that the 
setup was such that the dentist 
or dentists next door were mere 
agents of the laboratory. 


Stineway Drug Boosts Two 
Stineway Drug Co., Chicago, has 
promoted Max W. Morowitz from 
buyer of drugs and sundries to 
merchandise manager and A. H. 
Mosenson from ad manager to 
advertising and sales promotion 
manager. Beth men have been 
with Stineway for more than 20 
years prior to the consolidation of 
Stineway-Ford Hopkins last year. 


New TV Package Features 
Electronic Horse Races 

Moeller & Somermeier, Holly- 
wood agency, is offering a new tv 
package, “Hollywood Handicap,” 
based on a horse race run on an 
electronic board. The half-hour 
program features 10 races, with 
members of the studio audience as 
jockeys, plus entertainment by a 
comedy team and guest handicap- 
pers. The races, said to be based 
on skill, will offer three prizes for 
the “jockeys” in each race and 
prizes for home viewers, who may 
participate by obtaining tickets in 
stores. 

According to the agency, the 
program has been cleared by the 
State of California and the De- 
partment of Justice as containing 
no element of lottery or gambling. 


Coca-Cola Lid. Names A.M. 

Coca-Cola Ltd., Toronto, has 
appointed William Vanderburgh 
advertising manager. He joined 
the sales staff of the London, Ont., 
plant in 1939. 


Advertising Age, February 21, 1955 
This Week in Washington ... 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Feb. 17—Until 
now, the members of the Federal 
Communications Commission have 
been silent about the highly criti- 
cal Plotkin and Jones reports. But 
this silence may be broken next 
Wednesday, when the Senate in- 
terstate commerce committee 
hears George C. McConnaughey, 
whose nomination to the FCC 
chairmanship has still to be ap- 
proved. 

This nomination cleared the 
committee in the Senate’s rump 
session last fall, but Democrats 
made sure it did not reach a vote 
in the Senate. Since Mr. McCon- 
naughey has more than 4% 
months’ experience as acting 
chairman, some committee mem- 


bers feel he ought to address him- 


WABC® TY recevz: 


IN DAYTIME TV, 


A 
NEW NOTE 


LAUGHS with emcee Tom 
Poston, comedy “find” and 
an overnight sensation in 
thenew Broadway hit “The 
Grand Prize.” 


SONGS by Bob Carroll, 
MGMrecording star, who’s 
equally good on the piano 
and guitar. He dances, too. 
Very talented fellow. 


Starting next Monday, February 28th, at 12:30 P.M., 


WABC-TV upsets the traditions of daytime TV and 


introduces a new show, with new talent and a great new 


idea. The idea is that in the daytime, no less than at night, 
people watch television for fun and entertainment. So 


we’re giving them fun and entertainment .. . 


of it every day... 


called, Entertainment, a 22-hour extravaganza with all 


the excitement and glamour and variety of big night-time 


in a cheerful, 


150 minutes 
tuneful, talent-full show 


TV. In fact, we’re so hipped on this fun idea, we’re building 


our whole daytime schedule around it. No more chitchat, 


no more interviews, no more cooking classes. Just solid 


entertainment . . 


sure a dandy time will be had by all, and most of all 
by the participating sponsors! 


. especially Entertainment. We’re 


SINGING AND DANCING 
by charmer Marion Coiby, 
featured in Broadway’s 
*“The Pajama Game.” Plus 
more stars every day! 


music by Ray McKinley 
and an orchestra with such 
‘“*hep” people as Biily 
Butterfield, Tommy How- 
ard, Bobby Christian. 


McConnaughey May Have to Open Up 


in the Plotkin and Jones reports 
before they go behind closed doors 
to cast their votes. 

Primarily, the committee mem- 
bers want to know whether Mr. 
McConnaughey has any ideas for 
helping u.h.f. 


Lamb issue: Some members of 
the Senate interstate commerce 
committee think acting Chair- 
man McConnaughey ought to be 
questioned about FCC’s handling 
of license renewals for stations 
owned by publisher-telecaster Ed 
Lamb. Now that the commission 
has offered about all the direct 
evidence it has against Mr. Lamb, 
there is a widespread impression 
that his property and reputation 
were put in jeopardy on the basis 
of flimsy testimony. 

This case was none of Mr. Mc- 
Connaughey’s doing. Charges 
against Mr. Lamb had been in- 
vestigated and pigeonholed as in- 
conclusive several times in the 
past. The case came into the open 
after Commissioner John Doerfer 
insisted Mr. Lamb ought to have 
an opportunity to clear his name. 

Sen. Warren Magnuson (D., 
Wash.), chairman of the inter- 
state commerce committee, figures 
the committee should steer clear 
of the case while it is still pending 
before the commission. But he is 
hearing from other senators who 
say they are entitled to assurance 
that FCC will not start cases until 
it has ample and reliable evidence. 
Otherwise, they say, business men 
will hesitate to place themselves 
under the commission’s jurisdic- 
tion. 

« e ° 


Delinquency re-probed: Senate’s 
investigation of juvenile delin- 
quency blew up last week in a 
juvenile squabble between sena- 
tors and staff members over the 
right to author articles on the 
problem for national magazines. 
Result: the staff was fired, and a 
tentative report blasting children’s 
tv programs apparently never will 
appear. 

Meanwhile, the Senate has 
passed a resolution creating a new 
juvenile delinquency probe under 
the expert chairmanship of Sen. 
Estes Kefauver (D., Tenn.). Mind- 
ful of Sen. Kefauver’s tv success 
in the 1952 crime investigation, 
James H. Bobo, of Memphis, new 
counsel for the committee, said 
televised hearings may be ar- 
ranged. 

t ) ° ° 


Direct mail’s ‘best interest’: As- 
sistant Postmaster General Albert 
Robertson says the decision to dis- 
continue “patron” mail service on 
urban routes was taken, in part, 
for the good of the direct mail 
advertising industry. In a letter to 
Leo G. Bernheimer Jr., president, 
Hub Mail Advertising Service, 
Boston, he cites the fact that news- 
papers were printing critical ar- 
ticles. “Apparent resentment by 
the public against all third class 
mail was developing,” he said, “so 
that many users of this advertising 
medium felt its over-all sales ef- 
fectiveness was being damaged.” 

He said surveys indicated the 
simplified address system stimu- 
lated the growth of the direct mail 
business to the point where it 
might have become a burden on 
postal facilities. Where the third 
class volume had been increasing 
at the rate of about 750,000,000 let- 
ters annually since 1946, it in- 
creased by 1,860,000,000 in 1954, 
when the “patron” service was 
available. A test in November 
showed about 18% of the third 
class volume in 300 post offices 


was “patron” mail. 


self frankly to some of the issues 
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Grocery advertisers give 


The Washington Star 


biggest January linage 


in 102 years 


As everybody in the business knows, grocery advertisers are smart 
buyers of newspaper space. Operating on a tiny margin of profit, they 
have to make every advertising dollar do its duty. 


In Washington, D. C., grocery advertisers (like department stores 
and specialty stores) have been placing more and more of their annual 
linage in The Star because they know The Star is the Washington 
newspaper that pays off in customers. 


January furnishes a clue to 1955 schedules. It was a month in which 
The Star broke every Washington record for combined general and local 
grocery linage for any 4 week period. The Star published 278,244 lines to 
lead Washington’s second paper by the whopping margin of 28.2%. 


All the arguments in the world can’t brush away the big one: 
The Star gets more business because it produces more business. In the 
final analysis, nothing is of higher significance to the media executives 
who make up advertising schedules for food products or any product 
whose success depends on volume sales. 


The Washington Star 


EVENING AND SUNDAY « WASHINGTON, D.C. 
Represented nationally by: O'Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago — Detroit — Los Angeles — San Francisca 


Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 
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Portable Copier Campaign Set advertise its new portable photo- Schloss Named PR Manager 

F. G. Ludwig Inc., Old Say- copying machine, Contoura-Con-| Philip A. Schloss Jr. has been 

brook, Conn., will spend $24,000 to stat, in 28 law, education, medi-| named manager of the expanded 

cine and library publications.| public relations department of 

" u Small space ads will be placed) Waldie & Briggs, Chicago. Mr. 

ONE splash through Charles Brunelle Co.,| Schloss has been with the agency 

° Hartford. The photocopier, avail-| since May, 1953, and prior to that 

o might CRACK the plate able in two sizes, 8%x10” and! was with the Chicago Tribune. 
> slat it's the woodpecker's per- | 81x14”, features a plastic cushion | 

Site unmatched atWalk's. See | Which makes it possible to use the | Now It's Paul-Phelan 

JAY P why, and send for free samples. | nit for copying mounted or bound | Paul-Taylor-Phelan Ltd., Toron- 

WALK aovertising TypocrapHy material. The units retail in kits|to agency, has changed its name 

11 E.HUBBARD, CHICAGO 11 ¢ MOhawk 4-6134 at $110 and $194.80. lto Paul-Phelan Advertising Ltd. 
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was ee say ee 


... YEAR AFTER YEAR 
..., and AGAIN IN 1954! 


CHRONICLE . . . 38,823,178 lines 
POST ....... 26,889,620 lines 
PRESS....... 10,618,834 lines 


REASON... h Subs! 
° er 


Source: Media Records, 


R. W. MeCARTHY, Advertising Director 
M. J. GIBBONS, Netionel!l Advertising 


of Leadership in 
Advertising and 
Circulation. 


JESSE H. JONES, Publisher 
JOHN T, JONES, Jr., President 


THE BRANHAM COMPANY — National Representatives 


Advertising Age, February 21, 1955 


New Executive Is 
‘Expert on People,’ 
Psychologist Says 


Boston, Feb. 15—The “emerg- 


ing” executive is a “human rela- 


tions expert.”” He is “preoccupied | } 


with people, not with distribution 
or production or finance.” His 
main task is that of coordinating 
and eliciting cooperation from 
teams of specialists. 

This view of the executive was 
presented by Dr. Robert M. Wald, 


consulting psychologist, George 
Fry & Associates, management 
consultant, Chicago. 

Dr. Wald described “What 


Makes an Executive” to the New 
England Council for Economic De- 
velopment here today. His de- 
scription of the “emerging” execu- 
tive was based on a depth study 
of 33 top-level executives by the 
Fry company. 


@ What does make an executive 
today? According to Dr. Wald, the 
young man moving toward the top 
has the following background: 

1. He is the product of Ameri- 
can-born parents, whose income 
and occupation were well above 
the average. 

2. He had a happy home and 
family life, is a college graduate 


'and served in leadership positions 
_before entering business. 


| 


3. His family life permits him to 


| make the fullest use of his abili- 


ties. His family “has adjusted well 
to the mode of life forced upon 
him by his management responsi- 
bilities.” 

The personality of the “emerg- 
ing” executive, according to Dr. 
Wald, looks like this: 


e He has superior mental and 
analytical ability. 


e He gets along well with, and is 
predominantly interested in peo- 
ple. 


e He is “adequately” aggressive, 
seeks new work and new methods 
to do it. 


e He is identified with his com- 
pany to the extent that “his great- 
est motivations and satisfactions 
stem from increased business de- 
velopment.” 

Dr. Wald asserted that the 


_studies made by his company have 


made it possible to predict “ex- 


/ecutive competence on a pass-fail 


TICKLISHLY PINK—Holeproof Hosiery 
Co. will use color exclusively this 
spring for its Holeproof and Luzxite 


hosiery and lingerie beginning 

with this page in the March issue 

of Glamour. Weiss & Geller, Chi- 
cago, is the agency. 


basis more than nine times out of 
ten.” 

“A real understanding of the 
characteristics I have mentioned,” 
he said, “can make possible more 
effective executive development 
programs.” 


Papineau Joins Swanson 

George Papineau has_ been 
named manager of the midwestern 
sales division of C. A. Swanson & 
Son, with headquarters in Chicago. 
Mr. Papineau formerly was v.p. 
in charge of merchandising of 
|Needham, Louis & Brorby, Chica- 
go agency, and prior to that, was 
|sales manager in the Chicago dis- 
'trict for General Mills Inc. Ken- 
'neth Pratt, formerly Chicago divi- 
‘sion sales manager, has been ap- 
/pointed manager of the east cen- 
tral sales division, Detroit. 


Hughes Joins Avery-Knodel 
John S. Hughes, formerly with 
Paul H. Raymer Co., has been ap- 
pointed to the New York radio 
‘sales staff of Avery-Knodel, ra- 
dio-tv station representative. 


Young Joins ‘American’ 

Robert Young, formerly adver- 
'tising director of Bloch Brothers 
| Tobacco Co., has joined the sales 
staff of American Magazine, New 
York. 


Want to move sales 


in the Industrial Heart of 


woo WV GKV... 
CHARLESTON, W. VA. 


Sp, 
D&O Ce 


“4 


America? = 


You can’t pick a better prime mover 
than this famous TV-radio combination! 
For programming, popularity, persua- 
siveness, promotion—and sheer selling 
wallop—here’s your ticket. Swift 

as the Super-Chief... pulling-power 

like twin diesels in tandem. Get 


aboard and let’s go places! 


NATIONALLY BY 
The KATZ 
Agency 
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Things have changed in Cincinnati . . . 


nd look what's happene 
in the last 6 months! 
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Solid Cineinnati reads \ The Cincinnati Enquirer 


Represented by Moloney, Regan and Schmitt, Inc. 
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“recommend to any manufacturer who 
would want to reach consumers to include 
GOOD HOUSEKEEPING in his advertising 
budget.” 
W. R. Horn, 
W. R. Horn Company, 
Dallas, Texas 


“great boost to the sale of food products 
...you have taken a great forward step in mer- 
chandising foods.” 

Fred Pitcher, 

Fred Pitcher Company, 

Cincinnati, Ohio 


“recipes on your editorial pages are tremen- 
dously helpful in creating desires and pro- 
moting sales.” 

Ralph D. Davies, 

Ralph D. Davies, Inc., 

Cincinnati, Ohio 


“believe it is a powerful media for selling 
more food.” 


W. J. Lyons, 
Bill Lyons Company, 
San Antonio, Texas 


“these striking issues will provide important 
Stimulus to the sale of every item mentioned.” 
J. H. Fretwell, 
Associated Brokerage Company, 
Minneapolis, Minn. 
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“your editorial pages will particularly help 
the sale of canned goods and we would like 
very much to see the canning industry avail 
themselves of your media.” 

J. C. Blaskey, 

J. C. Blaskey Company, 

Philadelphia, Penna. 
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"yery much impressed with Good Housekeeping 
Go0k books and food editorials... they are @ 
tremendous help in selling and promoting 
Hie-in items.” 

J. J. Grace, 

Grace Brokerage Company, 
St, Paul, Minn, 
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“This type of promotion is more effective than 
any other.” 
Paul L. Beane, 
Paul L. Beane Company, 
Boston, Mass. 


"detinitely feel the housewife is impressed with 
these Cook Books and, if they are as impressed 
Gs my wife, they can’t help but sell food.” 
Arnold H. Hirt, 

Arnold H. Hirt Company, 
Cleveland, Ohio 


“positive that your editorial pages sell loads 
of food.” 
A. R. Mander, 
A. R. Mander Company, 
Pittsburgh, Penna. 
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“no doubt in our minds about yo 
pages helping to sell food. A number of the 
manufacturers whom we represent are regular 
advertisers in GOOD HOUSEKEEPING, and we 
will endeavor to get those who are not using 
your medium to do so.” 

A. R. Rodway, 

Rodway Sales Corporation, 
New York, N. Y. 


“no question about your editorial pages 
selling food. This is the kind of publicity 
the food industry needs.” 


Harry R. Gilner, Sales Mgr., 


The W. B. Cassell Company, 
Baltimore, Md. 


“recipe service you are providing in your pub- 
lication most certainly an aid to the in- 
creased sale of the products handled by our 
firm.” 

H. B. Christy, 

H, B, Christy Company, 

Spokane, Wash. 


“your editorial pages lend enormous 
strength in selling food.” 

C. G. Kelly, 

Davenport-Webb, Inc., 

Buffalo, N. Y. 


"Thank you for your splendid efforts in be- 
half of the food industry. We shall all profit 
from it.” 

Harry M. Perrin, 

Pittsburgh, Penna. 
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TO THE FOOD BUSINESS 


Ee 


“GOOD HOUSEKEEPING tops in its field and 
believe you are doing a wonderful job for 
the food industry.” 

Henry C. Oudman, 


Perry & Oudman, 
Grand Rapids, Mich. 


“Good Housekeeping’s articles on food sell 
| not only staple items but diversified specialties.” 
= ) J. C. Schwindler, 

ff Schwindler Brokerage Company, 
Kansas City, Mo. 


a “editorial pages you are running help sell 
z= food —and that means good business for 
: us.’ 

George W. Hall, 

Hall-Roepke Company, 

San Francisco, Calif. 


See 
—S— 


t “editorial pages in GOOD HOUSEKEEPING 


ax help sell food, not only at the moment of first 
: reading, but over a long range period.” 
 «& W. J. Matthews, Jr., 
a. Matthews Food Brokerage, 
Detroit, Mich. ; 


“Help, such as GOOD HOUSEKEEPING delivers 
to the housewife, goes a long way in help- 
ing to sell a product at the consumer level.” 
Ray Monahan, 

Monahan Brokerage Company, 
Atlanta, Ga. 
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In the food business, recipes stimulate sales. No magazine puts this 

- into action as effectively as GOOD HOUSEKEEPING, with complete 
cook book sections a regular part of its editorial program. And, as 
indicated by these comments from food brokers, no magazine equals 
GOOD HOUSEKEEPING as a medium for food advertising. 


FOOD DEALERS FIND 


GOOD HOUSEKEEPING GUARANTY SEAL 
PROMOTIONS PRODUCE UP TO 33.7% MORE SALES 


It happens time and time again. Sales events like these, spotlighting 
brands guaranteed* by GOOD HOUSEKEEPING, attract traffic, build 
customer confidence. Reports on recent promotions show that sales 
volume has been increased by as much as 33.7%. 

To learn how a similar promotion can work for you, see us at the 
American Canners’ and Food Brokers’ Conventions in Chicago, Feb- 
ruary 19-21. Ask for Roy Hutchinson, Director of Food Merchandising. 
GOOD HOUSEKEEPING HOSPITALITY SUITE, 404-5-6, Blackstone 
Hotel. 


qmeel ~~ ore 7 
: anteed by — 
: Good Housekeeping 


Women know— 
the prodiitt thas hao te THE HOMEMAKERS’ BUREAU OF STANDARDS 


57TH STREET AT 8TH AVENUE, NEW YORK 19, N. Y. 


Good Housekeepin 


10,650,000 
READERSHIP 
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Maize Products Co. 
Will Amaze Viewers 
with Push for Amazo 


New YorK, Feb. 17—With a 
product called Amazo, a magic 
advertising motif looks like a 
natural. 

And that is just what American- 
Maize Products Co. is using in the 
new campaign for Amazo Instant 
Dessert. The television advertising 
drive is being built around magi- 
cian Milbourne Christopher, who 
performs quick tricks to attract 
attention and point up the rapidity 
with which the dessert can be 
prepared. 

In line with the current tv sell- 
ing trend toward more and more 
products hitching their dollars to 
a highly merchandisable person- 
ality, Mr. Christopher handles the 
sell as well as the entertainment 
in the commercials. 

The Amazo magic promotion, 
according to W. R. Harman, pack- 
age goods sales manager for 
American Maize, is aimed at dra- 
matizing Amazo’s “exclusive 30- 
second mixing qualities.” The tv 
spots, with Mr. Christopher as 
Amazo the Great, are running now 
in selected markets. 

In a special play for the juvenile 
trade, the company is offering a 
free trading card in every box of 
Amazo; each card shows how to 
do a Christopher-indorsed trick. 


® As an added buying incentive 
for grown-ups, the Amazo cards, 
which come in every package, al- 
so include “magic” time-saver 
recipes for Amazo desserts made 
with cold milk or fruit juices. 

Support at the point of sale 
level calls for Amazo basket dump 
displays of all three Amazo fla- 
vors, to be placed near milk and 
fruit juice sections of stores. 

Kenyon & Eckhardt handles the 
Amazo account. 


Roger Nowland Opens 
New Consulting Corp. 

Nowland & Schladermundt, New 
York, has separated to form two 
new companies. Roger Nowland 
has opened Nowland & Co., Green- 
wich, Conn., to handle product 
and marketing planning. 

Peter Schladermundt & Asso- 
ciates, New York, will handle the 
industrial design activities of the 
former company. 


NATION S LARGEST TRADE TERRITORY 


IN EL PASO 
1954 BUILDING 
PERMITS $30,091,904 
50% higher than 1953 


The Fi Puse 


Cimes 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


-TWO Separate Newspapers 
30° Line BUYS BOTH! | 


| 
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Landau Joins Artistic 

Abe Landau, formerly space 
representative for The Playbill, 
theater programs, has joined Ar- 
tistic Reproductions, New York 
lithographer and display engineer, 
as sales manager. 


Stone Joins Riedl & Freede 

Martin M. Stone, formerly with 
Dorrance & Co., has joined the 
copy staff of Riedl & Freede, Pat- 
erson, N. J. 


atu: 
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’ 12.4% today.” 
BBDO’'s Duffy Cheers Mr. Duffy, speaking before the 
Drop in Relative 


'St. Paul Advertising Club, added: 

“Some advertising men _ worry. 

at | Frankly, I like to see this trend. 

Cost of Advertising Remember, while the percentage 
St. PAut, Feb. 15—Bernard C.!of advertising to national income 
Duffy, president of Batten, Barton, decreased, the total national in- 
Durstine & Osborn, declared today|come has increased from $69 bil- 
that he is “pleased,” not alarmed, lion to about $200 billion. But— 
at the fact that “the percentage of and this is significant—the total 
advertising to total income has de-|advertising dollar has increased 
creased from 4% in 1920 to about | from $2.6 billion in 1920 to about 


| 


$8 billion in 1953. 

“T’ll take the smaller percentage 
of the larger figure any time.” 

Mr. Duffy said that advertising’s 
function is to sell merchandise at 
less cost and that the trend in- 
dicates that this is exactly what it 
is doing. 

The agency executive credited 
research with the most important 
part in the growth of advertising 
today. He called research “the 
backbone of all good advertising.” 


BETTER READERSHIP SERIES 
In the truck field, only FLEET OWNER employs regular editorial research aimed at boosting readership. 
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Weber Joins Greenhow 

Charles G. Weber, associate art 
director of Ellington & Co. for the 
past five years, has joined Philip 
Greenhow Associates, New York 
advertising art studio, as exec. v.p. 
and art director. 


International Buys Collins 
International Paper Co., New 
York, has acquired most of the 
outstanding stock of A. M. Collins 
Mfg. Co., Philadelphia, maker of 


specialty coated papers. Collins 
Co., headed by Lawrence B. Kel- 
ley, president, will operate as a 
division of International Paper 
Co. 


Lundgren Joins Vulcan 

M. L. Lundgren, formerly di- 
rector of sales of Union Hardware 
Co., Torrington, Conn., and its five 
subsidiaries, has been named di- 
rector of sales and advertising of 
Vulcan Radiator Co., Hartford. 


‘McKesson & Robbins 


Teams Up with NBC 
in Drug Store Push 


New YorK, Feb. 17—NBC Radio 
and McKesson & Robbins have 
teamed up for a merchandising 
venture they hope will attract 
drug store-sold products to net- 
work radio. 

The program bait includes “The 


Doctor’s Wife,” a 15-minute day- 
time drama, and “The Great Gil- 
‘dersleeve,” a 15-minute nighttime 
'situation comedy. 

Under the “red carpet plan,” as 
the sales strategy is dubbed by 
/Ted Cott, NBC v.p., participating 
sponsors on these shows will be 
promised the added support of 
“eight merchandising and selling 
services of McKesson & Robbins.” 

Only companies whose products 
are sold in drug stores are eligible 


TRUCK TRENDS 
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just cut bait 


Frankly, we believe every issue of FLEET OWNER is loaded with 
readership hooks ... but there are two outstanding pages that really 
catch the limit. 


One is well up in front of the book, the other way in the back. 


Truck Trends and Your Personal Business are so popular with readers 
because they answer many business and personal problems in which 
truck men are vitally interested. Continuing research indicates a 76% 


and a 72% reader interest rating for these inserts over a period of 
months. 


Front to back, right through the book, FLEET OWNER continues to 
build better readership. It can catch lots of business for you. Why not 
put it to work... NOW! 


McGraw-Hill’s Magazine of Trucking 


for the plan. Each sponsor must 
buy at least three participations 
weekly. This gives him three min- 
utes of commercials a week at a 
cost of $7,500. 


@ In exchange for getting behind 
the sponsoring products, McKesson 
& Robbins receives ten announce- 
ments a week for institutional ad- 
vertising; NBC will use two an- 
nouncements a week for good will 
advertising for druggists. 

McKesson salesmen will make 
stock checks of all cooperating 
sponsors’ products. They will urge 
dealers to give good display space 
to the featured products and will 
distribute window strips, counter 
cards and window cards. 


‘American Motorist’ Appoints 
John W. Childress has been 


named advertising manager and 
June D. Rightor has been named 
| women’s editor of American Mo- 
_torist, monthly publication of the 
‘American Automobile Assn., 
Washington. 
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More and more 
Canadians 
are enjoying 
upper incomes 


e More and more factories— 
more and more better homes are 
going up in Canadian cities. And 
more men have big-time jobs. 
These men can afford more of 
everything—tfor their businesses 
and their homes, By offering it in 
TIME, you reach them most effec- 
tively, through the publication 
they vote their first-choice maga- 
zine. 


To reach 

the growing heart 
of the Canadian 
market 
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Wholesale Field 
Must Adjust to 
Change: Shelly 


WASHINGTON, Feb. 15—Whole- 
salers gathered here for a two-day 
national wholesale distribution 
clinic last week were advised by 
leading speakers to take a good 
look at their own operations be- 
fore criticizing new forms of bus- 
iness which cut into existing dis- 
tribution methods. 

Warner S. Shelly, N. W. Ayer & 
Son president, warned: “We are 


in a changing economy, and you| 
are in the most fluid type of bus- | 
iness in that economy. No answer | 
to your problems which is based 
solely on wholesale thinking is 
likely to be the right one. 

“You will hear a great deal, in 
this clinic on distribution, about 
the upsetting changes which are) 
under way and which will affect | 
your business. Perhaps if you | 
keep one thought in mind, they 
will not be so upsetting. The) 
thought is this: To the timid, | 
change is dangerous; to the bold, 
it means opportunity.” 


® Further comments on changing | 
distribution patterns were ex-| 
pressed by Virgil D. Reed, v.p., J. 
Walter Thompson Co., who called 
the fight against discount houses 
“a waste of time.” 

“You and your retailers would 
spend your time better shoveling 
smoke ...than in fighting the dis- | 
count house and in fighting for | 
price fixing,” he said. 

“Even if fair trade were eco-| 
nomically or socially justifiable, | 
you could never enforce it in a| 


buyer’s market.” i, 


® The meeting was sponsored by | 
the National Assn. of Wholesalers. | 
At one dinner session, with Com- 
merce Secretary Sinclair Weeks 
as guest of honor, Joseph Kolodny, 
managing director, National Assn. | 
of Tobacco Wholesalers, said: | 
“Our wholesaling and distribution 
structure is the mirrored reflec- 
tion of the needs, desires and even 
the aspirations of the consuming 
public.” 

Instead of increasing costs, he 
declared, the multiplicity of whole- | 
sale and retail outlets serves as| 
a brake on unwarranted price 
increases. “With the advent in 


recent years of all sorts of dis-| 
consumer | 


tributive media, the 
does not have to be too much per- 
turbed about anyone’s ability to 


mulct him or her with exorbitant | 


costs of distribution.” 


Herb R. Askins, past president | 


of National Standard Parts Assn., 
said that in a free economy, no 
system survives unless it fulfills 
an essential function. 


performs a vitally necessary ser- 
vice,” he asserted. 


@ Mr. Shelly said many people | 


think of wholesaling as a business 
with neat boundaries. But, he said, 
these boundaries exist only in 
theory. 

“Long ago the first of the great 
department stores proved that re- 
tailers could successfully take over 
big chunks of wholesaling. In the 
grocery business, the Great At- 
lantic & Pacific Tea Co. began 
as a retail store, started operating 
in the wholesale field, spread into 
food processing, and started the 
food chains. Woolworth, in the 
variety store field, originated an- 
other type of chain by combining 
retailing into wholesaling and, in 
some cases, manufacturing. 


= “The big mail order houses 
moved from manufacturing to re- 
tailing, handling the wholesale 
job as part of their regular opera- 
tions. Today’s supermarket is the 


“The whole- | 
saler remains with us because he | 


a ear tees 


Og Se) oe ae ee eee Y 
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& yf: ne 


result of some wholesalers moving | pledges himself not to go outside 


into retailing and some retailers 
moving into wholesaling. Today’s 
discount house is to a great extent 
the child of the wholesaler, even 
though some people may claim it 
is an illegitimate one. 


= “What do all these’ things 
mean? They mean that the whole- 
saler who raises psychological 
walls around his business—who 
pretends that only he can work 
within those walls and who 


them—is likely to find many 
people swarming over his walls, 
digging under them and carting 
them away bit by bit.” 


Earhart Luggage Slates Drive 
Amelia Earhart Luggage, New- 


‘in Fashion & Travel, Holiday, 
| Mademoiselle, The New Yorker, 
New York Times Magazine, Town 
& Country and Vogue as the major 
part of its spring-summer cam- 


ark, will run b&w and color ads) 


Advertising Age, February 21, 1955 


paign. Ads will use a high-fashion 
photographic approach. Daniel & 
Charles, New York, is the agency. 


Fleischmann’s Bond in Drive 

A promotional program based on 
16 consecutive monthly pages in 
Chicago has been scheduled by 
Standard Brands Inc., New York, 
as the pivot for a merchandising 
program for Fleischmann’s Bond 
bonded bourbon in the Chicago 
area. Standard Brands will incor- 


porate the Chicago ads in point of 


purchase materials and other sales 
builders. The 15-store Foremost 
Liquor chain will feature the ad 
in window displays with the prod- 
uct. Ted Bates & Co., New York, is 
the agency. 


Forms Design Organization 

Peter Schladermundt, formerly 
with Henry Dreyfuss, has formed 
his own industrial design organi- 
zation, Peter Schladermundt Asso- 
ciates, with offices at 205 E. 42nd 
St., New York. 
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U. S. NEWS & WORLD 
eee se er 
0 Pe eee or ee 
LIVING FOR YOUNG HOMEMAKERS 


2) Far 
SCHOLASTIC MAGAZINE 


SMALL HOMES GUIDE 
BRIDE’S QUARTERLY 


HOUSEHOLD ......... 
N. Y. TIMES MAGAZINE 


BUSINESS WEEK ....... is 


*Magazines with Revenue over $300,000. 


REPORT .... 20.5 
20.4 
16.1 
16. 


14.3 
14.3 


13.6 
13.5 


11.8 
11.8 


10.7 


Source: Advertising Age & P.1.B. 
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ca Ine. 


manager of the sales division of 
General Foods Corp., New York, | treasurer. 
has been elected chairman of the 
merchandising committee of the 
Grocery Manufacturers of Ameri- 


Texas Daily Assn. Elects 

Pat Taggart, advertising mana- 
ger of the Waco News-Tribune, has 
been elected president of the Tex- 
as Daily Newspaper Assn. Other 


Advertising Age, February 21, 1955 
GMA Names Herbert Cleaves 


Cliff Hahne, 


KIXL Appoints Two 
with KIXL (am) 
and fm), Dallas, since April, 1954, 
has been named commercial man- 
ager of the radio station. Ted 
Stanford, previously with the San 
Francisco office of Foote, Cone & 
Belding, has been appointed to the 
Station’s sales staff. 


/new officers include H. Ben Dech- 
Herbert M. Cleaves, general,erd Jr., Dallas News, v.p., and 
Charles H. Draper, Houston Post, 


Statf Changes Made 
At ‘Textile World’ 


New York, Feb. 15—Walter C. 
McMickle has been named Chi- 
cago sales representative for Tex- 
‘tile World in one of a series of 
staff shifts announced py the 
McGraw-Hill publication. He was 
formerly a sales engineer with 
Westinghouse Electric Co., Chat- 
tanooga, and replaces Malcolm 


‘years with the magazine. 

with McGraw- 
ill since 1919, also has retired 
‘as New York representative for 
Textile World, to be succeeded 
by J. C. White Jr., the publica- 
tion’s current representative in 
Connecticut and New Jersey. Wil- 
liam G. Ashmore, 
sales representative, has rejoined 


southeastern 


where he served prior to World 
War II, and will be replaced by 
C. MacKenzie, retiring after 37|Winford H. Frick, recently with 
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the sales department of Keever 
‘Starch Co., Greenville, S. C. 

William B. Dall, who has been 
associated with textile publica- 
tions for the past 43 years, will 
retire March 31 from his current 
position as assistant to the adver- 
tising sales manager of Teztile 
World. Taking over his promotion 
duties will be R. H. La Bonte, who 
is also promotion manager of Food 
Engineering. 


Columbia Records’ Ads 
Feature ‘Sound of Genius’ 
Columbia Records, New York, is 
featuring the “sound of genius” in 
a new magazine campaign for 
masterworks artists. Each ad fea- 
tures a full page photograph of 
such top recording names as Igor 
Stravinsky and Bruno Walter. 
Magazines included in the sched- 
ule are Atlantic Monthly, High 
Fidelity, The Reporter, Saturday 
Review of Literature and The New 
Yorker. The copy also will appear 
in the New York Times Magazine. 
McCann-Erickson is the agency. 


When 700 Golden Wed- 
ding couples are our guests 
each autumn for dinner, 
music and hearty celebra- 
tion, they collectively rep- 
resent more than 35,000 
years of loyal, loving 
companionship. 


The Press always enjoys 
playing host to these won- 
derful people who so beau- 
tifully represent the sacred 
importance of marriage. 
We are as proud of their 
loyal record as they are. 
We know that such loyalty 
is a blessing to both com- 
munity and humanity. 


* * * 


Cleveland people also 
have a great record of loy- 
alty to their favorite news- 
paper — The Cleveland 
Press. It is a natural conse- 
quence that the favorite 
among readers is also the 
favorite of alert advertisers. 


Cleveland 
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‘Lone Ranger’ (Which 


Launched a Network) 


Conducts 22nd Anniversary Celebration 


Los ANGELES, Feb. 17—“The 
Lone Ranger,” currently being 
billed as the “only program in his- 
tory which launched a network,” 
is no longer with the network— 
Mutual Broadcasting System—it 
launched. 

But it’s doing well enough that 
two other networks and a major 
advertiser haye joined the shoot- 
’em-up’s present owner—Texas in- 
dustrialist Jack Wrather—in a 
gala celebration of its 22nd anni- 
versary. 

High spot of the anniversary 
came last weekend when Mr. 
Wrather—who bought Lone Rang- 
er Enterprises last fall for $3,000,- 
000—put on a special hour-long 
history of the horse opera on 76 


STILL A-RIDING—Herb Pease, of Gen- 
eral Mills’ merchandising depart- 
ment, points to a life-size point of 
sale reproduction of the Lone 
Ranger, now in use for the 22nd 


celebration of the 
program. 


anniversary 


stations of the ABC and CBS tv 
networks. The regular half-hour 
weekly film appears on 119 sta- 
tions, but not all of them were 
able to clear for the special show. 


® General Mills, which advertises 
Wheaties and Cheerios on these 
stations, and also on 183 ABC ra- 
dio outlets, also tied in. Last Sun- 
day (Feb. 13), it placed a full- 
color, one-third-page comic strip 
in 24 supplements of the Puck 
group, plus four independent sup- 
plements. 

General Mills is also offering 
Lone Ranger masks with 12,000,- 
000 packages of Wheaties, and a 
like number of Lone Ranger com- 
ics books in Cheerios. Point of 
sale material includes a life-size 
reproduction of the Ranger for 
store display, and there is also a 
cash prize contest for the best lo- 
cal promotions by local tv sta- 


tions. 

Other elements of the vast Lone 
Ranger empire are joining in the 
hullabaloo. Whitman Publishing 
Co., whose books on the Lone 
Ranger have rung up $20,000,000 
in sales, has issued a 98-page 
“Lone Ranger Treasury”; Decca 
Records is issuing its ninth Ranger 
record, and King Features, which 
syndicates the comic strip to 144 


daily and 89 Sunday newspapers, | ~~ 


has opened a promotional drive for 
its member publications. Stores 
handling Lone Ranger merchan- 
dise are also tying in. 


® ABC made a special contribu-|. 


tion to the uproar when it re- 
viewed the intriguing history of 
how one of its favorite programs 
played the lead in forming one of 
its fiercest competitors. It runs 
this way: 

George Trendle, who launched 
the program on his independent 
radio station, WXYZ, Detroit, in 
February, 1933, got such a re- 
sponse to it that he began looking 
for other stations to help bear 
the burden of the three-a-week 
half-hour show. After countless 
difficulties he lined up a three-sta- 
tion hookup, including New York’s 
WOR and Chicago’s WGN. 

Soon a number of New England 
stations joined, followed by the 
Don Lee system in California. This 
group of stations, banded together 
to broadcast a single program, 
gradually formed themselves—in 
1934—into Mutual. 


New York Stock Exchange 
Names Woodward A.M. 

Daniel H. Woodward Jr., ad- 
vertising and sales promotion 
manager of Cone Mills, New York, 
since 1950, has been appointed di- 
rector of advertising and sales 
promotion for the New York Stock 
Exchange, effective Feb. 21. This 
is a new position. Mr. Woodward 
has been an account executive 
with the former John A. Cairns 
Co., now Anderson & Cairns, and 
was associated with Macy’s, New 
York, for eight years in various 
capacities. : 

In his new position, Mr. Wood- 
ward will direct the Exchange’s 
national advertising program in 
542 daily newspapers, magazines 
and financial publications § to 
broaden stock ownership, and will 
help member firms develop their 
advertising programs. 


Lynch & Hart Adds Account 
Craig Furniture Co., St. Louis, 
has appointed Lynch & Hart Ad- 
vertising Co., St. Louis, to handle 
its advertising. A campaign using 
newspapers, radio, tv and outdoor 
advertising is being planned. 


Garlick Knight 


Hendren 


SACRAMENTO ... 


OF THE aa" 


OT Mie, 2 an ¢ 


Combatalade 


FLOWERY COPY—Foster & Kleiser, San Francisco, is helping to adver- 
tise Sacramento’s Camellia festival, Feb. 25 through March 7, by 
donating, as a public service, a major bulletin displayed to traffic 
entering the city. Shown in the photo are James R. Garlick, chair- 


man, Sacramento County board 


of supervisors; California’s Gov. 


Goodwin J. Knight; H. H. Hendren, mayor of Sacramento, and Ed 
Combatalade, president of the Camellia society. 
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SEE IT AT YOUR CHEVROLET DEALER'S 


SPECIFICS—Avoiding the “glittering 


generality” in advertising, this 
Chevrolet ad in the Milwaukee 
Sentinel lists, and to some extent 
illustrates, 44 features of the 1955 
car. The asterisk, for example, is 
“the only way we can show the 


silence of the new body...” 


Floor Covering Ad 
Claims Come Under 
N. Y. Retailer Guns 


NEw York, Feb. 16—In a move 
aimed at improving advertising 
and selling practices in the floor 
covering industry, the Better 
Business Bureau of New York 
City has submitted to 300 floor 


covering retailers in the metropol- 
itan area a proposed set of stand- 
ards for the advertising and sell- 
ing of floor coverings. 

Hugh R. Jackson, BBB presi- 
dent, in announcing the new pro- 
ject, said that the bureau has in- 
vited all floor covering retailers 
to attend an industry meeting 
March 1 to discuss the standards 
and to determine whether the in- 
dustry as a whole is prepared to 
accept and abide by them. 

Mr. Jackson described the pro- 
posed standards as the coopera- 
tive product of meetings between 
BBB officials and a committee 
representing a cross-section of 
New York’s floor covering re- 
tailers. 


s There has been a deterioration 
of advertising and selling prac- 
tices in the field over the past few 
years, Mr. Jackson said. During 
1954, he said, the bureau received 
2,798 inquiries and complaints 
about floor coverings, the largest 
total in its history. 

Major advertising and selling 
problems which the proposed 
standards are designed to correct 
are exaggerated “value” claims, 
inaccurate fiber content designa- 
tion, and incomplete disclosure 
of imperfect or irregular mer- 
chandise. 


Right Dog. Wrong Network 

The “Name the Puppy” Shred- 
ded Wheat contest, sponsored by 
the special products division of 
National Biscuit Co., New York, 
is being advertised on “The Ad- 
ventures of Rin Tin Tin” (Mutual 
and ABC-TV) starting Feb. 18 
and with fractional page ads start- 
ing Feb. 27 in Puck—The Comic 
Weekly. AA’s report of ad plans 
for the contest last week in- 
cluded incorrectly ABC-Radio in- 
stead of Mutual. 


Maclean-Hunter Names White 
Maclean-Hunter Publishing 
Corp. has appointed Gerald A. 


White to the Chicago sales staff) 
of Rock Products and Concrete 


Products. Mr. White formerly was 
with International Harvester Co. 


Advertising Age, February 21, 


Department Store Sales... 


1955 


No Change for Week Ending Feb. 12 


new corporation is distin- 
guished from the preceding 
Mumm, Mullay & Nichols, 
Inc. only by the spelling-out 
of the ampersand. 

All the business of our 
clientele is now being placed 
by this successor corpora- 
tion... 

—News release from Mumm, 


Mullay and (not &) Nichols, 
Columbus, O. 


WASHINGTON, Feb. 17—There 
was no change in department 
‘|store sales for the week ending Department Store 
Feb. 12, compared with the similar 
week of 1954, according to the|| Sales Barometer 
Federal Reserve Board. 
Sales for the four weeks ending 
Feb. 12 were 3% ahead of sales for Change From 1954 
the same four-week period last 
year. Year-to-date sales were 7% Week Ended 
'|ahead of one year ago. No change | Feb. 12, 1955 
In the individual FRB districts, a ee 
highest sales gain was scored in 
Atlanta, where sales were 14% 
_|higher in the week ending Feb. 12 Jan. 1 to 
than they were in the same 1954||| Feb. 12, 1955 | (jj +7% 
period. 
Sales for the week in the other 
districts were: Boston, 5% 8ain;| Cnicage Distrlet ecco —2 43 
New York, 3% loss; Philadelphia, Metropolitan Areas 
1% gain; Cleveland, 1% gain; i —6 +2 
Richmond, 5% loss; Chicago, 5%| | Mdianapolis re yr 
loss; St. Louis, 3% loss; Minnea-| wiiwauxee mee Gy 
polis, 5% loss; Kansas City, 2%} st. Louis District .................. +2 =¥ 
gain; Dallas, 4% gain, and San oe Areas : ‘ 
. ry ie SEED, . dibeuebtbeshcccccacecsaice —_— — 
Francisco, 8% gain. RAEIPTUEED  - ccthadhcnidcarivisosncsvieines + 4 r 
% Change from 34 Stasanie (hbdstptieedoesnrcennvesiees 7 : + : 
Wee en ed POPE EERE ER Ree eee twee nee == —_ 
Federal Reserve Jan. “Feb. Se ae seenesvennns 0 0 
District, Area and City 29 5 Sisutanetin et aie 44 q 
Minneapolis City ............ +4 + 1 
UNITED STATES. .........0::0000:0:: r+3 —1 he eae ont Ned 
Boston District: 20... +5 —3! Cities 
Metropolitan Areas Duluth-Superior ................ —14 —10 
ac ricessiesboces + 3 — 4) Kansas City District ............ r+ 9 —_ } 
Downtown Boston ............ —1 — 7 Metropolitan Areas 
Suburban Boston .............. +17 + 6 IIL. > ccivssspndeinnistabitiaacdcoaeen +14 +11 
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Lowell-Lawrencee ................ +19 +62 ES —10 —23 
Cities PETA ov secescessccesecciccis +22 +9 
SEINE coccipdintieinsssceveesioen + 8 — 8 Es. ee +14 +14 
IID: csacteiaabccbescvcoscseniicle +17 —16 2 (ees —4 —6 
New York District ................ r— 1 9 City 
Metropolitan Areas Le a a eee + 6 —10 
ECE eens —16 + 5} Dallas District ........................ + 3 + 2 
New York-N. E. Metropolitan Areas 
NOW JOTICY. .20.crseresssscnsseces r-+1 —il1 BITUI wsseciscesciapstoserssnsesonsessessess +4 +5 
SID, Pianta dia kicensinpealcoasicie r+ 3 —16 Sf Pe ee —2 +4 
EN ID 5s cSihiossansetaissinechincens r .§ —10 BE PETA. Sitchetiloccctintesosnis == 6 
SIND uihiveinsesndanincevaheceecens +1 —1 ED silnseintantnanseidsssessivcnses +2 +3 
NIN: siinsaccnccniicshbsacktsahinabes +1 — 5| San Francisco District ........ r+ 5 +7 
Philadelphia District ............ i nt ‘i uae Areas ‘ 
Metropolitan Areas Ss SEY) duineuiilsintinetlessebens 4+ +10 
Wilmington =) Te ee | —23 Downtown Los Angeles — 8 +10 
as — Westside Los Angeles .... 0 + 4 
SS TS Hime F = —I19 SAM DiCBO  .....nnscccesecsrersseessees +1 0 
Philadelphia o....ccccccc.ccse0-- 0 —13| ‘San Francisco-Oakland. +5 +3 
ge oe ee re oe San Francisco City ........ +4 +2 
IE ne trninmeninndee > ee Oakland City eeecccon +6 +65 
Wilkes-Barre—Hazleton . r+ 1 Bey dice sibidnnt eepiicinsatnak + 5 +7 
Cleveland District .................. —2 —3 reed Lae City i Og ro =? 
arene A gy Salt Lake CHI mnnnn t : +8 
BNE sentence — & > Hl _ 
oe NE TNS 2 419 +1 
IID. Hibccksnsetivinnssdicecesese + 1 — 7 Tacoma 1 
REIN  ecaccciconasatendincsiasosose a — 7 —— °° 7” +12 
ae ae an GQ an fit ee . 
gle iia ace eaaianea —3 —7|*—Data not available. 
0 Ae — 4 — 3/ 
Cities ‘i 
i A uke de Spelman to McCann-Erickson 
Richmond District ................ r—3 —7, Philip Spelman, formerly as- 
Metropolitan Areas sociate editor of Motor News, 
ype Gecianenda <7. ey travel and motoring magazine of 
_ = eae r— 7 —14| the Automobile Club of Michigan, 
re r+21 +1;and a member of the club’s 
Atlanta District ...................... r+ 9 4 7/public relations department, has 
eer ee Areas ‘ ad been named to the public relations 
Jacksonville"... —17 4 9|$taff of McCann-Erickson, Detroit. 
_ +25  +26|Mr. Spelman will handle p.r. ac- 
(apt « TST +11 *| tivities for the Chrysler account. 
I iain, all *| 
New Orleans ..............:.00000: + § —4 
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City 
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Every 20 
Death of an Ampersand | ap CONDITIONERS IN FEBRUARY 
Completing previously an- 
nounced steps toward ex- ON ee ee a 
panded agency service to Eales 
our clients, we are pleased Tt 
to advise you of the transfer — 
of our entire personnel to a 
new corporation and en- 
larged organization known 
as Mumm, Mullay and Nich- 
on. aoe, @GpereGos at (06-:215 co nee 
same address. i || @ig) “Sexmewmmnn. 2 Faiesaestaesescs 
Note that the name of the || == 


: woulda 
: reem air conditioner 


CHANCE: 19 TO 1—WMitchell Mfg. 
Co., Chicago, is announcing its 
“1 out of every 20” February pro- 
motion with pages in Life and 85 
newspapers across the country. To 
stimulate early season buying, the 
company will give away free every 
20th Mitchell room. air conditioner 
sold at retail in February. 
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An overwhelming majority of America’s 
young women play a major tole in 
everyday family responsibilities—buying 
food and fixing meals, choosing home 
furnishings, appliances—and preparing 
for future homes of their own. 


The 5% million families in this 
market spend 25% more for food 
than the average family. 


Remember, too, 48% of all first brides 
are in their teen years. And there are 8 
million growing young women in this age 
group today—ALL looking toward marriage. 


In short, that “growing young woman” is 
growing more and more important to 


ru ~ ) American business. SEVENTEEN is the one 


magazine that completely dominates this 
fast-growing market... the “set” that's 
not yet set in their ways. 


SEVENTEEN—the voice of America’s growing 
young women -— is first in advertising linage 

among all women’s monthly magazines. Since 
it’s easier to START a habit than to STOP one, 
your advertising dollar really sells in... 


seventeen 


SEVENTEEN MAGAZINE, 488 Madiser Ave. WY. 17 + Plaza $-6100 
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Liquor Industry Is 
Determined to Halt 
Sunday Advertising 


WASHINGTON, Feb. 15—A deter- 
mined effort is under way within 
the alcoholic beverage industry to 
curb a small group of distillers 
who are not going along with the 
industrywide agreement to stay 
out of newspapers carrying Sun- 
day datelines. 

Because the companies involved 
advertise only imported products, 
their activities are not directly in 
conflict with voluntary restrictions 
on beverage advertising adopted 
by the Distilled Spirits Institute 
nearly 20 years ago. 

However, two of the three prin- 
cipal Sunday advertisers—Park & 
Tilford and Hiram Walker—are | 
members of the institute. The 
third, Schenley, is not a DSI mem- 
ber. 


@ The issue will come to a head 
at the annual meeting of the Na- 
tional Assn. of Alcoholic Bev- 
erage Importers in New York 
March 31. An effort will be made 
to enact for the first time some 
degree of advertising restrictions 
on alcoholic beverage importers, 
to achieve the same public rela- 
tions ends that other industry seg- 
ments have attempted with codes 
of voluntary self-regulation. 

Since the industry has a nervous 
eye on congressional committees 
which in recent years have come 
within a cat’s whisker of report-| 
ing legislation suppressing the al- 
coholic beverage industry, the dis- 
senters will be on the spot. 

Many industry members regard 
the importers as the weak point 
in the argument that the industry’s 
self-discipline deals effectively 
with ads offensive to individuals 
unsympathetic to alcoholic bev- 
erages. In addition to DSI, the 
wine industry also has a compre- 
hensive set of advertising stand- 
ards, including a provision dis- 
couraging the use of Sunday date- 
line publications. 


= The discussion has been in 
hushed tones, in the hopes that 
corrective action can be taken 
with a minimum of publicity. 
However, both sides of the issue 
are being hotly argued. 

A number of companies within 
the industry have misgivings 
about existing advertising restric- 
tions, which were adopted in the 
early post-repeal days. They feel 
times have changed, and so has 
the public’s taste. 

Furthermore, they say the Drys 
will never be satisfied, no matter 
what restraint the industry exer- 
cises, and that the industry should 
insist on the right to operate as 
freely as any other legitimate 
business. They also argue that it 
ought to be up to the newspapers 
to decide for themselves which ads 
they will accept and which they 
will reject. 


w The restrictions involved are en- 
tirely voluntary. Industry mem- 
bers who have consulted the Al- 
cohol & Tobacco Tax Division of 
the Internal Revenue Service have 
been told that so far as the gov- 
ernment is concerned, this is 
something the industry does on 
its own initiative, and the govern- 
ment is taking no position one way 
or the other. 

The restraints adopted by DSI | 
late in 1935 fall into two general 
types: (1) A resolution against 
ads involving women or appealing | 
to women; (2) Resolutions to stay 
out of Sunday dateline newspa- 
pers, off radio, tv and outdoor 
posters near military reservations. 

The principal Sunday adver- 
tisers are Hiram Walker (Dram- 
buie Scotch Liqueur), Park & Til- 
ford (House of Lords gin, Marteau 
cognac, Vat 69 Scotch) and Schen- 
ley (Chartreuse, Hennessey’s co- 
gnac, Teacher’s Scotch). 


Polk Issues New List Catalog 
, R. L. Polk & Co., Detroit, has 
issued a new 48-page catalog of 
mailing lists. The booklet contains 
information on more than 6,000 
types of prospect lists which the 
company compiles, ranging from 
“abattoirs” to “zoological gardens.” 
Included are lists pertaining to 
advertising, such as 3,752 maga- 
zine advertisers, 16,475 national 
advertisers, 6,623 advertising 
agencies, 134 advertising clubs 
and 562 advertising specialty man- 
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ufacturers. Copies are available 
without charge from R. L. Polk 
& Co., 431 Howard St., Detroit. 


McConaughey Appointed 

Robert C. McConaughey, form- 
erly with the advertising depart- 
ment of Nebraska Farmer, has 
jonied the New York advertising 
sales staff of Implement & Tractor 
Publications Inc., Kansas City, 
Mo., which publishes Implement 
& Tractor, Red Tractor Book and 
the I&T Product File. 
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Advertising Age, February 21, 1955 


Illinois Tool Boosts Two 
Illinois Tool Works, Chicago, has 
promoted Donald A. Permoda to 


Raymon M. Wall, advertising man- 
ager, who has moved to Waldie & 
Briggs, agency for the company’s 


adveftising manager of its tool shakeproof division. Mr. Wall now 
and machine division and R. Doug-|is account manager for the Illinois 


las Toler to advertising manager 
of its shakeproof division. Both 
Mr. Permoda, with the company 
since June, 1953, and Mr. Toler, 
with ITW since October, 1952, 
have been handling advertising 
for their respective division as 


Tool account (AA, Feb. 7). 


Raser to ‘Progressive Grocer’ 

Thomas Raser, director of groc- 
ery merchandising for Ladies’ 
Home Journal, will shortly join 
Progressive Grocer, New York, as 


members of the advertising de- v.p. and director of trade and pub- 
partment under the supervision of lic relations. 


NO GOLIATH illustrates one ad- 
vantage pushing wider use of plas- 
tic pipe. Though just denting the 
billion - dollar - steel - pipe market, 
sales have jumped sixfold in 4 
years. The CPI’s a logical target 
too... plastic is corrosion re- 
sistant and the field is manufac- 
turing’s top pipe customer. Tops, 


in fact, for 
and services 


whopping $40 billion worth in ’54. 


no goliath, catbird’s seat, grounded saucer, 


alert management, and... Chemical Week 


GROUNDED SAUCER? Nope! This unusual dome at Kaiser Gyp- 
sum’s Seattle plant stores raw gypsum. It’s full cantilever construc- 
tion, 7 stories high, 175 ft. in diameter, has no interior supports, 
holds 25,000 tons. Company says shape saves initial cost, mainte- 
nance and usable storage space—mighty important economies in the 
CPI where some $35 billion in raw materials are handled annually. 


all kinds of goods 
. .. they bought a 


CATBIRD’S SEAT? 
betcha! 


Tuscombia, Ala. 
nates 


messy 


up afterwards . 


Momma’s ssittin’ 
pretty with these new 
vinyl tiles marketed by 
Robbins Floor Products of 
Plant- 
applied adhesive elimi- 
spreading 
work and gooey squeeze- 
. . Just peel 
off the protecting sheet 
and you’re in business. 
one more do-it-yourself 
job made easy through 
genuity and products of the 
Chemical Process Industries. 
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Advertising Age, February 21, 1955 


Adam Hat Sells Its Wholesale Division, 
Plans to Expand Retail Store Operations 


New York, Feb. 15—Miller 
Bros. Hat Co. has bought the 
wholesaler division of Adam Hat 
Stores Inc. and has set up a new 
company—Adam Hat Manufac- 
turers Inc.—to make and promote 
the Adam hat line. 

Stockholders of Adam Hat 
Stores approved the transfer last 
week, Harold N. Leitman, presi- 


| dent and board chairman of the 
retail chain, said Miller Bros. paid 
more than $500,000 for the whole- 
sale operation. 

Mr. Leitman announced that his 
company was retiring from the 
wholesale field to concentrate en- 
tirely on retail expansion. The 
company has a national network 
.of 250 stores in metropolitan cen- 


ters. It owns 75 of them and leases 
the rest. 

Mr. Leitman said the company 
also stands to benefit by having 
only one supplier. Previously, 
Adam bought hats from as many 
as 30 manufacturers at one time. 
The company’s volume last year 
was 160,000 dozen hats. 


® Miller Bros., a 44-year-old com- 
pany, is a leading supplier to na- 
tional chain stores and has sev- 
eral wholly-owned subsidiaries in 


hat manufacturing and distribu- 
tion. Its plant at Corsicana, Tex., 
is said to be the largest one-story 
hat manufacturing unit in the 
country. 

Miller’s new subsidiary, Adam 
Hat Manufacturers Inc., will be 
headed by I. Benjamin Parrill, 
37-year-old exec, v.p. of Miller 
Bros. Mr. Parrill announced last 
week that one of his primary 
aims is the “development of a 
hard-selling, effective promotional 
campaign” in all national media. 


ALERT MANAGEMENT didn’t miss a trick at the Lummus Co, when 
they re-entered chemical plant construction. President James Thornton 
found the Europeans more willing to license processes than U. S. 
firms, made many deals for know-how. Now, his company’s making 
fast headway. “CHEMICAL WEEK gives you a real close-up of this 
market,” says Thornton. “It’s practically required reading at Lummus.” 


CHEMICAL WEEK, with fast coverage of 
news affecting management policies and de- 
cisions, draws the biggest executive audi- 
ence of any magazine in the market. 27,000 
subscribers, 3052 pages of display advertis- 
ing in 1954... top gainer in both cate- 
gories four years running. No wonder... 
it’s chemical management’s own magazine! 


in the chemical process industries 
...it’s management’s own magazine 


A McGRAW-HILL PUBLICATION, McGRAW-HILL BUILDING, NEW YORK 36, N.Y. 


@ @ 


No specific ad plans were released, 
but the company announced the 
appointment of Emil Mogul Co., 
New York, as its agency. 

Adam Hat Stores recently moved 
its account from Hirshon-Garfield 
to Friend-Reiss Advertising, and 
Mr. Leitman told AA the company 
is now looking around for another 
agency. 

The Adam stores have been 
trying to expand their business 
lately by adding other lines in 
men’s wear. Among the brand 
items now carried in the stores 
are: Van Heusen shirts, Esquire 
socks, Shields’ jewelry, Paris gar- 
ters and belts, B. V. D. apparel 
and Berkray jackets. 


® Adam has made advertising 
news on several occasions in the 
past. It was once a big user of net- 
work radio, being one of the early 
sponsors of the Madison Square 
Garden fights. Four years ago it 
became embroiled in a hassle with 
Sen. McCarthy over its sponsor- 
ship of Drew Pearson. The Wis- 
consin senator called for a boycott 
of Adam hats and the company 
eventually dropped Pearson. 

The company changed owner- 
ship last fall when Mr. Leitman 
bought control. He has since put 
into effect a series of reorganiza- 
tions, the latest being the Miller 
Bros. deal. 

The Adam president has 
achieved spectacular successes in 
other fields. He is president of Af- 
filiated Leitman Enterprises, a 
group of companies in the sales 
merchandising field. This group 
includes Tire Mart Inc., largest 
independent automobile tire dis- 
tributor in the country and oper- 
ator of the auto accessory depart- 
ments in R. H. Macy’s stores; Van- 
derbilt Tire & Rubber Co., and 
Canada Dry bottling plants in 
Tokyo and Frankfurt and Offen- 
bach, Germany, The organization 
holds exclusive rights for the 
world-wide export of Canada Dry 
products in cans. 


Asociacion Mexicana Elects 
Tne Asociacion Mexicana de 
Agencias de Publicidad, Mexico 
City, has elected James B. Stan- 
ton, Young & Rubicam, Mexico, 
S. A., president for 1955. Other of- 
ficers are Salvador Ulloa, Surma 
Publicitas, S. A., v.p.; Everardo 
Camacho, Promociones Camacho, 
secretary, and William B. Miller, 
Walter Thompson de Mexico, 


treasurer. 


Wh ee ELE we i oe eet ape ao, Ys Sat = Sonus oe ieigat Riis Rs ata fapipg Da dees Sige by ee es fee #3 Ly : Pas 
VB seh RDO A Bab he os ; ee din bet |. etn es oe ae tee SIE Pept ee oy ar es RES Bak as Siig? Maa Ae 5. ee oy a Pe  enbuts oe ft ee Sahl ok cee Sadek {1 Rae OE © ; : e Tears Bike b or 4 2 eee 8 rie. ’ Ue ey Sade 
Pita Ried se OT aa oy pata 91 Sie pe paLtOReR Aa ae oeAT ae oN ee Uae eae A eae Fs Sa aA <1 LP Raa 7 Pg eS CON ed a 21ND a cre i Bg tg es ae ee 
SRS > tees bet ‘ dt id "CR je: am, ba? EE ye 3 Her POPPE Te a bey ee uel, St it * : A : mre os a ass = Si ges : - - Rast : 4 ies. Bea Bike Rar : aa * xia he; AS). ep ey. Wess BN AD rie ; . t oe 
i ene eR ee iat athe WARY ae ELS ea eet Rg ek LP ed PgR S. dya yg reeee ns OR MeL per Ee! Hn aetna ae ai? STARR sir 595. Wa ta 
t pa Da ee oe, ; = Og. eee . We fi a dit e .. = ie ey st rate 4s ASF gi : mets sh Nie: Cate b ess = Sea s te ere Ee SS ie CAE as *y Fae e. 2 ; Buse er eg : pe a ve § q Bee i 
s " “ ; " 4 3 Si cas ie, c So, st 8 e = Gee » a is pea 3 : ywke eee aad i ag et Ty BGs Ne EP wis ay ROR BEE Sha Poe Mo? Se) ae eke Beh ai rane 7th 
1 4 a 
- 
VA : 35 
j F 
> 
a 
‘ 
| 
} | ' 
" 
o if ‘ 
\ 
A) 
1h 
Dy 
| 
i} 
} 
LL 
| 
} | 
W | 
se ] sae a OES ek Sale 6 COT ecm a oo : 
. ee an / Be ee dl ; = 
‘ “ eget ae eo ee 4 P Nae 
> “ae o ot ¥ Bae met a ° ar * * 
: ; oe aa ae J ae a ee a »* 
a] % “ Oia £ Ps ext soe ee a AO a Fs - 
3 7 es i. a * og .. $n . A 
8 I GFP asalaae wg 5 . ee ’ 
$ A a 4 € a Beye te >. 
4 & iy d i iy - .. ~ 
» oP wing es zie 7 ia £2 eo : 
‘ ec kasi < : a Bs 5 ° “k ; ie 
; eg eee ase. eae ed ? ik =e ae , galt s i on eae aM 
| | oe Seat = > Sore 4 7. P, > ae ae i eS | 
‘ z ua ; i eee j F oegey « ee, So eeeeied . 
— li‘ i] | ae i a a eee | RC Meh pieeanteines - 
i - nse i a a a a ee ean mae ames ‘ : 
) -_ ce ey - a * ; ee re asa ee! Ee ek ee fra Ne ae 5 f 
ze - ee ; ae wee jae a babe. ge ee) eae ae res re 
} a # =e t ee as Deiat Seer cee ae ‘aa aoe Laer en Wie eae 
\ = : 3 -_— oe ei eres 8S ; Be ae a a hee 
j 4 mn : s Sa ee ee a — (Be er , : 
4 a ‘ i , +h Cio aah iia Antes ‘ a Rey e » ’ £ ee ae ‘ — 
: . =. ——— EE es ga Bes ; P Pe 1 = ’ ae ———— 
| ~ . 3  - mec Neonnr ne Ma J! OIE Sy) Be q “ te Riot 3 oes eee 
| j Se t oo. ae hss . * : Se oe 
1 | 4 7 i ea ee | Tae oF ae — a apere ‘ae ae 
| | | Ee . ees 2 *  Sa 
, } ei i (Go ibe me rr uy, a anil - cece : oy 
{ ; ‘ 3 , a ieee (shir esha es eee er er ae s 
} $ 4 a ee = planet ns: = i — ee 
$ ; ‘ cae een Cees ee oe > en . 
. i ee i a i cS ie 
‘ . be 0 i a cae, <a oe ert See eS ee 
’ 7 ee ae me i, eae age alt ; 
) ie are i La id oy en it See é : 
. : ‘ ™ ; j 7 Pe ane - : cae oa : 
a) | Sie * : — Pata ee ee Mig |e, ee hee oe 
j - ¥ " 3 Rete Ces aaa Fe Sa eG) PE ae Se ea) “* ne Ree ey 
a Hoe 3 ee toe hee SO ae it Se eS me aa ? wy i 
} ie sv sgeanailes e I ate wit isi Swen BE (ven, pon at niet cise CB i clig adios nce gle tae ee ee tain ome Ree Ome. ee ae 
4 me Te é ae ae Be ir aa alu ye eS ES eT eee 8 <3 eR ey Ra ne a eo a ae 
’ ee, ; : s re: a eee Syieapie ae ES eee 
ie ; , ; e Rc So = Fe iy ee tae oo 
‘ . po yy g Ag Sane a ee a as ee 
Pe z ee 3 ae: hoe J oo eg tae ~~. Sree, ae ee : 
.  & F : ee? ~ | — eee ee 
# a x i 5 Bera ee ee 2 Aone ies elas 
= 4 E F ri eR as ty Seer tel 0 Bee te sie oh, 
\ : Ms oe oe F 2 4 me oe Be ne eg igs | ne 
{ & - F ; 4 ee o i. RCP ea ee 
ad 4 : / : ioe % ~ ; : Be cose. ee eas a 2 see 
| . st Me e” es ; " J a 4 oe i ene BR ner hs 
' & t ea ee — 9 ; ¥ Ch. fie aaa 
: ks. mee o 4 ’ : ee 
/ . fat ae ‘ oe is = 
i | 4 ; “ : “pei “s Re ‘ j P ° 
| eh Pee ’ # 4 E 
f <a fetid oe : 
ogy a ee ee “ 
Sr —— rng * 
' \ , ioe dl gf id } 
. . . phan ee spe f. oe ¥ | 
~, : 1d gas aa Se! é s f y 4 | 
| oa 3 oe - : a i bs q cst : : ts 
] ; a 3% a a wt ‘ 3 
| | a. “a. : : ; c i ys ae a ; o ee ee - s Be he : : os 
4 ] cS eae =. Tame et = i i oe x — : 3 = * a - . ee Re. é Be: | 
| 
| of | 
ti | 
} 
] 
i a 
& maa oe lll 
a 
=). 
— * , be 
_ , ag 
— a 
. ; “g 
oe 
oe 
4 ! . ‘ ee 4 
: } , 
Bi 
| Vv -etle os 
| it 
$ 
for ¥ — . 
; 5 aA - et 2 = Tate F i i) ee ee eee " 
p 1 a ames Cos Sela : 2 SS eM CAR oy ps ° °o 
| - Faratitia Pee oe oes i: ae ’ wf rah = Erna AW Berrys: 
; : : ag a ae at Se aes ; leat " vi par el 
A», P ay ie Sie aor it ? ee te 7 ify tes eee 
} eae fo og Tg prs yt ry oT Sih ; fully ey aS, 
‘ aor ee je Pats Se "s on eae 5 ta aes 2 See : 44 A Pate ; ae aioe ‘i 
rae eae ; ow aes “ns ee oe ty 2 
, Bree ae ae A oN ieee oR ee 
; } = a 4 
\ ‘ 3 . — Bees, Su Se % oe cn fe - : s “ at LAST =< ound-O* svertiset 
} oa os cam . =e 7 a now mart every i quolitY 
‘ ! ; ¥ a og Be. . , ‘ ate ae T Acorn erciols 4, netwcrrogrannic 
Wing ee. heat ‘a tlm | Gord! SPOncociol OOgay's Come 
; Bary ioe hy i a mF r fa ia a e in 
Retin ey es al ; Om Sa thE, oo sell tion OF Vou 
} iar ALQrs SS Se cigar wm cts neede’ at Anime, aything sit 
7 i 4 * 4. eee a i | 
; a ig ‘ = et e mor Film. c ° 
; a : a te. ha ive on- + Fou wire 
| ay fa Ke Schr Sevtan ERY wi,“ 
Bes alae ie a, ite . ¥ oe ’ e 
’ > 7 ae we ~~ . ee “ ee Reise Rs." pe need be’ yivery: to us. weese new 
\ : bearing ae Re, dy Su, tig “9g oS ie weeks erement® e ot t ow 
a te: 3 a — 
| St ef © | Sor seat nivale 
] _ he Es» eee "hs Baar a a Tien. Te Film eé tot tr 
bs . if meet pat Z daet ed rates- 
ii <n : Shy “4S ee” allbeke €s a P low bu opt ne ynited Ss 
uf 3 vs stale a 
7 ss 9 i pe Sole* snout = 
% 2 a : ’ { 
: ¢ i 5 Sy age 
» 3 Sa a é 
4 i la =e a 
‘ ae sh a 2). a 
7 es ig sae ng ee hae aa -—.% ; 3 
eee oe ee < aiig » _ : a 
. ae SO he, . oe . ’ 
| ¢ ape OR ae Pec S Galee Se # 
+: : ia ——s, a =) ey 
oh a Oe ies eee Leal 5 ty 3 : ly ee! “ sTuDI0s giv. B \co ~ 
iy yoquet 451 
% ALS prone 7- 
: ' 
a li 
ne oe o es 4 es) 
od ret <- St Fe 
t Adm . 
Tee Te } < 7 ere a ' j <a , 1 whe y . 
ae ‘ bi sy MEE ye pee i > 4 | i ; i “att: ? mM : a e 7 ee Saas ‘ e a Fam i mae E 2 ? Po i: _ ne Wi oe ae 2 
GE BE TRE IG AE nM OE ee Pp ef Pocge Rs Se DR ede ig Anas yf ik, ape ee 2 Puake ree alee ey 2 PALS ES ae car eae ee ee 4 Paycily op ee ae ae BORAT ha Sd pda ak, mb Mee ed tg oles bs Oe ae anion 
ON Mes Se Se ge ie Mee iO yn oe ee a El igh tn ame pl EOE CEE Cah ire eo fle AEG pe ae gm el eM atnesehs nm Sree ao ah PW i pres fr On Ye eieale 3 Gee a ele Say ae ee eae ae ee a € no SEND Be ; og ee Se ee ig eS ERAT OME ip UE tr “jens. Ft eer PR ran f 
SE Ne ar ay Pee pages eS DF ME. GSES ROR ae eel cae MED NNN Coty Se Te eee ae tga ee OOS RN TS Bee Oe Te 5 Ree MNT Sw” “aad s wae recat wher r a. gh ee ee degginsth eh har te Sd aa 2 ae Re earth he ag RS oo + 2) Rice taba Ur ake Bees og eae pala Be 
Tis: seats be ee Pa eg ab ee PER ral NPA NTT Gil, Sas yh, eae ae Ra ae ey Et Mein, Ser cae AR a, se Oe, BTS 3 See ne OEE, Pod Pa ee Seo ea te 7 Ng are ‘ Pe ca ts cree “Se koe eet mk Wy ene aay ee Je, Ree Me Cee ie Chey ae 
ena ; A ES ah oF ie eieee. a fT ep a ete it ear Ri: Riv teate oer ns Oe ry ; ARTES a con ait rg hee ee payee a 2 we meet Pi hon 1 ae ED) + eines ee Weare 4 SP ar Sip ote of i aie Wane Si oii en age vate 
LEN ae hg Pe oe BT PIE os Wee ren SAP ve FT MEN ON Me PT act Moa ied Peale ED MR A MR RA oe SLA iv Wk Spel AU tev 1 Ha OE BOY ice tt WEDD a TE tae eh re Ohi es tieperann Wye ats dong tn, So ga eth hy hy as eek (Se id Bn ie a EM iS Pes REL Bee eg tet Wen aol Re Bie 0 Stee als bP oa Se SRD eo EP Baloo Sy FF a pn ae Nay 


Cristy Names Friend-Reiss |Friend-Reiss Advertising, New 

Cristy Chemical Corp., Worces- | York, to handle its advertising and 
ter, Mass., maker of automotivé| public relations. Hubert & Jones, 
chemical products, has appointed |New York, is the previous agency. 


“Research INTERVIEWING 


The United Siatee ° Interviewing 
Company is a 48-State field organi- 
zation of 1.250 interviewers, se- 
lected and trained to provide fast, 
' efficient, economical interviewing 
on any research project regardless 
of scope, area,or content. 


This highest type field service 
supplies: edited, validated, guar- 
anteed-usable interviews for market 


Houston, Feb. 15—Cotton men 
are leaning heavily upon advertis- 
ing and promotion to meet the 
increasingly effective challenge of 
synthetic fibers to their 13,000,- 
000-bale annual business. 

Promotion pays off, Ernest 
Stewart, sales promotion manager 
of the National Cotton Council, 
told about 1,000 members at the 
17th annual convention here. 

There is a continuing drive to 
promote new uses, Mr. Stewart 
said. An unusual example is the 
new advertising campaign of the 
linen supply industry, whose ren- 
tal service in cotton towels, table 


research, opinion sampling, sales |Cloths and uniforms consumes 
studies. < — 110,000 bales of cotton annually. 
~~ “Let me tell you about my oper- 

x ° ation,” the headlines of ads in 


current issues of business and con- 
sumer magazines say. A linen sup- 
ply man borrows the line from 
women’s afternoon bridge clubs 


UNITED STATES INTERVIEWING COMPANY * 
141 WEST JACKSON BOULEVARD e CHICAGO, ILLINOIS 
*Formerly Midwest Interviewing Service 


Advertising Age, February 21, 


Cotton Men Outline Ad and Sales Promotion 
Programs at Annual Convention in Houston 


table-talk. The art shows the man 
interrupting a group of players 
to tell them the advantages of 
cotton rental supplies. 


@ Since the National Cotton 
Council’s first advertisement in 
1940, consumption of cotton in 
women’s dresses has increased 
from 40,000 to 90,000 bales a year, 
Mr. Stewart reported. In suits and 
skirts, cotton consumption jumped 
from 3,000 to nearly 45,000 bales; 
in sportswear from 20,000 to more 
than 56,000 bales. 

Use of cotton in children’s wear 
has increased from 489,000 bales 
in 1951 to 559,000 bales in 1953, 
Mr. Stewart said. Cotton ac- 
counted for only 43% of the mar- 
ket in men’s sport shirts in 1951, 
but last year it was up to 65%. 

Even more far-reaching is the 
plan of the council to increase— 
by advertising and sales promo- 


To an advertising man in search of Youth 


We don’t mean the lost youth of your teen years. That — alas! — cannot be recaptured. The Youth 


we mean (spelled with a capital) is the multi-million market of young persons from 


11 to 18. These'teeners and pre-teeners are the fastest-growing market in the nation 


— in size, family influence and purchasing power. They are spearheading the 


tremendous population shift now taking place in the U.S. The number 
of persons between 25 and 39 is declining while the over-40 group is 
increasing slightly. The most significant change is taking place among 
young persons under 18. Their numbers will increase from 33 million 

to about 52 million during the next ten years. The heart of this 

Youth market is made up of 12 million teen-agers now in junior- 
senior high school. In the next five years these young consumers 

will increase to 17 million — a gain of more than 40%, Already, they 
ae are an impressive market in their own right, spending an 
| estimated $65 million of their own money each week. They wield 
enormous influence on the buying habits and brand preferences 
of their families, and they will be your adult market in the 


hard-selling years immediately ahead. You can reach this 


ie ae 4 important new market through Scholastic Magazines, 


| NES 


junior-senior high school classrooms. 


the only national advertising medium read regularly in 


Scholastic Magazines 


deliver your message without distractions from other 
media. For an advertising man in search of Youth, 
Scholastic Magazines are — in more ways than 


one — in a class by themselves. 


Weekly Net Paid Circulation 


now in excess of 1,550,000 


NEW YORK: 33 West 42nd Stre 
- CHICAGO: 75 E. V 
SAN FRANCISCO: 1221 nie 


1955 


tion—consumption of cotton in 
foreign countries by just 2 lbs. per 
person, the equivalent of a pair of 
overalls or one bedsheet. 

This would create a market for 
6,000,000 more bales of cotton, 
Read P. Dunn, foreign trade di- 
rector for the council, pointed out. 


® The council has a six-figure 
annual advertising budget, it was 
reported, but sources would not 
give any closer approximation of 
its size than that. Spokesmen said 
that advertising on the proposed 
program to expand the European 
market would probably be placed 
and paid for through the textile 
manufacturers in each nation—but 
with the advice and guidance of 
a council consultant. 

J. Craig Smith, chairman of the 
sales promotion committee of the 
council, reported on the effective- 
ness of the council’s campaign for 


voluntary fiber identification in 
national advertising. 
Advertisers spent $15,390,201 


for magazine space to promote 
cotton products during the first 
three quarters of 1954, Mr. Smith 
disclosed. Of this, some $9,659,194 
was for advertisements which 
identified cotton as the fiber used 
in the product—62% of the total. 

When the council’s identifica- 
tion campaign started in 1945, Mr. 
Smith said, only 17% of all maga- 
zine advertisements for cotton 
products mentioned the fiber con- 
tent. By 1952 the rate had in- 
creased to 47% and in 1953 to 
55%. 

“We intend to keep reminding 
every possible manufacturer and 
retailer,’ Mr. Smith said, “that 
the strongest word he can use in 
selling and advertising cotton is 
the word ‘cotton’ itself.” 


® Another cotton promotion will 
push canvas awnings. Full-page 
four-color ads this spring will 
tell home owners how canvas can 
help them enjoy a cooler and 
happier summer. 

The magazine ads encourage 
early buying of awnings so that 
homes will be ready for the first 
hot sunny day. 

The ads are major guns in the 
promotion campaign on canvas 
awnings sponsored by the sales 
promotion committee of the Na- 
tional Cotton Council. Charles W. 
Shepard of Gadsden, Ala., a mem- 
ber of the committee, described 
the program. 

To offset the appeal of ads for 
air-conditioning, Mr. Shepard 
pointed out that awning salesmen 
can report that experiments at 
the Air Conditioned Research Vil- 
lage at Austin, Tex., have focused 
attention on canvas shading as an 
aid to cooling equipment. Seven 
of the 22 homes in the village 
have canvas awnings of either 
conventional or unusual design. 
A report on their effectiveness is 
to be released in July. 


Sweater Girls Get New 
Plug in Du Pont Promotion 


“The Sweatered Look” will be 
the theme of a national and trade 
advertising campaign to promote 
Orlon by the textile fibers depart- 
ment of E. I. du Pont de Nemours 
& Co., Wilmington. 

More than 1,000 pages, some in 
color, will be used to “give sweat- 
ers prestige as an apparel item for 
year-round wear.” 

Media schedule includes Charm, 
Esquire, Glamour, Good House- 
keeping, Harper’s, Life, Mademoi- 
selle, New York Times Magazine, 
Parents’ Magazine and Vogue. 
Batten, Barton, Durstine & Os- 
born, New York, is the agency. 


Rollinson to Quality Radio 


R. H. Rollinson, formerly gen- 
eral manager of the Station Rep- 
resentatives Assn.’s Crusade for 
Spot Radio, has been named east- 
ern sales manager of the Quality 
Radio Group, New York. 
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UNANIMOUS CHOICE IN 


Every single one of New York’s Top Ten /ocal television programs are on 
WRCA-TV, according to January Telepulse. 


And, as for network shows, NBC’s exciting programming has paid off with 
an average of twice as many shows in the Top Ten as the second network, 


according to the National Nielsen ratings, since the Fall season began. 


WRCA-TV’s undisputed local leadership plus NBC’s domination of network 


programming makes WRCA-TV first choice in America’s first market. 


Add to this the most sensational discount plan in New York television— 
the 14/50 Plan, which provides discounts up to 50°. For details call Jay 


Heitin at Clrcle 7-8300 in New York. Or see your NBC Spot Salesman. 


W Fi CA -1V new york 


television 


represented by NBC Spot Sales 


New York Chicago Detroit Cleveland 


Angeles Charlotte* Atlanta* 


Dallas* 


Washington San Francisco Loa 


*Bomar Lowrance Associates 
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Roadside Rhymes 
Face Hard Times 


SPRINGFIELD, ILL., Feb. 15—Rep- 
resentative Considine’s a man who 
reads the roadside signs. 

He says they should be viewed 
as crimes if used in sequence or 
with rhymes. 

His attitude is serious when 
calling them injurious—these driv- 
er distractions should be legal in- 
fractions. 

So now in the hopper he put 
bill that’s a stopper. If Illinois 
solons feel likewise, it’s Burma- 
Shave copy’s demise. 


Aviation Publications Appoints 
Arthur J. Newfield, formerly 
with the Plumbing & Heating Pub- 


lishing Co., New York, has been 
named director of research of 
American Aviation Publications, 
Washington, a new post. M. M. 
Cerick Jr. has joined American 
Aviation Publications as advertis- 
ing representative, assigned to 
contact New York agencies. He 
formerly was an ad representative 
of Woman’s Day and the Wall 
Street Journal. 


Monsanto Transfers Grisham 

Charles L. Grisham, formerly 
with the plastics division of Mon- 
santo Chemical Co., Springfield, 
Mass., has been named assistant 
manager of the advertising and 
sales promotion department of the 
company’s organic chemicals divi- 
sion, St. Louis. 


5% 


in advertising linage 
1954 over 1953. 


in advertising linage 
1954 over 1949. 
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Bigger than St. Louis! 


The 50 county market covered by Wis- 
consin’s most powerful radio station is 
bigger than St. Louis in retail sales, 
more than twice as big as Milwaukee. 
Like these metropolitan areas, wKOW 
COUNTRY is a group of shopping cen- 
ters. Unlike them, however, the land 
between one rich wWKOW COUNTRY 
shopping area and the next produces 
valuable farm products and an aver- 
age annual family income -of $6,921 
for the producers. Madison, the capital 
of wKOW COUNTRY, with over 
105,000 population, has an average 
spendable income per household of 
$8,067. You can sell it all at bargain 
rates on WKOW at one-fifth the price 
you pay for St. Louis, one-half the 
price for Milwaukee. 


WKOW fin. 


MADISON, WIS. 


| Represented by 
HEADLEY REED CO. 


Advertising Age, February 21, 


Getting Personal 


Newspaper and admen who have received copies of “On the 
Newspaper Front,” by Frank Tripp, which was printed and dis- 
tributed in a limited edition by Gannett Newspapers, are enjoying 
the pungent essays of the Gannett board chairman. Tripp is espe- 
cially well known for his activities on behalf of newspaper ad- 
vertising, and for his leading role in reactivating the Bureau of 
Advertising... 

The highest mark ever recorded in the radio navigation section 
of the Civil Aeronautics Administration’s instrument rating ex- 
amination was achieved by Marcellus M. Murdock, 71-year-old 
publisher of the Wichita Eagle. He was issued a CAA student pilot 
certificate in 1928, and a private pilot certificate the next year. 
Since then, he has owned and worn out four airplanes and is work- 
ing on his fifth... 

W. J. Mulder, v.p. of Transportation Supply News and Jobber 
Product News, who moved from Chicago to open a Detroit office 
last July, found the change a personal boon, as well as a business 
one. At Christmastime he ran into a U. of Michigan classmate, 
Betty Barry, who was at one time secretary to Carl Georgi, v.p. of 
D. P. Brother. Result: their marriage on Feb. 5 in Birmingham, 
Mich... 


CHICAGO FUND WORKERS—Working for the current Chicago heart fund 

are, left to right, Don P. Nathanson, v.p., Weiss & Geller, radio-tv 

chairman; Kenneth J. Ward, v.p., J. Walter Thompson Co., p.r. 

chairman; and Daniel Welch, account exec., Needham, Louis & 
Brorby, radio-tv co-chairman. 


Advertising industry members of a committee chosen to plan 
a celebration next September of the 25th anniversary of the found- 
ing of the Los Angeles Better Business Bureau are: Robert M. 
Hixson, Hixson & Jorgensen; S. P. Bartlett, Los Angeles Examiner, 
and Gordon Wright, KTLA... 

The midwinter European holiday of George Sallaway, sales 
representative of Good Housekeeping, New York, included wit- 
nessing his son’s ordination in Vatican City, skiing in the Swiss 
Alps, and New Year’s Eve in Paris... 

Bibs Clark, daughter of Earle Ludgin, Chicago agency head, has 
been transferred from the Chicago office of McCann-Erickson 
to McCann’s New York office...Frank Hutchins, president of 
Hutchins Advertising Co., Rochester, N. Y., has been selected as one 
of the five outstanding young men in New York state for 1954... 

Bruce B. Brewer, president of Bruce B. Brewer & Co., Kansas 
City and Minneapolis advertising agency, has been named Missouri 
chairman of the 1955 Crusade for Freedom by Henry Ford II, 
sponsor of the crusade. Last October, Brewer was one of 72 bus- 
iness men who inspected the Radio Free Europe facilities during 
a special trip to Munich, Germany ... 

Roy Connor, president, and Al Sager, v.p. of Connor Associates, 
Aurora, Ill., were cover boys for the Aurora Beacon-News’ Satur- 
day magazine section a few weeks ago, and the magazine carried 
a feature story on the growth of the agency started four years 
ago by these two young men. 

Charles Brunelle, head of Charles Brunelle Co., Hartford, Conn. be 
agency, has been elected president of the University Club of 
Hartford... 


N. Jay Norman, account executive of Kling Film Productions, 
has been elected to the Chicago Assn. of Commerce and Industry, 
and will serve on its membership committee... 


Station KYW’s program manager, Gordon Davis, long a fighter 
against horror comics, has been made chairman of the radio-tv 
committee of the Philadelphia Junior Chamber of Commerce for 
its drive against the sale of such comics... 


A 7-lb., 15-0z. baby girl named Teri was born in Doctors’ Hos- 
pital, Miami, on Feb. 10 to Howard Bernard and Bette Shaw. The 
baby’s dad is national sales executive of Reela Films Inc., a sub- 
sidiary of Station WTVJ... 


Two Minnesota newspaper executives and an advertising ex- 
ecutive have been named on the governor’s advisory committee 
to the state department of business development. They are Otto A. 
Silha, business manager of the Minneapolis Star and Tribune; 
B. H. Ridder Jr., publisher of the Duluth Herald and News Tribune, 
and John C. Cornelius, who recently retired as executive v.p. in 
charge of western offices of Batten, Barton, Durstine & Osborn... 

Ray Austrian, president of Ray Austrian & Associates, won top 
honorable mention in the oils classification for a painting, “Town 
Street,” shown lately at the Audubon artists exhibit at the Nation- 
al Art Galleries, New York... 
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MPTV Films Set Up 
by Guild Films to 
Handle Distribution 


New York, Feb. 15—Guild 
Films Co. has set up a subsidiary, 
MPTV Films, to handle the dis- 
tribution of the feature films of 
Motion Pictures for Television 
(AA, Jan. 31). 

The company has taken over 
approximately $13,000,000 in ex- 
hibition contracts from MPTV, 
which is quitting the tv film syn- 
dication field to concentrate on 
development and financing of tv 
program production. 

The agreement between Guild 
Films and Motion Pictures for 
Television calls for the continued 
sale and distribution of MPTV 
feature films by the Guild sub- 
sidiary, which also will handle all 
service operations in behalf of 
present MPTV customers. All 
other rights remain with Motion 
Pictures for Television. 


= Matthew Fox, head of the lat- 
ter company, will devote more time 
to Skiatron-TV, a company which 
plans to enter the pay-as-you-see 
tv field if and when the Federal 
Communications Commission 
okays subscription television. Ear- 
lier Mr. Fox turned the sale and 
distribution of his tv package 
shows—“Flash Gordon,” ‘“Duffy’s 
Tavern,” ete—over to UM&M 
Corp., a distributor organized last 
fall (AA, Oct. 11). Edward Mad- 
den, v.p., remains with MPTV to 
supervise its relationship with 
UM&M. 

MPTV’s sales v.p., E. H. Ezzes, 
has joined Guild Films as a v.p. 
for MPTV Films. He will work un- 
der Manny Reiner, Guild Films’ 
sales chief. 

Nine former MPTV salesmen 
have been added to the Guild 
Films staff. They are Bruce Col- 
lier—Louisiana, Texas and New 
Mexico; Fred Yardley—Boston; 
Dalton Danon—Detroit; Dick Fein- 
er and Marvin Lowe—Chicago; 
John Cole—Los Angeles; Irving 
Feld—Dallas; “Robert Feiner— 
New Orleans, and Bob Moore— 
Atlanta. 


Sheaffer Pen Co. Plans 
Biggest Spring Drive 

W. A. Sheaffer Pen Co., Fort 
Madison, Ia., has announced plans 
for the “biggest spring advertising 
push in the history of the writing 
equipment industry.” The com- 
pany will concentrate its drive on 
network television, supporting it 
with spot tv, newspapers and mag- 
azines. Television will include the 


“Jackie Gleason Show” (CBS), 
“Today,” “Home,” “Tonight” 
(NBC), “Who Said That” (ABC) 


and, on the West Coast, 
ama Pacific.” 

Four-color pages are scheduled 
for spring issues of Collier’s, Coro- 
net, National Geographic, Read- 
er’s Digest and pages will run in 
Scholastic Magazine. Newspapers 
in 84 markets will also be used. 
A $100,000 appropriation has been 
made for the promotion of Skrip 
writing fluid in the drive. Russel 
M. Seeds Co., Chicago, is the 
agency. 


*Panor- 


U. S. Plywood Boosts Two 

U. S. Plywood Corp., New York, 
has appointed Richard Lowell 
director of sales promotion and 
advertising and John R. Thompson 
advertising manager. Mr. Lowell 
joined the company as advertising 
manager in 1943. Mr. Thompson, 
| who succeeds Mr. Lowell, has been 
assistant ad manager since joining 
the company in 1952. 


Weed Promotes Staley 

Don Staley has been named West 
Coast operations manager of Weed 
Television Corp., Hollywood, tv 
station representative. With the 
company since 1953, Mr. Staley 
succeeds the late L. P. Simonds. 
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HERE’S HOW READERS AND 
ADVERTISERS HAVE ACCEPTED 
AMERICA’S NEWEST NEWSPAPER 
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| Newspaper history was made in Southern California and dramatic. More than 90,000 additional families fast 
ff | during the past eight weeks. Late in December, THE became regular readers, swelling Mirror-News circulation 
| | MIRROR, Los Angeles, acquired the features and subscrip- to over 300,000 per day. Advertisers, quick to recognize the 
| tion lists of the suspended DAILY NEWS, to become THE tremendous buying potential of the new Mirror-Daily News : | 
| MIRROR AND DAILY NEWS, offering the best of two audience, increased their advertising by powerful propor- 
| newspapers in one convenient, feature-filled package. tions. Here is the first month’s report covering circulation 
if | Response from readers and advertisers was immediate and advertising: 


WoW OVER 


SOQG000°: 


(Average Mirror-News weekday circulation for the month of January, 1955 — an increase of 
more than 90,000 per day over the last 3-month measuring period, ending Sept. 30, 1954.) 


4) CIRCULATION 


Mirror-News advertising volume for the month of January, 1955, compared with same month a year ago. 


RETAIL DISPLAY |NATIONAL DISPLAY; CLASSIFIED 
UP 50% 
: —> 
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ADVERTISING 
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JAN. 1954 JAN. 1955 JAN. 1954 JAN. 1955 JAN. 1954 JAN. 1955 
i 453,034 678,149 156,536 240,994 143,362 232,924 
LINES LINES LINES LINES LINES LINES 
Mi id Mi ——— - 
i 
| go ** SPECIAL NOTE: FOR THE MONTH OF 
| 
i JANUARY 1955, THE MIRROR-NEWS CARRIED 
| | \ MORE ADVERTISING THAN ANY OTHER 
| 
i | LOS ANGELES AFTERNOON NEWSPAPER 
| SOURCE: MEDIA RECORDS — 


VIRGIL PINKLEY, Editor and Publisher 
“EPRESENTED BY O'MARA & ORMSBEE, INC., NEW YORK, CHICAGO, DETROIT, SAN FRANCISCO 
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Cuicaco, Feb. 15—In the past ten 
years, trade show exhibits have | 
flowered into a promotion medium 
of considerable stature. 

The growth of this medium is 
traced in the March issue of Adver- 
tising Requirements, and exhibit 
suppliers receive a great deal of the 
credit. 

AR points out that a bare decade 
ago the typical trade show exhibit 
consisted of “a set of velvet drapes, 
a table, a couple of chairs and a sign 
with the company’s name hurriedly 
lettered by the exposition’s sign 
painter. To this basic unit might be 
added samples of the exhibitor’s 
products, a few 8x10 glossy photos 
and a pile of pamphlets.” 

Today, companies approach their 
exhibits with the same kind of 
planning and attention they give to 
magazine, newspaper, radio, tv and 
other major advertising. 


# This has come about through the 
efforts of exhibit suppliers, who 
over the years have worked to pro- 
duce better “tools” for exhibitors. 
With sales being racked up by ag- 
gressive exhibitors with impressive 
displays, more complacent exhibi- 
tors have quickly followed suit. 

Some of the new aids contributed 
by suppliers, and which have 
helped make trade exhibits more 
important, are listed by AR. These 
are: 


Pre-fab displays: these have 
helped solve the major problems 
of erecting and dismantling dis- 
plays quickly against deadlines and 
with minimum effort. 


Modular display units: Standard 
component units from which hun- 
dreds of different exhibits may be 
built. “Units are generally inter- 
changeable so that an individual 
exhibitor can change his exhibit as 
often as desirable without a major 
investment in a ‘new’ display.” 


Stock exhibits: For the exhibitor 
with a limited budget, these stock 
exhibits can be individualized at 
low cost. 


Exhibit rental services: For the 
exhibitor who needs an exhibit for 
a limited time, standard units can 
be rented, decorated to specifica- 
tions. 


Lightweight construction: New 
lightweight materials have made it 
possible to move exhibits from one 
trade show to another, with some 
units capable of being packed and 
carried like another piece of lug- 
gage. Latest trend is toward corru- 
gated board, which has shown 
amazing durability under great 
stress in traveling exhibits. 


Showmanship: Attention getting 
devices and ways of presenting an 
advertising message have been add- 
ed to basic units. These include an- 
imation, special lighting, audio and 
visual aids, live presentations, spe- 
cial demonstration units and even 
television. 


# In addition to progress in the de- 
velopment of the displays them- 
selves, AR says, other ways of using 
the exhibit have also aided in the 
maturing of this medium. These in- 
clude: 


e Integration into the over-all ad- 
vertising program. Instead of mak- 
ing the exhibit a one-time propo- 
sition, it is integrated into the total 
advertising program, with the ba- 
sic theme the same as in space, 
time and mail advertising. Thus, 
the ad theme is carried to a con-| 
centrated group of prospects on a 
more personal basis. This also) 
gives the company a chance to 
evaluate the effectiveness of a 


campaign. 


e The exhibitor usually develops a | 
show “package,” making the exhib- 


Growth of Trade Show Exhibit into 
Major Medium Traced in March ‘AR’ 


it itself a key element in special 
publicity programs, meetings for 
sales staffs, distributors, suppliers, 
customers, etc., and offers a chance 
for participation in other show ac- 
tivities, including tie-ins with 


other exhibitors. 


e The exhibit gives the company a 
chance for special publicity pro- 
grams. Advertisers have found that 
media, particularly the trade press, 
make special efforts to tie their 
issues in with trade shows and are 
generally receptive to publicity 
material at that particular time. 


e The trade shows offer a chance 
for extra promotion through pre- 
show buildups. Promotion of the 


Advertising Age, February 21, 1955 


exhibit begins weeks in advance of 
the show opening, with direct mail, 
by issuing tickets, mentioning the 
show in advertising, stickers, etc. 


e The exhibitor uses a number of 
“tricks” to insure maximum attend- 
ance at his booth. This ranges from 
lovely models in Bikini bathing 
suits to prize drawings for exhibit 
registrants. 


e Exhibitors follow through after 


the show, with mailings to visitors 
who registered. This may include 
sending literature. In some cases, 
exhibitors take the visitor’s pic- 
ture, send him a print afterwards. 


e Trade shows are becoming more 
and more an occasion for the ad- 
vertiser to display new products. 
This development, according to 
AR, has stimulated interest in 
trade shows and presented ex- 
cellent promotion opportunities. 


~~ a 


\ 


CHANDISING. 


A swings into action 


During the six months from September 1954 
through February 1955 Norge placed more adver- 
tising pages in ELECTRICAL MERCHANDISING than 
they did in any other publication exclusively serv- 
ing the appliance-radio-TV Industry. A basic step 
for Norge in an aggressive sales campaign was to 
tell a powerful story in ELECTRICAL MERCHANDIS- 
ING . .. the publication most appliance-radio-TV 
manufacturers rank as leader in the field. Norge’s 
inserts were exclusive in ELECTRICAL MER- 


Norge, along with other leading manufacturers, 
does this because.... 


V National surveys by manufacturers among their 


Robert Runge, 
Norge’s Advertising 
Director says... 


“There will be more big NORGE 
insertions in ELECTRICAL MER- 
CHANDISING during 1955. Every 
month we will run smashing copy to 
reach America's Leading Dealers 


and Distributors." 
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Advertising Age, February 21, 1955 


Lewyt Readies $2,000,000 
Ad Drive for Spring 
Lewyt Corp., Brooklyn, will 
spend half its $4,000,000 advertis- 
ing budget this year in a spring 
campaign starting about March 15. 
Magazines, Sunday supplements, 
newspapers, radio and tv spots 
and outdoor posters will be used. 
About 3,000 newspapers will get 
ads up to a page. Magazines sched- 
uled include Coronet, Life, Look, 


McCall’s and The Saturday Eve- 
ning Post. Color pages will be used 
to start the drive. Hicks & Greist 
is the agency. 


Reilly, Brown Adds Two 

Sykes Center, Boston, maker of 
aids for the physically handi- 
capped, has appointed Reilly, 


advertising for a new line of hear- 
ling aids. Newspapers and direct 


Brown & Tapply, Boston, to handle 


| 


mail will be used in the New Eng- |tributing a brochure offering mer- 
land area. The agency also has|chandising suggestions, advertis- 
been named to handle advertising |ing, display material and selling 
for Adventures in Gardening Inc.,/aids for use in connection with 


Babylon, N. Y. Newspapers and | the sixth annual Irish Linen Week, 


farm and garden magazines will|March 14-19. 
be used to promote the company’s 
plants and shrubs. 


Western Dailies Adds One 


: | The Blade Tribune, Oceanside, 
Irish Linen Week Aids Offered Cal., has appointed Western Dai- 


The Irish Linen Guild, through |lies, Chicago, its national repre- 
Donahue & Coe, New York, is dis- | sentative. 
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own dealers almost invariably show ELECTRICAL 


MERCHANDISING voted first as 


sales-making ideas and advertising. Dealers 
prefer ELECTRICAL MERCHANDISING for the ads 


because each issue has so many 


they can compare lines and spot new products. 


Vv During 1954 more appliance-radio-TV adver- 
tisers used ELECTRICAL MERCHANDISING than 
any other publication in the field .. . it was the 
only publication to increase revenue during that 


time. And, in January of this 


tical and Marketing Issue carried more pages 
of appliance-radio-TV display advertising than 
ever before appeared in a single issue of any 
publication serving the field. 
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LECTRICAL 
MERCHANDISING 


v Recent studies show that dealers are more than 
twice as likely to pick up ELECTRICAL. MER- 
CHANDISING purposely to read the ads than they 
are the second publication in their field. Dealer 
subscribers vote it most useful for advertising 
10 to 1 over the second ranking publication. 


most useful for 


more ads where 


year the Statis- 


A McGRAW-HILL PUBLICATION, 330 WEST 42ND STREET, NEW YORK 36, N. Y. 


ads 


ELECTRICAL MERCHANDISING offers intensive read- 
ership... both editorial and advertising. It’s the 
kind of publication which attracts top dealers and 
distributors. 
regularly, impressively, to do your best selling job. 
Your advertising will get the kind of readership 
in the kind of audience which can help boost sales 
and cut sales costs. 


Use ELECTRICAL MERCHANDISING 


alone 
will 


cover the market alone 


4+) 


Household Aid Ads 
| Sought in Women’s 


Service Magazines 


NEw York, Feb. 15—Wesley 
Bailey, promotion manager of 
Good Housekeeping, last week 
told the Pharmaceutical Adver- 
tising Club of New York about 
the techniques employed in a 
motivation survey conducted by 
that magazine. The study was de- 
signed to discover how women’s 
preferences ran, as between the 
six leading women’s service maga- 
zines as a group and the two lead- 
ing weekly general magazines, 
Life and the Saturday Evening 
Post. 

In general preference and ex- 
pectation of finding specific ad- 
vertising of household equipment 
and the like, Mr. Bailey reported, 
the preference demonstrated was 
for the service magazines. The de- 
tailed questions and the psycho- 
logical background of the inquiry 
were given at length in a series 
of slides. 

Robert Spencer, advertising 
manager of Schieffelin & Co., 
presided. He commented on the 
special interest of the organiza- 
tion in motivation research, which 
led to the study now under way. 
This, he said, will probably be 
completed some time in March, 
and it will be one of the main top- 
ics at the annual promotion clin- 
ic, to be held April 7 at the Hotel 
Roosevelt. 


® Mr. Bailey prefaced his remarks 
by describing motivation and 
much similar research as “a pain- 
ful elaboration of the obvious,” 
but emphasized that it is the most 
fascinating subject in the world 
because it brings the investigator 
into a new area of the human 
mind. It enables the researcher, 
he said, to find out what makes 
customers behave as they do and 
select the products they select. 


Wilkes, Wilband to Cabot 

David Wilkes has joined the 
copy department and Arthur F. 
Wilband Jr. the production depart- 
ment of Harold Cabot & Co., Bos- 
ton. Mr. Wilkes was formerly a 
free lance writer and publicist in 
Manchester, N. H. Mr. Wilband, 
formerly production manager of 
the San Antonio Express & News, 
comes to the agency from the Bos- 
ton Post. 
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Davenport Newspapers 
are first in 
advertising lineage | 
in the $443,975,000 ' 

/ 


/QUAD-CITY MARKET 


AND ALL IOWA 
alts SEY, 
MORNING DEMOCRAT 


Evening DAILY TIMES 
Sunday DEMOCRAT & TIMES 


the Quad-Cities of 
Davenport, lowa; Rock Island, 
Moline and East Moline, Ill. 
HEADQUARTERS: Davenport, Ia. 
Represented Nationally by 
Jann & Kelley, Inc. 


Serving 
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OLIVE EYES—Inspecting the new outdoor bulletin for Lindsay Ripe 
Olives in Los Angeles are Harley Humes, Pacific Outdoor Advertis- 
ing; Norwood Smith, R. C. Pacton Brokerage Co., representing Lind- 
say in Southern California, and Herb Beaven, Mogge-Privett, Los 
Angeles, the Lindsay agency. The bulletin, one of three, features 


While Post Office officials still 
like to talk about huge “deficits” 
caused by second and third class, 
they conceded early last year that 
cost ascertainment is only a start- 
ing point in determining a fair 
postal rate. A fiscal study issued 
by Mr. Summerfield last March 
said rate making must also take 
into consideration such factors as 
preferred handling, ability to pay, 


On this basis he is telling un- 
enthusiastic congressmen that the 
fact that first class shows a “prof- 
it” under the cost ascertainment 
system is not conclusive proof that 
the 3¢ rate is a “profitable” rate 
for the postal service. 


Nickel Coffee Will 
Return Soon, IGA 


President Declares 


CHICAGO, Feb. 15—The 5¢ cup of 
coffee is returning, the president 
of Independent Grocers’ Alliance 
declared last week. 

Don Grimes, in a bulletin to 
IGA stores, asserted that what he 
calls “the current lowering of cof- 
fee prices” is a victory won by U. 
S. housewives. 

“Generally, coffee is selling to- 
day at 79¢ and under per pound 
bag, and may go even lower, ac- 
cording to IGA experts who have 
surveyed the South American 
markets,” he said. “This reduction 
in price must be attributed to the 
homemakers of America and the 
strong buying resistance they ex- 
hibited when prices went out of 
control over a year ago.” 


® He predicted that the 5¢ cup of 
coffee is “just around the corner.” 
A cup of coffee costs less than 2¢, 
figuring 40 cups to the pound, he 
said, when the price is below 80¢ 
a pound. 

“When this adjustment becomes 
more stable, restaurants will prob- 
ably cut their prices back to the 
same level as two years ago,” he 


In Chicago, however, the Chi- 
cago Restaurant Assn. said the 
nickel cup of coffee “will never 
come back.” 


Association Films Offers 
‘Free Films for TV’ 


“Free Films for TV” has been 
published by the Tele-Division of 
of Association Films Inc., New 
York. The booklet describes 92 
on homemaking, travel, 
sports, science, health and safety 
and American enterprise which 
are available free for use by tv 
stations and community organi- 


Copies of the booklet are avail- 
able from Tele-Division, Associa- 
tion Films, 347 Madison Ave., 


New York. 


Worthington Unit to United 
Worthington-Gamon Meter Co., 


5 field Publicity D Beat 
ummertie uDIICIIY Urums bea sek 
Be , - acpi 
Theme That 3c in 32 Is Too Low Now OW . 
| ‘\ ) Eyes light up for 
y WASHINGTON, Feb. 15—When is|theories advanced by Mr. Sum- . . ? 
of a profit not a profit? merfield’s predecessors. oe Lindsay 
a That’s what Postmaster General . —_ np ote | 
am Arthur Summerfield is going to|# In the past three weeks a con- Se. ver v- 
ut have to explain to a hostile Con-| tinuous flow of press releases has Po Ste AR RR ATMA wy." 
- gress before he can get the 4¢ let-| poured off the post office depart- r < = EY ie 
vf R ; ter rate he considers essential to|ment mimeographs arguing that a eee: 
e- at a pay-as-you-go postal service. 3¢ letter rate that was right in 
. s S For nine stormy years now, |1932 could hardly be right in 1955. 
e ’ 
postmasters general have been|Now the department has come up 
a= BAYONNE S FAVORITE telling Congress that the depart-|with the first preliminary figures 
d- ment’s cost ascertainment system /|showing its operations for fiscal 
Ss, shows that second and third class|year 1955 (ending June 30, 1954). 
ug cause huge postal deficits, and/|To the delight of the groups which flashing lights in the “eyes.” 
a po Ppge —, — SOFT | that first class makes a profit. are hoping to block rate increases, 
om stores in Bayonne. He's kept records of; ‘The Summerfield regime has|these cost ascertainment sheets 
d- wgekly sales by brands, types of outlet and | acknowledged that cost ascertain-|credit the 3¢ letter with revenues | “loss” from publishers’ second 
nt plete —_— or write Jor com ment is no true measure of the| which exceed costs by $85,000,000.|class and $147,000,000 “loss” for 
d, “Bayonne cannot be sold from the ovtside™ | “‘nrofitability” of a particular serv-| The report shows a $5,000,000| third class. Fourth class had a 
“4 THE BAYONNE TIMES seiice. But congressmen who prefer|“loss” for airmail—which Mr. | $23,000,000 “loss,” but seems head- 
= BAYONNE, NEW JERSEY to leave postal rates as they are|Summerfield wants to increase|ed for a profit once the full effect 
i REPRESENTED BY BOGNER & MARTIN ‘are perfectly happy to believe the'from 6¢ to 7¢, a $222,000,000 | of recent rate increases is felt. 
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ha IN COLUMBUS, OHIO 
of i 
DS, hae 
IS~ is 
...the City of the Future 
‘ ; ; . 
\ A look into the future predicts that by the year 2020 the population 
of Columbus, Ohio will be well over a million!* ° 
a No one dares to predict food sales that far into the future . . . but 
, right now in Columbus they are at an all-time high of 142 million dollars** 
... areal ‘Out of This World" figure. = 
No one will hazard a guess on grocery product linage in Ohio in the 
5) year 2020 either, but right now The Columbus Dispatch is first in Ohio 
~Z and probably will still be the leader 65 years from now .. . Positive evi- 
dence of a newspaper keeping pace with a growing city. 
We've got an "Out of This World" coverage too... with more than 
4 out of 5 Columbus homes daily and more than 9 out of 10 Sunday... 
, plus dominant coverage of the billion dollar market in the |2-county 
; 
trading area. films 
/ Place your sales message in the only Columbus newspaper that's keep- 
j . ° 
ing pace with the town... 
The Dispatch . . . in Columbus, Ohio. . . The City of the Future zations. 
Ss 
f *SOURCE: Econometric Institute of New York. **SOURCE: 1954 SM Survey of Buying Power. 
° 
f h i h 
n The Columbus Dispatc 
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Nationally Represented by O'MARA & ORMSBEE, Inc. 
Detroit 


New York 


Chicago Los Angeles San Francisco 


See tS oe 


| Newark, a division of Worthington 
_Corp., Harrison, N. J., has named 


United Advertising Agency, New- 
ark, to handle advertising. 


eee : i ‘ gure Son os ma PN ge ee g eure grat : f ro oy & v Taye gy hn Teste ieee este , ea toe CPR gion ere 4 Sat Gabe aes, gE LPs Suirmind amar as m2 m4 (ome 
ES <a A 9 cade ee d CSs F as  : ss Soc Ties hetirorestusrons ah os aban We been ae Abs SUE pain ee Sp tee SEU ar a9 aa 
Te Sap 3 i. RES Oe OO ete DSS) AT EK MP RN APE IDET Ye RETR AR: nt ns Rae 6 4 ah ; Fs iO AGN ERR NAc! HEAR, IRE EAE PME Shell” GPRS aOR Pris ole ARAL ONE? I REP ek AR Lee 
Breit Aa mp hae a NR See Ae re Aa ; fp fae ‘ ; Pies , mit A Ss, Rae ; 3 1) Be aks ) eee NM ctl eae demi ge eae Spi eer A. 3 
ay rr) 5 Wr: ve ee te Nee oka t : cs eye, 3 - " es a re Pane ger Wa hers : Pe eae 8a vale a Se iS Mes Teer OSS een comes PTE a LS Ge Aree Su 2S etl Caetd. ain 
See Bae pe Sade aE BNO R ay ne Coat Mpa Pe) ba OE Beet Ms ROR hy eight ae, ae oN at ies BLP aa hte, CW? MAT ee ag eee ee ee ae Rha ge aie Oe ba Nt ed 
eet Ao? ee rs) 7 pA ae i oie Ar ae Soy * eG f - en teeter See 3 aR TPA TS ; oe Fg ‘ bie ] : us ston % pes aya paca oe 5 se ir} a aa : Bee et 3 i C etw aa rma AYERS 
i tlahnag re bs aR aire Sule EGER aie oni A ie MON Ee ie ae ee a So br oe ee ree. Peas: pu |v 2 a eee ent 2” 5S Seam ieeLey 2 ie Monat een Sea ese Te ee en Sy SIS ae She Ml oR AL rie Ore) SES, aa PALS, WORN Ae eee ies rare Aaa Comunity 6 
* ON TSE see aa to Leet aap) th een eet on, a SPR age tS See res EN fed 1 Se +n at RAL Sah, Ya i ARH AS ay OS he, eh Miho t rar \ a a ~ ee ‘ ‘ oe wp ae Brig: St eat i ai I pet Ser te SS. a AR ae 
eee, ‘ . 3 - . Md oe > » : ‘ . ¢ : ; Py ‘ a : zs 2 eee x se - ¢ a 
; 
: . . | 
a P| Advertising Age, February 21, 1955 ia 
i 
ee a ey f | 
= [., | 
indsa | | 
y i 
a es : 
} 
ae 
Fie “g ——— ' | 
Nee ae } : 
eo: a ae 
, 
so oe 
E OLIVES | 
a | ’ 
~ ° \e 
aie 
) 
. | 
\} 
1) | 
} 
} . 
} | 
| | 
} | 
} 
} 
: } 
I ’ 
F 
a: i 
<8) 
y OF 
Li 
1 
} 
a 
i 
i 
] 
} 
i : 
q 
j 
f ) 
H Ni 
yi 
i 
i j 
} : 
4 rid 
j i 
i 
. "4 
| 
| ) 
, 
4 * 
> 
| 
 & 
| 
4 la 
i | 
1 
iy 
t } 
} } 
' 
- 
t | 
\ ; 
4 
et 
f 
; 
\ 
q 
( 
il 
1 
ul 
} ] 
y { 
(« j 
““% 
q | 
} 
‘ 
4 
’ 
i} 
7, 
‘h 
1 
| 
i P 
} 
a 
; 
“ “ae Pe 
2 etal oat y » s : . oS s. ¥- / e ee baer A . . : aE M4 ‘a we fog tea ‘Sm es (Aedes tt e's i PI ofan Ste ate oie Me Mon Cae ieee 3 "J a ee 
as Ph ii Pat é . 8s ate Fey gs Lea en ee be ee ee eee eee oe Te . Pe re. . pa eth Me Dy Sie ey Ee ms ity a ye Shweta wine i - aes Ree Oe SR ee kit Ry cra Rye Sad Sk Ye nA Ve iS OAS wr RE Se ae 
ee ORS es Oe He Peete At ah A IT ee Srl ont dal OY gies aP TE he. ERNE % Seer ese eer pian Oh od SEE ee ok Og Regd) ae i a see ie as ORT a Seg ean ee Meee se eee ye eee eg ee TDA GAGA 2 cael Cae apd Rak PAs BS eee 
ee oy nies pe cher Ye, ass pleat a a SE oe BO hy alts RGR 1 PRN ie gree ame OR rl TPE, PEs ee Ne Oa che, b Ree Gehl et eee a oe SD ity ie LIES Oe ey ah Set Halt wenn HARMS Go RL Re BN, FER. te Oe as tired 5 SP ER ae MO es te oO bb Nee Ter Sn Shs ate er tinal > eas 5 ihe el hae 
et a $e eee CR a Ge eS CRE A pM EME ae ee eo Rea Wane Tk ea a pear roe a a See TS gob tite ak gets RP Io MRE TL be, Ee URE Wee aa Seen een eee SE Ad, ELF at e os Ge fe a eg te RA Med Be gina Sere od tat rage Se ge ae 
ean ioe ee ~ fr ah ae = Boia 5 . 5 ce ee Ate ers a Pe ~ 3 : a! J af Sedo Z $4 4 4 rz - 2 ‘ By 4 tiny Yai ou! 5 s : Es Sa i Aen ’ 
eK aha Sen ee ee wv AA eae in ad ; ae va Prenat pe ere Wee * ; cont : : aa. tar Ss ovis, Cee ‘ oF hae He ead = Sy DE Le yim eRe ee eee a vid) aie : 2 
i Ber er ie ao OE ee Bo oe a tae ser epee figs, 6 ay WAR VT a ta pe eae 5 pate RL eS APP ay sie Go. Se BED ah ental 7 thee eee SB pies 2 a hiaet 5 Veh 25 26 a Sere EE a ee eee Pee ard Sth HY Meas Be a LR PP Pe ae, Se AE ie ae 
ee © zits a ga el ease ae ee MT ONY ie tT Phos SAM ee eg A gS ge neta gs Fe NS eter IEMA VS BREE Cok PR Wi acme. ola 8 a. ‘ Si Pgs Se ty ee eee ; Gea ae aes lua Ue We se tl hnages ie gC Aee et mb ; ye piles ware ise cal ae he Mey tc Se as VME “Os as Par 
Sy gee iit in te ea ee ee ee PS ge nee Se A we Faget omen Ce, Ne See he Cay PE eee eR PC ) UES PEL si se ty. Sere ke ee Me ee ON Tae ht AE Se. SE Se 1 SOs Seas Fw ihe PTE, BOS Ss Pe = aes = S oe ny Sal COLE ay ee” Se Fe a MS SY lt Se Ee ee ae a 8 OO ~ 


Bet eae cy 


® 


IE, 


Design and equipment of two-level, drive-in barn saves plenty of lifting and lugging 


that’s better farming! 


A modern barn is not a place to work. It does the 
work. The farm building, like the tractor, is an 
efficient production tool. 

To help more farmers make their buildings work 
more productively, Better Farming for February 
features the newest, most functional, best equipped 
farm structures. Articles, pictures and diagrams 
show how to make every inch of space cut labor 
and time, put more dollars into farmers’ pockets. 


Every issue of Better Farming keeps top farmers 


abreast of the best in all better farming practices 
. . . inspires average farmers to reach for higher 
goals that can bring up to 25% more net income. 

That’s why our name and aim are now the same 
— Better Farming. 

And it’s also why advertisers—whose products 
are the tools of better farming and better farm liv- 
ing—reach a more responsive, more profitable mar- 
ket through the magazine aimed at the same, single 
objective— Better Farming. 
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When even your buildings work for you... 


COUNTRY GENTLEMAN -THE MAGAZINE FOR 


Better Farming 


Now Country Gentleman’s name and aim are the same... 


A Curtis publication 
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Tin brand name advertising receives greater emphasis and 


does a better selling job when it is supported by New York chain 


store “tie-in” listings in the same newspaper. 


That's the bonus you get in the New York Journal-American. 
Among all classifications of branded food products advertised 
in New York newspapers*, more retail “tie-in” listings appear 
in the Journal-American than in any other New York evening 


newspaper... and almost as many as in all New York morning 


newspapers combined. 


Your brand name advertising also receives more support in the 


Journal-American in total volume of retail food advertising. 


During 1954, for the first time in New York newspaper history, 


the Journal-American carried more than a million lines from your 


major New York outlets. 


The Journal-American has been New York’s outstanding leader 
in retail food advertising for twelve consecutive years. It has the 
greatest representation of chain grocery outlets of any New York 
newspaper. It offers more “tie-in” opportunities for you. It is an 


advertising “must” for your brand promotion in New York. 
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© BAKING INDUSTRY 


originator of the industry’s 


WMillion Dollar 


Example of Industry leadership that builds high readership for 
sales story to this 5 billion dollar industry. 


Simca” seer 


CLISSOLD BUSINESSPAPERS: THE CANNER » BAKING INDUSTRY » HOSPITAL MANAGEMENT 


BAKERS OF AMERICA PROMOTIONAL PROGRAM 
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Advertising Age, February 21, 1955 


(Continued from Page 3) 
X last year—‘“all that we could 
produce.” 


® Chadbourn is now following up 
with the Larkwood X-90, a more 
durable stretch. It will go on sale 
March 1 at two pairs for $4—with 
a 90-day guarantee covering the 
two. 

Chadbourn, one of the manufac- 


|turers planning a total change- 


over, has set an immediate pro- 
duction goal of 500,000 pairs of 
stretch nylons per week. J. C. 
Bolles, Chadbourn president, pre- 
dicts that stretch will change the 
whole face of the $500,000,000 
women’s hosiery industry in 1955. 

Chadbourn’s advertising, placed 
through Harold Mitchell Inc., calls 
for large space in Life, The New 
York Times Magazine and wom- 


en’s fashion books. 


This advertisement cost *1,146-5° 


and was noted by 
30% of the women and 287% of the men, or 


154,380 readers 


(or 135 readers per dollar) 


of The Los Angeles HERALD-EXPRESS 
August 19th, 1954 issue 


Space: 1470 lines 
based on 


Daniel Starch & Staff Research Survey 


Major Makers of Women’s Hosiery Climb on 
Stretch Nylon Bandwagon, AA Survey Shows 


Burlington Mills Corp., largest 
producer of women’s hosiery, in- 
troduced its stretch—Bur-Mil 
Cameo Shape-2-U—at the end of 
1954. It sells for $1.95 a pair. For 
1955, Burlington has announced 
the “broadest and most intensive 
advertising campaign on an indi- 
vidual style in the history of the 
hosiery industry.” Burlington’s 
stretch will be promoted, via Don- 
ahue & Coe, in Glamour, Ladies’ 
Home Journal, Life, McCall’s, The 
New York Times Magazine, Satur- 
day Evening Post and Vogue. 
Television spots will also be used. 


® Up to now the price level on 
stretch has been held around $1.95, 
but last week Julius Kayser & Co. 
joined the stampede with the an- 
nouncement that its stretch hose 
will retail for $1.65. 
Kayser’s stretch will be mar- 
keted as Embraceable. Initial de- 
liveries begin in March, and Kay- 
ser says it expects to have one- 
fourth of its knitting machines 
producing stretch nylons by June 
1. A joint statement issued by A. 
Phillip Goldsmith, president of 
Kayser, and Abraham Feinberg, 
chairman of the board, declared: 
“We believe these new Embrace- 
able stretch stockings will be the 
most important change in stock- 
ings since the introduction of 
nylon.” 
Diamond Hosiery Corp., a Kay- 
ser subsidiary which makes “Fruit 
of the Loom” nylons, told AA that 
it too will have a stretch stocking 
by March, selling for $1.49 a pair. 
This price competition is likely to 
bring all prices down, although 
trade sources say stretch has been 
selling well despite its high price. 
Regular nylons can now be had 
for 50¢ a pair. 


® Other manufacturers who told 
AA they had a stretch stocking 
in the works include: Aberle Inc., 
Artcraft Mills Inc., Beautiful Bry- 
ans Inc., Berkshire Knitting Mills, 
Burgio Bros., Claussner Hosiery 
Co., Gotham Hosiery Co., Hanes 
Hosiery Inc., Van Raalte Co. and 
Virginia Maid Hosiery Mills. 

Various processes are being used 


| Scale) 


For information concerning the regular monthly 
Starch Survey of the Herald-Express, contact the 
Herald-Express or Moloney, Regan & Schmitt, Inc. 


in the manufacture of stretch 


stockings, and the patent office in 


A good illustration of Sound Advertising 


1-lt stars the PRODUCT 
2-A low rate factor 


3-In a medium where advertising is welcome 


The Los Angeles market is heavily concentrated 


in Los Angeles County 


The HERALD-EXPRESS heavily concentrates its circulation 


in Los Angeles County 


The Los Angeles Herald-Express 


Largest Evening Newspaper on the Pacific Coast 


Circulation over 300,000 A 


BC 


Represented nationally by MOLONEY, REGAN & SCHMITT 


Washington has been flooded with 
registrations. Manufacturers are 
trying to get patents on every 
stage in the process—including 
the end product. 

Chadbourn’s process is called 
“Chadolon” and involves super- 
twisting of 100% nylon yarn. The 
twisting gives the nylon its flexi- 
bility. Chadbourn has set up a 
subsidiary, Chadolon Inc., to li- 
cense yarn-throwing plants to 
produce the stretch material for 
licensed manufacturers. Twelve 
major “throwsters” already have 
been licensed, and several im- 
portant mills (such as Claussner 
and Munsingwear) are signed up 
to make the Chadolon stocking. 

Burlington and Kayser also have 
their own “exclusive” processes. 
Burlington calls its process, “Bur- 
milized,” and it too is licensing 
other mills. 
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® The February Hosiery & Under- 
wear Review summarizes. the 
main characteristics of stretch 
stockings as follows: 

1. Flexibility gives perfect fit. 
The stocking clings to the leg, 
eliminating all wrinkles. 

2. Dull finish, caused by high- 
twist action, contrasted with the 
shininess of regular nylon. 

3. Appearance of great sheerness 
because of dullness and clinging 
effect. 

Strictly speaking, stretch stock- 
ings are not all one size. Most 
manufacturers are making three 
sizes—small, medium and large. 
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Advertising is expected to play 
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HEARTY PARTY DRESS—Rust Craft 

Greeting Cards, Boston, put to- 

gether this dress for model Lois 

Heyl to show off more than 100 of 
the company’s valentines. 


up the durability of stretch. Chad- 
bourn claims that eight pairs of its 
new stretch should last a woman 
all year. Because of its clinging 
effect, the stretch nylons are less 
liable to runs and snags while on 
the leg. 

Stretch stockings will open up 
new opportunities in packaging, 
since they come in miniature or 
“doll” size. They especially lend 
themselves to store displays. 

Non-branded merchandise is 
definitely a big factor in the field. 
There are some 700 manufacturers 
of women’s hosiery in the coun- 
try. The National Assn. of Hosiery 
Manufacturers estimates that na- 
tionally advertised brands account 
for only 15-20% of stocking sales. 


® Stretch was first introduced in 
men’s hosiery two and one-half 
years ago by the Esquire Socks di- 
vision of Chester H. Roth Co. (It 
was not immediately applicable in 
women’s hosiery because the early 
product was too heavy.) Since that 
time, stretch has made _ strong 
headway in the men’s field. 
Among the branded lines, it now 
accounts for about 50% of sales. 

George Guglielmone, v.p. and 
general manager, Esquire Socks, 
told AA he expects the stretch 
sock to continue to increase its 
share of the market. He said Es- 
quire will promote its stretch line 
heavily this year, through ads in 
Collier’s, Look and Sports Illus- 
trated and intensive merchandis- 
ing at the retail level. Esquire uses 
a cellophane window package for 
its one-size socks and encourages 
retailers to shoot for impulse sales. 
Ross Roy Inc. is the Esquire 
agency. 

Competition and larger volume 
have brought the price of men’s 
stretch socks down to $1 a pair. 
Non-brands are a major factor 
here too. Some stretch socks can 
be bought today for as low as 
69¢ a pair. 


Grant & Wadsworth Adds Two 


Paterson Parchment Paper Co., 
Bristol, Pa., maker of Patapar, 
and Lipton Mfg. Co., New York, 
maker of tape machines and dis- 
pensers, have appointed Grant & 
Wadsworth, New York, to handle 
their advertising. Paterson’s pre- 
vious agency was Platt, Zachary 
& Sutton, New York. 


Freeman Joins Chirurg 

Michael S. Freeman has joined 
James Thomas Chirurg Co. as ac- 
count manager in the Boston of- 
fice. Prior to conducting his own 
sales promotion and merchandis- 
ing consulting service, he had been 
with Fuller & Smith & Ross and 
with Byrde, Richard & Pound, 
New York. 


...in the direction of 
Washington’s BIG 


Post and Times Herald! 


With 380,000 circulation to offer the 
advertiser — 130,000 more than the second 
daily — no wonder the Post and Times Herald 
is showing such tremendous linage gains. 


Look at the second half of 1954 compared 
with the same period of 1953: 


NATIONAL advertisers have already made 
the Post and Times Herald their two-to-one 
choice. The Post and Times Herald carried 
more “general” linage than the Star and the 
News combined. 


RETAILERS are changing their old loyalties 
as they learn the result power of 7 out of 10 
city coverage. The Post and Times Herald 
gained 31% in retail linage while the Star 
gained only 2%, the News 16%. (Post and 
Times Herald retail rates average 48% 
higher than for the Post of 1953; Star rates 
are up 7%; News rates up 8%.) 


CLASSIFIED advertisers gave the Post and 
Times Herald a gain of 114,000 individual 
ads, the News gained only 228 ads, while 
the Star actually lost 40,000 ads. 


IN TOTAL advertising the Post and Times 
Herald gained 4,331,882 lines, the News 
1,006,285 lines and the Star 584,476. 


Which way is the linage trending? The 
logical way — to the only paper read by a 
majority of the people of Washington. 


The Washington Post 
and Times Herald 


Washington’s Favorite Home Newspaper 


Represented by Sawyer, Ferguson, Walker Co. * 
The Hal Winter Co. (Miami Beach) +« Joshua B. 
Powers Co. Ltd. (London) * Puck, the Comic Weekly 


* 


Soe 


GENERAL LINAGE 


2,057,539 


1,403,438 Es 


484,715 | 


RETAIL LINAGE GAINS 


PTH STAR NEWS 


STAR UP 2% 


arene 


CLASSIFIED GAINS 


AD COUNT 


STAR UP ONLY 584,476 


Linege source: Medio Records, lost 
six months of 1954. General linoge 
in Sunday supplements deducted. 
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West Coast Plant Operator Adopts 
Fluorescent Lighting for Posters 


SAN FRANCISCO, Feb. 17—Modifi- 
cation in illumination of outdoor 
advertising bulletins, cutting costs 
and doubling the amount of light, 
has been developed and adopted by 
Foster & Kleiser Co. 

W. M. Rose, v.p. in charge of re- 
search and operations of the San 
Francisco outdoor advertising com- 
pany, told AA the new lighting 
method embodies ultra-modern 
fluorescent fixtures designed by 
Columbia Electric & Mfg. Co., Spo- 
kane. 

The new fixture, called the 
“SOD-M2 Slimline Lamp,” fur- 
nishes more than double the il- 
lumination for a standard 24-sheet 
poster panei at about half the total 
current consumption of the older 
style incandescent lighting. 


s “Displays using the new lamp,” 
Mr. Rose declared, “have a clarity 
and a crispness we’ve never before 
been able to obtain under standard 
lighting. Another major advantage 
is the complete blending of illumi- 
nation and the elimination of so- 
called ‘hot spots’ and shadows.” 

The new tiibes have been used 
by Foster & Kleiser on San Fran- 
cisco outdoor boards advertising 
Plymouth, Chevrolet, Butter Nut 
Bread, and a candidate for local 
city office. The units also are be- 
ing tested in several other cities. 

“The new Columbia-produced 
fixtures which we have been field 
testing for some time,” Mr. Rose 
explained, “far exceed the most op- 
timistic life expectancy, with a rat- 
ing seven times that of incandes- 
cent lamps. Their streamlined look 
presents a trim appearance in con- 
trast with the large, cup-shaped re- 
flectors now used by most outdoor 
advertising firms.” 


® On the basis of F&K field tests, 
company engineers have deter- 
mined that the new lamps burn up 
to ten times longer than incandes- 
cents, use one half as much power 
and illuminate the panel with a 
clean, daylight look. 

Three 100-watt incandescent 
lamps per panel, based on 2,000 
hours burning per year, consume 
600 kw of electricity per year. 
Three 150-watt incandescent lamps 
consume 900 kw and three 200- 
watt incandescents consume 1,200 
kw. 

With only two of the new fluor- 
escent lamps, however, there is a 
power use of only 180 watts (in- 
cluding the wattage of lamps and 
ballast) which, multiplied by 2,000 
burning hours amounts to an an-| 
nual consumption of 360 kw. 


| 
# Mr. Rose scheduled the follow- | 
ing savings in kilowatt hours per | 
year: for the 100-watt lamps, 240 
kw per year; 150-watt, 540 kw per 
year, and 200-watt, 740 kw per 
year. 

“When the user multiplies these 
kilowatt hours by the power rate 
for the area,” he said, “it becomes | 
obvious that the new type lighting | 
will pay for its installation in only 
a very few years.” 

The total cost for the fixtures to 
be adapted to present structures 
and equipment is $50. The cost of 
labor to affix the new tubes to 
present reflector arms is about $15. 

Based on a saving of $8 per vear 
on power, using Pacific Coast elec- 
tric rates and wattage and a $65 
cost, the conversion can be paid off 
in less than eight years. The savings 
in the East, where power costs are 
higher, would be even greater, ac- 
cording to Mr. Rose. 


s Incandescent bulbs have a rated 
operating life of 750 hours. The 
fluorescent tubes have a rated life 
of 7,500 hours for a three hour start, | 
plus 27% added life for a six-hour | 
burning start, or a total of 9,525 


burning hours, approximately four 
years. 

Walter Toly, president of Colum- 
bia Electric and Manufacturing 
Co., points out that there are 
additional operating advantages in 
the slimline type lighting. These 
are: 

1. They last indefinitely. The fix- 


tures include cast aluminum socket “ ; f a 
housings with adjustable shield | OLD & NEW—Foster & Kleiser, San Francisco outdoor nation to outdoor panels. The new unit is shown at 


ends and water tight neoprene | plant operator, has adapted fluorescent tube illumi- right, beside a poster with conventional bulbs. 
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sleeves with extruded aluminum | when compared to surrounding in-;lets about comics books, for legis- 


reflector shields which provide 
lamp protection from weather and 
vandalism. 

2. They are easy to convert and 
with all necessary wiring and con- 
duit can be easily installed on ex- 
isting light arms. Present wiring 
may be utilized on replacement in- 
stallations. 

3. They increase lumen output, 
producing 9,900 lumens from two 
T12 slimline tubes as against 4,000 
lumens from three 100-watt lamps. 


® Color distortion of early fluores- 
cent lamps has been eliminated, ac- 
cording to Mr. Rose; the back- 
ground is “beautifully lightened” 


candescent poster panels. 

“We are finally, for the first 
time, illuminating a linear object 
with a linear source of light,” he 
said. “In the past we have always 
used a spherical source of light to 
illuminate a linear surface. 

“Regardless of improvements 
which will come in the T12 type of 
lamp, this new reflector, socket 
and ballast are capable of handling 
all future expansion for many 
years to come,” he said. 


Comics Fact Kit Available 
The Comics Magazine Assn. of 

America Inc. has published a 

“Fact Kit,” containing eight book- 


‘lators, librarians, editors and civic 


groups. The booklets cover such 
topics as aims and objectives of 
the CMAA, text of and discussion 
on the Comics Code, discussions on 
comics legislation, comics studies 
and comics and juvenile delin- 
quency. A limited supply of the 
kits is available from the Comics 
Magazine Assn. of America, 41 E. 
42nd St., New York. 


Affiliate Takes Parent Name 
I. S. Berlin Press, Chicago, has 
changed the name of its affiliate, 


Marshall-White Press, to I. S. Ber- | 


lin Press. 
made in personne! or operation. 


No change has been) 


Market Relations Opens New 
Oftice, Names Leighter V. P. 
Market Relations Network Inc., 
New York, has opened a Wash- 
ington office under Stuart Camer- 
on and has appointed Jackson 
Leighter v.p. of its West Coast 
operations. Mr. Leighter joined the 


as secretary and director of Beck- 
worth Productions. 

Mr. Cameron was previously di- 
rector of public relations of the 
Federation for Railway Progress. 
The appointments were announced 
by Maj. Gen. C. T. Lanham (ret.), 
who recently became president of 
|the public relations company. 


| TODAY... ce movenn 


company last year after resigning | 


Today STEEL helps you do two jobs 


that provide the answer to that question 


Seventeen dollars is the price industry pays today for the average sales call. When 


you’re buying calls at this price, you’ve got two problems: 


1. To guide your salesmen to the kind of prospect who represents potential 


volume sufficient to make $17.00 sales calls pay off. 


2.. To boost your salesmen’s productivity by preconditioning the market in 


advance of salesmen’s calls. 


fo help you solve both, STEEL continues to gear its publishing and circulation pro- 


grams to the needs of the world’s largest industrial market. 


That’s why, through the pages of STEEL, you reach more U. S. metalworking plants 


with the most industrial buying power. 


Moreover, you back your salesmen’s efforts by talking to the “influential four” 


in 


metalworking ... the key management, production, engineering and purchasing execu- 


tives who say “Yes” or “No” to the order. 


Isn’t this the kind of help you want and need today to put action into and pull returns 
out of those $17.00 sales calls? 
Talk to the man from STEEL. He has market facts and figures, and other sales 
direction aids you'll be interested in. STEEL, Penton Building, Cleveland 13, Ohio. 


PUT THE STRENGTH OF sTEEt| 


INTO YOUR ADVERTISING PROGRAM 
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WESTERN DESIGN—Fifteen manu- 
facturer members of Northwest 
Furniture Manufacturers Assn. are 
participating in 13%, pages of 
Furniture Week advertising, 
kicked off by this institutional 
page, in the March Sunset. H. J. 
McGrath & Associates is the coor- 
dinating agency. 


‘Thixotropic’ Paint Is 
Splashless, Yet Makes 
Big Splash in Toronto 


TorRONTO, Feb. 15—‘Thixotro- 
pic” is not exactly a household 
word. But, according to salesmen 
at the Canadian Hardwares & 
Housewares Exhibition, it is caus- 
ing a considerable stir in paint 
circles. 

A visitor at the stand where 
thixotropic paint was being dem- 
onstrated said: “This is the suc- 
cessor to paint.” 

“It doesn’t require stirring or 
thinning,” a salesman rhapsodized, 
holding up a large blob of the jel- 
lied substance. “It won’t drip from 
the brush, splash or sag on the 
wall. The brushed edges are still 
wet enough to work with 30 min- 
utes after the first stroke. Yet it’s 
fast-drying, smooth and economi- 
cal.” 

But he didn’t know what “thix- 
otropic” meant. Nor did an attrac- 
tive young demonstrator. Another 
salesman hazarded: “Well, it 
means it is...and it isn’t...” 


® Strangely enough, in an age of 
astonishing language liberties tak- 
en by copywriters, “‘thixotropic” is 
a genuine, dictionary word. It re- 
lates to gels with the reversible 
property of turning liquid when 
shaken. 

As science plunges ahead, hand 
in hand with thixotrophy, non- 
splash paint could barely make a 
splash at the newest and biggest 
exhibition ever put on by Cana- 
da’s hardware manufacturers. The 
show is 10 times as large as the 
first show, in 1906. More than 20,- 
000 different items are on display, 
from 11 countries besides Cana- 
da. 


Storer Broadcasting Co. 
Plans Stock Distribution 

Storer Broadcasting Co., Miami, 
has proposed a_ share-for-share 
stock distribution to the holders of 
its 262,750 shares of common and 
843,250 shares of common B stock. 
The plan requires stockholders’ 
approval of the increase in the 
company’s capital stock to permit 
the distribution. 
Also, common stockholders must 
/agree to release their preemptive 
rights to permit the public offering 
of an additional issue of 262,750 
/common shares. 


‘Hickerson Names Pledger 

John S. Pledger, formerly pro- 
'duction manager of Muir & Co., 
‘has been appointed assistant pro- 
bem manager of J. M. Hicker- 


son Inc., New York. 


Raters aay 2 ii ee i Beate Ea Ap ay, Ba ae ge a tk ek cau eae eae EN i gs Fe OS aide : Bhgoy nt . c aad Ro) -s See? SF ie oi eed s ‘ if oe Bs BURT ee 22's = is GER 8 i tii teaki ie ‘ 
gay ah Ghee oak of pe 3 op Et At 25) ae Taney et cp Seg oe a yt 8 eed “ay i cee ee cs if er Tage 4 Rast aes i ry a ae : eee re ast oe Rae hate, ae ine pete ee 4 ce ‘ wy ‘ 
P ? . ep ee Aaa Pod EK a a ARS Bie Ale Sey pe We pee hops eA # cn rscl, Re wees he ea pe ye a e3 Bee se r ty tri lapllie Mi o e ; ey eh ee ee) ey en ee BAS ig ae lag Oe AY 6a 5 ee en aes iva Site ee 
eo ent eee. EOE Oem e f ply tg TS A epee Yon de Sahih A Sele ~ ENG Br Kiet a Bory apc SCY Cee 9 eke a ee Fay ey a eY Pd ee ‘ Ee AP yo MY GRC GEE i Rye mie oe RECA eer? 2 MR, a Gy cee cee gn See AE DUNE pT hades it peo Se Pe 
ie Ake : z y Ne Nh ae cn = ke Gabale.. , at Set JU SERRE § il nee heh eRe Shea gh Baths OM oe ee SAS e ome TY 8 5 CARS ie Leap ome! eS a ON EN AERTS Flo EU ake ue 
a) Pe) ramen See as A yg 84 Pe a a eI, eC Ne. & “hy it ON gears "s ‘ : re ray * * 3 . a Ames,’ Sete + es ; iL ‘ 
Bes age i: *y a3 ee ues et AD okt ic hy eT “NNR mak ae: Caer be 3 or 2 hee hes Ragte  balt mn O Saari Le hek Ay fort a 3 SAAS S re ae ar See? PS (a ue molt ou. eee ' 7 Pd on, pa. Meghna =) : ie pel ao ee ner : 
oe 4 H g 5 Hatter Maley Bees SET ate ale eee TY eos z ‘ ’ Ke on pr ie Sie Pecks ct gege ape fs at Maeda geeky | bs ‘ if a Ps : ‘ RN Th hae: Bye : Eps ne se Seek hep bY : EHS Peres " 
. _ ; ye. Se eT ay nS p fie anon pee BP eB og ie ay Sse Be eB Pe Me Pail BE a OP Sor earn eels Aa eh RE re pr Wah AEs "aoe ee ae ROY Eee ISS area i ja i arse Re naa NR ASA Sota al eas ae, Pa a Ua i 
‘ iy gr 14K, ! Bee KA i 3 a 5 a 34) ai ae a Perea et pg ad aldg 19 , Agi Se nes eae 2) y Xe i ay TR She ek afm: Te ailiga VER gay a eRe, gt PAM Se | oO 
ws Medes ike ; 7% a J ewe a x » thes ve: web $ : : su ag o BOA . ’ aS Sg? “ er ae ee SCL Es TEM AAS ID Apr ¢c ge MEY ORPE RN GRY Sic ENG yas Bs RIS ol ge eed i NE EAI cl Set oe ee ll 
oracles : " ; it M: a : ’ é “ 
7 
| a OE Dr 
: y | ; e Zo. a J ' 
ae | % Neilhuwell laaad A 1 
’ ai ne a 
Be es ees 
— ba 
: AS 3 ie arees 
| i rns ue % <4 : ; « 
“ ‘ = i > J weg 
. eee SE A é o> 3 gira 
} ar oe wiht eee: mé 
: — “ra eas Reh 
{ pe. in. My Sas Oe, ge Se 
; Lae Bae es me yp . 
, : eh eis 
| a . on haan ea 
| ™ Bite: 3 ay nA 4 
ee Ch 
_ sas Sigs ae o¢ ee { 
ei ; Vo 
) | | ' 
3 Things have changed since Grandma's day... —_ 
j 
| ; Yes, indeed! Heree-hate wefiny fos cxsnupiie. ewe gos 
thee way of the beer cock degepy New the Macthes 
beatae: deroretes hey tease with Dermacheag cose nes 
nese i the Nertinwan, Whe? Well, tae was ~bew 
; wih the only. furmitaee sealable ts Novtheont tome asakers 
‘ H 3) wae made ii the Eaut far Basternen ond dupped westaord 
et comnabepabh expense Net ae, tebee met Ree 
N vette wie prewes « price 
a. Mocerr 
‘ ‘ 
. 
eee HNN ee 
f 
: ie 2 rey a a ee eek 5. Al 
Hi xs bode eh . a es SE Shs potas ko Ra aemeeaer Pos, ee ; Sag 
| eer See hs SINT 4 & * n < hase ee ees, oes — 
Ei ereris wae 8 oe Bir at i ys 5 bere 24 ee Be sent . 
‘ ae : Sebeni skate, ot. ee. fe Rn BI wok , & i fee 
o Es she ‘ i Bi. 
ae te : : 
; ot ie tae Be ae S S52 
+ =f . Cue cP os i 
ee Pid FS. aetna ees es i ; 
ss (6 ne 3 es # ; j= 
aoe "| SE hs 4 3 
eas orp ro H sus : : ; 
wey hay me oe E 
: hee ae : : pice | 
if hoped Pe me 5 te. 
- a2 aD q eee ; e 4 
+ < Bae a é : éi ie 
i : PS hi = ’ : 2 4 eS 
: has 5 ee = s 3 4 ie’ | 
i yee Po Pee ae . pee se: —— 
sis é z fs cee | sioeiiadd . 
‘ a Be : * . il i ee sie 3 
a. : ee 1 “ cube 
} pore). Be 4 F , m 
‘e % oy hgie: Sh os ah a a B3 we 
} Sg EE ee i - Hy : he ey 
Oe , = " a has ie. 
‘ “ee fay ue Sik. re : 4 bide ee ee i 
Be oy ‘ — % Pe gees 
- Bes ae a es awed es Fi ” ha: ee of 
SS Seer = wa 4 ad : a wo OP eee 
a om ™ 4 are ie. Bsc Me WEE ee tke 
2 pete a E 4 ay . pate ee 8 
gee Neg a Res 4 a i a Rae a 4 e.g A | 
is peut ate, a i _» as ae we 
, Bec ¥ ae ae 5. ” 4 copa # hia at f 
it SSS ae eee " ea ® ror 
% Fe een am rs ec | 
: : Se, ee 5 ae ‘ 
Bs % % ty eg 5 ae 4 ee § P 
. | se oe a , ieee ou 
i ¥ AGE BERS ee: i Bien. E ¥ 
3 1 3 é ace ie | 
' ] . : : ae bis | 
| : Es 4 | 
; Rete ig 3 - i ‘ fk e 
= 
‘4 4) 
¥ 
A » 
7 ee 
f 
Z , 
} 
io 
< 
I ee 
j : PO 
et 
. ee 
; 3" 
x 
4 ee 
ae 
i. ee ; 
: 
# ee | 
. aw | 
e a | 
oR 
a | 
8 Re } 
; | 
¢ | 
Jae ee ; 
abs 
_ a a 
si 
fps 0 
a 
ee 
a ¢ 
m, = ee 
3 { 
ee | i 
ee a 
pee: | 
Bi. ve / 
nO 
aa 
SSeS | 
Bae Le. 
a 
cid 
ids 4 
ares y 
P ne ne eae . ee ™ 
eos ee ees 
; Me et 
“S Hie 7 a i is 
% aa Oe 
Ser Ibe 
X > az ee i 
ag ae " = 25 A 
as a. f #. t oy — 
"ag ee ‘ : —— > Me 
tees q f . a 
nt Bs ‘ , . ies 
Pye > es ale ae > 
Peas > Ne i 
e i a > fag 
ie Ne ee ere 
Sse ’ ig a —w gt 
oR Pes . — eae 
ree oa — ee - 
faery et ee 
ee } es Re ie 
5a \ 4 «at a gee. ea 
‘aaa \ ae ay oe 
ae a 
‘soa 1 ie cae ll 
me =a , e 
ies eo 
ioe 
i: ! 
pe He 
on 
ae Se 
Le 
ie Zt 
Tie : 
are, i 
Bie | 1 
ipa r ‘ epek : : 4 “ 
oy ee Re Mad Seen iia to Sinan RN” nee ight eg Me MONEE meRbetL Za ReetTs St Spires int eed ea Me ely eta, a 4 * Shs, s Ta St bebe Ae fugit: oe are pa! TAS oe eee BF QT et ree eT Say gir te gene ee ae Sil Say ae 
ate a taper : os ; ; ’ ne ; =o ; en ee Wats id 3 yg : “sy “eee te alee iS Nhe i a ; pas: he 7 ge Bes aA Fe of Pete ears Si a GHEY Raat Poe Bia Wa” mene ae hi SN ae 
separ. ARG 1h_ife * 4 ; if fev th 3 ee ais mBicS ated See ORCS te (aa SS: FS Seni ea te = a eY Soa OE LSE AROD cay ROCCE finoete ya go iMeVEC ai s Cee 7 2 5 A aijsi. 2s ed mb hes Vee Litem SBM aa eres | MY a By SUE Ses $ 
WY Ree al tae . RO pst. am ee : EN Sac PAS PEN ee” Cy 2 Fe pies fi kan wee Coat bs jh hee ‘ ; Ae aig eet ely bs oie ASN Prey a | OUR L  eim Pe ae el wy Pe geet O54 seh ey 
6 lesa ae Sie eae Soeey ied aL a een ge ed a eh ee ee BOAT Oe as : ebicsa ve bi hae, es ted Pia Sen BN Waa oe fae OT ia Ot ne ele NS ee A OT Ee ae Bie | 2 a Oe Cat ra 8 al Re Mint Lan A 
Fee ae re. Wot ie eae me cir att hit SA = RE aera SY aps ire Sear | eect a4 us Steatham Sain RO alee alge ear i gly A By Th rer aga ogg le Pod i: ‘nls me LS RAM LAY tae, cyL MOS 5 Sule Ley A Sah. SARS WSS EEA AME i US OO” MONS Ieee ak SAME tan cS hss «See Meee 
: * gh te y Sig Sans ¥ Ste te Eos " ; Se y Was De 3 ; po ell ay byt h sp eg ~ ead ? PA es ea eg A ee he a Oe ee Fe pee ae ep OR alae RUE hg REST Ay SS ta) Sh, SPSS SG SERRA Eo CC SARE ae GS eee ee oe" ee See 
a teed gS sito 5 iad it om + ae Wake @ aE ete eee Po ers 2% Pe Shi at i tht by POA as poe! Sets ae a Tr ek Tent POR ADT eel ne | ah gs Meese a Bag ee ay eee ee a ORE ak ieee” the Oe on Sor ene mee 
A eR SEY oh or tie ete 0S et yt eke RC) aes i= a ek, aaa F Se CONESI GS Ge Eee a Re EN iy wie it RT ge Te eI Te cee Ca TR oe ee mas a he ee RO eee ss che amelie ees ices «cre cia, Swe Sa maree 2 ee ee een ee Pe ee ee toy ge MARR eC ess c be 
i ey Poteet dime t te Ser Dre Reet t vt SP UE Reena eM aoe te gee Wee Se ge eae etd PAL a eS ie Mga ee ee ee a ee BF ODN Tae Be Sot pest Me Weta ee MRRP 2 PS rem tae mae ree esoape SBS, egy Wx ick St hy OMS gat Ig Sek IPs Cs a PONE enn neta NLM Ro 
P fore: a rex ohn ace eR Re  Saee ss, Ne Gi emia S 5224 CEE ped hme ge ae : 5 pee tm rn RE eae rel ae tae les 74 Rk es See I< 2 eee wy : DE WE SS eee Cae F TTS ee oO ca oes fas Pe Oa UE ie Be eg eles 


Seamprufe Sets Magazine 
Drive for Batiste Line 
Seamprufe Inc., New York, will 
launch a campaign for its new 
batiste lingerie with a page in the 
March 21 Life. The lingerie is 
made of a combed cotton fabric 
which requires no ironing. 
Additional pages will run in 
Charm, Glamour, Harper’s Bazaar, 
Mademoiselle, Seventeen and 
Vogue. Rockmore Co. is the agency. 


SEND COLEGE 
YOUR PRODUCT ° ben Py 
TO COLLEGE! 
SAMPLING 
PROGRAM 


delivers your product to college 
and university students 


START BRAND LOYALTY ON 

THE CAMPUS — REACH 
250,000 STUDENTS 
ANNUALLY 


TRAVEL-PAX INC. 
225 Lafayette St. 
N.Y. 12, N.Y. 
é WA 5-9996 


|staff of Interiors, New York. Mr.| News, both New York. 


How 16 Retail Store Types Will Allocate Ad Dollars 
Compiled by Richard Snyder, national markets analyst, Chicago 
Est. 1955 Ad_ Est. Ads 
Sales Estimates % Change Expend. as % of 
Store Class 1955 (000) 1954 (000) 55/54 (000) 1955 Sales 
Grocery Stores  .........0000 $36,115,000 $34,726,000 +4.0 $288,920 0.8 
ee: | DOOR Sci teciniavicincctere 5,011,000 4,961,000 +1.0 40,100 0.8 
Men’s, Boys’ Wear ............. 2,324,000 2,278,000 +2.0 62,748 2.7 
Women’s Ready-to-Wear .... 4,073,000 3,920,000 +3.9 154,774 3.8 
Shee: TOG ig kiinsiisccs 1,801,000 1,775,000  +1.5 43,220 2.4 
Variety Stores 2.0.0.0... 3,099,000 2,980,000 +-4.0 15,495 0.5 
Appliance-Radio-TV _............ 4,127,000 3,875,000 +65 103,181 2.5 
Furniture Stores  .........c0000 3,555,000 3,322,000 +7.0 153,975 4.5 
Jewalry Stores  .......ccceccceees 1,270,000 1,257,000 +1.0 44,450 3.5 
Sporting Goods ............05. 445,000 427,000 +-4.2 10,680 2.4 
Music Merchants ................ 350,000 326,000 +7.4 11,550 3.3 
Hardware Stores .............. 2,609,000 2,509,000 -+-4.0 31,307 1.2 
Farm Equipment. ................ 2,374,000 2,283,000 -+-4.0 18,992 0.8 
Auto Accessory Stores ...... 1,872,000 1,734,000 +8.0 29,952. 1.6 
Lumber, Bldg. Materials 7,353,000 7,238,000 +-1.6 44,123 0.6 
Stationery, Off. Equip. 122,000 117,000 +4.3 1,464 1.2 
Two Join ‘Interiors’ . Murray was formerly with Pace 
Maurice S. Murray and Walter | Advertising Agency, and Mr. Ko- 
Kovalevsky have joined the sales |valevsky was associated with Art 
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‘Miami Herald’ Boosts Three 

The Miami Herald has promoted 
three executives. John T. Watters, 
advertising manager, has been 
named assistant to the general 
manager. Arthur J. Gucker, busi- 
ness office manager, has been ad- 
vanced to business manager, and 
William A. Canady, a member of 
the display advertising department 
since 1948, has been appointed re- 
tail advertising manager. 


Ringling Bros. Appoints 

Monroe Greenthal Co., New 
York, has been appointed to handle 
advertising for Ringling Bros. & 
Barnum & Bailey Circus. “The 
Greatest Show On Earth” begins 
its annual nationwide tour in New 
York March 30. 


Parsonnet-Wheeler Moves 

Parsonnet-Wheeler, tv, motion 
picture and industrial film pro- 
ducer, has opened new offices at 
32 W. 53rd St., New York. The 
company’s studios are located in 
Long Island City. 


The April issue of The National Geographic Magazine will carry more pages 
of advertising than any issue in the past two decades! 


This is no sudden phenomenon. It is the latest development in a steady 


growth pattern whereby our circulation and our acceptance by quality advertisers 
keep proceeding upward, hand in hand. 


Today, over 2,000,000 high-income families read The National Geographic 


each month—an increase of some 66% in the past nine years! 


And the number of advertising pages carried by The National Geographic will be 17%, 


greater during the first four months of 1955 than in the same period last year. 


Business, indeed, is going great guns! It’s the kind of success shared by our 


growing roster of advertisers—who keep finding how profitably 
The National Geographic’s pages put them on target with their best prospects. 


This boom is big and broad enough to be shared by others. Ask us to 


plot you a trajectory, based on the latest sight-setting facts about 
The National Geographic’s circulation and advertising growth. 


THE NATIONAL 
GEOGRAPHIC 
MAGAZINE 


Washington 6, D.C. 


reaching more readers for more advertisers in 1955 
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the morning. 
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ihree (3) papers in Billy Greene 
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WINDBREAKER—Marked proof of the 

Philadelphia Daily News ad re- 

fused by The New York Times, 

showing the points at which the 

Times found the copy “unaccept- 
able.” 


‘N. Y. Times’ Censor 
Turns Down Ad for 
‘Philadelphia News’ 


PHILADELPHIA, Feb. 15—The Phil- 
adelphia Daily News, which is 
trying to make a big splash in ad- 
ment and editorial directorship, 
wants to know what makes an ad 
“acceptable” to six business pa- 
pers and four metropolitan dailies, 
but not to The New York Times. 

Not only is the Daily News puz- 
zled; so is its advertising agency, 
vertising circles with new manage- 
Weightman Inc. 

The agency prepared an ad, 
headlined “Big Wind From Phila- 
delphia,” with a broken umbrella 
as an illustration. A spokesman 
for the agency admitted to ADVER- 
TISING AGE that it wasn’t the most 
dignified ad in the world, but it 
was designed to attract attention. 
And it has. 


= At the last moment (late after- 
noon of Jan. 28, before scheduled 
publication Jan. 31), The New 
York Times demanded four copy 
changes. One was to replace the 
word “daily” in the Daily News 
claim for “Total daily advertising 
linage” with the word “weekday.” 
The Times also wanted the News 
to remove “only” from the copy 
assertion that, in Philadelphia, 
“only the Daily News is racking 
up consistent advertising and cir- 
culation gains.” 

Also objected to was the ad’s 
statement that the Daily News “is 
bought to be read, not wrapped 
around a day-old pumpernickel.” 
The 560-line b&w ad revealed 
further that in 1954, while the In- 
quirer lost 1,633,527 lines of total 
daily advertising, and the Bulletin 
lost 128,682, the Daily News gained 
391,509 lines. 

The call from The New York 
Times came in at 5 p.m. The agen- 
cy politely refused to rewrite 
copy, pointing out that all claims 
were based on ABC and Media 
Records figures and that other 
publications printed the ad with- 
out a comma being moved. 
Result was that the ad was 
switched over to the New York 
Herald Tribune, which printed it 
Feb. 1. The Detroit Free Press, 
Chicago Tribune and Chicago Sun- 
Times printed the ad Jan. 31. 


General Mills Names Kees 


E. H. Kees, general sales man- 
ager of the west central region for 
General Mills, Minneapolis, has 
been named to succeed P. S. Joyce 
as grocery products western sales 
manager. Mr. Joyce has been pro- 


moted to personnel manager of 
the grocery products division. 


Next time you're in our town, loot a7 ail 
three. The bright paper is the pany News 
That's why @ has sored curculation gains 
fon VS consecutive months And thats why 
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Coming 
Conventions 


*Indicates first listing in this column. 


*Feb. 27-28. Advertising Managers’ 
Bureau, New York State Dailies, Hotel 
Syracuse, Syracuse. 


Feb. 28-March 1. New England News- 
paper Advertising Executives Assn., con- 
vention, Parker House, Boston. 

March 2. Associated Business Publica- 
tions, eastern conference, Roosevelt Ho- 
tel, New York. 

March 5-6. Missouri Newspaper Man- 
agement Clinic, School of Journalism, 
University of Missouri, Columbia. 

March 12-15. Advertising Specialty Na- 
tional Assn., third annual spring special- 
ty show, Palmer House, Chicago. 

March 16-18. Assn. of National Adver- 
tisers, spring meeting, The Homestead, 
Hot Springs, Va. 

March 17-20. Advertising Federation of 
America, Fourth District convention, Tal- 
lahassee, Fla. 

March 17-20. Southeastern Advertising 
Conference, Florida State University, 
Tallahassee. 

March 18-19. Atlanta Advertising In- 
stitute, 6th annual meeting, sponsored by 
the Atlanta Advertising Club and Emory 
University, Alumni Memorial Bidg., 
Emory University. 

March 21-23. Canadian Assn. of Radio 
and Television Broadcasters, annual con- 
vention, Chateau Frontenac, Quebec. 

April 4-8. National Advertising Agency 
Network, 24th annual conference, Del 
Monte Lodge, Pebble Beach, Cal. 

April 5-7. Point-of-Purchase Advertis- 
ing Institute, annual convention, Palmer 
House, Chicago. 

April 13. Brand Names Day dinner, 
Brand Names Foundation, Waldorf-As- 
toria, New York. 

April 16-21. National Business Publi- 
cations, spring meeting, Boca Raton Hotel 
& Club, Boca Raton, Fla. 

April 21-23. American Assn. of Adver- 
tising Agencies, annual meeting, Boca 
Raton Hotel & Club, Boca Raton, Fla. 

April 21-23. Southern California Adver- 
tising Agencies Assn., annual conference, 
El Mirador Hotel, Palm Springs. 

*April 22-23. Advertising Federation 
of America, Eighth District, Hotel 
Nicollet, Minneapolis. 

April 26-28. American Newspaper Pub- 
lishers Assn., annual convention, Wal- 
dorf-Astoria, New York. 

May 2-3. Outdoor Advertising Assn. of 
America, 3rd annual painted display con- 
ference, Hotel Sherman, Chicago. 

May 3-6. Assn. of Canadian Advertis- 
ers, annual convention, Royal York Ho- 
tel, Toronto. 

May 5. International Advertising Assn., 
annual convention, Plaza Hotel, N. Y. 

*May 5-8. American Women in Radio 
& Television, annual convention, Drake 
Hotel, Chicago. 

May 8-11. National Newspaper Promo- 
tion Assn., annual convention, Drake Ho- 
tel, Chicago. 

May 9-11. National Industrial Adver- 
tisers Assn., annual convention, Sheraton 
Park Hotel, Washington, D. C. 

May 12-13. Inland Daily Press Assn., 
spring meeting, Drake Hotel, Chicago. 

May 22-24. Magazine Publishers Assn., 
36th annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

*May 22-25. National Assn. of Radio 
& Television Broadcasters, annual con- 
vention, Shoreham and Sheraton-Park 
Hotels, Washington, D. C. 

May 23-25. Sales Aids show, sponsored 
by Advertising Trades Institute, Biltmore 


Hotel, New York. 
May 25-28. Associated Business Publica- 
tions, annual spring conference, The 


Homestead, Hot Springs, Va. 
June 5-8. Advertising Federation of 
America, 5lst annual convention, eed 


House, Chicago. 

June 8-10. National Sales Executives 
convention and sales equipment fair, 
Waldorf-Astoria, New York. 

June 12-17. Special Libraries Assn., ad- 
vertising division, 46th annual conven- 
tion, Hotel Statler, Detroit. 

June 15-17. American Marketing Assn., 
national conference, Schroeder Hotel, 
Milwaukee. 

June 19-22. Poster Advertising Assn. 
of Canada, Hotel London, London, Ont. 

*June 26-29. National Advertising In- 
dustries Exposition, Hotel Morrison, Chi- 
cago. 

June 26-29. Advertising Assn. of the 
West, 52nd annual convention, Multno- 
mah Hotel, Portland, Ore. 

July 11-13. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, The 
Greenbrier, White Sulphur Springs, W. 
Va. } 

Sept. 12-14. Direct Mail Advertising 
Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 17-18. Boston Conference on Dis- 
tribution, Hotel Statler, Boston. 

Oct. 17-19. Inland Daily Press Assn., 
annual meeting, Drake Hotel, Chicago. | 

Oct. 17-19. Agricultural Publishers 
Assn., annual meeting, Chicago Athletic | 
Club, Chicago. 

Nov. 14-16. Advertising Essentials show, | 
sponsored by Advertising Trades Insti-| 
tute, Biltmore Hotel, New York. | 

Nov. 14-18. Financial Public Relations | 
Assn., annual convention, Hollywood | 
Beach Hotel, Hollywood, Fla. 
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Burlington Mills Changes 
Name to Burlington Industries 

Burlington Mills, New York, will 
change its name to Burlington 
Industries Inc. The change, ap- 
proved by stockholders, is being 
made as part of the company’s pol- 
icies of decentralization and di- 
versification. A division, which 
will produce yarns from synthetic 
fibers, will continue to be known 
as Burlington Mills. 

Other affiliated and subsidiary 
companies are Burlington Hosiery, 
Galey & Lord, Peerless Woolens, 
Burlington Decorative Fabrics, 
Mallison Fabrics, Pacific Mié£ills, 
Goodall Fabrics and Burlington 
International. 


Coopers Names Wyss A.M. 

Coopers Inc., Kenosha, Wis., 
has named J. H. Wyss, with the 
company 15 years, advertising and 
sales manager. W. B. Anderson, 
formerly southeastern district 
sales manager, has been named as- 
sistant sales manager. W. R. Vos, 
assistant advertising manager, 
has assumed more active man- 
agement of the advertising de- 
partment. 


Outdoor Volume Incorrect 

In the Feb. 7 issue AA reported 
that national sales volume of Out- 
door Advertising Inc. in ’54 was 
$11,518,634; the correct sales fig- 
ure is $111,518,634. 
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Fort Wayne-FIRST IN INDIANA 
..~ In Department Store Sales Gains for ‘54 


12-month sales in Fort Wayne increased 4°, 
from 1953, while the U.S. average was a 1% 
loss. Fort Wayne also had the fifth best percent- 
age gain in the nation.* 

Other Indiana markets showed losses from 
3% to 14%. 


FORT WAYNE 


*Source: Federal Reserve System 


No matter what you're selling you get powerful home 
coverage through . 


FORT WAYNE NEWSPAPERS, INC., Agent 


The News-Sentinel © THE JOURNAL-GAZETTE 


Represented by Allen-Klapp Co.—New York—Chicago—Detroit—San Francisco 


Like 
an Esplanade evening concert 


WHDH 


habit in 


Boston 


You’re not a true Bostonian unless you’ve enjoyed an 
Esplanade Concert on the banks of the Charles River 
under a mellow summer moon. 


And Bostonians are unique in more than their love for music. 
The over $153, 000,000 spent annually on furniture and household 
products in Boston is a symphony of sales to any advertiser’s ears, 


As a powerful independent station, WHDH is in a perfect position 
to program to Boston’s unique pastimes and tastes. 
WHODH does. . . and so successfully that it, too, is a habit in Boston. 


Next time you have a household product to sell, buy time on 
the one station that’s a habit in Boston... WHDH! 


“ 


WATTS 


einai ReMeSENTED NATIONALLY BY JOHN BLAIR AND COMPANY 


50,000 ¢ BOSTON * 8590 ON THE DIAL 
Owned ond operated by The Boston Herald-Traveler Corporation 
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Dannenbaum 


Krivin 
WuxTRY—Six of Philadelphia’s 
newest “newsboys,” all members 
of the sales staff of WPTZ-TV, 
Philadelphia, are all helping pro- 
mote a Monday through Friday 
strip on the station. They are 
Alexander W. Dannenbaum Jr., 
WPTZ sales manager; Al Krivin, 
Charles Fish, Harold Pannepacker 
and Joe Dougherty, salesmen, and 
Sam Stewart, sales service. 


Pannepacker Dougherty 


Faber Hill 


Copeland 
Mautner 


Lamb 


Siegel Lahr 


Brown Roman Kelly 


GRAND TOUR—Midwestern Advertising Agency Network wound up 
its first quarterly meeting of 1955 with a tour of Perry-Brown, Cin- 
cinnati, the host agency. Assembled here, with Allan J. Copeland, 
Allan J. Copeland Advertising, Chicago, the organization’s new 
president, are Norm Mautner, Milwaukee; Ted Brown, Cincinnati; 
Gladys Lamb, Columbus; Mel Roman, St. Louis; Paul Kelly, Colum- 
bus; Fran Faber, Minneapolis; Jim Hill, Des Moines; Harold Siegel, 
Louisville, and Fred Lahr, Indianapolis. 
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Weis Cullen Baram Dyer 


Robin 


MORE APRONS—Advertising specialties promoted the advertising spe- 
cialty field when Robert Baram, Boston University journalism in- 
structor, invited Morris Rabin, president, Minute Man Line, to dis- 
cuss the field with students. He brought samples. The students 
shown here are Phyllis Weis, Maurice Cullen and Diane Dyer. 


OUTDOOR PUSH—This unique traveling display was 
not planned by Venice Maid Co., Vineland, N. J. 
A fast moving freight train rammed a tractor- 


trailer carrying the company’s spaghetti sauce sign 
and continued for some miles carrying the acci- 
dentally created display. 


PROVIDENCE VISIT—H. William Coulthurst (right), president of the 

Advertising Club of Providence, presents the club’s speakers award 

to Morgan Greenwood, v.p. in charge of advertising, Philco Corp., 
following his address before the group. 
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Cullinane 


Reardon 


Horrigan Gosling Rogers 


BOSTON MARDI GRAS—Encouraged by the success of 
their first Mardi Gras last year, the Radio-Tv Ad- 
vertising Executives Club of New England plans its 
1955 version, held Feb. 18. Here the committee 
gathers about Roly Rogers, Rogers Agency. The 


Ford 


Beeuwkes Whisnand 


group includes Helen C. Horrigan, Chambers & Wis- 
well; Joseph Cullinane, WBZ and WBZ-TV; James 
Gosling, R. H. White’s Dept. Store; Robert Reardon, 
Weed & Co.; Irene E. Ford, John Blair & Co.; Lam- 
bert Beeuwkes, WVDA; Roy V. Whisnand, WCOP. 


SELF-PROMOTING—A new painted bulletin campaign to promote out- 
door advertising has been launched by Foster & Kleiser Co., San 
Francisco, in all its West Coast markets. Each bulletin in the cam- 
paign will use a cartoon animal to emphasize one basic attribute 
of the outdoor medium. The designs were created by F&K artist 
William Condeff. Besides these two bulletins, the series also in- 

cludes a third: “Outdoor Advertising—Sells with Color.” 
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than any other newspaper 


Retail sales in Greater Philadelphia total $5,500.000,000 annually... 
favorite newspaper of the people who spend this amount is The Evening 
and Sunday Bulletin. 


Complete and accurate reporting of local news is one of the many reasons 
why The Bulletin, in Greater Philadelphia*, delivers more copies to 
more people every seven days than any other newspaper. Because there 
is more of interest to Philadelphians in The Bulletin, Philadelphians get 


more out of it... and that means advertisers do, too. 
*14-County A.B.C. City and Retail Trading Zone 


In Philadelphia nearly everybody 
reads The Bulletin 


Advertising Offices: Philadelphia, Filbert and Juniper Streets 
New York, 285 Madison Ave. ® Chicago, 520 N. Michigan Ave. 


Representatives: Sawyer Ferguson Walker Company in Detroit 
Atlanta © Los Angeles © San Francisco 
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More advertisers placed 
more color advertisements 


So ee 


tn 


CRM 5 9 eee agg ge? 


8 


hs par eee ue 4 +E PEE BOR Ce: 
Mt Sy ep 


he ee mere i te se 96 gag MERE 


paper. Now, any good piece of art, any color effect,can be 
reproduced with unexcelled beauty and faithful accuracy. 


The Star Weekly leads all Canadian publications in the 
number of color advertisements carried and in the number 
of color advertisers served as clients. But the biggest of all reasons for the steady (and last 
year even spectacular) growth of the Star Weekly is 
interested readership. People buy the Star Weekly because 


they want to read it. 99.6% of all copies are bought each 


In 1954 we carried 221 more colorgravure advertisements 
than in 1953! And with pride we list at the right those 
advertisers who used colorgravure successfully to sell their 
products and services. No other publication in Canada _ week for cash (0.4% are bought by paid-in-advance sub- 
carries so much color for so many advertisers. scription). Remember, no other Canadian publication can 
The reasons why: Star Weekly colorgravure is printed in come even close to this cash-confirmed proof of ‘reader 
our new modern plant with all the latest available equip- _interest’’. . . the acid test of amy publication's real value to 


ment. It is printed on the highest quality rotogravure you as an advertiser. 


Reach the most interested Big audience in Canadathr ou 


Published at 80 King St. West, Toronto 
Montreal Advertising Office: University Tower 
U.S. Representatives: Ward-Griffith Company Inc. 


ADVERTISERS USING 
STAR WEEKLY COLORGRAVURE 
DURING 1954 


Admiral Canadian Corporation Ltd 
Allied Credit Jewellers 
Aluminum Goods Limited 


Benrus Watch Company of Canada Ltd. 
Book-Of-The-Month Club (Canada) Ltd. 
British American Oil Company Ltd. 

B.C. Tree Fruits Limited 

Bromo-Seltzer Limited 

Burns and Company Limited 


Campbell Soup Company Limited 
Canada Decalcomania Company Ltd 
Canada Dry Limited 
Canada Packers Limited 
Canada Starch Company Limited 
Canadian Bank of Commerce 
Canadian Canners Limited 
Canadian Cellucotton Products Co. Ltd. 
Canadian Chemical! & Cellulose Co. Ltd. 
Canadian Converters Company Limited 
Van Heusen Shirts 
Canadian General Electric Company Ltd. 
Canadian Industries (1954) Limited 
Canadian Kodak Limited 
Canadian National Railways 
Canadian Pittsburgh Industries Ltd 
Carnation Company Limited 
Christie Brown & Company Limited 
Chrysler Corporation of Canada Ltd 
Clairol Inc. of Canada 
Cluett Peabody & Co. of Canada Ltd 
Arrow Shirts 
Coca-Cola Limited 
Colgate-Palmolive Limited 
Palmolive Soap 
Colgate Dental Cream 
Colgate-Palmolive Toiletries 


Congoleum Canada Limited 
Courtaulds (Canada) Limited 


Cudahy Packing Company 
Old Dutch Cleanser 


Currie, E. & S., Limited 


Department of Nationa! Defence 
Dominion Foundries & Steel Ltd 
Dominion Oilcloth & Linoleum Co. Ltd. 


Dominion Salt Company Limited 
Sifto Salt 


Dominion Textile Company Limited 
Doubleday (Canada) Limited 

Dunlop Canada Limited 

Du Pont Company of Canada Limited 


Elgin Watch Company Limited 
Elna (Canada) Limited 
Exquisite Form Brassiere (Canada) Ltd. 


Florida Citrus Commission 

Ford Motor Co. of Canada Ltd. 
Frigidaire Products of Canada Ltd. 
Fry-Cadbury Limited 


General Foods Limited 
Baker's Chocolate 
Jell-O 


Jell-O Instant Puddings 
Maxwell House Coffee 
Post's Grape Nuts 
Post's Grape Nut Flakes 
Post's Sugar Crisp 
General Steel Wares Limited 
Glidden Company Limited 
Gonieaet Tire & Rubber Co. of Canada 
t 


Great Western Garment Company Limited 


H. J, Heinz Company of Canada Limited 
Holiday Sportswear Manufacturing Ltd. 


itil Tobacco Sales Co. of Canada 
td. 


John Inglis Company Limited 


—— Harvester Co. of Canada 
td. 


S. C. Johnson & Son Limited 


Kaiser-Willys of Canada Limited 
Kellogg Company of Canada Limited 
Kellogg-Pillsbury of Canada Limited 
Kelvinator Sales Corporation Ltd. 
Kraft Foods Limited 

Kroehler Manufacturing Company Ltd. 


Lever Brothers Limited 
Luck Margarine 
Lifebuoy 
Lux Toilet Soap 
Rinso 
Sunlight 


Surf 
Libby, McNeill & Libby of Canada Ltd. 
Life Savers Incorporated 
Thos. J. Lipton Limited 
Luft-Tangee (Canada) Limited 


Maple Leaf Milling Company Limited 
Marvel Jewellery Limited 

Miss Mary “Maxim Limited 

L. McBrine Company Limited 

McColl Frontenac Oil Company Ltd. 


Michigan Bulb Company of Canada Ltd. 


Mil-Ko Products Limited 

Minnesota Mining & Mig. of Canada Ltd 
Scotch Tape 

Moirs Limited 

Monarch Wear Manufacturing Co. Ltd. 


Nabisco Foods Limited 
Nestlé (Canada) Limited 
Never Sag Upholstery Company 
Noma Electric Company of Canada Ltd. 
Northam Warren Limited 
Cutex Nail Polish 


Northern Electric Company Limited 
Sylvania Television 


Ogilvie Flour Mills Company Ltd. 

Oneida Limited 

——— Marine & Mig. Co. of Canada 
td. 


Peerless Textile Products Company Ltd 
Penmans Limited 

Peoples Credit Jewellers Limited 
Pepsi-Cola Company of Canada Ltd 
Personal Products Company Limited 
Procter & Gamble Company of Can. Ltd 


Joy 
Spic & Span 
Tide 


Quaker Oats Company of Canada Ltd. 
Aunt Jemima Pancake Flour 
Quaker Mutffets 


Quality Stationery Company 


RCA Victor Company Limited 
Reader's Digest (Canada) Limited 
Regal Stationery Company Limited 
Remington Rand Limited 

Rexall Drug Company Limited 


Harold F. Ritchie & Company Ltd. 
Scott’s Emulsion 


Robin Hood Flour Mills Limited 
Ronson Art Metal Works (Canada) Ltd. 
Rose Marx Brassieres Limited 


St. Lawrence Starch Company Ltd 

Savage Shoes Limited 

Schick (Canada) Limited 

sees etemaanes Company of Canada 
td. 

T. S. Simms & Company Limited 

E. D. Smith & Sons Limited 


Standard Brands Limited 
Blue Bonnet Margarine 
Chase & Sanborn Coffee 
Royal Instant Puddings 


Standard Motor Company of Canada Ltd. 


Studebaker Corporation of Canada Ltd 
Susan Shoes Limited 

Sutson Limited 

Swift Canadian Company Limited 


Thermos Bottle Company Limited 
Thomas Sales Agencies Limited 
Breck Shampoo 
Revlon Lipstick 


Tip Top Tailors Limited 
Trans-Canada Air Lines 
Trans-Canada Telephone Limited 


United Cigar Stores Limited 


Viewmaster (Canada) Limited 


Wabasso Cotton Company Limited 
Waterman Pen Company Limited 


York Knitting Mills Limited 


Ret A IS Sia a ae 


ee ee Y 


ig Reg Ba cer: eaten 


ae oe ar c: Sale y Zi cae By Ahem : * eae > PRs hy chee iy ‘ciae day wer ~ Ss Pika sf ‘ ‘ eS pepe % - gee 3 
Sa Wee eee uA Yo ee pet Ae, Bmw te ME yee ea Roe te, : {%, % be a hn oe ee ag pe Vegi Af. Bit ces GSTS Fuerte Rates Pe DR 5 oe Se ees ce Ow Sd : i x a : tj » gia th oe ‘i ah Cita ee F . , ‘4 bes ae eee: 
RCs ae dar ee oe ea” Peeks Bh iw dy sat Jd a MPP Weed Se 3 sich: Prana ty os eek iy ccc ae (2 adel nes Rs AF Be ree oe AME ye Mees VARS era Oe inde fe Mis oe oe A ey te gS ei Ne net fe x x Rig, ee tu TaRAaY Aamo es Seek? seca hodhl ae ae La reg Le ea Go eS meee 
APS, raed eS x a Pras stare © » Ne Me a ta! See i he cok 4 aes a; de tae | Daca GAs Ss a Rae ae, ie 9: es ape ee ae aly ah sy Fee te Beak 2) pee tT Pi * oe”. ORR OU, AP ee Poe + a4. sy Laek Rheims Saar ORs pas. ms HES ME ag PO PA hs RE ae oa nh sph ig ee Dia 
Pe Rib 2 5 Raa NA 9 Oe or re ik whe ak bse ed ame ed ne ee Mer ee a ae oa ae PLE GREP es RO th OS es ee lad a et ee ONE SEER tn RORY fy Set ak Bhi Ne Pee ga peta lee Be Pe sores cus. 3 Nae ET eli Se aha oe pons 0 wth Te eRe PO Sah Rena OS Rage ot aR Ne MEE ein gel PORT Mas. fay tere ' 
Pa MCG TGS PENSE ED ee a aE Papert ate ore it bk eee ae ergot Redes Shir SOA Cy ete te’ iad Pum As ty 2H) A eee, ee L' Hess gatestmpntene BN WA i Ria Pees a fixed Ey Seah pS We sneer, Px sender ee . ith TGs ee CE a ae eee Sy RN ee pes INT RS a ee 
AG aoe Ft3 Bt ek Pi ook 5 r Se ee 7. “aye Eoaee eS Oe Pa Po tout 3 Acti” He a - tae Seva TF ene. LOMA oe. et gree? NZS 4 tk <a ar NS) eS ne rupee Pie 
kat tt aby Hat ok Soe VE ARIAT se A at EIN Oe “ Fd pig DS Vie al ste cae 1 Pay ‘aie ate Ape Pos an PL 2 Wherwarem” Sera : Ate hy ceoee seats taal Whee ee hy a tsre ta JY) oN Xe PER PG IM Gite Sg oS Sep ite er S 
ig pee ARR pe aig 3 Sp ee eg Pt to Bee Fey eR ere? tea se ae ene eal es Re n'y DSS NEES 8 AR cate ket hse Os Ft SUL S ryh OSe ttes hgh ce ae ae ; ie we BOTS a Seer tis RE NS BE LP ol POA SSP? ts eae ea ONC a eee, Pi aye 
, ORR oe Skit SR! RAY RR eke eb, Flan ee Ey a ue aR gai eM at ee eS Grey pans BR e SOT EE eee aes ADEE. ONL 2 See coe Gite ere Sie ah de eae tata Aes EPS OAS shat Sy Std 4. a Pils Seah nig cet Tf fee AES 
; : “% po tat sag ciae tot erie rs Saha the ed Riba! Solas! a o j Nod? fate! a. pa Soar Re ce aa ' ey ealian te Wane te ttt pe ae: 2. eu ok 5, Fe <b ig Ne ORS Fa 4g, tS Se P ‘3 
Sg een ies, ? J : : | ; : ae , : 3 ; eat eure, ata R 5 b ; Se EE eS ; 
- 4 4 w 
| 
_) 
al . \ 
| 
. | 
| 
; \y 
* \ 
: eS i \] 2 5 | 
Sa 4 
Se Bees 16 ? 
i Femosere H } 
Pe OnCLumeR RESTS 
ae See pee 6p = % 
Se = =e Beng } 
ee H cents 7) 
+ Sas SS SSRs ae ; 
Se SS S22 ewer ce Hl 
=e ee Bee asa ee a A 
ne as SS8 oS SS ee eee Sees eee , 4 
es fe ee : 
| SS Sn Ses ESR AES een 
CS RR OT 
LS SSS SSSR Rc i 
[a Se Ce ee Se eee j 
+ 2 SSS = SESS aa aaa ee a § 
— OE ee | 
Se ec tt—<; mmr | 
SSS Se : SABES SSSR SR SS i 4 
ee : . Bee | 
SS oe cS SE ee: * | 
Sk ‘ “SS eee Ria i 
a z SS : Se i 4 
Se a 3 oe ORES 
— tae Fe | 
2 ae ° SS Sea F 
‘ OS % ‘ = SS ee s et 
OS a sates : ‘ See ee See 
ca : ae S| Se Saeanemee 
Sa : : : oF ee Be 
ee S 38 % eS Se r as & . Be es Bos e 
Sa ; Se Seas — Bes 
Saas a eer S Recaro: ‘ 
a. Sas 5 oe = Seed = eee ; 
ae ae a Fg ote — SES aaa ; 
a See Soe Sea ES Sc 
ae : Pitas > Soe fy | 
ee ~ 5 £3 / : S se a. 
Poke aaa St ae 3 Be 3 Barca eS 
ae Res a > eS 
eg = 3 £ si Be ee Oe ae 
-_— - ee # ee 
a : “3 ee = 
ee ; Se a 
Sa aS Rs aS Sa : i 
ae x . 3 = se SS Se ie 
Se % a — ee = 2S : } 
— Ye: . ———————— ti (i‘;étsC*dr; 
es eo Se = = es F ao RS es Pe: Patek S 
SS ek BS SS vee E 
a a = =.* Ps agent ee Beek ee ps 
Sa ai a = = aa SR i ee 
eS e & : ce. a Se , 
> a <. ge . 3 SESS ti 
. <> % a] oe in or 
Bees so ae ‘ Ss tga Mio Be 
Pe ‘ 23 Be ats a te 
eS. = aes eee S Be = Be - = 
aug ae Sey ee Bee es 
Sone SSeS se LSS ee 
SS : SS Bea Pees eS 
ge eee as : os sy SERS Settee | SS eer 
ee ae % : Bee : ESS pc Se ss Peck Ss 1 at 
ee Se Pe a i cua eee ce; © 5 Pi 
So oe a ae : Se a i. : Se te H : 
— Se ee F , ae Peete aes ‘ 
Sonera Seok, aaa ee “Ss ; : Brees sc ; SO ; 
| ee ae Soe % * 3 Se eee Soret ; 
a ‘\~ ~<\ 2 — § : Ee 
a cme, . ae oe ae fe) | 
Se Bo eS coe 4 Ss oat ee: F ‘ 
a Be ms SS : oe oe eee sy 5 che FS 
oo ee 3 % MSs ee EF 
[ < ST eS ears Bae gs aes z 
a 3! 7 Soom Boo ca oe ee SS pee 
— ee [aes aad a oy ; | 
ae Eo Be ES See oi 
Pees 3 * ae aes = rr oy Ee 
oo gal lax ss = a BERS j i 
Se ee a Rett h nS, eae } 
Sepeteres Sos a a i | 
een ea ej } 
a or iz a esau B | 
oS ae : e ‘ . | 
PM, . 4 aD | W ° | : i 
se ee Heese ~ . j 
ine rn . Magazine Seetion 3 “ } 
ra pi Bettis : aaa se Fs } 4] i 
=e ne Soe : ne Ree omens ; | , pr 
- ——— Po Pee. 
ann Se * 
* ~~ 
Po | 
pe ; 
i 
1 
{ 
{ 
‘i ; 
f 
4 
Po ; | 
Camay ! 
Cheer } 
Crisco 4 ' 
Dreft 
Drene } | 
nS 
Ivory 
| || : 
q 
By 
} 
} 
Po 
i | 
CCC ! 
y 
a | 
v 
j 
. -) 
ae | 
K 
. f 
h a . 
g 
ee a ips 
Sos 09 2% & o. *,' a 
Bee , 3 ~ 4g : 3) Fy ? 
ee , ; v 
et cv Ard . ; 
ee ~~ Rxy: Pym & je: 
Be hee | ¢ 7 < 
7 is D 3 ea A, iin, § a | 
1 “Sarena y an | ; 
oe sr he ne wo) oy 2. ; é 
a: oh ae ee “he oF , $ , C { 
a aan ty pea PES CTL: 
See ae =, ee w~ : Be > a c tae 
ig 2h paws pie \o (Se j 
ote a Cee: oe ele a P 2 
ey rs ee pte es tn E 
ees 
sires ras 
ree = $05 
Ch ‘ 
< “a 5 \ 
o> f pare pay 38 ; 2 rege mea Kae | 
BRAS nl a a lt ee 8 re eS ee : ay | 
Ral Tae pio Sage we om Saal te tes Pes fi) 
Ppa came tae ae Oe epee copes ( 
Oe RE es) ae ae s es 
emit |? deg we ee ee r , 
ie toca eee ena 
ne cis a Po / 
Pen nal zi 
— a ) 
Z } 
: im | 
% . * ~~ : 4 Pp Bsa ash 
i, i ee ese nN o . re Fe Paes i a GF t ee ., Ati. ; “ Bs : *, ce, yea ‘ : . u ‘ t > ; : j ri c i te pe 
eeag NL © eer wey En oie, NT oak Et hs Re ge A Re ope eS gy tr ae ee a oe Le LO ee eee ee Oe eae ee ee Ae Sy aaa tae pir yy a “iy $ i od et pA Re iy a Se wig eg aes 
a itd cae Tyee oe pe as eS ral 2 ak gee Dn Nat RRS ae RM A) BE a Tp ke ey sae a oii tS fared) Wc Antes, ie street > ak ae ee kgs Soh Se a oo ag? a OAR Rise ol sol Bri tan EE fen ee nek wae Ss pe Me hae ye hoe Ke pp eae ey 
a ips en eee Se OO SE Se Bey Os ie ee BRACE SD ded ‘GET eh! aM th ed CON 8 ity hanced us ghar Eee Ae odes 2 ete oA Sa pn aceon | ee bas tes Bele ees as Oe NSB goat as, Sa ef eas ¢ bac Pee ae YE oat nt Oo Mohs HRS 
Rhee a eo, a Ye FPtd, nn, TSR STS 2 < rm at TE em a aS LS SEC TNR RS A ON. Se Tae Pate Se -OET D- EROS peck tell — ected eRe a at ie AE wo crop BWR REL oe BUR th a de eh ten Se ee rn ey tee ee i Ei en. tee 
i, aes Step 4 ih * us - Sp cls, SSG See eee Peele Ee a © aes ee eas 7 re a Ee ohne Sy be Rey eat sae eaten tis iN Pn cpieena ls * : Nee ER ey eos Pee b, & * ee . ’ an = Me he " ~ ‘ 
* 2 et ee e ete Ad wet ps3 Bey ae eS ee Bh PES ie ae ay PREM n = er tl gee ge pee 3 . ads Gey a Lael Ry Nee, aie oy. x at f : Wee 9) 3 rn Rae ae ate. he & . zs » ae ta car Nog a : wah teers 6 yt ‘ Ot TP i aie ‘ 
Ji): apatites ote sig CIS ass re ie ee ey Al cee Oar 6 ee See oe UNE: a RR I RE eae! Set tg RO a Ie aS eR ade cme ke eae ae ~~ Z ea Nes ee TOMO: il Se ie ete, ee oat be A Yaa wore m eg ‘ Ree ee 4 ss m 24 Posten, As 2S ae yy an | tases ie 
Oh si Age Sg ey Fate Bilateria he seas TAPP Re a abe Bae Ge eee pie Bt B= aad We Re AS i Stile ES oF ST ag Ne fen RRL. need tie Vg agi dha aig ei Wher gS ean FPR i a Us Seg ee NOMS eat pe eek ee, go dena Ce Ee 
:% Ea nately Bae be ies nn Me Te Pee Ee ak eee Mee eh eg es ee Eee ee my ea gon ei ay CANIS a oe toa SI a ee ORCS RC Ny Se AME Oi Re Mea CAT by I 5 RR Me se ae ee Near VE ee SAAC > oS Cae en eae Be ae rane iene a ceili! “Gy Lew Ada a ei, ORE Grill. Sah 
=, SEE sch OS I BOS Me UMPC RP, St ARE, OOM ORY LEY NR Oe RET” Gg aaa COG cot Seg aT elem ne Ra Ao NS Steak Se, Me 2m eel aad ANT ot a Sak LAIR NI Oss Emig iach ome Oe BE ee eR AN Ay i Ng ei, gk MGR de Dire COPE Bw aden lie) Rubia Caaeteay Wha ai 
. “4 Pie Vice Bd a On 2 so Ret oP etre Warp a PRBS atpereeeet eh ae Sapa Bay AS LE a aL le cad Ny ~. Se ig Tes pt bee Se Le A ee tera LR eee eis i te Pr Le as gh bom here ate er ee : gta a ee hae] Oey : = Rs Bien Rae IES. et Pere ae ie eit ee *~ 
2 Fee Bee SONG ae eee sien crepe ee. EP a, hn ee Tae hw Sir ee tae LT gE E TE NT Rt Cy e.g gd hoe = Be 1 MM Scat | Se ee Ere es ay ea ts er ee ae te Se Ea eh bee aN eee BE ae Se pee ey Ne tom Diy ctsia SpA eet vai 2 ex cay ache ch aetna 
Bo fae rg SO Pae eaten 1) aes Pat 29 qi ACU Shas Set 6 oe oy ee Pane Kenia cate ae he oe, Ai ied © sel ck 5 Baeza aie ee an dara ee ed ape ts age, ee ates Rey. oe eg ae Pie hyo eT eS Beret 33 yout ae os Ke he Pinata pes, ie SSS eh es Dh a aS ey reg peter SO Me Dm ESR 
i ash a bee ae ‘ i.” ak Pee Bethe CR ae Sen, nae eee CG ee eee eye i be : re eB ac SRS We oe SS ees ee ee ET). Wades COM, es ee cea Re er ag LS i me Saar ly TNE es eT Eg tcl fe Seo Tint Cokie a TA Se See YS er ee Wile het hel I Rae Me 6 EE ae eat here oe ae eed 
GS Bs La ae ae Ag Sr Wa ee ot te os gc RNs ae She Se ae Se Ean BD Vi aN ee, Seems ss te re Ra Gt wakes MNT non Beet oe ty EI iets Sepang bee PN aftr tute es ws oridt bet oe age 5 RAN iat ender RI, Pe enero et tee Pre Peat. whe a ee es meee TY Sralecicg. 
i “eee AS ee ME PRUE e : : eet: cy meh. ge ES as a Vase Sal he Ge eee «ae Bao = Fe Ne int vt Mena aye oN mc Zan Wh Ss Oy Res Sei eS ese ee i Lava ares Sea sc ieteg: aon * Ce et tee en eee 6 eee one 
: Stith ae ne DUIS Martane h MEMS Pure, ace mite Pay PRD aS Ny eee eee ee ie eee Se me Mi St ae Miles ee Nga ee ‘ Mg ae a. ASS Se oom Ses z A <1 Sti oS x Mate en ue a, 


Py eee eae 


: At seg 2 amie, 


Salesense in Advertising ... 


Feature Section 


dvertising Age 


Opinions expressed here are those of the writers, and not necessarily those of Advertising Age. Comments are always welcome. 
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Advertising Agencies Pick Their Best of 1954 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

On at least four occasions, in this col- 
umn, I have aired my low opinion of a 
great deal of gasoline and motor oil ad- 
vertising. I have called attention to at 
least three campaigns that have been 
totally vacuous and 
meaningless. Certain 
others, notably those 
of the zoological vari- 
ety, have been down- 
right silly. Hence, on 
the positive side, I am 
glad to include in this 
“Best Ads” series Sin- 
clair’s Power-X cam- 
paign, a typical adver- 
tisement of which is 
reproduced here. Concerning the thinking 
behind this campaign is the following in- 
structive statement from the agency that 
produced it. 


James D. Woolf 


Morey, Humm & Johnstone Inc. 


“To introduce Sinclair Refining Co.’s 
new premium gasoline, Power-X, a num- 
ber of copy themes were thoroughly ex- 
plored, and six of these themes were made 
into advertisements for copy testing. In 
the tests, which included consumer jury 
tests and eye-camera tests, the ‘Power-up 
with Power-X’ slogan ranked highest in 


a 
a 


difference’ Get all these other Sinclair features. too - 


reader interest and buying influence. In 
the 1954 spring newspaper campaign, 
‘Power up with Power-X’ proved highly 
successful as a copy approach. The art- 
work featured a high-powered car speed- 
ing away from a Power-X gasoline pump. 
“The problem for the fall, 1954, cam- 
paign then became: how to continue the 
Power-X theme, yet put new freshness 
and excitement into copy and layout. 
“Part of the answer came from an im- 
provement in the product itself. The new 
Power-X gasoline contained a component 
of the fuel used to power V-2 rockets. 
This was developed as a strong subhead: 
‘Power-Primed with Rocket Fuel!’ 


= “Since the ‘speeding car’ artwork of the 
previous campaign had proved so suc- 
cessful, it was decided to retain as much 
of this as possible. With the ‘Rocket Fuel’ 
ingredient added, the speeding car be- 
came a dramatic half-car, half-rocket. 
(See attached proof.) 

“Readership tests show that this new 
campaign has been very effective, scor- 
ing 37% better than competition for 
Noted, and 67% better for Read-Most. 
Furthermore, effectiveness studies show 
that a large portion of the public re- 
members the slogan, ‘Power Up with 
Power-X.’ 

“We feel that the success of this ad, and 
others like it, has been due to the simple, 
direct approach used. Surveys show that 
what motorists want most from gasoline 
is power. The slogan ‘Power Up with 
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Power-Primed with ROCKET FUEL 


Another first for Sinclair! From Sinclauw Research comes a new super gasohne power-prnmed” 
with ROCKET FUEL ~ the same mighty fuel used in V-2 rockets! Command rocket power at the touch 
of your toe super getaway high anti-kmock Power up with PowER-% and feel the 


i] 
ANTLSTALLING - prevents “carburetor icing” - a Common cause of stalling j 


im cool, damp weather 


PRE-IGNITION CONTROL - pius top knock-tree power even im highest 


compression cars Gives top mileage. too 


ANTLRUST - patenicd anti-rust protection of 
RD-119" saves carburetor repairs 
(U § Patent No 2.594.266 ) 


Ack Your Sinclair Dealer for the Mew Super Fuel 
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RANKED HIGHEST—Copy tests proved this theme highest in reader interest, according to 
Morey, Humm & Johnstone, New York, the agency. What motorists want most from 
gasoline is power, the agency says, and “the subhead on Rocket Fuel gives the reason 
why motorists can expect more power,,.” 
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Department Store Data Confusing: Weiss 
‘So What?,’ Creative Man Asks 


Lesson in Hour-Long Commercials 


Quality is 
always a 


Lenk at tt ates as vou want the finest quality 
cules gives sow the proetest coher for seme 
mones In sere cup of Nateb Caller son get 
devp-dee n coffee cap ment — neh. fell te ngth 
cofles Maven that really satetie~ 
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More people in the West buy NABOB coffee than any other brand 


QUALITY APPEAL—“Quality is always a bargain” is the appeal in this Nabob coffee ad, 
which the agency; James Lovick & Co., Vancouver, B.C., used in the face of peak 
coffee prices. It was effective, the agency believes, in maintaining Nabob’s lead in 
Western Canada. 
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72 € MirNOrS ST. CHICAGO niLinors 


PROOFREADER AT WORK—Robertson, Buckley & Gotsch, Chicago, is proud of this approach 
to a graphic arts problem—showing that the client, Monsen-Chicago, does more than 
“the usual, casual proofreading job.” 


it 


| oe eon od 


ieee Minty ik the 4 F; # Beak 4 ie ‘ 4 ay c Vy. red 
ae} wee A od ee ee % pie: ee Aas we) ose z we avy pilates 44 4 - - x - Weastics ; oh Yee x 
ys: yeeap <~ ay “y ee ie, SE Rit ee eee BE. es hee eeeege de a may Fe PAL Fees oy! SS aes Pr ae @ “ ny ay <a ta ee Fa; 1h bl aah bi Set eet» ~ > asdtingl ae: a rm had “ ¥ ele eee > ty ree. ae 
St ay ee ai ak die os ie Sat nN gees Whe Be ate Chee lee ee «i Ces Bras, heW tee Fim tc ame Bene Oy He AY A a Bre as ea S. groes ee ie ORR Tag a ee i eee Mes pict be on ee he i Bek ‘ pe nen ey ee Se i ¢ pee 
Nae Buabe et Coa ss Tera Wh SS i Pei OSS Peete 2h aay ee Ne EG OO. aaa, ROE Net eRe eo eget ty Cece gh obi eR ee RES AOE tea SP ; ee PN eT gc he ge. Bias ee ie Mane es es Re se Pane a7 Ce ne wenn: Por one teen aden” EMEP aT hw me ys ae eg 
Hohn Snibeag 4 3 pan pbs wha gee eee i) At Cia ae: fir Se a ete A ie De as anak Te Doak salcansies £ tie Hi Pr ee Piao nt ame Wiser oe toad Sl cain eaee nae BASS Say OAL acetone ae Sores SO nN We sd Rete DS Rasa Ee Td Rais A Sclesan' Aummaienbea Oo 4 
es oe Oe Sa ee ; ins) Ra aoe, Ne aT 8 os yl Ply eee % se Tettehtens nies 4. . WOT tag Fey Ee raaor * et te CRE Pg RA” od Seas ty etn Teta: ek ei ee ae Piste aes bs WLM dite ” Rite ie eal a eee ne ay Wg Ga tly iS 
a get OB Lara Nit gE SN Es Wish koe ae RLS aT ay hg 3, hat ge eee EEE Al een ay ere Senate ee Caney agi. aris D recta We Beas p Rost re eid! eae NO RRR Cad ag” Sie mR pe calle Pa eS 44 xf Fe eee 
Fete G Bed Minye laid Soe hee BEA dS hate PRN te ene S Cab? \ Bs EY OP RE MEN PR OP os bo os t. PoP ey 2. Gas eee Geet Shae et A ge Fs Ane Reta aah, tT ee, oe ee egg aes Oe a Aa PN ed = ae ek Be Oe ee oh hae eS rer hal absaes ¢ ‘ SCA 7 Lac ORR eS ake 
aati PIERS | KRY Baas te are td RLWC ies Re ra ; 2 Xe area r See SEE VR wag GE het glans “OR Sate ee ee Te & RIOR. aad VR ae, EES Roti s ce aes Tae «Sge Hy Ptah ata Pe a Be oe erie ct k Sole 
Die clyd Zio Le OOM Bh goss us ah Lixo aie Lee bab ae a PAG en ta ee Sper Re ae ee Se ee a ee hy oe ie - pe ; tens ais Scene Bey OPENS RL Kxe f Re yah * “as apg ot Nast Ye 
; FY eet ecy Se Pad ae et Pigtails a baste, Nee he beak ot Me ary Me elt teat POISE I Oh ic ae SOT Tel AEGAE Ge SADE as. boca merry eh ae er eb ian oO te Ones oP AS a ae Neat Oe eek date best Sok rey Ae i cote ioe is #0) bs 1 eae eet wena ahha Toes See ass 
et ae : . Se Oe tea : ‘7 , iy ie A Ge, aap Pe et Shut Naf xe Tee Roe og 1 Waa ig the a F bee ad Maer hn ead eat: Bo a ign Vs caer a Aint es Wa MAST Sn SOS of Meta 4 Re Ligeia as OT OR y oe. Sa be Sart tales eee 
we olay 7 " ag ' - : tad ’ WEG 2 ere, ‘ \ : e * ; 4 ae urn * 4 an eco Rr es 1% Pee ae or ' eS Le Oe a tease ‘ ae 8h tare ets 4 3 UREN ty Rian ol 
ve } 7 . 3 ‘ 2 4 « 2 . , . 
ee ee J 
i 
; \ 
| a t 
— 
| 
; 
| 
| . ee 
, | . g 
‘ 
Lb 
7 : 
| od 
a b 
—S 
| 22> 
}\ a eee 
i | gon 
ri rae . 
ag n 
eee 
ri ae git | 
; ” ‘ 
: * Fat . ay, 
: , of : et ' i 
Po Sa i e. ~ | 
i * : : J 
* a ay s 
{ Poe 1* ad 
re } ot cuties sew eer tested re » 
ie: ” 
‘ “~ 
y | 
| | 
| ee : 
i 
| ee 
1 
| 
| 
} 
|| 
sty 
&g 
* | 
i 
} | 
i | 
fl u = 
i —_ 
y . 
| oa - 
\ prERENCE ! bac ee Y 
etd ~~ i C 
’ “ a 
, ‘ 4 vs 
&§ nt , proofreader at work... 
i Fe a 
— ‘ ’ 
| fs = g 
; s 4 . 
4 oa : ¥ r 
i . 3 
Y * 
v ed eo ie f ‘Ga . . Vv 
2 Sa " 
— . Aa Sx t * es 
: ! > ™: * md a 
¥., ‘Sat | ' Y ‘ 
| ' a “_ rs i AS ‘ c 
j a2 . 
4 4 P “., 4 -_ _ t! 
j oe ee , % ¥ h 
q ee yea " < ‘ - As 4 
% j * ere << # 
x, fee ee, eae \. 7a n 
| t eee “~<? os re: 
; ; Bees = s 
an e. ; { it 
. ’ Y " 
4 4 mo « = 
“ ' ' “. « - 
5 k 4 The + sgl " a .% 
| ‘ ¥ me 7 7 « J >. f 
‘ _ j . 
. } ” f . ‘ ” A 
. ff k : ao 4 = ~ ” Sel 
| ~ Oss ' 
iz 
, PC f} ¢ F + a 
4 \ iY ff . n 
/ 4 
4 ee /f : 
yt ee Me y i 
hs ) vy 4 
— x i My ie t 
; - ; 07 Y/ y r 
= ; > aD 
4 \ oo 7 — - ts ” Lh A t 
3 | 2 a eS = 4 . 
; 4 Ree i, / 
. solani Se —_—— . + / 
‘ ie ra aleall - , . >. 4 2° jf ¢ 1 
ig 738 7 aes “— Js 
| — eae » sani - a — Fg / t 
| SN —— SOS : J 
| ; es ce 4 
, - f , 
| <i a 
‘ : P u 
4 
FF ee e 
: ft 
| ee 
_ 
| | ee 
new a 
pe. 
rh aye! 
oh | Taine 4 
ig SB 7 : : y 
ee dle oe, ‘E Me ae si BS sek gh oe ; 
AS ME ai op yor es ge iss : SoMa fe Rae - at, a : eh a! 4 Fr es aN op Bec ete 2 Nee CES Toot Sy as Pic Pater Z, ¥s ; 45. ce RAV se 2 ,. at ee %, Ry % Fame BE ee g Aer ey beh ety Sy es { Let et ink 0 ih Sg oa , , Pa fe ie ie es <a 4 5 ae i Pigs, 
Bin Mt, ed Ss re eS eal AG) AN FEN TAINS The Seah Plow. 9 Slee aed 1? SORE AM AS for ig Ae ye ce Eka CWO ete ree eg nN ae a re Pee Se AR gS Th, ge, REA ESO OS Ok pia da AY ieee i) 5S aha TAS ef oo Gp OEE Reta y 
fon he nang NE kg Pe ke? ab ee des icemegghs RNC Spe apres we ee Ce ee i PE ee ir yee ES EES OR a A es ee ah Te wer Sneha: Sere ds a ay A cs rae 7 ee a UN Ges cn) pe A oe Me RsaI Nate Oe SNS eC Wis Mian. Picmee Sey ef ene 
sds Pewee ee Oe ES tye RAE Ry i ae Reon Tey nme eee a ke Lath at ys Seu earthen zeae wets eee Cae RES ote true sate “8985S DR OAT Bo ent, Powe ten ee he Sie aN ee Ge eS eae AG Bas? ste be tet Re Se ee A ee ae oe a en : 
TERM Tee FF ve ag ROP ey oe ee Searnmesy & Nes cy 1. Fok SE Rp edn oh ea, OS Rais 2 Pomel ty fx eg $ 7 Roe chee eae ad 2 a eT ey Be eT ee ace = re Bass ae ma % Ce ee oe ee Bee a) A 248" we a ey EE eae See v ri 5 
AEF: aN pte Hil | OS 5 he Say Vike CaS are tg eo we Sarg 2 ere Le NN TS) OUR A TERAL Rn oy ae oD: ra, oh eee on, ys BO MR S S FR AR LE Sorte a , ihe ex ee oh eg Rt ea ie ae ee ate oe < if m it a7 | eahsiee ort ae 
AEG AES Ay Eien att TER aie ge, SR ads aM AN GPRS OR Cle Tec i AS aR, AS atonal aa Cs SN” Rel PRON, tbe ER ea Nag icra. eM ae yt 7 , a) CE Lamar op ag Reali as Sy ONE as ae can Wp: aR ng RNR SP iy igs eee GO SEDs | ih Re ea gi ME eM Res he Amn Nias ot a pS ee ee 
<A“ pa oot hatin eae ae praia Ss ty Bee geet a ee aL Ue SS ay RIS se Oe Bh PR a 2 SS © Cras ba a icte eae 2 = Sg gee Cae £: te a ae BS epee oil a Ae SBN Ri eee a Re tite! ftp Se ite are bee a ete Vigyet ite Ses te ce Seth. Oe doreuee 
aoe Tee 4, ae YD aa eS ge tet ee i # ues (Stiga. ope. poe a BS As Plott eae SP Bb BEE Bie eae =“ IRL AR ORY | aad Wet ae ae 7 Whar es ¥ cae A “ -. Fo te eS is rare eRe é Ly re . Soom MEE pubes Sei ah, oie be ert eae a ak Re } ne 
TOBA Nie te het Eamtek bi Mrs | Fle epi eS Rear St. i oar 8 2+ Sis RR SS Ok gE Ls 7 ee ie, maanaaey RSE Y SERGE SEERA S hoor Dank “lomgew oe ee ee eed Cebit ee Tee aa oe oF aan oe eR Tt ae he. Chee bi eke e ret Nat ge aft vd, BE ect NT hee pet oa 


ae) se her 
coke Oe gaa ge 
| AR aM 


Ceara ee 


Power-X’ is an invitation to get more 
power. The sub-head on Rocket Fuel 
gives the reason why motorists can ex- 
pect more power from Power-X. The pic- 
ture is a striking demonstration of the 
power of Power-X in action.” 


James Lovick & Co. 

Nabob coffee is the largest selling 
brand in western Canada. Reproduced 
here is an advertisement that was effec- 
tive in holding this leadership in 1954. 
What better reason could the Lovick 
agency have for taking pride in it? Says 
the Lovick letter: 

“The development of the 1954 series 
of advertisements for Nabob coffee was 
keyed to the following problem: 

“The retail price of coffee in Canada 
reached a peak last spring, and the in- 
creasing price spread between higher 
and lower priced coffees was creating 
greater appeal for the latter. . 

“Nabob coffee was among the higher 
priced coffees—yet remained the largest 
selling coffee, by far, in western Canada. 

“Our campaign for Nabob was de- 
signed to keep the majority of western 
Canadians reaching for their favorite 
coffee and to switch as many people as 
possible to Nabob. 

“In the enclosed advertisement, the 
slogan, Quality is Always a Bargain— 
used with strong identification of the 
well-known Nabob package—offered two 
important benefits: 

“1. It suggested to non-Nabob users 
that value, not price, makes a real coffee 
bargain. 

“2. It said in effect to regular Nabob 
users, ‘You are so right when you keep 
buying Nabob.’ 

“The copy message was themed to re- 
mind people that more coffee flavor— 
more for your money—is the natural re- 


On the Merchandising Front... 


sult of using the finest quality coffee. 
This was backed by stressing the fact 
that more people in western Canada buy 
Nabob coffee than any other brand. 

“We believe this advertisement was 
effective in helping to maintain Nabob’s 
leadership in the coffee field.” 


Robertson, Buckley & Gotsch 

“Judged by the results which the client 
received,” Scott Robertson believes his 
agency is rightfully proud of the Monsen 
advertisement shown here. Writes he: 

“I doubt that the enclosed advertise- 
ment will rank as one of the best of the 
year... but it does show the thinking 
that goes on here. We think it’s a good 
advertisement. And judging by the results 
which the client received, the ad worked 
well. 

“The major problem was to convey to 
those in the graphic arts that our client, 
Monsen-Chicago Inc., did more than the 
usual casual proofreading job. Everyone 
visualizes a proofreader as being a man 
at a desk, poring over a manuscript. 
Having a proofreader standing at a line- 
up machine, which is part of the Monsen 
proofreading operation, struck us as 
being different enough to attract atten- 
tion. 

“There is nothing exceptional about the 
copy. It just offers a solution to the head- 
ache that virtually everyone has in this 
business when it comes to proofreading 
and accuracy. We hoped that the reader 
would see that our client knows his pro- 
blems, has dealt with them, has a solu- 
tion for them. 

“And we like to know what the results 
are on an advertisement. We make an 
offer in every ad and key it. No ad should 
be judged upon the number of inquiries 
it pulls, but this does give an index to 


‘reader interest.” 


Figures Belie Department Stores’ 
Place in Total Retail Lineup 


By E. B. Weiss 
Merchandising Consultant 

Are department stores really slipping 
as badly as statistics apparently indicate? 
Or are the statistics doing a bit of fibbing, 
as our marketing statistics have a rather 
general habit of doing? 

So that nobody will be kept in suspense 
about my position, it is my thorough con- 
viction that department stores have done 
a vastly better job of maintaining their 
competitive position in retaildom than 
the figures suggest. And anybody who 
has concluded that department stores 
might just as well be given short shrift 
in long-term calculations Had better take 
a second look before making that decision 
final. 


® First let’s look at the statistics. The 
most commonly used figures tell us that 
in 1929 department stores (not including 
the mail order houses) did 8.2% of total 
retail. By 1933, this percentage had risen 
to 9%. In 1947 the figure was 7.4%. And 
apparently it has dropped each year since 
1947, with the 1954 figure somewhere in 
the neighborhood of 5.8% of total retail. 

Looks bad, doesn’t it, for the depart- 
ment store? 

But really it isn’t nearly as bad as it 
appears. Indeed, when the components 
used in these statistical conclusions are 
examined, the whole picture falls apart! 

In the first place, any series of statis- 
tics on total retail are such utter hodge- 
podges that they have solely the merit 
—if merit it be—that comes with the 
consistent tabulation of economic ab- 
surdities. To assume that total retail sta- 
tistics are of such a degree of accuracy 


as to give significance to changes on the 
order of 0.1%, or even of 1%, is to com- 
mit the cardinal, and fearfully common 
error of concluding that, because these are 
statistics, they must have mathematical 
validity. Nobody who has the slightest 
inkling of the formula used in compiling 
these statistics, the field and compilation 
work, and the other factors involved, 
would credit total retail statistics with 
doing anything more than perpetuating 
a host of mathematical falsies. 

In the second place, just in recent 
years several changes were made in the 
definition of “department stores” which 
obviously affect the statistics—past, pres- 
ent and future. It has been absolutely 
impossible to reconcile the older statistics 
to conform with the new definitions. 
Thus, any comparison of the present sta- 
tistics with the figures antedating the 
change of definition is tantamount to 
comparing peas and porridge; all you 
come up with is statistical slop! 

In the third place, the statistics com- 
pletely overlook the fundamental fact 
that department stores never dominated 
the total retail scene. Insofar as depart- 
ment stores can be defined—and that is 
something that still remains to be done 
satisfactorily—these outlets were never 
major factors in (a) food, (b) automo- 
biles and the whole automotive complex. 


= Now we have some statistical reason 
to believe that our people are spending 
today a higher percentage of total pur- 
chasing power for food than they did 
10 years ago and 20 years ago. Inasmuch 
as department stores never aspired, as a 
group, to be dominant factors in food 


The Creative Man’s Corner... 


complishes we can’t quite figure out. 


washed off glass. 


or something? 


Whose Habit? 


& new convenience tor busy kitchens! 


{ This ad, in four colors, is a very handsome ad. However, just what it ac- 


It says that “over half of all bottled milk is now delivered in paper con- 
tainers.” We kind of doubt that. Maybe half of it is sold in paper containers—- 
in groceries, supermarkets and the like. But we doubt that half of it is de- 
( livered in paper containers. Our milk comes in glass bottles and so does the 
milk of practically everybody we know who has milk delivered to the home. 


“Don’t let habit deprive you of this modern convenience,” it continues. 
Habit? Come now—we didn’t develop the habit of having milk delivered to 
us in bottles. The dairies deliver it that way. They developed the habit, if 
anybody did. And frankly, we think we’d complain if they delivered it any 
other way. Too much chance of damage in a cardboard carton. Too much ac- 
cumulation of dust and dirt as it sits outside our door—which is more easily 


So “it pours like a pitcher.” So what? We haven’t noticed that pouring 
milk out of a pitcher is any more convenient than pouring it out of a bottle. 
And as for calling Operator 25 for names of local dairies offering home de- 
) livery of milk in Pure-Pak—why? Why should we do this? We get a prize 


Ads like this make us wonder about the implicit faith a lot of people 
put in advertising. Any kind of advertising. They think because they’d like 
things a certain way, if they advertise they will automatically become that 
way. From what we have been able to observe, it takes a lot more than that. 


retailing, this trend toward a better table 
in millions of American homes has clearly 
thrown the department store percentage 
of total retail out of kilter. 

But even more important is the fact 
that 20 years ago the percentage of total 
public income spent for.automobiles was 
only a slice of what it is today. The sta- 
tistics suggest that the American public 
allots close to 25% of income for the pur- 
chase, operation and maintenance of au- 
tomobiles. I suspect that if the automobile 
category were removed from total retail, 
or even reduced to its 1929 status, we 
would then find that department stores 
had not dropped nearly so severely in 
their percentage of total retail! 

In the fourth place, a substantial part 
of the expansion in total retail has been 
in so-called consumer durables—a very, 
very loose term, but it will have to do for 
the nonce. Department stores have not 
done well with consumer durables for a 
number of reasons, including the basic 
fact that initially these items required 
specialty selling and in their palmiest 
days department stores never qualified 
as, and never aspired to be, specialty re- 
tailers. The very term “department” 
stores signifies a function at the opposite 
end of the specialty selling concept. 


There are many other huge chunks of 
total retail that represent rather recent 
additions to the public’s buying wants 
and habits for which department stores 
simply are not set up to compete, and 
shouldn’t attempt to garner. For example, 
we have had a huge increase in the sale 
of water craft; a huge increase in do-it- 
yourself tools and materials. The list is a 
long one. It stems from the fact that our 
people have enjoyed an enormous in- 
crease in family buying power and an 
enormous increase in leisure time in 
which to enjoy that new buying power. 
Consequently, their wants and needs have 
multiplied in variety to a point that made 
it impossible for department stores to do 
equally well in all of these new classifi- 
cations as in their traditional classifica- 
tions. 

That isn’t true only of department 
stores. The critic of the department store 
points with pride to Sears, but Sears has 
never done as well with soft goods as it 
has with hard goods. Ward has never 
done as well with hard goods as with soft 
goods. There just isn’t a single retailer 
in this country who has ambled with 
equal merchandising facility over every 
variation of hard and soft goods. 

To my way of thinking, the true index 
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Rheingold extra dry beer, advertised through 
Foote, Cone & Belding, leads all other brands in 


America’s largest and most competitive market 
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FOOTE, CONE & BELDING, ADVERTISING: NEW YORK, CHICAGO, HOUSTON, 
LOS ANGELES, SAN FRANCISCO, HOLLYWOOD; LONDON, ENGLAND 
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of the ability of the department store to 
maintain its competitive position, that is, 
to maintain its peak percentage of retail 
volume, is to confine the analysis to 
those classifications which always have, 
and still continue to contribute the lion’s 
share of department store volume. These 
classifications are, of course, the broad 
apparel classification, particularly for 
women and children, the entire fashion 
field, home furnishings of every descrip- 
tion, home needs of every description. 
In these classifications, I think, if the 
figures were available—and if the figures 
were accurate, which they won’t be—the 
figures would show that the department 
stores had done a pretty able job of main- 
taining and perhaps even improving upon 
their competitive ratio. 


® True enough, the department stores 
have lost some of their drug and more 
particularly their cosmetic dominance. 
But that was inevitable as these items be- 
came subject to impulse buying in any 


outlet in which women happened to be. 
And department stores have lost some of 
their dominance in a few other classifi- 
cations. But that was inevitable. Sears, 
for example, is no longer the factor it 
was years ago in farm machinery and 
farm tools. No retailer hangs on perpet- 
ually to leadership in every category in 
which he at one time had built up to a 
point of leadership. 

But over all, department stores have 
kept a firm hold on their competitive 
ratio of their major merchandise classi- 
fications. What is more, in the last ten 
years, department stores have shown a 
new vigor, a new dynamism, an accept- 
ance of new concepts, a new courage 
that make them very much of a factor to 
be reckoned with in the marketing world. 

No—the time is not yet to toll a bell 
for the department stores. On the con- 
trary, the time is propitious to take a 
second and fresh look at the department 
store as a vigorous competitor for its 
proper share of our total retail volume. 


Looking at Radio and Television... 


A Lesson in Hour-Long Commercials 


By The Eye and Ear Man 


For the past few years General Motors 
has pre-empted regular advertisers in 
order to introduce its line of cars in a 
one-hour telecast from the General Mo- 
tors Motorama in the ballroom of the 
Waldorf-Astoria in January. This year 
was no exception. The purpose of this 
analysis is to ask: 

1. Is it a good idea to introduce a line 
of cars from a remote pickup? 

2. Is the Motorama week the best time 
to show these cars to the public, or is a 
car-by-car introduction preferable? 

3. How should the cars be presented? 

4. What is television. management’s 
reaction to the commercial content and 
what is the reaction of the pre-empted 
clients? 

In general, this year’s program (NBC- 
TV) was disorderly, messy, uncompli- 
mentary to the cars, inadequately re- 
hearsed, badly lighted, and very poor 
television. Five years ago it might have 
been possible to catch the excitement of 
the opening night of the mighty Motora- 
ma, and the technical errors would have 
been accepted as commonplace. But tv 
has grown up. The customers are used to 
slick, well balanced shows. Glaring errors 
reflect negatively on a large corporation. 

Live remote pickups frequently lack 
the finish of studio productions. The 
physical problems defy proper treatment. 
Even rehearsal with top executives is 
Virtually impossible. The ad lib nature of 
these programs is a great waste of tele- 
vision time, where every golden minute 
should be treasured. 

The photographing of an automobile 
is an extremely hard problem, because 
the television screen is not proportionate 
to an automobile. The miscued descrip- 
tion of the beautiful cars in the General 
Motors line was next to disgraceful. 
Many live television pickups of cars can’t 
come off well. Reflections on the car 
body, distorted angles, poor interior shots 
and detail are the order of the day. 

‘ 

® In the case of General Motors, the 
news value of the program was also lost. 
The cars had been introduced on separ- 
ate programs for the most part. Pontiac, 
on Red Buttons; Chevrolet, on the Dinah 
Shore program; and Buick, on Berle’s 
show. All had grand openings. This left 
a re-hash of the news plus experimental 
models to the rambling experts of the 
Motorama. The news was gone and the 
presentation was poor. 

If an agency were given the problem 
of presenting the GM line on first-rate 
tv, it would probably elect to make a 


slick film, check every detail, every angle 
of the cars, simulate the Motorama under 
controlled conditions, and come out with 
a top hour film. 

Should the executives of General Mo- 
tors be used to sell cars? Judging from 
their performances on the Motorama 
show, they shoudn’t. Here are undoubted- 
ly brilliant men who stumbled, read from 
cards, corned up the Bob Hope angle, 
didn’t know the facts about the cars they 
were talking about, horsepower or char- 
acteristics, and in general performed 
like amateur actors. Normally, it would 
be a good idea for a car to be sold by an 
expert, and not by an actor or an announ- 
cer. But these leaders in the field clearly 
demonstrated that the head man of a 
company is not necessarily the right guy 
for selling. Better get out and get a man 
in the field, who is used to facing the 
public. 

Should there be an emcee, like Bob 
Hope? He is not an experienced put- 
them-at-ease type interviewer, and he is 
certainly no expert on cars. If ever there 
was a graphic lesson in how a name can 
be misused, this was it. If cars are to be 
sold, a self-assured expert, instead of a 
miscast comedian—at a reported price of 
$100,000—should be used. 


® Now about that 60-minute commercial. 
It has already been established that the 
cars had been introduced. There is no 
question but what precedent has recog- 
nized the editorial news value of a car, 
including price, color, and model. But, 
must television give old-hat news full 
commercial exposure? What about those 
codes? And where is the entertainment? 
Shouldn’t a new line of refrigerators or 
any hard goods item be given equal rights 
to cars? 

The story goes that some of the pre- 
empted advertisers were not very happy 
over the arbitrary seizure of their time 
by the multimillionaires. The networks 
are the culprits, however. Is it truly in 
the public interest to introduce new cars 
for the second time? Do bad shots of cars 
represent first rate entertainment? Prob- 
bly not. 

To General Motors: The public expects 
big things from mighty corporations. Con- 
sider next time a well-rehearsed, slick 
show in keeping with your fine name 
and product. Rehearse, film, and keep the 
amateurs off. To the networks: Consider 
not kicking off your best customers to 
make room for a 60-minute commercial. 
What’s so special about automotive com- 
mercials? To the public: Squawk when 
you get bad programs like this one. 


Employe Communications... 


Advertising Age, February 21, 1955 


Changing Complexions of ‘House Organs’ 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

As recently as ten years ago, the edi- 
tors of company publications for employes 
were gathering regularly in sober ses- 
sions to discuss the problems of their 
profession, and the listeners’ fare was 
pitifully lean. The 
workaday concerns of 
the craft were gener- 
ally: (1) How can I 
save money on print- 
ing and engravings?; 
(2) How can I gain 
the attention of 
top management?; (3) 
Where can I find a 
better job, where my 
talents will be more 
fully appreciated? 

Over the years, editors of company 
journals have had little encouragement 
from their managements, concerned as 
they are with increased production, higher 
sales and the preservation of the status 
quo. Such accomplishments as the in- 
dustrial writing societies can cite have 
come to them as a result of their own 
efforts, and as a result of recognizing 
that small talk doesn’t build big jobs. 

One of the national groups, the Ameri- 
can Assn. of Industrial Editors, is com- 
pleting plans for its 1955 conclave, to be 
held March 23-25 at the Statler in Buf- 
falo, and the evidence is plentiful that 
the group is to come to grips with the ma- 
jor rather than the minor issues of the 
craft. 


Willis L. Peck 


® Industrial editors no longer put the 
restriction on their work that holds them 
purely to editing “house organs.’ The 
house organ—a label distasteful to editors 
who like to think of themselves as 


company publication editors or industrial 
editors—today is only one part of em- 
ployer-employe communication. In small 
companies, where the unit cost of the 
printed magazine runs high, the less ex- 
pensive devices of communication, such 
as the management newsletter and bulle- 
tin board, are being encouraged. Editors 
are beginning to tie themselves in with 
employe annual report preparation, with 
community public relations, with union- 
management discussions. 

Willis L. Peck, currently the president 
of the American Assn. group, is the editor 
of the “Patriot,” employe paper at Re- 
vere Copper & Brass Inc. in Rome, N. Y., 
but as director of employe publications, 
he has his finger in many communications 
activities above and beyond the maga- 
zine. He was a member of a communica- 
tions team which last year produced the 
employe annual report. It tied for first 
place in a national contest for employe 
reports. 

Communications at Revere includes— 
in addition to man-to-man communica- 
tion—special newsletters, handbooks, 
safety manuals, bulletin board schedules 
and information racks. Mr. Peck, how- 
ever, is only one of several members of 
the AAIE determined to broaden the 
scope of editor-members’ activities by 
showing the way to the bigger communi- 
cations job. 

Saving money on printing and engrav- 
ings is an important goal, as are the oth- 
er targets of ten years ago. It is still 
essential to gain the attention of top 
management. Today, however, fewer and 
fewer editors are scanning the horizons 
for better jobs with bigger opportunities. 
They are beginning to see the value of 
building the better job by improving the 
job they now do, and they figure the big- 
ger opportunities may come to them in 
consequence. 


Looking at the Retail Ads 


DEAD STOCK 


REMOVED FREE 


Charge all long distance calls within 40 miles to us 


PHONES 


20-4129 | 52-5947 
The Winnipeg Rendering Company Limited 


347 Dupuy St., St. Boniface 


® HOTEL. 


10S WINNIPEG AVE 


CANADIAN ROGERS 


(WESTERN LIMITED) 


- 
{ 
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MANUFACTURING AND INSTALLING 


@ STEAM TABLES, 

@ STAINLESS STEEL CAFETERIA COUNTERS 

INSTITUTIONAL, 

KITCHEN AND CAFETERIA EQUIPMENT 
ESTABLISHED OVER 40 YEARS 


THE 


a complete line of 


SINKS, CANOPIES 


Anouort 


RESTAURANT, 


Opposite Polo Park 
BANQUET ArSERVATIONS 


Phone 72-0727 


Ph. 74-5554 


FOR FINE FOOD 
1510 PORTAGE | 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

For the first time in my life, I think, 
I have mutilated a telephone book. It 
seemed to me not too heinous a crime in 
view of the good it might do such read- 
ers of this great religious weekly as will 
note the ads I took. 

I was looking up a restaurant in this 
yellow book (the goldmine of ad media, 
I might say) when I noted the peculiar 
juxtaposition of the three ads repro- 
duced here. I would not go so far as to 
Say positively that there is significance 
in this. Indeed, there must be no con- 
nection among them. 

Nevertheless, the sequence stopped 
me. 


At the left an extremely dead horse, 


labeled with extreme clarity, holds forth 
dominantly in the space. Not a horse 
rampant, despite appearances, but a 
horse cold in death with a fixed and 
glassy great eye. 

The adjoining ad with the two small 
cuts is for “a complete line of steam 
tables” and other kitchen equipment. 
You know— 

And the next ad (across a single 
column of phone numbers) is for The 
Paddock restaurant. It doesn’t mention 
horses. It just says FOR FINE FOOD. 
I wish they had mentioned beef or 
chickens or spaghetti. But “Paddock” 
—and no food mentioned! 

In view of the rates advertisers pay 
in the classified books, it must be very 
good advertising. Whether makeup men 
sometimes aid or injure the advertiser 
—it is to guess. 
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ROSE CRUSHER—Mazx Factor will use 
this counter display in introducing 
its new shade, “Crushed Rose,” 
scheduled to go on sale March 27. 
The illustration repeats the four- 
color magazine ads the company 
will use in April and May. Doyle 
Dane Bernbach is the agency. 


Agencies’ View of | 
Radio Is Unrealistic, | 
Shaw Tells Admen 


HOLLYwWoop, Feb. 15—Agency 
men would regard radio more. 
realistically if only it had been 
invented just yesterday, the Holly- 
wood Advertising Club was told 
last week. 

William Shaw, general manager 
of KNX, Los Angeles, and of Col- 
umbia Pacific Radio network, said 
admen then would realize radio is 
doing a job unduplicated by any 
other medium and at very low cost. 
He spoke from a text to.have been 
delivered by CBS V.P. John Karol, 
who could not be present. 

Mr. Shaw asserted that only 
radio—‘which is 
can reach people with the neces- | 
sary repetitive and “reason why” 
message. Outdoor listening is in- 
creasing at an exceptional rate, he | 
said. The increasing number of | 
car radios, portable radios in gen-| 
eral, and the new pocket radios | 
in specific, and out-of-the-living- | 
room listening present the problem | 
of measuring audiences so radio | 
is not short-changed, he asserted. | 


| 
| 
| 


® Discussing the view that radio| 
is “socially unacceptable” in coun- | 
try club circles, he suggested the | 
situation is improving and can be) 
minimized by good programming 
and hard selling of radio’s strong 
points. 

Guy della Cioppa, v.p. in charge 
of network radio programming in 
Hollywood, said that nighttime 
network radio is the only problem 
spot in radio. Daytime network and 
independent stations, he asserted, 
are more than holding their own 
against tv. Mr. Cioppa expressed 
his opinion that music is the an- 
swer for networks at night, citing 
the increase of listening to inde- 
pendents with this type of pro- 
gramming. 


Adler Adds Office, 3 Clients 

William Hart Adler Inc., Chicago 
agency, has added a public rela- 
tions division, with headquarters 
in Detroit. The new division, 
formerly Conroy Associates, will 
operate as the Detroit subsidiary of 
the agency. J. Robert Conroy, 
formerly head of Conroy Associ- 
ates, has been named general man- 
ager of the subsidiary. Adler has 
been named to handle advertising 
and public relations for three new 
clients. They are I. X. L. Furniture 
Co., Goshen, Ind.; Miller Lubri- 
cator Corp., Winona, Minn., and 
Paul Newburg & Associates, Chi- 
cago. 


McCarty Names Sage, May 
Clifford M. Sage, formerly di- 
rector of public relations and an 
account executive, has been pro- 
moted to associate manager of the 
McCarty Co. of Texas, Dallas. The 
agency also has appointed Don 
May, formerly with “Producer- | 
Consumer,” West Texas organ of! 
co-op groups, as copy chief. 


everywhere”— 


”™§ Theatre Arts Council | 


Backs Subscription 
TV in Letter to FCC 


New York, Feb. 15—The Na- 
tional Theatre Arts Council put 
itself on record last week as being 
in favor of home subscription tv. 

The pay-as-you-see plan will 
“play a revolutionary role in the 
economic health of the entertain- 
ment business,” Byron Bentley, 


' |president of the council, said in 


a letter to Federal Communications 
Commission Chairman George Mc- 
Connaughey. 

In the same letter he charged 
that movie exhibitors are trying, 
“for their own selfish benefit,” to 


limit the creative potential of all 
stage and film producers by per- 
mitting, them no outlet but movie 
theaters by attempting to “throt- 
tle’ home subscription tv before 
the public has had a chance to 


sample it. . 


= If the FCC permits subscription 
tv, Mr. Bentley said, it will be of 
benefit not only to the public but 
also to writers, composers, actors, | 
directors, musicians, dancers and_| 
singers, and will “double or triple | 
productive activity in both Holly- 
wood and New York.” 
“Regularly scheduled subscrip- 
tion tv can provide such great ad- 
ditional income for those who pro- 
duce legitimate plays and films 
that Broadway producers can be 


;more active than they have ever) 


/been before in the history of the 
American theater, and Hollywood 
/can expand production to a level 
far higher than ever before at- 
'tained,” he said. 


| Display Guild Names Wein 


Sidney Wein has been named) 


general manager of the exhibit 
division of Display Guild, Elm- 
hurst, N. Y. He was formerly gen- 
eral manager of Ivel Construction 
Corp., Corona, N. Y. 


Durstine Names Kaduson 


Jack Kaduson, account executive 
on Seagram Distillers account, has | 


been named a v.p. of Roy S. Durs- 
tine Inc., New York. 


DIRECT MAIL 
IN CANADA 


Our knowledge of Canadian mar- 
kets is enabling us to serve many 

. S. Direct Mail advertising 
users efficiently and economically 
in the production of Mailing 
Lists — Printing — Letters — Ad- 
dressing -—- Premium Mail-away 
Service — Simplified Householder 
Mailings — Contest Judging — 
Mailing. 


HERBERT A. WATTS LIMITED 


177 King St. West, Toronto 
Canada 
Telephone: EMpire 6-1108 


Branch — Montreal 


Business on 


Florida’s 
Billion Dollar 


Gold Coast is... 


THE MIAMI HERALD 
Ath IN THE NATION IN 


TOTAL ADVERTISING FOR ’54 


45 MILLION LINES 


See your SB&F man today for the complete 
picture of this booming, year ’round market — 


and the blanket coverage of The Miami Herald. 


South Florida Bank Deposits... ....... up 15% 
Greater Miami Retail Sales... ...... up 15% 
8... Serer Se up 30% 
Number of Telephones............... up 11% 
New Construction................... up 16% 
Auto Registrations................. up 10.6% 
Assets of Financial Institutions ...... up 21% 
Electrical Consumption............... up 14% 
Manufacturing Employment......._.. up 18.4% 
Long Distance Calls ................. up 12% 


JOHN S. KNIGHT, Publisher 


STORY, BROOKS & FINLEY, National Reps. 
Affiliated Stations — WQAM, WQAM-FM 
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Ad Spending Rate 
of Corporations 
Increased in ‘52 


(Continued from Page 1) 


3.237% to 3.161% and from the 
No. 3 to the No. 4 position. 

The metal mining industry re- 
mained the element in the econo- 


my devoting proportionately the. 
smallest proportion of its income) 


to advertising; its 1952 ratio was 
011%. 

Many industries followed the 
pattern of the construction indus- 
try, which had been increasing 
its advertising ratio in the post- 
war years, then cut back, starting 
in 1950, with the onset of the Ko- 
rean War. In 1952 this field re- 
corded an increase, though a stight 
one; its 1952 ratio was .221%. 


® The 1952 compilation indicates 
that the number of corporations 
filing returns grew 3% in 1952) 
over the preceding year—from 
687,310 to 705,497. This increase in 
business activity actually is some- 
what larger than these figures in- 
dicate, for in the same year the 
number of inactive corporations 
shrank from 34,934 to 33,426. 

The Treasury figures, of course, 
in representing every taxpaying 
corporation, naturally appear to 
reflect exceedingly low ad ratios, 
since they include many com- 
panies which do no advertising at 
all. 

The Treasury Department’s pre- 
liminary tabulation was made on 
the basis of more than 170,000 re- 
turns from 64 district offices. This 
represents an over-all sampling of 
more than 25%, and the sampling 
was graduated so that segments 
of the sample covered 100% of the 
returns as a check on the accuracy 
of the rest. 


® In all classifications except “fi- 
nance, insurance and real estate,” 
the figures for gross sales and 
gross receipts were determined by 
adding the figures reported under 
“gross sales” and “gross receipts 
from operations.” 

In the financial classification, 
the base figure for calculating ad- 
vertising expenditure ratios was 
arrived at by including with the 
above two classes of receipts in- 
comes from interest, rent, royal- 
ties, capital gains, etc.—the “total 
compiled receipts” figures in the, 
Treasury tabulations. 


Utah Bill Prohibits Price 
Advertising by Optometrists 


Seven-Year Record of Percentage of Sales 


Spent on Advertising, 


Classification 
1946 
ALL INDUSTRIAL GROUPS .......... 0.874 
TOTAL: AGRICULTURE, FORESTRY, 

IE rethid ccc tuiyecsctstn ta caassdenitsons 0.574 
Farms, Agri. Services ................00.. 0.593 
EIN Y, « seccnstastteecivenssesocesfebsepscisens 0.286 
IO ictal ehscdencvicnancbepreshienasaeee 0.138 
TOTAL: MINING, QUARRYING .... 0.083 
ST MR seisinanciicisniesarorvsess 0.048 
Anthracite Mining ............s00-+ 0.135 
Bituminous Coal & Lignite Mining 0.060 
Crude Petroleum & Nat'l. Gas 

RRS 2 BD 0.067 
Nonmetallic Mining & Quarrying 0.192 
CONSTI TUEIG ices ccccccecccescesceseess 0.224 
TOTAL: MANUFACTURING .......... 0.997 
EES i Ree a 2.091 
Food & Kindred Products ............ 1.017 
Tobacco Manufactures .................. 2.084 
Textile Mill Products .................... a 
Apparel & Products Made 

ee Ce oem. c..:........ 0.642 
Lumber, Wood Products 

(Except Furniture) .................... — 
Furniture & Fixtures .................... -—— 
Paper & Allied Products ................ 0.361 
Printing, Publishing & 

Allied Industries ....................-... 6.611 
Chemicals, Allied Products ............ 2.920 
Petroleum, Coal Products ............ 0.611 
Rubber & Products .................00000 1.038 
Leather & Products ......................-. 0.662 
Stone, Clay & Glass Products ........ 0.639 
Primary Metal Industry ................ oa 
Fab. Metal Prods. (Except Ord. 

Bg alos scnnciscesscesess — 
Machinery (Except Trans. Eqpt. 

oe 0.958 
Electrical Mach. & Eqpt. .............. 1.326 
Transportation Eqpt. (Except Motor 

| RRS Coe: Se 0.564 
Motor Vehicles & Eqpt. (Except 

RSS SS. 0.667 
Ordnance & Accessories .............. aa 
Scientific Instruments, Photographic 

Eqpt., Watches & Clocks ........ od 
TOTAL: PUBLIC UTILITIES ............ 0.269 
RE i cccisserivicssecescesszeoeeie 0.202 
COPROROICITIOR ons ncccnsnees...0cc0ccees00e 0.610 
Elec. & Gas Utilities .................... — 
oo 0.830 
TOTAL: WHOLESALE TRADE ........ 0.461 
Commission Merchants ................ 0.510 
TOTAL. RETAIL TRADE ................ 1.296 
POTN ccsccsiasetiatiiens sncscccseqeese 0.439 
General Merchandise .................. 2.020 
Apparel & Accessories ................ 2.104 
Furniture, House Furn’gs. ............ 2.151 
Automotive Dealers and 

PO SISOS ....cccccsescceasccccess Se 
NE sdahcnsdel ci cheshssserscivinestven 1.312 
Eating, Drinking Places ................ 0.602 


Building Mat'ls., Hardware ........ 
TOTAL: FINANCE, INSURANCE, REAL 
ESTATE, LESSORS OF REAL 


The Utah legislature has passed Security, Commodity Exch. 


a bill prohibiting advertising of| 
prices by optometrists. The bill 
was passed over the opposition of 
local newspapers and the Salt 
Lake Advertising Club, after King 
Optical Co., a chain operation, 
opened an office in Salt Lake City 
and started advertising glasses at| 
$8.98, considerably below the av-| 
erage local cost. Anderson Jewel- 
ry Co., also part of a chain, soon 
cut prices to $8.50. 

The bill is still awaiting approv- 
al or a veto from Gov. J. Bracken 
Lee. 


Mowbray to Hollingbery 

John W. Mowbray, formerly 
network sales representative for 
several West Coast television 
stations, has joined the San Fran- 
cisco staff of George P. Holling- 
bery Co., radio-tv station rep- 
resentative. 


Chambers Agency Adds One 

William M. Bensdorp Co., Bos- 
ton, has named Chambers & Wis- 
well, Boston, to handle its adver- 
tising. Bensdorp imports Royal 
Dutch chocolate products from its 
Bussum, Holland, plant for nation- 


| 


al distribution here. 


PRETTY, deinctisduiarsesbescorisissesoes 0.580 
ES a 0.987 
Banks, Trust Companies ................ 0.950 

| Credit Agencies, Other than Banks 
| Holding, Invest. Companies ........ — 
Brokers, Dealers ...................000.. 1.508 


Insurance Carriers ...............c..:000 0.164 
Insurance Agents, Brokers ............ 0.901 
Real Estate, Exc. Lessors of Real 

Property Other than Bldgs. .... 0.484 
Lessors of Real Property (Except 

NII netettntiaieahAberescstessentesers 0.014 
FOCAL s. SERVI i os cisiesctdsccsevsces 1.410 
Hotels, Other Lodgings ................ 1.089 
Pareenel SOrviess .ccicscccscsccccccessesese 1.208 
Business Services .............cccccccee00 0.499 
Auto Repair Service & Garages .. 0.481 
Misc. Repair Services & 

SN ai iicsdaccesesesescssans 0.595 
CRO FRI pak herds ti tpecdistestsccces 2.646 
Amusements (Except Movies) ........ 1.385 


Per Cent of Sales 


Based on Tax Returns 


Spent for Advertising 


1947 1949 1950 1951 


1948 1952 


0.857 0.876 0.999 0.931 0.916 0.986 
0.529 
0.548 
0.041 
0.167 
0.077 
0.027 
0.151 


0.042 


0.494 
0.508 
0.176 
0.157 
0.076 
0.020 
0.188 
0.042 


0.539 
0.553 
0.235 
0.174 
0.138 
0.011 
0.437 
0.122 


0.581 
0.595 
0.182 
0.133 
0.115 
0.019 
0.244 
0.077 


0.579 
0.597 
0.082 
0.139 
0.105 
0.015 
0.221 
0.075 


0.560 
0.575 
0.193 
0.173 
0.092 
0.012 
0.187 
0.069 


0.072 
0.234 
0.220 


0.067 
0.233 
0.225 
0.985 
2.756 
1.170 
2.542 
0.485 


0.115 
0.310 
0.230 
1.116 
3.365 
1.558 
3.161 
0.584 


0.112 
0.270 
0.262 
1.128 
3.016 
1.348 
2.855 
0.596 


0.106 
0.259 
0.221 
1.026 
3.365 
1.394 
3.237 
0.509 


0.080 
0.264 
0.245 
1.067 
3.282 
1.452 
3.094 
0.500 
0.754 0.817 0.789 0.826 0.843 
0.225 
0.905 


0.401 


0.307 
1.101 
0.487 


0.345 
1.129 
0.512 


0.247 
0.914 
0.407 


0.282 
0.989 
0.373 


0.564 
2.803 
0.395 
1.109 
0.820 
0.631 
0.213 


0.622 
3.130 
0.449 
1.200 
0.964 
0.751 
0.257 


0.643 
2.907 


0.639 
2.800 
0.472 
0.981 
0.870 
0.624 
0.205 


0.597 
2.634 
0.432 
0.958 
0.885 
0.672 
0.188 


1.178 
1.089 
0.784 
0.263 
0.828 0.962 0.864 0.465 1.008 
0.965 


1.330 


1.078 
1.533 


1.035 
1.578 


0.896 
1.555 


0.921 
1.487 
0.328 0.323 0.278 0.245 0.186 
0.563 


0.947 


0.613 
1.361 


0.474 
0.998 


0.470 
0.975 


0.504 
0.587 


2.412 
0.296 
0.267 
0.573 
0.228 
0.862 
0.408 
0.512 
1.398 
0.472 
2.238 
2.532 
2.971 


2.741 
0.333 
0.336 
0.489 
0.243 
0.985 
0.481 
0.589 
1.583 
0.535 
2.443 
2.744 
3.259 


2.303 
0.306 
0.299 
0.492 
0.216 
0.886 
0.434 
0.442 
1.405 
0.547 
2.269 
2.654 
2.951 


2.034 
0.331 
0.327 
0.521 
0.236 
0.895 
0.434 
0.521 
1,449 
0.546 
2.411 
2.655 
3.214 


1.977 
0.347 
0.351 
0.530 
0.231 
0.943 
0.471 
0.568 
1.467 
0.542 
2.472 


3.405 


0.906 
1.324 
0.669 
0.564 


1.047 
1.358 
0.763 
1.513 


0.947 
1.329 
0.789 
0.608 


1.007 
1.316 
0.791 
0.646 


1.018 
1.349 
0.774 
0.719 


0.628 
1.102 
1.096 
2.177 
0.115 


0.651 
1.075 
1.124 
1.922 
0.302 


0.641 
1.062 
1.152 
1.600 
0.059 


0.683 
1.129 
1.216 
1.567 
0.097 


0.796 
1.332 


1.971 
0.131 


1.624 
0.210 
0.154 
0.875 


1.494 
0.217 
0.154 
1.107 


1.503 
0.218 
0.142 
1.355 


1.331 
0.228 
0.154 
1.337 


1.956 
0.237 
0.150 
1.503 


1.695 
0.213 
0.134 
1.374 
0.520 0.667 0.778 0.747 0.807 0.886 
0.033 
1.560 
1.229 
1.287 
0.554 


0.648 


0.031 
1.586 
1.372 
1.438 
0.527 
0.800 


0.015 
1.794 
1.646 
1.600 
0.665 
0.972 


0.028 
1.697 
1.765 
1.599 
0.679 
0.875 


0.036 
1.743 
1.778 
1.519 
0.793 
0.943 


0.031 
1.807 
1.769 
1.565 
1.041 
0.964 


0.803 
3.358 
2.279 


0.947 
2.848 
2.331 


0.678 
3.028 
1.895 


0.660 
2.986 
1.969 


0.889 
3.485 
2.583 


1.049 
3.527 
2.520 


Copyright 1955 by Advertising Age. Tabulation based on Bureau of Internal Revenue 


Data. 


‘Carson, Pirie Building 


Wilmette Shopping Center 


Carson, Pirie, Scott & Co., Chi- 
cago, is building a $2,500,000 
shopping center in suburban Wil- 
mette. 

The center will include, in addi- 
tion to Carson’s fourth and largest 
branch department store, 20 re- 
tail and service shops. It is sched- 
uled for opening in the spring of 
1956. 


Lane Named to Head Ad Sales 


Harry T. Lane has been ap- 
pointed advertising sales mana- 
ger of Transportation Supply News 
and Jobber Product News, Chi- 
cago, effective March 1. Mr. Lane 
‘has resigned from the advertis- 
ing sales staff of Commercial Car 
Journal, a Chilton publication, 
‘where he had been midwestern 
district manager for the past 12 
| years. 
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TREBLE DUTY—These ads for Raybestos-Manhattan’s Manhattan Rub- 
ber division, Passaic, are built on the “How to Buy” theme, are 
built in modules, with parts inserted or removed to meet specific 


needs. The ad at left, for instance, 


was used in Engineering & Min- 


ing Journal; the picture was changed for one showing a mine shaft 
interior and used in Coal Age and Mechanization. The ad at the 
right, in addition to its use without the inset, was also used as 


shown here in Industrial Distribution. The campaign 


is being 


handled by Roland G. E. Ullman Organization, Philadelphia. 


House Group May 
Probe Role of Ads in 
Fostering Monopoly 


WASHINGTON, Feb. 17—The 
House small business committee 
will decide within the next few 
days the scope of its contemplated 
anti-monopoly investigation, 
which may explore such issues as 
the role of large-scale advertising 
in fostering monopoly. 

Rep. Wright Patman (D., Tex.),‘ 
the committee chairman, visualizes 
an intensive look into forces which 
contribute toward the growth of 
giant corporations. From all ap- 
pearances, the committee is head- 
ing into a probe on a scale which 
may equal the investigations of 
the mid-’30s, which led Rep. Pat- 
man to co-sponsor the Robinson- 
Patman anti-price discrimination 
act. 

As counsel for the committee, 
Rep. Patman has recruited Ever- 
ette MacIntyre, one of the most 
experienced old-line anti-monopo- | 
lists on the staff of the Federal 
Trade Commission. Mr. MacIntyre | 
had been by-passed in recent re- 
organizations at FTC. 


® The decision to look into ad- 
vertising’s role in the development 
of big business was reported to- 
day by columnist Drew Pearson, 
who quoted Rep. Patman as say- 
ing: “About seven billion dollars 
a year is spent on advertising in 
this country, mostly by big busi- 


| 
} 


| 


NATIVE INFLUENCE—Sarong Inc. says 
native girls and their costumes 
—in this case South Sea Island 
dancer Manu—strongly influence 
the design and fit of its girdles.| 
The company’s new advertising 
campaign, placed by Donahue & 
Coe, New York, will use a Paul 
Gauguin theme built around the, 
phrase, “Freedom is native to 
Sarong.” A champagne press party 
was held to introduce Sarong’s 

new line. 


iy 
Bd. coy 


ness.” 

Rep. Patman told ADVERTISING 
AGE that advertising’s influence is 
one of the subjects that has been 
called to his attention. He said, 
however, that decisions on the 
scope of the investigation will be 
made in a few days, when the 
committee meets. 

It was regarded as _ unlikely, 
however, that advertising would 
play a major role—if any—in the 
investigation. 


Newsprint Output 
and Use Continue 
to Grow, ANPA Finds 


New York, Feb. 17—Both pro- 
duction and consumption of news- 
print continues to mount. 

Newspapers reporting to Amer- 
ican Newspaper Publishers Assn. 
used 383,520 tons of newsprint 
last month, compared with 363,057 
tons in January, ’54, and 351,775 
tons in January, ’53. This is an in- 
crease of 5.6% over January, ’54, 


‘and 9% higher than the ’53 mark. 


Total estimated newsprint con- 
sumption in the U. S. last month is 
504,632 tons, compared with 477,- 
707 tons for January, ’54. This in- 
cludes all kinds and uses of news- 
print. 


® Stocks of newsprint on hand and 
in transit at the end of January 
were 44 days’ supply for the aver- 
age of all daily newspapers re- 
porting to ANPA. This is an in- 
crease of 5 days from the end of 
December, and a drop of 4 days, 
compared with the end of January, 
54. There were 57 days’ supply 
at the end of January, ’53. 

Production of newsprint by 
Canadian and U. S. mills last 
month totaled 606,299 tons, an all- 
time record for the first month of 
the year. In January, ’54, it was 
573,529 tons. 


Hameroff Advertising Bows 

Gene Hameroff has opened 
Hameroff Advertising Agency at 
218 S. Grant Ave., Columbus, O. 
Mr. Hameroff formerly was an 
account executive with Byer & 
Bowman, Columbus. 


Stokes Names Steiner A. M. 

Jay Steiner has been appointed 
advertising and sales promotion 
manager of F. J. Stokes Machine 
Co., Philadelphia. Mr. Steiner 
formerly was assistant ad manag- 
er. 


‘Control Engineering’ to ABP 

Control Engineering, McGraw- 
Hill publication in the field of 
cybernetics, has become a member 
of Associated Business Publica- 
tions, New York. 
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RAINY DAY MOTIF—Twenty depart- 
ment stores will cooperate with 
Climatic Rainwear Co., New York, 
in featuring raincoats March 12, 
mi: when the Pan American Games 
open in Mexico City. The com- 
pany’s raincoats are reported to 
have been sanctioned by the U.S. 
Olympic committee and will make 
their debut March 12 at Mexico 
City. Lawrence C. Gumbinner Ad- 
vertising Agency has the account. 


Weather Tradition 
Sets Rainwear Ad 


Theme for Climatic 


New York, Feb. 15—Climatic| 
Rainwear Co. will break a co- | 
operative advertising campaign’ 
March 12, when the pre-Olympic | 
Pan American Games open in| 
Mexico City, to stress that for | 
more than 30 years it has rained | 
at the opening day of the Olympic. 
Games. 

The company’s raincoats, said) 
to be the first rainwear item to be 
sanctioned by the U. S. Olympic 
committee, have been designated | 
standard garb for both men and. 
women, and the coats will make 
their debut at the Pan American 
Games. 

The ad to be used by about 20 
department stores will be run on. 
the sports pages of about 30 news- 
papers. Climatic will pay half of 
the newspaper ad costs up to 5% 
of dealer purchases. In addition, it 
will furnish stores with red, white 
and blue display cards, tri-color) 
hang tags and publicity photos and 
news releases. 

Lawrence C. Gumbinner Adver- 
tising Agency is handling the ac- 
count. | 


} 
1 
| 
Sales Promotion Execs Assn. 
Slates Ist Seminar Feb. 24 
The Sales Promotion Executives 
Assn., incorporated two months 
| ago, will hold its first seminar 
Feb. 24 in the Hotel Shelton, New 
York, to discuss how sales pro- 
motion is related to advertising. 
William R. Kelly, manager of 
sales promotion, Sinclair Refining 
Co., association chairman, reports | 
that the group has 400 members| 
nationally, including 75 in New 
York and 35 in Chicago, and that 
chapters will be formed in major 
cities as membership increases. 
Association headquarters are at 
the Shelton, 525 Lexington Ave., 
New York. 
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Sullivan to Branham Co. 

Jack B. Sullivan has_ been) 
named to head promotion and re-. 
search for Branham Co., Chicago, 
publishers’ representative. He for-| 
merly was a member of the sales | 
staff of the Chicago American, and | 
prior to that was with the Chicago. 
Tribune and Needham, Louis & 
Brorby. 


| 


‘Hablemos’ Names Paz 

Dr. Alberto Gainza Paz, for-| 
merly publisher of La Prensa, | 
Buenos Aires newspaper seized 
by the Argentine government, has_ 
been elected a director of Hable- 
mos, Latin American weekly news-| 
paper supplement published in 
New York. 


Serta Awards Life 
Insurance in Sales 


Incentive Contest 


Cuicaco, Feb. 16—Serta Asso- 
ciates, bedding manufacturer, is 
using an unusual sales incentive 
program for its retail salesmen. 

About $10,000,000 -worth of 
life insurance protection will be 
awarded to salesmen in a contest 
running from March 1 to June 30. 
Prizes will be awarded on the 
basis of points earned by salesmen 
for selling the company’s new Per- 
fect Sleeper mattresses and box 
springs. 

The company feels that this kind 
of a prize is important to the 
health and welfare of its staff, a 
Serta spokesman said. 


Aves Opens Chicago Office 
Wesley Aves & Associates, Grand 
Rapids, Mich., has opened a Chi- 
cago office at 333 N. Michigan 
Ave. Kenneth C. Ring, v.p., is 
manager of the new office. 


Folks in the medical field say pharmaceu- 
tical advertisers know doctors best. Cer- 
tainly no other group is so close to U. S. 
doctors. Nor has anyone else invested so 
many millions of dollars and years of expe- 
rience in every channel of medical commu- 
nication. That’s why the following record 
of pharmaceutical advertising is impor- 
tant to all advertisers in the medical field. 

Again in 1954 MopERN MEDICINE con- 
tinued to carry more pharmaceutical adver- 
tising than any other medical journal in the 
world. 

That’s how the most successful advertisers 
in the medical field rate... 


America’s Most Influential Medical Journal 
MINNEAPOLIS«NEW YORK+ CHICAGO: SAN FRANCISCO-LOS ANGELES 


Reaches every practicing U.S. physician under 65. 
Total medical circulation, Dec., 1954; 140,264. 
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CHAMPION Sets the Pace in Papermaking 


SPREE EMER EERE 8 
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Scientific 


Modern research makes the most of material, man, and 
machine at Champion. A balanced program of research 
and development assures Champion customers of better 
grades, superior qualities, and new ideas to keep pace 
with the growing demands of our modern industrial 
economy. Through such efforts, Champion perfected a 
chemical process for producing fine white paper from 
Southern pine . . . developed brand-new machine-coat- 
. produced its most spectacular ac- $ 
complishment— Kromekote cast coated paper . . 
made other important contributions to papermaking. 


ing techniques. . 


research results in new 
and better papers. 
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Measurement of tensile strength and elongation in paper. 


. and y iy 
TRADE-MARK 


Symbol of leadership in papermaking 


CHAMPION PAPERS . ~ oh Syatyt-P. 


THE CHAMPION PAPER AND FIBRE COMPANY ° 


HAMILTON, OHIO 


District Sales Offices in New York, Chicago, Philadelphia, Detroit, St. Louis, 
Cincinnati, Atlanta, Dallas, and San Francisco. Distributors in every major city. 
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Adds to Editorial Comment 
on Chicago Transit Car Card) 
To the Editor: The Chicago 
Transit Authority car card dis- 
cussed in the editorial, “Advertis- 
ing Affecting Jury Awards” (AA, 
Feb. 7), should be of interest to 
advertising people for a very good 
reason in addition to the issues you 
cite. Of course, this statement is 
based upon the fact that I happen 
to believe in honest advertising 
(not just as a matter of ethics but 
as good dollars-and-cents business, 
also, in the long run). Honesty, to 
me, means not only keeping the 
facts straight, but keeping the rea- 
soning straight as well. The quo- 
tation attributed to a Chicago 
Tribune editorial, in this car card 
copy, is guilty on two counts. 
First, it is plainly implied that, 
because the CTA is a “self- 
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A new mail order market is threatening to 
make yarn and handweaving suppliers a lot 
richer. One N. Y. supplier sold a quarter- 
million dollars to handweavers in a single 
year—and is still doing it. You sell directly 
to 8,232 handweavers conveniently, and at 
a low cost through Handweaver & Crafts- 
man. Write today for a factual brochure 
and complete list of handweaving products. 
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insurer,” its patrons are in some) 


unique position in the matter of 
“paying the bill.” The truth is 
that it makes no real difference 
whether a company is a self- 
insurer or not. The consumer still 
pays the bill, whether the amount 
is fair or excessive; whether the 
check is signed by the defendant 
or his insurance company. 

A business that is large enough 
and dispersed enough so that there 
is little danger of being wiped out 
or seriously impaired by any se- 
ries of losses within the realm of 
probability has less compulsion to 
join in “sharing” or “spreading” 
its risks with others through the 
medium of insurance companies. 
It isn’t necessary to get into the 
pros and cons of “self-insurance” 
to perceive that the same fellow 
pays the bill, either way. Insur- 
ance companies don’t just donate 
the funds they pay out. 

Furthermore, no weary CTA 
rider need harbor any illusions of 
lower fare or more than a barely 
perceptible improvement in serv- 
ice if juries are somehow induced 
to scale down their awards drasti- 
cally. Which leads to the second 
count in my indictment. 

They speak glibly and im- 
pressively of “damages of hun- 
dreds of thousands of dollars.” 
How many hundreds of thousands? 
Over what period of time? What 
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percentage of CTA revenue are 
they talking about? And, what 
would the amount be, in absolute 
and relative terms, if they talked 
about only the difference between 
excessive and just awards? Come, 
now, Mr. McCarter [general man- 
ager Walter J. McCarter], surely 
your boys are at fault now and 
then. You know, I watch quite a 
few of them in action every day. 
I am very fond of the old He- 
brew proverb that a “half truth is 
a whole lie.” 
GLENN B. MEAGHER, 
Wood Dale, Ill. 


Bouquet to Villanova 
for Merchandising Idea 


To the Editor: A bouquet to Vil- 
lanova University for a good, 
smart merchandising idea! When 
I read the story (AA, Jan. 31) of 
how this college is using local 
chain stores to help sell tickets for 
its football games, I couldn’t help 
smiling at the rapid success of this 
unusual merchandising scheme. 

It seems to me that this example 
of imaginative business thinking 
ought to inspire creative selling 
techniques on many fronts. Here 
was an ancient problem: how to 
attract cash customers to the 
games, thus enabling the football 
team to pay its own way in the 
college financial structure. The 
answer to this thorny question has 
evaded educators for many years, 
often resulting in elimination of 
the sport, since it caused such an 
unreasonable strain on the budget. 

But Villanova did some original 
thinking on the age-old problem 
and came up with the clever solu- 
tion that has made football a self- 
supporting part of the athletic 
program. The idea was to seli 
blocks of tickets to local food 
chains, who in turn distributed 
them to patrons who made pur- 
chases of over $10. Since its in- 
ception, everyone seems to be 
profiting: the Villanova athletes 
have a full house every Saturday, 
and business has picked up in the 
stores involved. 

Like most successful ideas, this 
one seems simple. Let us not for- 
get, however, that no one pre- 
viously unearthed it. To me, it il- 
lustrates the happy truth that for 
every industry sales problem there 
is a waiting solution, provided 
that the right amount of wit, re- 
source and sweat is applied to 
find it... 

Again, cheers for Villanova. I 
just hope that their athletes are 
as inspired as the merchandising 
behind them. 

JOHN W. Nason, 

Foote, Cone & Belding, New 

York. 


Canadian Asks About 
Divergences in TV Ratings 

To the Editor: Would you en- 
lighten me as to how Nielsen, 
Trendex and Pulse arrive at their 
ranking and rating of the top ten 
tv shows in America? 

If these ratings are supposed to 
be even close to reality, how can 
two different programs lead the 


polls in the same week? Also, 


which rating service do you think | } 
gets closest to reality? Obviously, | # 
in any one week only one program | § 


can be the most popular. Yet these 


polls regularly show a different! § 


program at the top of each poll | 


with a different percentage rating! | #& 
in rank and| i 
rating between the various polls | a 


The divergences 
leads one to doubt their value. No) 
doubt each service has a mile of | 
statistics to prove their wortiit<| 
ness, but until they can come up| 
with the same answer to the same | 
problem, who can tell who has the 


right answer? If their listings are 
not right, what purpose or value 
do they give? 
J. H. C. Woopsipe, 
B. F. Goodrich Rubber Co. of 
Canada, Kitchener, Ont. 
» > e 


Headline Intrigues Reader 

To the Editor: Enclosed is a 
rare bit of Americana that gives 
me an evil sort of satisfaction. 
Supposing the typographer had 
had three martinis for lunch, this 
line still looked good to several 
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If, at this time of the year, you “Works All Day Without Being Tired!” 
notice that your strength is not up to “I only wish you could see what a 
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health for the cold, damp days ahead erie fast! 
Two tablespoons of Geritol contain 4 *Due to iron-cec ence 
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liver —7 times the iron in a pound . Seve $1 ~ Buy Economy Size! 
oi {= Seas] 
people in the agency, who may or 
may not have had a few before 
ordering the mat. 

The reason it tickles me a bit 
is that I saw a big, important ad 
for Golden State Dairies about to 
be shipped to the engraver when 
some casual observer happened to 
notice that the top line read Gold- 
en Gate Dairies or Golden Gate 
Milk. This discovery put several 
erstwhile happy people into a 
state of deep shock. We were a 
little luckier in this agency when 
some proof for Golden Grain Mac- 
aroni Products, which the typog- 
rapher had set as Golden Gate 
Macaroni, was caught before past- 
ing up. This slip-up is natural in 
San Francisco, where exactly 100 
businesses are listed in the direc- 


Advertising Age, February 21, 1955 


\tory as Golden Gate something- 
or-other. 
This still doesn’t explain the 
Geritol headline. 
A. M. Bascock, 
Kelso Norman Advertising, 
San Francisco. 
oe 


* 
German Tourist Ad Produced 
Inquiries, C. M. Told 

To the Editor: I read with inter- 
est in the Jan. 31 issue of ApvVER- 
TISING AGE The Creative Man’s 
remarks about our advertisement. 

He was just about right in plac- 
ing the locale of the main illus- 
tration between Frankfurt and 
Nuernberg. Whenever we can help 
it, we never identify definitely the 
places we advertise, so as to avoid 
complaints on the part of local 
tourist boards, many of which 
seem to feel that their area should 
be advertised more than others. 

This may also explain. the 
“sketchy” appearance of the spots 
and the lack of identifying cap- 
tions. 

I agree...wholeheartedly that 
the four-color spread of Pan 
American World Airways does a 
better selling job than our single 
page black and white ad. But isn’t 
the comparison somewhat unfair? 

What puzzles me most, however, 
is that the advertisement he crit- 
icizes so severely has produced 
even more inquiries than previous 
ones which ADVERTISING AGE has 
singled out as good examples of 
travel advertising. 

Hans J. BAUMANN, 

Director, German Tourist In- 

formation Office, New York. 

. 

To the Editor: How right The 
Creative Man is in the issue of Jan. 
31 about that German ad. And 
‘when he knows the name of the 
' village he’ll get even madder about 
the ad. 
| The place is Rothenburg ob der 


How does this compare with 
in other product groups? 


You'll find the answers in 


quarter of a year. 


—the magazine of 


111 N. Wabash Avenue, Chicago 2, 


How many DOLLARS worth of 


your type of product do 
super markets sell per week? 


THE FOODTOWN STUDY % 


» ...Progressive Grocer’s analysis of 
:, $3 million in sales done by five 
giant super markets over a full 


Ask your Progressive Grocer man 
for details today! 


Progressive Grocer 


SUPER MARKETS and SUPERETTES 


161 Sixth Avenue, New York 13, New York 


600 S. New Hampshire, Los Angeles 5, Calif. 
582 Market Street, San Francisco 4, Calif. - 


sales 


=) i 


Dy che oe Ae a 


gee ies 


, Moet a Nae ee ; 


are 


be bd. « : Ales roe Pale bi es ods) Hike cee cae LS = ip eeN ee eee Ry TR : 
i A NG yer serie cod dele mnie GIR Be (ssh ee rey "ai his eae ; : Wyre PF Te ta en de tee Wate plea which | Sees Side FURS a en ae | abe eS «Bete Amt pA hy 7a up aes nae Pats 7 enc ireaae is FE TAS SES *y 
a Pree AAD yt SS GMC Pin te ee NN ry Syne SS <a One e eP MR Te ane A ae OY PRON ee ee oe ag UP te Ak hs ml ey ee be pe Mee Pd Sal gy er ee DLE i aM a Le te ep ah ok Ten ewes AW i eet MS oa, Ie ee 
28 sie eS ales om Sh a ames Pele | ate ik pra a anor’ Zo} ae oe hee wis a ae MS on Leer ray Cie Wie fe Sapa 8 Se Seg ag hd pe af eye ey ‘gout i Eee halt caeetegh oe iyi rs Se Ethane n> ee Sk sso i MEIER CSR F ee BIE NIE MEE SV RS GE ARNE OS ge b ‘ 
ae CPR Oe < me " gt, 4 Bat bene PER idl reas ee =P RS Cgihy et SSSI ‘ “eae S38 fie et erin Oe aed | EE ae Bas, at We eee’ 4 : ; a Pet gah Mey Set URN eal ee a cee cre Ae ay eee i Me s 
i 3 eh: seer eae. EAU OR vag ioe ee ee ene, bei bes Dy mc en ae Fe eae J Cee wtees alee cA oe . ee thi bas j ee gs ; we ny aeRO Sie Te iy AN AEE NY 9 ffashien Te MES) Me etary Sy 
i» i . hese ef ee BY ‘gt SF heir k : Sry Pee Meare Ay. * ci a Koy icttoree Case er Mg zee ie Bote ERRATA tL Rie Ay aR c Se ye ed Meer aA j Ne Se (eX RN: nial get Mg elt ta a wy. MS eRe: Sen, Sieh 0 Leen Nag SS Rice ik Re iaabaaee 05 Oe 
q ~tL Se hh a fad Hie Os ee =) Sy a Gee sae tg cad ess Pts ae 4g ‘ BE SS PETC ART SAE fe Oe PT Ee ae OE Ha SS ceyaeiee Ge ty 2; eer Meee any NS a hi: Me Now hae aE I) se ee La cee 72": 
Re rae is fee tikes pa ire ty) Pais Bo Baty ee ed ae Ps Wg) Side We rakes OF oie cries eee aes SS, pai he PERT ye ee Sky Rte RS ee, My hee hag Le pres Bil Ps se os 2 a * 
Wi RIALS hang Soy hae ce A ate PRS URE re arte rae oh Bon te en or gone pre de EeePC YS pice oie Lae’ GE a Rb eS ee Be eh ee Fete i oe IM Seale pe a cen iagy ihe Sopa eae, C7 epee ae’ 5S are he stg FE eh IR dl SIR REE eI, SORES ela a 
er rps eA, ; ; a ks ibe : ¥ ; stays ety : ng ; x . ; “ ‘ ie Ne) 7 ae 
é ; - pe 
= i 
; ,] 
a 
a Po | 
. 
hj | | ae ; 
| | 
| 
| 
. | 
a N 
| 
| 
| 
| 
* * = ; 
. | : ’ 
F 
| 
J —$— — —< } 
Pee GRR Te RE RS | 
| 
| | 
ee . 
: 
os i } 
: 2. mm _ 
; “ BAe peas re i Ss © : 3 sacking oY ae : | 
ee aed PS . Pale oa a ise e ) 
: rea ees 15 x cm ee On . od ae ea Se ere ip } 
_ z ve ; ee i a Ba = PRIS, 
He TST se See tee. eee Beg ! 
cae |g, hig Si te aa +7 eee ’ 
ie Nieeremerre tron tsp ee a hd Nae el aoa . 
en Bote ee degre ai oa sd 2 ae 
=> Cae ahs cgi hpte Dees pink ee ore ’ 
: te she ee erat o atcha 2g = Pa) 5 ; : & 
mat Feat Po meme a “na SE IOS TS pa at " 
he - at RR ei a — 
ae ; Meet be i ae ‘ ry 
o Se. get eae ~) 
wy aye courie-Bournal MU AGA ZINE a a 
og : Set, | 
Ca os i Sea ‘ 
ae : * neers ee ae ¢ i 
sh . ig ; Gene os , i 
eo Ele ? cee. ye 
Bae a “i Bie Ree i 
4 eel a aM. eae be! . 
po deancas ee See ads eet : o. _— ~ : 
EEE eee my Tee ee 7 oe | 
Ge i geen, a ~ patace — : . \ 
: ? sant oe Cee : oo | 
, . one ' 4 Woe. 5 a co ae S 
OE RBs 2 ey ‘ “7 
‘ ioe vs Bae al ; ' i 
Vane (Gee ERLE ‘ 
3 ™ s 41 a 
; . : ‘i — f 
A alll A¢ ei TZ 
or a « * n 
AMERICAN : . . i 
‘ j ong bs ne hh 
3 . J ay Mv 1. 4 
“4 : aig -~ 4 | ay ‘| 
J a rei a sf J " \ 
; Om 2. | a : 
. ‘ ¢ ’ — an a | . { 
P : Bait me : % ; | e . cs i 
’ 4. Se alps ee is ; | a4 ° ° oe t 
oe ‘ oa oP aaa ae Ngee agk =) * 
4 5. oh. 5 ee Teh epee, rs ee A P 
eee tS eer ee a 
= "ie | : SS 
‘ ; bt Ps 5 i 
a oy ee ~< 4 
ee E x 
* noes ue 
ke ra : és ‘ 
be] te. 
ot } 
oe 5 
| ia) ¥ at ‘ 
| : 1 3 
i. ; fi 
4 m7 “9 = 
we. 7 
Ti, age ; 
a %.. . 
; . \ } 
bi 
. — 
| ‘ ‘ 
bs PO — 
F en eens ; 
Et : —— t 
oS ' . 
: ‘Vs 
+ 
? ny 
to * 
7 . e — 
| t ; 
| ; 
~ 
e ‘< 
, 
— ’ 
| \ 
ee | Po if 
| : r A 
| ’ ey 3 
| a % ; 
4 
pe Po ; ; 
A « 
4 * . ry 
> ‘ . iat 
i ? . e . 
| * . * J 
4+ . g 5 
: ; ; 
ee et f 
} ’ ' F 
ee a 
q 
Pe : 
ae 
“ 
ame - . 
* es ; - 
ee , 
| ; aif 
Rn |linois . ry 
THE LOUISVILLE *.» : 
Doce: bi Sah 2 me . , . ®. ie ig 
: os ; . : , Fre ce 
Re oe bd gt eae i | ; 
2 >t ow er -~ Onn ere: : a HK ” i 
SUNDAY MS GAZINE. | i 
parents . E = sf : . 4 a 
ae fe , ' a . { c+ 
| 4 ae 
4 » ae Fee c : 
“ 
ee 
ro 7) 
4 Sh ae g 
—E NSN heat OF hee aie’ te 7 at + ht Po Asse ) ey ela re a gee , et he ae Sie BOS 498 A rhe) ze af Ls s 2 Ey s ge a cas Dew Rida gM 5 4 ae SF RE a ae OE ‘ican SES See ee ee prune res ‘2 Vesa es Pe r 7, rately a &F om, oe ae ee Bay - Or Maa oe 
an . OE Sie ke kad Gees. Gta bs Bet ed oe TONS Mae loka es Ce ee, Yet ee rs oY: ain bho ag ae an or sa Be aria Bic Ae 2 ae arta A Pe TADS GAT Uae Per Ne PT ah Lm ah. Mi ROOT ok 7 vol BF: adi. ann ES a Fae & Ge rantcat ord “ a ED S (eeeaRene een on ea oF MT RES SARE VETER AT IR ie 
ye ¥ yes On 2 MERION SOW oe ews ER TRAP U TOR BE rs Ee ga Seek Ooh See Pte iy § PTW EE eR TS f Tee Oh . ee ‘ . i r 2 J 1 . - t ‘ ay SS 
yf ya Pe 3 si 2 je Pe ge Sats ype oe fag FH fe ae eee oe ak = o et PRE tr IB hae eins A PL Teka Se igh cat Syst Ue ara Taek Bee 2 ee ee a wah Unde PR eB A SOREN nar Meh aia) Va ae Lp re uae beng eget Oe eo Be ae a ee a See Sk Soe OE: wing 
os ee hf Dn ia Pm eta, By ake hs is emcees BAe. ue Aes ee Ses Pi. Oyo ey, ae esa ES t Pay ELAS op Hi pea a et, Sie at Rh Eee ee ee oe el, Ser ena a. et te Ur Peat rate ahd ee Sat OE ge Pe ee Ga aa es a ek ele Walle» pelea tae. 
qe Pah oe foe tat ks a ae Seo fae ee Ce Betis eta ¢ mole ie, oe (A MONEE ee 7 5 aes ee PR hy Ee Pee OEE AS 5 em, - ae MP Leer Ne ig a a Sige eg ee Set Ee, bic ee adie _ uae iS a edt Wefee4 Nes a ES ee ee gra eg sear eye 
3 j Re si ike Erdle: sfc, ora s age eR ee ae ara hae Me Ts a gp her, Ee She. eho ee eh ae So a eons cS ae Ral Se ee ae iy ee) Re ge OR a | ae ee EE ote ek OE alee to Boe ban ay WE © (iro take, as yet. Se Nes Spe ee OS Dr ty 8 ee 
Se age ee ein Site Belton © oa Page Se Se ee a ee ees ere OR Fh es FAY Ee ee he NR te ie a Re Ne LICR Meee reli Wig Cas 2UN an ppesee ae Bee ae, ee eens aie sept ee a clea ie he. kee Pe Maley Bee OPT gt Be ee CN OE age oh Pe ge eh 
Ate . Pr K ORS Re) Leglaieics Se ne ete See ee nag te wie ap = FS ‘A wrath: be Pgh Fe ce Sg ee Mfrs ah i 2m Gia ne oa ge Rn A ee ed ig ~ = Ee a CON = oe MEMO Sn reas fe ese aS Lge ty 8 oes £0 tg eR? hale Be nS san ae a ea RAR a ge ee cm I wa ge ae. Ay a ae (a es 
“ ‘yr 2, Wie es OL Beige 2M RE OE Se RL eR, AMS ONT So eked EET ot Pe eS Em ae A, ee Pete do. pS SS ee ie ha ee dA Ph or re reine es Soe ae ees AES Sdn Fea ED Ee OS Re SMR oh). NT Mine ae Leger any Og Meee ha es S Se SaaS aware Le Se ee 
eS he ar ae ree ee ae a Past Cs esr aig Ree et EOE Ms cer h, HOA en cemy Mims Ty Wed Se ae Mie Cart ie SPE SY ica Bi Fen Oe Ok Ce ae Beas ae ake ce Sah eRe UN Se eperaeiy ver mara gh ates Winer taht OE & Pe ee STR ke S. tat i 7 het Be whine? AR Se. mea tee Be Agee Bye 
State! Neo Te ay ag CR yte So at eee ete} a eee aye Tee Rens. ter op ac ise Da Ne pela keer “ah” MadaY Sy nat se hg Sia a ick 97S eee Pui et Ge BRT eon Se, 8 oo ie Se z ees “ee : OS ae WEE Se eee ee - 72 2 = ts’ of Syne RE: = 
nae FBLA? A sO eR Et bye. pices, CR” BAN ea SAPNA AN is Xe abet cb et a . ne ee, Minty Cow a Oe Us wee PD pine Me neha ey Rio 0 pe Nee gh ne RINNE ND RIE Be aE oe EE ow eee ret Swann pe Lh LGR Tre, Oe Ry PCRS WAT OT NG | es see Aiea. Teg Pe) Sets RPE RA TSC my) fhe Ne ames oR ee ie a es te Reem i 


—— 


a ee we 


Advertising Age, February 21, 1955 


Tauber, a charming and beautiful} structive personals. 
left-over from the Middle Ages, Of course I may not know the 
with only slight war damage, pre- | answers; I have only been editing 
sumably now cleaned up. company publications for 40 years. | 
When last I saw Rothenburg in|I am for Bob and Marg and their | 
1947 it was just getting back into| column, but I think they are doing | 
business and was well worth vis-|us a disservice with their contin- 
iting. ued diatribes on what they call 
Of course, let’s deal in the prob-| chitchat. . 
lem of the people handling the ad: ge j A bull’s eye well hit 
“Well, if we say it’s Rothenburg ews Bureau, Lasalle Exten- ; lete target he 
and that it’s charming”—one can} sion University, Chicago. pcos a Bap En ps p ear sell cr 
Just see the worthy Germans in * . ° Undivided, avid audience. Your ad hits everyone of 
other charming places yelling that sn th at d growing half billion dollar* tis 
they support the promotion too,| Reprints Dr. Peale’s Speech od yee sam di 9 9 Scien -enere ter he th 
and why aren't they mentioned. To the Editor: We should like Green Bay trading a tae a8 the Press-Gazette 
Anyway, it’s interesting. And|to order, if available, 250 prints money, more for your brand in the Press ; w 
thanks for good stuff. of the speech by Dr. Norman Vin- *$450,000,000 annual wholesale-retail sales st 
JOHN J. ULMER, cent Peale that appeared in Ap- Phil McClosky, Manager, General Advertising H 
Tampa, Fla. VERTISING AGE for Dec. 6. If re- 
' |prints are not available, may we a m 
_ Pe. have permission to reproduce this| | * Be Number 1 in GREEN BAY H 
Corrects Points in Report material ourselves for distribution Ww 
of Speech on Beer Sales to our —, Fveaeeann Buy the PRESS-GAZ ETTE . 
To the Editor: For the record, Columbus O. in 
I would like to correct some im- ; al 
pressions created by your article | ~ su 
in the Jan. 31 ADVERTISING AGE, 3¢ 
covering my recent remarks before 
Legion Post No. 170 in Chicago th 
last month: ce = cl 
The four top-selling brewers in es M 
1953 were in the order named: ie F 
Anheuser-Busch, Schlitz, Pabst, is Cc 
and P. Ballantine & Sons, and not ; I 
in the order named in your article. AY 
I positively did not say that, in Cc 
1955, “brewers will use tv only N 
for local spots and as a definite Cc 
part of a campaign,” etc. The word te 
“some” should be inserted before Ss 
“brewers” in the above line. e! 
Thank you for straightening out T Ww A S H ] N G T O N ii VY a 
your readers on the above. M ° 
RUSSELL H. HOPKINS, . 
Executive Manager, National s' 
Beer Wholesalers’ Assn. of fi 
America, Chicago. E 
f C 
e a I 
‘Grit’ Proud of Ad Gains VI LIN CO. : 
in Small-Town Field : 
To the Editor: When I looked O46 . I 
over the Jan. 17 issue of ADVER- qd 
TISING AGE, I was most disappoint- Fo i 
ed to find that Grit was not listed t 
on Page 1 among the magazines s 
showing impressive gains during 
1954. s 
As you show on Page 58 of the I 
same issue, our gain was 21.7% é 
and this figure is larger than that I 
of any of the magazines listed ex- 
cept one. f 
We are very proud of our gain I 
over 1953 and have called atten- s 
tion to it in some of our current I 
ads, one of which appeared in Ap- ‘ 
VERTISING AGE. t 
We believe that Grit might well I 


have been listed on Page 1, since 
our gain was considerably larger 
than that of any other magazine 
in the small-town field. 
GILBERT E. WHITELEY, 
Grit Publishing Co., Williams- 
port, Pa. 


Chitchat Has a Champion 


To the Editor: Bob [Newcomb] 
and Marg [Sammons] again assail 
“chitchat” in AA of Feb. 7. Maybe 
they should (1) define CC, or (2) 
reform AA. Most of us enjoy the 
CC in AA such as personals, pro- 
motions, pix of people, convention 
notes, letters, spot items, awards, 
cocktail parties, cheesecake and 
even obits. Industrial magazine 
editors know their readership, 
know how much heavy stuff the 
employes will take. 

The first and vital task of an 
employe publication is to be in- 
teresting. Just how many pages of 
product information pieces, sug- 
gestion system and safety promo- 
tion, engineering stories, econom- 
ies and other features of the type 
the Newcombs seem to be advo- 
cating in their continuous propa- 
ganda program, is problematical. 
People are important; names make 
news; morale is important—the 


Talk about a good salesman! Mt. 
Washington TV makes the calls — 
plenty of them. Its territory is most 
of Maine, New Hampshire and Ver- 
mont which it covers at about half 
the cost of any other three TV stations 


CBS-ABC 


national 


WMTW 


in the area combined. The sponsors of 
Jack Benny, The Lone Ranger and 
Person to Person are among over 80 


advertisers who have put their 


money on one of the best salesmen in 
the business — Mt. Washington TV. 


Channel 8 


an at oelUlUrmlUC lC COU 


feeling of belonging to the team 
is built by judicious use of con- 
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House-to-House 
Credit Selling 
Is on Increase 


New York, Feb. 16—House-to- 
house salesmen who sell goods on 
credit now do an annual business 
of $1 billion, and major adver- 
tisers reportedly are looking into 
this outlet with renewed interest. 

Their interest was evident this 
week at the fourth annual trade 
show of the National Assn. of 
House to House Instalment Cos. 

Two hundred and twenty-five 
manufacturers took space at the 
Hotel New Yorker to exhibit their 
wares to the salesmen who make 
their living room pitches in per- 
son—pitches which include offer- 
ing liberal credit terms ($1 down 
and $1 a week) for items with 
substantial markups (as much as 
300%). 

The companies exhibiting at 
this show for the first time in- 
cluded: Bell Portable Sewing 
Machine Corp., Cameo Curtains, 
Fieldcrest Mills, Gerity-Michigan 
Corp., House Beautiful Curtains, 
International Molded Plastics, 
Majestic Mfg. Co., Metal Ware 
Corp., Dennis Mitchell Industries, 
Nu-Trend Products division of 
Cory Corp., Phil-Mar Corp., Ches- 
ter H. Roth Inc., Roto-Broil Corp., 
Simtex Mills, Springs Mills, Turn- 
er Mfg. Co., E. R. Wagner Mfg. Co. 
and Waltham Watch Co. 


™ These were in addition to old 
standbys of the direct selling 
field, such as Benrus Watch Co., 
Bulova Watch Co., Dormeyer 
Corp., Gruen Watch Co., Hickok 
Mfg. Co., Hoover Co., Internation- 
al Silver Co., Nesco Inc. and Proc- 
tor Electric Co. 

Casco Products Corp., Ekco 
Products Co., the Wiring Device 
division of General Electric, Corn- 
ing Glass Works and Arvin Indus- 
tries also were represented at the 
show. 

National advertisers at the 
show, who were in a minority, 
played up the fact that they are 
advertisers, pointing up the im- 
portance of a pre-sold name. 

Most companies servicing this 
field try to come up with a unique 
package, exclusive for the direct 
sellers. This is important in di- 
rect selling, since it enables the 
salesman to tell the housewife 
that she “can’t get this item in a 
retail store.” 


® For some manufacturers, nota- 
bly International Silver, direct 
selling via the instalment plan ac- 
counts. for a good share of busi- 
ness. A representative of Proctor 
Electric told AA that this outlet 
accounts for 25% of its volume. 

GE’s Wiring Device division 
was featuring a new ozone deo- 
dorizer for homes. GE salesmen 
told AA the company is test- 
marketing this “room refresher” 
through the direct selling field. 
Direct sellers will leave the deo- 
dorizers in homes on a trial basis, 
thereby providing GE with an 
economical means of testing the 
product. The GE representatives 
kept emphasizing that this is a 
product of the Wiring Device de- 
partment. They were concerned 
lest some of GE’s appliance dis- 
tributors get the idea that the com- 
pany might be bypassing them for 
this field. 


@ Edward L. Sard, exec. director 
of the house-to-house credit sell-| 
ing group, reported that the as- 


sociation now represents only one) 
segment of this industry, which 


is one of the oldest in the country. 

The major group in the field is 
the National Assn. of Direct Sell- 
ing Cos. This association repre- 
sents 230 direct selling companies, 
including the big ones such as 
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FLASH! Last Minete Winners By United Press Wire From New York's Westminster Dog Show! 


DOGS FED ON KEN-L-RATION 
TAKE NATION'S TOP HONORS! 


Take 2 tip from the experts! Feed your dog Ken-L-Ration, too! 


Every Can ond Jar le Packed with Leon Bed Mest =| = 


2 5 Sart lempeted Merus Moet 


KEN-L-RATION 


‘Westminster 
the county for 2 ex wepaper 
. 


Tribune and Chicago Tribune last 


FIRST TIME IN HISTORY! 


‘This bh fhe fret Hime the minatety-tionte results of the ' 
Show hove exer been fevted acre 
sdoertinement, ; 
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PHOTO FINISH—Ken-L-Products division of Quaker Oats Co. ran 
half-page ads like this in the New York Times, New York Herald 


week, the morning after winners 


were selected at the Westminster Dog Show. The entire ad for the 
Chicago Tribune was wirephotoed to Chicago. 


Fuller Brush, J. R. Watkins, Avon 
Products, Fashion Frocks, Stan- 
ley Home Products and Real Silk 
Hosiery Mills. It claims that its 
member companies do an annual 
volume of $3 billion. These com- 
panies sell on a cash basis only, 
and almost all of them are direct 
sellers exclusively. 

The direct selling association 
adopted a new statement of prin- 
ciples last week. The statement 
binds member companies to sub- 
scribe to the following standards 
in dealing with customers: 

1. “Descriptions of products 
must be truthful, and terms of 
sale clearly stated.” 

2. “Honesty is required in the 
approach to a sale.” 

3. “Courtesy to a prospective 
customer and consideration of his 
needs are prime essentials of all 
selling.” 


U.S. Shoe to Acquire Joyce 

U. S. Shoe Corp., Cincinnati, 
has filed an application with the 
commissioner of corporations in 
California asking approval to offer 
an exchange of its stock to share- 
holders of Joyce Inc., Pasadena. 
Upon approval by the commission- 
er and Joyce stockholders, Joyce 
Inc. will become an independently 
operated division of U. S. Shoe, 
which makes Red Cross shoes and 
Cobbies footwear. William H. 
Joyce Jr., founder of Joyce Inc., 
will continue to head the division. 
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ON LAND & SEA—Liebmann Brewer- 


ies’ Miss Rheingold car card for 
‘February features half-round vac- 
/uum-formed bottle and can. Pro- 
duced by Einson-Freeman, Long 
Island City, the display is dis- 
tributed by Transportation Dis- 
plays, New York, and featured in 
all commuter coaches and ferries 
coming into the city. 
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Merrill Lynch Net 
Doubles in ‘54; Ad 
Investment Up 30% 


New York, Feb. 15—Merrill 
Lynch, Pierce, Fenner & Beane, 
the country’s largest stock broker, 
established new records last year 
in gross revenues, net profits and 
advertising expenditures. 

Total income from all opera- 
tions reached $73,314,000 in 1954, 
up $25,635,000, or more than 50% 
above the $47,679,244 reported in 
93, the previous high. Net profit 
in ’54, after all taxes, expenses and 
charitable donations, was $4,861,- 
000, compared with $2,079,496 in 
53. 

In ’54 the brokerage house spent 
$720,000 for advertising, compared 
with $550,000 in °53, a jump of 
$170,000. Newspaper financial page 
advertising continued to be the 
major medium. About 300 news- 
papers and periodicals were used. 

In addition, $780,000 was spent 
for promotion and printing. This 
included more than 3,000,000 
pamphlets distributed to custom- 
ers, and a bi-weekly business news 
magazine with a circulation of 
about 100,000. 


® The partnership handled 2,100,- 
000 separate security transactions 
at an average commission of $26. 
Its share of round-lot (100 shares) 
business on the stock exchange 
declined slightly to 10.15% of all 
compared with 10.32% 


of odd-lot (less than 100 shares) 
business rose to a new high of 
compared with 17.2% in 


Merrill Lynch has sold 49.6% of 


,|the monthly investment plan con- | 


tracts sponsored by the New York 
Stock Exchange. This record has | 
resulted in nearly 30,000 new ac- 
counts being opened with stock | 
exchange members and the in- | 


vestment of about $12,000,000 in| 


securities (AA, Jan. 24). 


Vote Sale of Palm Beach Co. 
Stockholders of Goodall-San- 


ford Inc., Sanford, Me., have ap- | 
proved sale of the wholly owned 
to | 


subsidiary, Palm Beach Co., 
Elmer Ward & Associates for a 
price of $12,000,000. Mr. Ward 
and his associates will pay $1,- 
000,000 in cash, $8,000,000 in 15- 
year 4%% notes, and the re- 
mainder in cash at a later date. 


Duggan Adds Phelps to Name 

Frank E. Duggan Advertising, 
Chicago, has changed its name to 
Duggan-Phelps Advertising. Nor- 
man Phelps has been executive 
director of the agency since No- 
vember, 1953. There has been no 
change in management of the 


agency. 
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Current Deals and Offers 


Listed below are a variety of offers by advertisers taken from the 
Thursday, Feb. 10 issues of newspapers in ten cities. The ten are wide- 
ly scattered geographically and are used often by advertisers as test 
markets. For that reason, ADVERTISING AGE feels that the offers listed 
here give a fairly representative sample of deals that are being of- 
fered by advertisers. 

The newspapers used here are the Peoria Journal, Providence 
Journal, South Bend Tribune, Miami Daily News, New Orleans Item, 
Dayton Daily News, Milwaukee Journal, Seattle Times, Buffalo Eve- 
ning News and Madison Capital Times. Since many of these offers are 
national and tend to appear in many of these newspapers on the same 
day, whenever an offer is listed for the first time all the other cities 
in which it appears are given. These offers are not listed again for the 
newspapers in those cities. 


Product or Store Ad Size Offers 


Buffalo Evening News 

Page A free valentine card with every purchase of 
a box of candy. 

Free all metal laundry cart with purchase of 
any Easy washer or dryer. 


Loft’s Candies 


Bestway Stores 5x250 


Allsweet margarine % Page Solid sterling silverware at discount with 
certificates from pound packages. 

Reddi orange juice 6x245 5¢ off regular price with coupon from ad. 

Leader Drug Stores Page Coupon in ad worth 30¢ toward developing 
and printing film. 

Bell’s Markets Page Coupons worth 10¢ inside packages of Tide, 
Ivory Snow and Crisco. 

Tetley Tea 3x100 Coupon on package worth 15¢. 

Delsey tissue 5x200 Four guest towels for $1 and two Delsey 


wrappers. 
Free bottle of Superbase with purchase of 
Revlon nail enamel. 

Omnibus ad. Chance to win $4,000 mink coat, 
other prizes, in Halo shampoo contest. Also, 
other offers include free pocket photo album 
with purchase of two packs Sylvania Blue 
Dot flashbulbs, 39¢ refund on first box of new 
design Modess. Coupons throughout ad offer 
discounts on various kinds of merchandise. 
Refund on price of Betty Crocker, Pillsbury or 
Swansdown cake mixes by sending in empty 
7-Minit package. Also in Milwaukee, Madison, 
Peoria, Seattle. 

Miniatures of famous painting for box top, 
plus 50¢. 
Send in 
free. 
Redeem coupons worth 25¢ sent by mail. 


Revlon’s Superbase basecoat 5x245 


Lee’s Drug Stores Page 


7-Minit Fluffy frosting % Page 


Kirkman flakes 4x150 


Mrs. Paul’s frozen oyster stew 6x250 two can tops, get pair of nylons 


Golden Fluffo shortening 6x245 


Milwaukee Journal 
Page Free plastic spoon and fork salad servers to 
ladies visiting stores. 


Empire Television & 
Appliance Stores 


Robin Hood flour 4x145 Free Quikut knife inside of every bag of flour. 
Also in Peoria, Madison 
Surv-all Supermarket 2x125 Free box of Northern facial tissue with cou- 


pon from ad. 
Buy two packages, get one free. Also in Mad- 
ison. 


Downyflake 1l-minute waffles 3x135 


Seattle Times 


4x155 Save 10¢ with coupon from ad. 
4x110 Free knife in every package. 


Sunnybank margarine 

Centennial pancake and 
waffle mix 

Good Luck margarine 5x200 Newspaperboy contest. Save Good Luck mar- 

garine ‘‘clovers’’ to help your paperboy win 

a prize. 

Omnibus ad. Free Hershey syrup with pur- 


chase of half gallon of ice cream. 


Walgreen’s Drug Stores Page 


Chase & Sanborn instant 4x105 15¢ off on regular jar. 
coffee 

J. Cohen & Son Service 2x70 1 lb. carton of sugar with purchase of eight 
Stations or more gallons of gasoline. 


South Bend Tribune 


3x110 Omnibus ad. Large size Ad detergent free 
with coupon. 


Johnson Bros. IGA Store 


New Orleans Item 
Colgate Ribbon dental dream 4x100 Two regular 47¢ tubes for 69¢. 


Miami Daily News 
4% Page Chance to win Plymouth from one of eight 
dealers. 
2x100 20¢ off on 5-oz. jar. 


Greater Miami Plymouth 
Dealers 
| Borden’s instant coffee 


Providence Journal 


Dayton Daily News 


No offers were found in these two newspapers. 
All offers in the Peoria Journal and Madison Capital Times are included in other 
papers. 


matter.” It lacks orientation and 
proper forms. 

Good techniques and a group of 
trained professionals are also 
needed. The latter, however, 
should be allowed the privilege of 
making mistakes as they experi- 
ment with new ideas, Mr. Ule de- 
clared. 

Mr. Ule also held an intelligent 
and well-informed trade press— 
one that raises and clarifies vital 
issues and problems and makes 
others aware of them—to be very 
important to the advertising pro- 
fession. 


Agency Research 
‘Should Be ‘Ahead 
of Its Time’: Ule 


PHILADELPHIA, Feb. 16—A good 
research man is always “’way 
ahead of his time,” G. Maxwell 
Ule, v.p. and research director, 
, Kenyon & Eckhardt, told members 
‘of the American Marketing Assn. 
here. 

Mr. Ule, who is also chairman 
of the Advertising Research Foun- 
dation committee which recently 
released a report on radio and tv 
rating services, said the agency 
that forges ahead is the one that is 
not afraid to experiment with new 
ideas. He cited the case of his own 
agency where sometimes 20% of 
a research project is “experi- 
mental” and for the agency’s own 
knowledge. 


Ocoma Foods Boosts Cooper 
Allan Cooper has been ap- 
pointed general merchandise man- 
ager of Ocoma Foods Co., Omaha. 
Mr. Cooper, who will direct sales, 
advertising and sales promotion, 
joined Ocoma in August, 1954, as 
director of institutional sales. 


OS 0 er 


= Admittedly, the research field is 
not in the best of shape, Mr. Ule 
said. Much more has to be done 
to make it more effective by get- 
ting to the “heart and guts of the 


‘Family Circle’ Boosts Howe 
Arthur A. Howe, formerly east- 
ern sales manager, has been pro- 
moted to associate advertising di- 
rector of Family Circle, New York. 
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by JAMES D. WOOLF 


One of the most widely-read features ever to 
appear in Advertising Age is Mr. Woolf's col- 
umn, SALESENSE IN ADVERTISING, now in 
its eighth year. On more than one occasion his 
critical comments have led advertisers to recast 
completely their copy strategy. His articles are 
“must” reading in the creative departments of 
many of the top-flight agencies, and leading uni- 
versities use them in their classroom work. The 
advertising director of one of America’s top ten 
advertisers uses the articles regularly in weekly 
staff “clinics” on copy strategy and techniques. 

This new book of 400 pages completely covers 
the waterfront of advertising and marketing— 
basic planning, copy, layout, art, radio and tele- 
vision, media, research, merchandising, point of 
sale, etc. Many chapters deal with what makes 
people tick, what the forces are that motivate 
them into buying action. 

Whatever you do in advertising and market- 
ing ... whether you are a copy cub or an agency 
president, a student or a past master... your 
purchase and constant use of this book can be 
one of the most fruitful investments of your 
business life. 


INTRODUCTION 
by 
James Webb Young 


“The first time I ever 
saw Jim Woolf he sat 
beside me on a hotel 
lobby couch while I in- 
terviewed him for a job 
as a cub copywriter. 

The way in which he 
continuously bounced around on that couch 
nearly drove me crazy, and almost lost him the 
job. 

He has been bouncing ever since, both physi- 
cally and mentally. Indeed, I think anybody who 
reads his writings will admit that “bounce,” in 
the best sense, is their distinguishing character- 
istic. 

You will never find him dull. He always has 
something to say which is interesting. And he 
has a gift for saying it pithily. What is more, he 
has convictions. And convictions are what make 
writing vital. 

His writings are, in fact, worthy of attention 
beyond the boundaries of advertising. If I were 
a Social Historian, I would see to it that they 
went into the archives of this century, as a rec- 
ord of what was what in this most pervasive art 
of our time.” 


ve 


J ames D. Woolf 


& 


The Best of the Silibiiibe in Juartlell 


381 CHAPTERS — 
400 PAGES -— 
46 ILLUSTRATIONS 


JAMES D. WOOLF was with J. Walter Thompson 
Company for some 30 years; when he left in 1944 
to live in Santa Fe, New Mexico, he was a vice- 
president and director in charge of copy and all 
creative planning and production for the entire 
Western division of the agency. He is the author of 
three books on advertising: WRITING ADVER- 
TISING, GETTING A JOB IN ADVERTISING, 
and ADVERTISING TO THE MASS MARKET; 
he is a contributing author of ADVERTISING 
HANDBOOK. He was a consulting and contribu- 
ting editor of Ronald Press’s four-volume AMERI- 
CAN BUSINESS PRACTICE, and is co-author of 
a popular book, HOW TO USE YOUR IMAGINA- 
TION TO MAKE MONEY. Mr. Woolf, with offices 
both in Santa Fe and Chicago, is currently a crea- 
tive consultant to both national advertisers and 
agencies. 
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SALESENSE IN ADVERTISING in book form is 
a “command performance.” Agencies and adver- 
tisers have urged us to make Mr. Woolf's articles 
available as a permanent reference work. Universi- 
ties have been asking for them for classroom work. 
Public libraries have reported many requests for 
the Woolf talks. One agency has placed its orders 
for 50 copies, an advertising manager wants 25 for 


Examine Salesense 
for 5 Days 
AT OUR RISK 


Nothing could be fairer, 
we think, than these 
terms: 1) You may pay 
now, or we'll bill you 
later; 2) you may exam- 
ine your purchase for 5 
days—at our_risk; if you 
are not completely satis- 


Advertising Age, 


I want 


not out a single penny. 


My name___ 


My firm’s name 


Address = se 
fied, return the book (or 
books) and vour money ; 
(if you've paid cash in a 


be re- 


advance) will 
funded at once. 


200 East Illinois St., Chicago, Il. 
copies of SALESENSE IN ADVERTISING. The risk is all yours. If I 


[] I am enclosing my check for $ 


“T’d rather go without eating than miss one of your columns.” 
Bob Humphreys 
Foote, Cone & Belding, Los Angeles 
“You help us keep on our toes and frequently we find our- 
selves asking ‘Wonder what Woolf would think of this?’ ” 
Reinhart Knudsen, Vice-President 
Botsford, Constantine & Gardner, Washington, D. C. 
“T find much to agree with and considerable to applaud in 
your articles.” 
Paul Elliott, Commercial Manager 
Cowles Broadcasting Company, Des Moines 
“Your current ‘Salesense’ article is so sensible we are send- 
ing it out to all of our dealers. 
Parker Pen Company 
Janesville, Wis. 
“Your work reflects a mature experience ... a discerning 
analysis . . . which makes the art of copywriting more real 
than most treatises on the subject.” 
Harvard Business Review 
“ ‘Salesense In Advertising’ is one of the finest things I have 
ever read. Congratulations.” 
Richard Manville, Advertising Consultant 
New York City 
“Your writings are popular in our Commerce Library.” 
University of Chicago 
“You express many significant thoughts on advertising.” 
University of Illinois 
“We read ‘Salesense’ thoroughly and pass it around our copy 
department as recommended reading.” 
N. Y. Ayer & Son, Philadelphia 
“T read ‘Salesense In Advertising’ quite regularly and am 
very much interested in it.” 
Arthur W. Kohler, Vice-President 
The Curtis Publishing Co., Philadelphia 


his staff, a large publisher wants 20 copies, others 
want from 5 to 15. The single price of the book, 


$5.95, is less than the price usually asked for books 
of this size and quality. In quantities of 5 to 10, the 
price is $5.00 each; of 11 to 25, $4.50; any quantity 
over 25, $4 each. In most cases, employers are 
picking up the tab. 


MAIL THIS COUPON FORFASTACTION 


am not satisfied with the book after 5 days’ examination, the deal is off—and I am 


__ State _ 


——_—_—— [ Bill me later. [) Bill my firm later. 
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Fitzgerald to Madison Ave. 

Stephen Fitzgerald & Co., New 
York public relations company, 
has moved to new offices at 575 
Madison Ave. 


PRESS CLIPPINGS 
News items, editorials, advertisements 
Promptly 


from daily and weekly newspapers, from 
magazines and trade papers as specified. 


tstapusony eee 

PRESS CLIPPING BUREAU 

BArcley 7-537! 

165 Church Street New York 7, N.Y. 
will provide you with a record of your 
results from promotions and releases. 

For Future Reference 
Handsome loose leaf scrapbooks; rubber 
cement; plastic laminating if desired. 


BURRELLE’S 
PRESS CLIPPING BUREAU 
165 Church Street * New York 7, N. Y. 


Newspaper Men Hear Call for Better Job 
of Promotion to Televiewing Readers 


Cuicaco, Feb. 15—Newspaper 
execs operating in the “television 
age” should use more effort in 
promoting the editorial side of the 
newspapers they put out, accord- 
ing to Basil L. Walters, exec. edi- 
tor, Knight Newspapers. 

Expressing indignation at the 
poor job newspapers are now do- 
ing in selling themselves to the tel- 
eviewing public, Mr. Walters went 
on to declare it essential that cir- 
culation men “know exactly what 
they’re selling,” and that editor- 
ial men, in turn, “know the reader 
reaction to the paper they pro- 
duce.” 

Mr. Walters was one of a long 
line of newspaper experts who 
took part in workshops conducted 
at the winter meeting of the In- 
land Daily Press Assn. Another 
such expert was William T. Bur- 
gess, publisher of the Tribune, La 


Crosse, Wis., and chairman of the 
association’s postal affairs com- 
mittee. 


= Mr. Burgess reported both good 
and bad postal news. The bad 
news, he said, referred to bills 
pending before Congress which 
would rajse second-class rates by 
30%. The good news: That third- 
class unaddressed mail will go out 
of existence on March 31. 

Mr. Burgess also took favorable 
notice of a bill before the House 
post office committee (H.R. 125) 
which would require not only ad- 
dresses but also addressees’ names 
on all third-class mail. 

Franklin D. Schurz, South Bend 
Tribune, indicated that newsprint 
production is catching up with de- 
mand. Demand, he said, is leveling 
off, with U. S. 1954 consumption 
only 0.3% over that of 1953. 


IN & OUT—Harry Bonath (right), retiring president of the Seattle 


Art Directors Club, congratulates the group’s new head, Bill Wer- 
bach, Studio Art. 


“Undoubtedly, the reduction of 
column width of many newspapers 


No matter how good that 


~ 


you wouldn't pay the same check twice! 


you pay 


steak dinner tastes, 


Unless you know the facts, advertising in Bal- 
timore can eat up your budget...and you'll 
pay two tabs for just one “helping” of the 
Baltimore market. 


When you advertise in the NEWS-POST, you 
buy an unduplicated circulation! You pay 


ONE PAPER RATE...and you reach more 


than ONE-HALF of the Baltimore market. 


Baltimore News-Post 


A Hearst Newspaper, Represented Nationally By Hearst Advertising 
Services with Offices in Principal Cities 


and the competition of television 
were partly responsible,” he sug- 
gested. 

Two different advertising work- 
shops were held at the meeting, 
during which newspaper advertis- 
ing and promotion struggled with 
new “hard sell” ideas. 


# Robert Williams, ad manager of 
the Times-Mail, Bedford, Ind., 
suggested a program of building 
food linage in which papers would 
get food stores to spend 1% of 
gross for newspaper linage. 

Fred H. Vandergrift, general 
manager of the Independent, 
Grand Island, Neb., told of a 
scheme which might lure dairies, 
bakeries and other local merchants 
into large-space advertising. It 
would be a series of institutional 
ads under the common rubric, 
“Home Town Products Help to 
Make Better Home Towns.” 

Harold Swanson, national ad 
manager of the Rock Island Argus 
and Moline Dispatch, advocated 
joining with local distributors to 
get more co-op advertising funds 
for foods, drugs and appliances. 

On the technical front, A. E. 
Rosene, St. Paul Dispatch & Pio- 
neer Press, told of Ludlow Typog- 
raph Co.’s new “Brightype meth- 
od,” a photo-composition process 
soon to be introduced. The news- 
paper men also heard of a new 
Fairchild Scan-a-sizer, an elec- 
tronic engraver which can enlarge 
and reduce as it engraves. 


Hal Tunis Adds Alsol Wax, 
Lodge Spark Plugs 

Alsol Products Co., Newark, has 
named Hal Tunis Associates, New 
York, to handle advertising for Al- 
sol auto wax. A campaign in radio, 
tv, mewspapers and magazines 
opened Feb. 15 in New England 
and Pennsylvania, and is slated to 
move on to 11 other areas. 

The agency also has been ap- 
pointed to handle advertising in 
eastern U.S. for Lodge Spark Plug 
Co., Rugby, England. A campaign 
will begin the middle of March in 
New York, Boston, Philadelphia, 
Washington, Baltimore, Cincin- 
nati, Pittsburgh, Louisville, St. 
Louis, Kansas City, Detroit and 
Chicago. Newspapers, trade publi- 
cations and tv will be used to 
launch Lodge spark plugs in the 
American market. 


McAuley Knight Bows 


W. E. C. McAuley and Murrie 
Knight have formed McAuley 
Knight Advertising Agency, with 
offices in Toronto. Mr. McAuley 
formerly was a senior account ex- 
ecutive with McLaren Advertising, 
and Miss Knight previously was 
with the Chicago office of J. Wal- 
ter Thompson Co. 


George Stokes Named V. P. 


George W. Stokes, account ex- 
ecutive and member of the plans 
board of MacFarland, Aveyard & 
Co., Chicago, has been named a 
v.p. of the agency. 


95 See ee a ep gee Piece Ue RT ty | Bee ey MPP EPS. YAR SAI Ca NS GMa NC cg UEMOE SS «20, | oe teres | Wy i ate a Sem od PB WO SAS Eh =o. Fe es Oe EER Oe Fb wet Seta se ee eel iy Ay we err a eS A aie Fea Cum aera aah aS Ctl Sto eY ASor Eg PCM Aen etree eae Rolie 3 ae aa a” 
LRG SN ely Nee oh  e aoe aie to Se GES SEaierrey Wa Wel ha De SW Rg ee a, oe tig hfe hee ee A Rp wee ow ce a ee Med ey MG Ee me PIR le Pe ip Se ER dN oid te Ss, 
: P pccy Mate e Ma Cet ae ef abe 3 2 BRT) Be = : mits, PR Ney = ino Ee ae hae | ile ee RAT ea? 7 Had >} whee Nh Wie Mig, ta x . rs , .¢ oe, Pa, tan eels . ae : ‘in Ge 
oe Ne i Seen 4 5 ‘ ct ae “isthe Fs ras sith Oe et & 7 fi mA ag Fi Ady . Ne baa. & a / ‘. s 4°) # . ve? oar = LF Ko = Tite. See ay ae > eR ae Ve A 4 
: pede, : Me Bie “ ‘ ae ‘4 er MS Sey } Pt Wage ce ye ‘ AT tae we nea he CaN VR Bt Ace t 2 Z oe aT re ae) Reta J ; ent sae sac Pa yA eae la ee A LS Bh eee. ape 
pee BE he é a intial gtr tar, hE, 2 eF Supy Sef ee cicats Seo tee a ay Bo ae Fe OS jE PR ee sh Meh hy 49 hay UP a tant eins SNe a ae £5 i a Me Pe Seay gull aa A- 1 ae ae ea us z Ai} ae Ker A ey ms naire a Sie 4] Pile a a hae Ratbeeaeea SA ese 
Bie. PRP a eee oti epee ode wae ae ee she RAN Ae Me ar hal AP AE Ae ia oe A, Ope ‘Pilg PAT see Ode og at ; (ok) 2g Aah) anh: SE Uae ere eny it eas, Vos SARE iret aed Sear ors ee Ci, AC RRR UC eaeeroay ee et, . sateen we , ’ - ne 
SE aapstact ee SHUEY, PRRRND HERE Sr eo tk RM arate Tice ay Seu ait | ENSY eat : " Miss SP teee rk Ln eats le EA Si Ba RR th ate oy RBts ie Bagh SS ve hy A og! Sige 3? Sips PEA? vey ) Saeed) bece be nang Ra eS Pam Geb AE SEP tl RR ER Nae MS ES ae an Se 
BF id an ade N f 5 ‘ 4 ‘ tp ¥ A : 4 ¢ ; f F 4 3 —_ vs . ¥ , 
NY Ea re 25 ‘ ; - ts : y r aa ae alee . -. + 
ry ? e 
eae 
a 
66 brua be: 
Advertising Age, February 21, 1955 (jim 
; 2 
. ad bed : ® 
algae ia On air eo ee Ree, ae as 
s ae 5 ; ~ a “ ‘ae es cane ies. Wace - ea 124 . 
rie Sa : oe May ee ae Se ee 
an 4 ae a eR a 
oe a saa - iia ae Rat =~ = - 
~ aan a eS ag A ; 
as : am: : 
8 —_——" ; apis tea ‘ 
i ES ae : 7 Sage he a 
re " ae | ne “= 
= | : a: oe - a 
gk a: j ell . j 
; >. Pg ; ; A ae r. 
ss 3 —— oo ‘a ; 
a Beton a= ee ; F : 
ae = ae ia te ae, = 3 
re oo a i — > %\ : P 
: > Ah a, ; ad ie : * 
) mares RS Sar oe Bas iso Py 
ag ae: Se “ag oS 
. mes cs, : eee a Pe : 
ae Oe * De, i = . ee At oe 
Ss sie ery 4 a : me : eres 
SoS , i ae = ,? sea 
oe a. F Set ; 
: Se EER ™ Rae es m 3 - wget ee ge ae 
. oe 2a & Soe : Ce cae tReet ms Rec tas 
Mr eee = SS ye ae aie ao 
rely eB es BEES: », ‘8 ag 3 rer % ag eh eae 
eS hah ™ ol ae EG a eS 
cS eee ‘ eae ae ae SS e BS ee 
2 Re SS Ae * - E oe 2%, 
ee ee ‘ _ o£ SEY SB ax RS Ben 
‘ ES 4 & ; eS ee Gome Se ee 
| ss % ce — BG es = i et 
| ee , 
ee i 
a 
| ee 
5 
See 
¢ i 
/ 
es v, 
” -- 
. -. “4 ~ 
} mm, * 
a 
; 7, d 
p. i/ > Wa we Ye 
Hy ‘Ot id 
r- — > 
— . i z : 
- ~— a A v 
= . E 
: SS —. “ps 
ry — 
> ~ => a * ; 
oa a = —— sa <i 0 fe: Wes 
:. ~~. ~ + weenie —_ pos 
B. < SS = SOL ee 
3 Bs . = : = ° *. 
n \\ \ “ ae ay se ee —— 5s ‘oF Ve 
~ \ a — > a = a AW t'e/4 
a co a r 
= WS RS . th =A I VF KO 
dN g aft Ast.) 
ve —* \ \ alien 
j- —" 
ve b Soe & eo: 
PR, Be oe " : 
m : a ce mee — ae os 
; ee 
(= ee 
7 ee 
gee Riri SS ek tn ES SOL ye sn. Be . 5 ed 4 Fi Pe Gi. aac” 17” Hie 7 ea ee fae : bine a6 i w bm 4 . meds é «yee - % Salk LA r by ‘A $ ~ iu : a a 
Ss hes mee Frey fe Re OAD Si | Bs pee BN ae Hes eM IIR ES. AY RENAL: BE oy ee pte a gh 4 ee eee ee a ra ees ate Ree ee ae pie eee nee eee Stee Se ee sce nae aaa Pia sy ass aie ER Sad PE De he eg Naess 
eo Pate .. Por rs maemo 5 Cae Re Boyes en AGO a i era ae — — me 4 oem CONE SRN. o's ERE AILEY UTE NRT RCRD | TEL: MRE AE SMR I Me ERE OF ag IPH “a Se el Ee TRE HP rt msg ai oF ae eg CEPTS. Eee Wi re : a 
m a5 ¥ tg - P ¥ F ah ‘6 ‘ Bt : ,, os ut » 1 f z 2 4 on = E " a = we ae) 
e as c “ é 4 . : 7 f ¢ . Wide ss aie is te 4 a en Sk re < es i te te Eo Jah 4 : : i “=< i Ria. as Pe Pg ads, Ie Ae 2 Hi a 5 a‘ e. betel a t oo hy, ti 5 yy # 
. ak a eae is he ot ae ices me ne Tanne a, Rh? See z Final} ae ¢ - ; ee a ies Ces iad a eu es * f he aoe ee Sa NW eae | vt baie |b # r Ost Tak pet One, IP a "9a <, sh \e an Me i ae ae a Nae ee ery, ay Ark. es : fog Se Mind Se Si 
od Laie Gla LN 2 Atari aoe ag Fac we PSE a Po ‘ fx Mee : he RAP ee ee 3 a Bp 7 Pe i Ly ie Be “a Piteee Ke casar ne hago 3 cpp ne ae : SO bt, ee aeae “oap eee, Tet reed oe Sere ea hs — Nia’ ip See Poe ee ee 
=o} we O67 ict BE y Ri Bea ats Tel gs Pe eee ne My. a ee Mer Pe? NL at. eee ee aha ow zt sg tice § Far ciccige 5 Pe ade S Urecs keane noes : EI eee ae ON, hi ea ete ep var pea 4 tpi? A ero ein BRE PIS SBP Se mele Pts Fore oF Ne AS. eet eo” atte 
be tea ae EPO ae SEN Pa RATT, Th eg giao. ae Pg ne CRE BR Ta ager BOOT 2 ae a Wee MU ane gs Fr Seepage ed us rely Song aia, MPO Rw re fei penn iim eet ng teen LUNE eae age ane Wer ew ioton 208 le We aoe sent: cia re PAE Bae Stee pps ee BP CWS gengered ts Ve ele teas GPa be 
ss Se Se SOS RE I Dh Fae be. Ce ee Mt be Ee TE Fe Be ROR. SF te ED ee ein ES Re eM oe Rie SOY nN sat, Ss Bee ea ag tng Saf Ly t i ga sin SE Ry Tg ag Dy 2 aap Oe Og el ag mh tt bak ie Sten ee ny ht Me gS eS rae Se De Sayeed ont ae een eer haeemmem nga ay acme Al 


_—s 


Advertising Age, February 21, 1955 


Gold Speculators 
Flock to Quaker's 
Yukon Land Offer 


Cuicaco, Feb. 15—The lust for 
gold, than which nothing is tra- 
ditionally stronger, is causing a 
huge expansion in absentee gold- 
land ownership in the upper 
reaches of the Yukon. 

It’s all part of a kiddie promo- 
tion which Quaker Oats Co. kicked 
off last week through its brand- 
new subsidiary, Klondike Big Inch 
Land Co. (headquarters, White- 
horse, Yukon Territory). 

According to J. B. Bouras, 
Quaker’s premium manager, Klon- 
dike Co.’s offer to trade a square 
inch of “Klondike Gold Rush” 
land for a boxtop is getting a phe- 
nomenal play from stateside jun- 
ior prospectors. 


® To make things easier for the 
gold-hungry, Klondike-Quaker is 
not asking them to stake out their 
lands in person. Instead, they get 
deeds; but the deeds are authentic. 
Quaker went to the trouble of 
buying up 20 acres of land near 
Dawson, and duly registering and 
platting it under the far-famed 
laws of the Yukon. 

Furthermore, the plots are num- 
bered consecutively, to permit ad- 
jacent holdings. An ardent specu- 
lator who sent in enough boxtops 
(from any of six different Quak- 
er ready-to-eat cereals) could 
conceivably accumulate 25,000 ad- 
joining square inches—enough for 
a neat 13x13’ tract. Not that Klon- 
dike Co. is worried: It figures its 
own tract holds 220,000,000 sq. in. 


# To advertise its offer, Klondike 
Big Inch took two-color half-pages 
in comics sections of 90 newspa- 
pers last week. It has also been 
promoting heavily on the Quaker- 
sponsored radio show, “Sgt. Pres- 
ton of the Yukon,” and on the tv 
show, “Contest Carnival.” 

For the near future is a follow- 
up in which prospectors will be of- 
fered an “ore sample” packed in 
an imitation prospector’s poke. 
This will come out of Anchorage, 
Alaska, and Quaker is using the 
services of the Alaska Crippled 
Children’s Assn. to package the 
ore. The poke will be a 25¢ self- 
liquidating premium. 

Wherry, Baker & Tilden, Chica- 
go, is the Klondike Big Inch agen- 


cy. 


Nebraska Fair Trade Invalid 


The Nebraska supreme court has 
ruled that Nebraska’s fair trade 
act is unconstitutional. The 1937 
act is designed to prohibit retail- 
ers from selling products at prices 
lower than a price indicated by the 
manufacturer. The ruling upheld 
the earlier finding of a county dis- 
trict court in a suit brought by Mc- 
Graw Electric Co., Elgin, [IIl., 
against Lewis & Smith Drug Co., 
Omaha, which sought to restrain 
the drug company from selling 
McGraw’s electric toasters for 
$19.95 when the “fair trade” price 
was $23. The ruling also covered 
a similar suit brought by General 
Electric Co., New York, against J. 
L. Brandeis & Sons, Omaha de- 
partment store. 


Swift Promotes Placke 


Hill Names Fork A. M. 


Hill Packing Co., Topeka, Kan., 
has appointed A. E. Fork adver- 
tising and sales promotion mana- 
ger. Mr. Fork formerly was adver- 
tising and sales promotion consult- 
ant in Chicago and has been ad- 
vertising director of Orange Crush 
Co. and Marhoefer Packing Co. 
The company has begun a cam- 
paign for its canned and frozen 
dog food products through Ples- 
kach & Smith Advertising Agen- 
cy, Omaha. 


‘Legion’ Moves Office 
American Legion Magazine has 
closed its Chicago office at 333 N. 
Michigan Ave. and opened a new 
midwestern advertising sales of- 
fice at Center and Monroe Sts., 
Bloomington, Ill. Joseph P. Tier- 
nan, who was in charge in Chica- 
go, continues as head of the 
Bloomington office. 


Admiral Slates Range Drive 

Admiral Corp., Chicago, to in- 
troduce its 1956 line of electric 
ranges, has planned the “most 
comprehensive advertising-sales 
promotion program in its history.” 
A magazine schedule of color pag- 
es, beginning in April and continu- 
ing throughout the year, will run 
in Life, Look, and The Saturday 
Evening Post. Full-page newspa- 
per ads are scheduled to run in 
about 100 major markets March 
27, supported by a co-op newspa- 
per schedule in 850 secondary 
markets the same day. Trade pub- 
lications and television also will 
be used. 


Burton Browne Adds One 

Standard Coil Products Co., 
Melrose Park, Ill., has appointed 
Burton Browne Advertising, Chi- 
cago, to handle its advertising and 
public relations. 
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the 12 Hammermill 


permanent record. 


Swift & Co., Chicago, has pro- 


ge TIME you reorder white or one of 


you get a match for the shade you first 
selected, maybe many months ago. 

’A sample of each new Hammermill 
color is put into a scientific instrument, 
the spectrophotometer. A beam of light, 
broken into a spectrum, sorts 
out the separate hues that 
combine to create the new 
color. Then both the wave- 
length and amount of each 
hue are recorded in black and 
white on a graph to provide a 


Another reason why Hammermill Bond prints better, 


Fresh samples are graphed period- 
ically on the spectrophotometer, each 
new graph checked against the original. 
Most mills must rely on paper samples, 
which fade in time. Hammermill records 
colors permanently. 


We pioneered the use of this costly 


Bond colors, 


colors exactly 


Rainbow in black and white 
helps Hammermill match 


moted L. G. Placke to assistant 
manager of the advertising de-| 
partment. For the past three years, | 
Mr. Placke has handled Swift ad- 
vertising for canned meats for ba- | 
bies, ice cream, margarine and. 
poultry. 


Wallace, Pollet Join B&B | 

Robert J. Wallace, formerly with 
Biow Co. and Ruthrauff & Ryan, 
has joined Benton & Bowles, New 
York, as an account executive. Ben | 
A. Pollet, previously with Compton | 
Advertising, also has joined B&B. | 


types better, looks better 


technique because it’s the only way to be 
sure you get theshade of paper you expect, 
order after order. It’s just one of the 
hundreds of quality controls that make 
Hammermill Bond (1) print better, 
(2)type better, (3) look better. You'll 
find office work goes more smoothly when 
you choose Hammermill Bond 
for your business printing. 

You can obtain business print- 
ing on Hammermill papers wher- 
ever you see the Guild 2s 
shield on a printer’s fqw***nt 
window. Hammermill \\ 


Paper Company, East 
Lake Road, Erie 6, Pa. 
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PRINTERS 


BON [D) costs no more 


—and actually less than many other watermarked papers 
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You Ought to Kiow . .P.K.Leberman 


In 1936, when he was 37 years 
old, Palmer K. Leberman was 
working in San Francisco as a 
space salesman for Family 
Circle. Then came a New York 
phone call from Charles Merrill, 
the owner of the magazine; Mr. 
Leberman found himself  pro- 
moted to publisher. 

Not only is he still publisher, 
but two months ago he acquired 
controlling interest in the super- 
market-distributed magazine. 

Before that phone call from Mr. 
Merrill (who also is the current 
Merrill in Merrill Lynch, Pierce, 
Fenner & Beane), P. K.’s life had 
unfolded like this: 

Born in Sheboygan, Wis., he 
went to Annapolis, graduating 
from the Naval Academy in 1922. 
He served on the battleship 
Maryland as radio officer. Radio 
was a longtime love. He’d had 
his first radio license at 13, and 


P. K. Leberman 


he obtained permission from the 
commandant at Annapolis. to 
have a transmitter and receiver in 
his room there. 


= P. K. left the Navy via the res- 
ignation route in 1925, when he’d 
received orders shipping him to 
Australia at a time when his wife 
was expecting their first baby. 
The Lebermans migrated from 
San Francisco to Seattle, where 
P. K. landed a $175-a-month post 
with the Hofius Steel & Equip- 
ment Co. 

He grew muscles on this job, 
helping lift steel rails. Once, when 
his car locked bumpers’ with 
another, he got out and simply 
lifted his bumper off the other. 
“Can’t do that any more,” he said 
the other day. 

A year with Hofius saw him 
rise to assistant superintendent. 
Then he quit to take a job he’d| 
lined up back east. Before he left | 
Seattle, though, he and his wife 
spotted an attractive building lot 
they just couldn’t resist. 


® So the Lebermans stayed in) 
Seattle and P. K. went job hunt-| 
ing. He wound up as a salesman | 
for the Radio Sales Corp. Two! 
years later he bought the com-| 
pany. “I later lost my shirt,” he! 


admitted. “Too much overhead.” | 


P. K. started KRSC in Seattle | 
after this. He held on to the radio | 
station until 1950, when he sold it.| 
While still owner of KRSC, he 
went to work as a salesman for | 
NBC. In this job he met Lingan| 
A. Warren, now president of | 
Safeway Stores, who was then) 
assistant to the president. Safe- 
way bought time on NBC through | 
Mr. Leberman and _ eventually 
Mr. Warren introduced P. K. to. 
Mr. Merrill, who then controlled | 
the chain. | 


= P. K. subsequently sold space 
for Family Circle for three years 
until Mr. Merrill called to make 
him publisher. P. K. acquired 
10% of the magazine in 1950, and 
in December, 1954, he bought 
51% of the company. Mr. Merrill 
still retains a 20% share, and the 


remainder is distributed among 


several others on the magazine. 
The magazine, which enjoyed 
an ad volume of $12,223,603 last 
year, is going to be bigger and 
better in the future, according to 
P. K. In fact, the future looks 
bright for all the so-called store 
books (a term P. K. doesn’t like, 
though he has no other designa- 
tion for them). 


“Our future is tied in with food 
distribution,” he says. “We are 
going to gain circulation in areas 
where people have money to 
spend; that’s where supermarkets 
are built.” 

P.K. says he doesn’t worry 
about competition from the wom- 
en’s monthlies and says, “I hope 
they do a good job.” 

He expects Family Circle to gain 
well over its current guarantee of 
4,000,000 with introduction of a 
number of changes in the book. 
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For one thing, while retaining 
emphasis on women’s services, 
the magazine will contain more 
articles with “stature.” Editorial 
modifications are the province of 
Tom Patterson, former ad di- 
rector, whom P. K. recently named 
editorial chief. 


® He’s happy about Family Cir- 
cle’s pulling power, as demon- 
strated by 374,000 requests—with 
cash—for reprints of kitten covers, 
and 14,000 calls in ten days for a 


perfume sampling kit. Another of- 
fer, a four-color job on trout flies 
and how to tie them, brought a let- 
ter from the White House in which 
President Eisenhower thanked P. 
K. for the “handsome and inter- 
esting” volume. 

The same book, sent to about 
500 presidents of corporations, in- 
cluding Firestone, Goodyear, Ford 
and General Motors, brought 
congratulatory letters from most. 

Another thing P. K.’s happy 
about is recognition from the 
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Navy for the procurement and! 
distribution job he did as a lieu-| 
tenant commander in WW II. Rec-_ 
ognition took the form of a Legion 
of Merit, the citation for which 
adorns an office wall. 


Chrysler Ltd. Boosts Young 
William J. Young has been 
named assistant advertising man- 
ager of Chrysler Corp. of Canada 
Ltd., Windsor. He joined the com- 


pany’s advertising department in 
1953. 


Advertising Age, February 21, 1955 


Hard Named to Sales Statf 

John M. Hard has joined the 
midwestern sales staff of Adver- 
tising Agency and American Print- 
er & Lithographer. He was former- 
ly with Variety Store Merchandis- 
er. 


Peck Opens Coast Office 

Peck Advertising has opened a 
Los Angeles office at 421 S. West- 
ern Ave. Phil Lansdale, formerly 
with Lansdale Co., heads the of- 


fice. 


CBS-TV Spot Appoints 4 

John Donald Foley, formerly di- 
rector of promotion service for 
CBS-owned tv Stations, has been 
promoted to director of sales pro- 
motion, and Jack L. Mohler, for- 
merly assistant sales manager of 
WOR, New York, has been named 
director of sales development for 
CBS-TV Spot Sales, New York. 
CBS-TV Spot also has named La- 
mont L. Thompson and Ted O’- 
Connell account executives in New 
York. Mr. Thompson has been an 


account executive with CBS-TV 
Spot in Chicago, and Mr. O’Con- 
nell formerly handled local sales 
for WBBM-TV, Chicago CBS- 
owned station. 


Burnett Names Greeley V.P. 
Leo Burnett Co., Chicago, has 
appointed Joseph M. Greeley v.p. 
in charge of marketing, a newly 
created department. Mr. Greeley 
has been with the agency since 
1948, previously as account super- 
visor on the Pillsbury account. 


whether fixed or portable. . 


STORY TELLER... 


Finding the origin of gages is as difficult as enumerating the types of service for which 
they are used. But all types of gages have one thing in common .. . they tell a story. 
They indicate what’s going on in inaccessible areas . . . or measure things you can- 
not see. 


sell better, buy better. 


ABP 


“MASTER OF MYSTERY... 


In industry, gages have replaced guesses. Physicists, designers, chemists, metallur- 
gists, mechanical and electrical engineers, and a host of technicians and craftsmen 
have sired this scientific servant . . . to work in power and processing plants, in mines 
and mills, on highways and skyways, on and under water. 


330 WEST 42nd STREET, NEW YORK 36, N. Y. 


Whether actuated by physical force, electrical impulse or mechanical means. . . 
. gages are indispensable to modern civilization. They 
measure the potential of power or pressure . . . the degree of heat . . . the force, flow 
or level of liquids or gases . . . the strength of solids. 


A gage never works alone. Only when it has a point of contact can it function. And 
minds too, must have a point of contact that will render the behind-the-scene reports 
of industry’s status. Here, in America, that function is fulfilled in our all-seeing, all- 
hearing and reporting Inter-Communications System. 


THE AMERICAN INTER-COM SYSTEM... 


Complete communication is the function and contribution of the American business 
press .. . the industrial, trade, business and professional publications that are edited 
for men who want to manage better, design better, manufacture better, research 
better, 


COMMUNICATION IS OUR BUSINESS... 


The McGraw-Hill publications are a part of this American Inter-Communications 
System. As publishers, we know that businessmen subscribe to—pay for—McGraw- 
Hill magazines edited for their specific business interests by editors who are specialists 
in analyzing, interpreting and reporting worthwhile ideas. 


As publishers, we also know that advertisers consistently use the pages of our maga- 
zines to feature the products and services they offer in the interest of increased effi- 
ciency and lower production costs . . . for the editorial pages tell “how” and the ad- 
vertising pages tell “‘with what.” 


McGRAW-HILL — 


PUBLISHING COMPANY, INCORPORATED 


OVER A MILLION MEN IN BUSINESS AND INDUSTRY PAY TO READ McGRAW-HILL PUBLICATIONS 


Industrial Designer, 


Dichter Cooperate 


on Design Projects 


New York, Feb. 15—Ernest 
Dichter’s Institute for Research in 
Mass Motivations and Lippincott 
& Margulies, industrial designer, 
announced today an exclusive ar- 
rangement whereby they will 
work together in producing new 
product and package designs for 
industry. 

The two companies will main- 
tain their own identities and oper- 
ate independently in their own 
fields, however. 

Gist of the working arrange- 
ment is that the institute and the 
industrial designer will apply mo- 
tivation research to the design of 
consumer products, packages, 
hotels, restaurants and interiors. 
Lippincott & Margulies designed 
the interior of the first atomic 
powered submarine, the Nautilus. 


® According to the announcement, 
the two companies are currently 
working on a project for “the na- 
tion’s leading producer of break- 
fast cereals and related products.” 

Mr. Dichter expressed his views 
on the application of motivation 
research to product and package 
design earlier this month at the 
Hilton & Riggio annual new prod- 
ucts seminar (AA, Feb. 14). 

At the time, he said that manu- 
facturers could overcome con- 
sumer resistance to a new product 
by presenting it as the fulfillment 
of a dream. 


Appoints John Snow 

Transogram Co., New York toy 
and game manufacturer, has en- 
tered into licensing arrangements 
with National Comics Publications 
Inc. for the manufacture and mar- 
keting of Superman toys and 
games. 

Transogram has appointed John 
G. Snow director of merchandis- 
ing. Mr. Snow has been with 
Montgomery Ward & Co. for the 
past 16 years. 


‘McCall's’ Appoints Three 


Martin S. Fliesler, formerly pro- 
motion manager of Better Living, 
has been promoted to promotion 
supervisor of McCall’s and Better 
Living, New York. Raymond 
Schoonover has been named pro- 
motion manager of Better Living. 
R. Scott Healy, formerly promo- 
tion manager of True, has been 
appointed an account specialist on 
the promotion staff of McCall’s. 


You can use this 


_— 


recorder 


anywhere ! | 


Minifon works unseen — in your pocket! 
Clearly records your words — or those of 
others — for up to 214 hours at a time. 
Takes dictation, notes, on-the-spot inter- 
views, speeches, meeting memoranda. 
Eliminates written reports for busy ex- 
ecutives! Recordings are fully control- 
lable, easy to edit or erase, re-usable—and 
may be mailed as letters. Minifon works 


on battery or AC, plays back through its 
own headphones or any radio speaker, 
has playback control for typist. Write 


for information. 
minifon 
world’s only POCKET SIZE recorder 


GEISS-AMERICA - DEPT. H3 
CHICAGO 45, ILLINOIS 
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‘New Yorker’ Treats‘Em 


Rough; Admen Lovelt 


(Continued from Page 2) 


falling “obscurely between those 
of Lincoln and Washington.” So 
much advertising also tends to 
widen a long-standing cleavage 
between the magazine’s sales and 
editorial departments, which, since 
the days of Harold Ross, its late 
editor, have occupied separate of- 
fices equipped with different 
phone numbers. 


= Editor Ross, the story goes, once 
found a New Yorker salesman in 
his editorial department and had 
him thrown out. 
No space pedd- 
ler, it is said, has 
dared venture 
since into the 
writers’ domain. 
Necessary inter- 
departmental 
communication is 
today handled by 
a liaison man, 
Fred Norman, 
who is doubtless 
admired and 
liked by many, but whose good 
offices in this respect are reputed 
to be “cordially loathed by both 
sides.” 

Such was the Ross personality 
that his influence spread through 
every department of the maga- 
zine, usurping, along the way, the 
power to veto ad copy scheduled 
to run in the magazine. That veto 
power, although a bit modified 
since Ross’ death, remains today in 
the hands of Editor William 
Shawn and his top editorial as- 
sistants. 

Editors and writers on the staff, 
whose quality output is the ob- 
vious magnet for advertisers, in- 
sist there’s too much paid space. 
“We can’t turn out enough good 
stuff week after week,” they are 
apt to complain, to match the di- 
does of the space men. 


Harold Ross 


= The salesmen, meanwhile, moan 
that they could outstrip Business 
Week’s ad-page total if they 
weren’t hampered by space restric- 
tions. A compromise now in the 
works is a project which the ad 
staff calls “sales engineering.” This 
aims at spreading business through 
the first eight months of the year, 
especially the summer period, “be- 
cause we just can’t make our fall 
and winter issues any fatter.” 

Prosperity has its problems for 
both sides. But the salesmen are 
the ones with split personalities. 
Yesterday they were brushing off 
reputable, would-be advertisers 
with the excuse: “Sorry, that 
classification is filled.” Today 
they’re out hustling on “target 
accounts”; blue-chip advertisers 
whose signatures on contracts re- 
sult in the mad ringing of a ship’s 
bell in the ad department and an 
excited dash across the street to 
the Harvard Club for celebration 
cocktails. 

Last year, the sales staff signed 
18 such bell-ringers. Thirty-four 
had been targets. This year—and 
the editorial staff will groan at 
this—there are 57 target accounts. 


® Bell-ringing salesmen this year 
will be recipients of tie-clips bear- 
ing the likeness of Eustace Tilley, 
which should make identification 
easier for wrathful writers on the 
staff in the unlikely event they 
meet the salesmen socially some- 
where. 

But while the ad chiefs are thus 
“pressuring” for top-flight ac- 
counts, both salesmen and editorial 
people will be rejecting proferred 
space contracts with abandon. In 
1953, they turned down $100,000 
in cigaret copy alone. One filter 
cigaret, which offered The New 
Yorker 26 two-color pages, was 


refused because the ad_ staff 
thought it detected copy contain- 
ing “intended deception” and “ex- 
travagant claims.” Kent cigarets 
were rejected because of one word 
in the copy: “Proof.” The maga- 
zine insisted on a substitute word, 
“evidence.” The advertiser re- 
mained adamant—and outside The 
New Yorker. 

Unwelcome in the magazine are 
ads for estrogenic hormones, hair 
dyes, hangover cures, feminine 
hygiene products (“their proper 
place is in women’s magazines”), 
depilatories, vitamins, laxatives, 
antihistamines, contact lenses, milk 
farms and yogurt. The anti-yogurt 
bloc at The New Yorker re- 
mained discreetly under cover 
during AA’s investigation; a Sen- 
ate committee might have better 
luck. 


® A book advertisement which 
proposed to sell its subject by de- 
scribing it as “the story of the 
most fabulous madam the world 
has ever known,” was summarily 
spurned. Reason: “We do not want 
to become a publication promoting 
the history of bordellos.” 

A would-be piano advertiser 
was rebuffed because his product, 
while found to be “a satisfactory 
commercial instrument,” was “not 
top quality.” As a matter of fact, 
it was held to be “definitely in the 
bottom range of pianos.” This de- 
cision was conveyed to the com- 
pany’s advertising manager, a 
man as urbane as anyone you’re 
likely to meet in a day’s search at 
The New Yorker. His reaction, ac- 
cording to the call report: “He 
seemed quite taken with our 
frankness and our willingness to 
forgo money rather than prin- 
ciple.” 

Superlatives in copy get a quick 
blue pencil, or the advertiser goes 
elsewhere. But the “mostest, best- 
est” ban seems somewhat flexible. 
As witness The New Yorker ukase 
that held one advertiser could not 
say “The world’s most popular 
...” but readily okayed a change 
to “Europe’s most popular...” 


™ Possibly the quickest way an 
advertiser gets thumbed out of The 
New Yorker is by treading on edi- 
torial toes. One advertiser saw all 
his future copy cancelled by edi- 
tors who were enraged—a not un- 
usual reaction to advertisers, by 
the way—because “he twice has 
made use of unauthorized editorial 
material from ‘On and Off the 
Avenue,’ ” a feature of the book. 
Mentioning The New Yorker by 
name in ad copy is oft-times ver- 
boten. “It has long been the policy 


R. D. Fleischmann 


Stephen Botsford 


of our editors,” one such sinner 
was reprovingly advised, “to look 
with a very jaundiced eye on ad- 
vertising which mentions The New 
Yorker by name. They seem to 
feel that the practice gives the ap- 
pearance of an endorsement.” 
The men who write and edit the 
witty pieces that sell 385,479 copies 
of the magazine each week also 
are death on some brands of 
humor in advertising copy. One 
company proposed to run an ad 
showing a pair of men’s shorts, 
rather indecorously decorated with 
a dog eyeing a hydrant. Rejection 
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EUSTACE IS 30—This famous por- 

trait of Mr. New Yorker, which 

adorns the anniversary issue of 

the magazine each year, in 1955 

marks the arrival of Mr. Tilley at 
a new milepost of maturity. 


was prompt. 

“While the advertiser is un- 
doubtedly a concern of pristine 
integrity, we feel that this product 
depends pretty heavily on genito- 
urinary humor for its appeal, and 
this is a branch of the humor busi- 
ness which our editors have al- 
ways shied away from,” the note 
said. 


® The official records on such 
matters repeatedly describe the 
reactions of editorial people to ad 
copy they find objectionable as 
“violent,” “infuriated,” “a major 
explosion.” The ad department, 
forsaking valor, quibbles not in 
such cases; it simply yanks the 
ad, even if it’s gone as far as the 
press. 

Nor have the editors a corner on 
righteous wrath. One ad depart- 
ment boss grew purple over a 
newspaper ad featuring a column- 
ist whose material briefly ex- 
pounded his ideas about the proper 
hanging of toilet tissue, then 
turned to other, less controversial 
matters. “If this magazine,” wrote 
the ad boss to The New Yorker 
sales staff, “has no higher func- 
tion than the dissemination of this 
[man’s] opinions on how to hang 
toilet paper, I suggest we give it 
up and go into some more decent 
line of work.” 


® Another advertiser who found 
The New Yorker just not that ur- 
bane was a brassiere manufactur- 
er. He submitted an ad showing a 
seated girl wearing only his prod- 
uct and a wedding ring. She was 
discreetly blacked out from the 
waist down, and her eyes were 
covered by the hands of a man 
standing behind her. The New 
Yorker, not taken in for a minute 
by the ring, rejected the ad “on 
the ground that the man had no 
business in the lady’s bedroom un- 
til she had some more clothes on.” 

Even such fine old American 


Advertising Age, February 21, 1955 


business names as Merrill Lynch, 
Pierce, Fenner & Beane have 
flinched under the disdainful eye 


of Eustace Tilley’s cohorts. The in- 
vestment house once proposed an. 


ad that would go The Man in the 
Hathaway Shirt one better. Their 
model, they suggested gleefully, 
would wear two eyepatches. This 
seemed a capital idea, till The New 
Yorker saw the page proof. The 
thing was turned down because 
two patches made the model look 
blind. 


® Another advertiser, this one a 
bookseller, found “Tilley’s Ter- 
rors” to be sticklers for truth. He 
submitted copy that said when 
portions of the volume he offered 
previously appeared in The New 
Yorker, “hundreds of readers 
wrote in to express their delight.” 
This, modestly insisted the maga- 
zine, had to be changed, “since 
only three and not ‘hundreds’ of 
readers wrote in.” 

One source of acrimony between 
salesmen and writers at The New 
Yorker is money. Each side, as 
when Harold Ross was alive, sus- 
pects the other gets paid too much. 
Business-side personnel Say: 
“Back in 1929, the editorial budget 
was around $300,000; now it’s over 
$2,000,000. What the hell do they 
spend it all on?” The creative men, 
in turn, think the space men are 
rolling in cash and fattening up on 
expense accounts. “Look at all that 
damned advertising; and they got 
a 20% bonus last year.” 


® But this is an old, old irritation, 
and probably it is exaggerated. 
What animus there was waxed fat 
on the basis of anecdotes: Ross 
used to hire everybody and any- 
body, hoping to hit the right man. 
(“You’ll start just like everybody 
else around here—as managing 
editor!”) He paid so much in ad- 
vance of output that writers left 
the staff years later, still owing 
the magazine thousands of dol- 
lars. , 

Several years ago, a writer who 
somehow got a glimpse of a sales- 
man’s paycheck went screaming to 
the top that his business-side con- 
freres were getting $400 a week. 
It took a memo from the ad direc- 
tor—routed through the reviled 
liaison man, of course—to convince 
the editorial man that the check 
was not a weekly but a semi- 
monthly one. In any event, work- 
ing on the magazine seems to pay 
pretty well. A cost-of-living ar- 
rangement makes it possible for a 
secretary to collect more than $100 
a week and a writer doing 13 
pieces a year to collect an extra 
$1,400 over base rate. 

Probably the most telling blow 
in the unending sales-versus-edi- 
torial wars was delivered by the 
editorial staff members in the ’30s 
when, in The New Yorker’s col- 
umns, the writers gleefully backed 
the Tugwell bill for regulating ad- 
vertising. 


® All this is not to say there’s no 
cooperation between the depart- 


‘Alterations as Usual’: Thurber 


New YorK, Feb. 15—Among 57 “target accounts” The New 
Yorker would like to carry in its pages this year are IBM, Alcoa, 
Schlitz, Jell-O, Sylvania, Campbell soup and Monsanto. . .Re- 
cently, when the sales department proposed running a promo- 
tional ad reciting, in six modest lines of type, the latest circu- 
lation and volume facts about the book, Editor William Shawn 
killed it with three reproving words: “All this boasting!” 

The years haven’t changed anything at the weekly’s unpre- 
possessing offices. A line created by James Thurber still ap- 
plies: “Alterations going on as usual during business.” 

One staff man likened Raoul D. Fleischmann’s role as presi- 
dent and publisher to “balancing a pyramid on its point.” He 
said Fleischmann’s attitude was “one of constant apprehension.” 
Probably thought he’d suddenly lose the knack, and the whole 
thing would fall over and flatten him in the sand...Satirical 
attitude extends to business side. A sign over Treasurer Stephen 
B. Botsford’s door reads: “Crying Room.” 


— 


Uncounted Accounts 


New York, Feb. 15—Ligq- 
uor and media advertising 
in The New Yorker are 
among classifications that 
have ceilings. Media ceiling 
this year is 150 pages (with 
116 pages already ordered). 
Agencies spending most cli- 
ent money in the magazine: 
JWT, $317,399; Ogilvy, Ben- 
son & Mather, $282,064; 
BBDO, $281,241; Ayer, $244,- 
946. 

The book has 1,400 to 2,000 
accounts; they haven’t been 
counted lately. It carries 
much Helena Rubenstein 
copy, but declines to carry 
her hormone ads. Cost-of- 
living increases for people 
getting $100 or less a week 
have amounted to 43% since 
1946. 

The New Yorker, only 
magazine to carry the Hath- 
away shirt campaign, spent 
nine years chasing the ac- 
count. Bob Hopkins, sales, 
saw its possibilities in Octo- 
ber, 1942, and signed Hatha- 
way in 1951. The whole staff 
comes to about 250, includ- 
ing more than 125 editorial 
people, 27 salesmen. 


ments. A notable, though dated 
(circa 1936), example concerns 
ants. It involved a 15-line editorial 
mention of Ant Palaces, a commer- 
cial enterprise launched by A. J. 
Russell -Jr. and Douglass Lawder, 
both members of the maligned 
sales staff. Today Mr. Russell is 
the magazine’s ad director; Mr. 
Lawder is nauonal ad manager. 

The two formed Russell-Lawder, 
a partnership dealing in “Ant Pal- 
aces.” Ant Palaces—actually glass- 
enclosed dirt houses for the indus- 
trious insects—were built by a 
New Hampshire man. When Rus- 
sell heard about them, he “felt 
there were as definite sales oppor- 


A. J. Russell ° 


Douglass Lawder 


tunities in Ant Palaces as there 
had been in guppies and fancy 
goldfish.” So he purchased one 
from the New Englander. Lawder 
became intrigued, and ultimately 
they became ant tycoons. 
Editorial notice of the enterprise 
in The New Yorker went like this: 


= “RUSSELL-LAWDER, 445 East 
65th Street: This is the newly es- 
tablished local agency for those 
famous ant houses from the Austin 
Workshops in New Hampshire. 
They have the Ant Palace, $5, and 
the Aunt Coal Mine, $3.50. (Us, we 
love the coal mine, on account of 
a whistle which you blow to stir 
up idle miner ants; it works like 
magic and confounds uninitiated 
onlookers.) Also, two styles in 
cricket houses; same prices. Houses 
come with or without insect in- 
mates. Order by mail or phone 
(Regent 4-4470). No C.O.D.s; 
checks in advance, please.” 
Results? So many ant palace 
aficionados stormed up the four 
flights at the 65th St. address that 
Mr. Austin, way up in New Hamp- 
shire, ran out of raw materials. 
All concerned were as industrious 
as the insects for a long time 
catching up with the orders. 


® This saga was subsequently re- 
corded by the magazine’s sales de- 
partment for the edification of po- 
tential advertisers, who were ad- 
jured to “Remember the Ants!” 
Despite the above excerpt from 
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Bandispensabile’: 


| | ; E ays FRANK J. REYNOLDS, President and Director 
ALBERT FRANK-GUENTHER LAW, Inc. 


“Advertising Age’s timely articles, news and editorials on 
advertising and related subjects are always interesting, informative 
and instructive. In my opinion, this publication is outstanding in _ * 
its field and indispensable to all progressive 


advertising men and women.” 
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Frank Reynolds’ biography is a one-track success 
story. In 1909 he joined Albert Frank & Company 
as a file clerk. In three short years his brains and 
initiative earned him election as vice-president. In 1917 he 
became president and director of the agency. The firm merged 
in 1932 with Rudolph Guenther-Russell Law, Inc., the combine 
then assuming its present name. At the time of the 
merger Mr. Reynolds was elected to the same positions 
he previously held, and which he retains at present. 
His only interruption from continued affiliations with the company 
occurred during World War I when he served as a 
captain in the Air Corps, U.S. A. 
Mr. Reynolds is a member of the Advertising Club and 
the Lawyers’ Club, both of New York, the Westchester Country Club, and president of the board of 
trustees of the New York Military Academy, Cornwall-on-Hudson, N. Y. A good part 
of his leisure time is devoted to photography. 
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“What, No Pie Charts?” The New 
Yorker ad staff devotes only a 
fraction of its time to the creation 
of promotion pieces. (“It’s Not the 
Size, It’s the Ferocity” and 
“Launched: An Idea” are recent 
examples.) Moreover, the staff is 
inclined to near-complacency 
about the magazine’s deepening 
“trade influence” when it does ‘“‘no 
merchandising, publishes no ad- 
vance tips to the trade and prom- 
ises no editorial cooperation.” 
Side-stepping self-satisfaction is 
somewhat difficult on a weekly 
that stands third in pages of ad- 
vertising while ranking 72nd in 
circulation. 


= “Just think of that,” says Mr. 
Russell. “There were some 70-odd 
other magazines where you could 
reach more people, most at less- 
cost-per-thousand. Yet enough ad- 
vertisers felt the need for our spe- 
cial kind of audience—enough 
companies believed so strongly in 


selective selling, in key markets— 


that only two magazines carried | @ 


more pages of advertising. That, 
we think, is the key to the whole 
New Yorker story.” 

The weekly’s circulation, 70% 


of which is outside metropolitan} @ 


New York, is maintained and in- 
creased by “gentle” efforts. It 
does no newspaper advertising nor 
any direct mail to add circulation. 
There is, however, a,filler ad in 
the magazine itself, and there are 
two letters that go to people whose 
subscriptions are expiring. The 
first says: “...We hope The New 
Yorker has given you pleasure and 
that you will want to continue...” 
This, says Mr. Russell, “is the hard 
sell.” 

The second letter is “tough.” It 
says “...in the event (“We almost 
say the ‘unlikely event,’” laughs 
Mr. Russell) that you have de- 
cided to resubscribe it is important 
that you fill out the enclosed 
card...” 


THE SURE-FIRE SALES STIMULATOR 


hat are you promoting . 


. . food, drugs, tooth- 


paste, dairy products, candy? Whatever it is, if 
it’s a consumer item and children use it too, you'll 
never believe the downright magnetic drawing power 
of a “Give-a-Pony’’ promotion. Free Ponies always 
have, and always will, lead the sales promotion 
parade ... with parents, too! You'll see here the 
ultimate in store-traffic stimuation. 


A Pony is very inexpensive compared to the amount 
of interest you will create with any other prize. 


EVERYTHING COMPLETE 


YOU'RE READY 10 GO 


- 2 color 14 x 28 streamers 


2-color 41 x 54 Posters. . 
and wire hangers ... newspaper mats . 
stuffers ... handbills . . . entry blanks for 


imprint, 


Please state ‘ype 
ning a promotion for. . 


One or a thousand available immediately. 


GET THE FULL STORY TODAY . . . WRITE OR PHONE 


“¢ types 
of successful contests. Furnished at a fraction of 
your cost of preparation. Ready for your own special 


of product or business you’re plan- 


749 RUSH STREET @ 


FASHION CLUB SHETLAND PONY SALES CO. 
CHICAGO 11, ILL. 


DEL. 7-7566 


Howard Baldwin 
Advertising Mgr. 


Mr. Russell adds: “I would like 
to make the comment that with 
these two letters, The New York- 
er’s renewal rate runs better than 
70%, which we believe to be 
among the highest of any general 
Magazine.” 

Another source of pride is the 
book’s ABC statement, which Mr. 
Russell points out, “shows 24 
‘nones’ and is one of the cleanest 
statements in the business.” Some 
of the ‘“nones”: “Subscriptions 
paid during service—none; known 
combination sales with periodicals 
—none; including a newspaper— 
none; average number of copies 
served on subscriptions carried in 
arrears more than three months— 
none.” 


Robert Ogden 
Eastern Ad Mgr. 


® Circulation, now above 385,000, 
gained 94,000 between 1946 and 
June 30, 1954. Biggest single gain 
in that period was registered in 
1947, when 26,000 were added. 
“End of paper shortage,” says Mr. 
Russell frankly. 

When The New Yorker was 
launched, in the third week of 
February, 1925, the first issue sold 
25,000 copies. Circulation then 
promptly fell off the cliff, plum- 
meting to 3,800 copies for an Aug- 
ust issue that year. Advertising 
amounted to about three pages a 
week, “some of it not paid for.” 

Red ink bathed the ledgers from 
1925 through 1927, with the total 


North Carolina Is America’s 
Biggest Buyer Of Fertilizer 


Advertising Age, February 21, 1955 


loss measured at $705,000. “In 
1928,” says Mr. Russell, “we got 
in the black, and in 1929 we netted 
$525,000, paid off all our debts and 
put the stock on a dividend basis— 


/on which it’s been ever since, de- 


spite depression, war years and 
postwar.” 

A break, perhaps the decisive 
one, in the magazine’s circulation 
fortunes came on Thanksgiving 
Day, 1925. Ray Bowen, then ad 
director and now retired, recalls 
it this way: 


= “Miss Ellin Mackay, whose aunt 
was Alice Duer Miller, an accom- 
plished writer on our editorial ad- 
visory board, wrote: two articles 
for The New Yorker, telling why 
it was that debutantes preferred to 
have their own small dancing par- 
ties instead of the enormous com- 
ing-out parties where the stag line 
would be full of young men, some 
of whom they had never met. 
“Harold Ross’ wife, Jane Grant, 
who was a newspaper woman her- 
self, conceived the idea of releas- 
ing Ellin Mackay’s article to the 
New York papers on the eve of 
Thanksgiving Day, one of the thin- 


When Harold Ross died in De- 
cember, 1951, there was specula- 
tion all over Madison Ave. about 
The New Yorker’s future. To many 
it looked bleak. But the best of all 
prophets of things to come for the 
magazine turned out~ to be Mr. 
Ross, himself, and longtime staff 
man James Thurber. 

Once, when he was asked what 
would happen to the book when he 
died or retired, Mr. Ross replied, 
dourly, “It will go its goddam way, 
I guess.” 

Mr. Thurber, more optimistic 
than the boss, made this retort to 
the question, soon after Mr. Ross 
died: 

“Look what’s happened to sex 
since Freud died.” 


Ten Honest Ears 
Added to Radio's 
Growing Audience 


PITTSBURGH, Feb. 15—Seven hun- 
dred admen and women were 
present at the Pittsburgh Adver- 
tising Club’s luncheon here when 
speaker Chris J. Witting, president 


of Westinghouse Broadcasting Co., 
asked: “Will all those present who 
have not listened to a radio in the 
past 24 hours raise their hands?” 

Only five hands were raised. 


nest news days of the year for 
every newspaper, and all three of 
the New York morning papers 
were delighted with the opportun- 
ity to put Ellin Mackay’s article 


right smack on their front pages. 
The next day, that week’s issue of 
The New Yorker was completely 
sold out. This gave us our start 
with the New York high society, 
and we have held it ever since.” 


# With circulation at 25,075 that 
week (as compared with about 12,- 
000 for the post-Labor Day issue), 
the ad department was brassily 
informing agencies and advertisers 
that page rates would go from 
$150 to $250 a page beginning Jan. 
1, 1926, based on a guarantee of 
20,000. But the kicker was that 
“any company ordering before 
Jan. 1 could get space in The New 
Yorker throughout the entire year 
1926 at the old rate of $150.” 

The weekly was off to the races. 
In 1927, advertising volume was 


| $900,000 (2,500 pages), by 1947, it 


was $4,600,000 (3,175 pages). 
Gross ad revenue in 1945 was $4,- 
767,144; in 1946, $6,248,431; in 
1953, $8,095,270, and last year, 
$10,597,692. Ad net last year was 


| $8,500,000, plus a net of $2,500,- 


000 from circulation. 


Mr. Witting asked those five to 
see him after the meeting. They 
received Westinghouse portable 
radios as gifts. 

The WBC boss, here for the of- 
ficial Westinghouse take-over of 
Station WDTV and the switch of 
call letters to KDKA-TV, com- 
mented: “If that many of you ad- 
vertising people listen to radio, 
then I certainly don’t need to sell 
you on radio’s power.” 


Stanley Schuler Joins K&E 


Stanley C. Schuler has joined 
the promotion department of Ken- 
yon & Eckhardt, New York, as a 
member of the exploitation divi- 
sion. He has been with the public 
relations department of General 
Electric Co. for the past 13 years. 


NAAN Slates April Confab 

National Advertising Agency 
Network will hold its 24th annual 
conference April 4-8 at Del Monte 
Lodge, Pebble Beach, Cal. Frank 
de B. Walker, v.p. of Ronald Ad- 
vertising Agency Ltd., Montreal, 
is general chairman. 


Ypie So Swat Sue 
Parliaments 


A typical Parliament 
Commuter Car Card 


CARL V. SCHUCHARD, Advertising Manager, Benson & Hedges, says: 
“A quality audience for a quality product! That is our philosophy 
in selecting end-card advertising in New York area commuter trains 
for Parliaments. This group of 300,000 higher-income daily com- 
muters represents an ideal market — with little or no waste 
circulation — for Parliament, the largest-selling, premium-priced 
filter mouthpiece cigarette.” 

Write for large marketing map of Greater New York Market and 
population and sales statistics for TDI COMMUTER-LAND. 


P]ATRANSPORTATION DISPLAYS, INC. 


GRAND CENTRAL TERMINAL BUILDING * NEW YORK 17 
STATION POSTERS + CAR CARDS + SPECTACULARS + TIMETABLES 


North Carolina farmers purchase more fertilizer than farm- 
ers in any other state. And as a result North Carolina farmers 
rank 4th in the nation in receipts from farm crops. That's 
just one reason why North Carolina rates more firsts in rec- i. 


ognized market surveys than any other Southern state. 


Selling this rich, growing state is no mystery. More 
North Carolinians listen to WPTF than to any other station. 

50,000 watts 
680 KC 


Free & Peters, national rep. 


NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina 


NORTH CAROLINA’S NUMBER ONE SALESMAN 
IN THE SOUTH’S NUMBER ONE STATE 


MU 6-3456 
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China Co. 


TRANSLUCENT—I roquois 
emphasizes the translucent quality 
of its new Carrara Modern china 
in this bleed page, scheduled for 
the April Living for Young Home- 
makers and the summer issue of 
Modern Bride. Alfred Auerbach 


Associates, New York, is_ the 


agency. 


NBBB Distributes 
Canadian Warning 


on Gyp Securities 


New YorK, Feb. 15—National 
Better Business Bureau is dis- 
tributing a poster prepared by the 
Assn, of Canadian Better Busi- 
ness Bureaus urging people in the 
U. S. to investigate before mak- 
ing Canadian investments. 

In releasing the poster, NBBB 
points out that “there has been 
an alarming increase in the use 
of high pressure or fraudulent 
methods by some _ brokerage 
houses, operating from Montreal 
and other points in Canada, to 
sell citizens of the U. S. highly 
speculative uranium and other 
mining and oil shares. 

“The enclosed poster,” it says, 
“sounds a warning which can save 
employes and other members of 
the public from costly and de- 
moralizing experiences.” 


® The poster is headed, “A neigh- 
borly tip from across the border.” 
After noting that “share-pushers 
operating from Canada are mak- 
ing ‘attractive’ offers in uranium 
and mining stocks to the Ameri- 
can public, through contacts by 
long-distance telephone, telegram 
and ‘tipster’ sheet,” the poster 
warns, “unless you first get the 
facts you may lose your money.” 

Pointing out, however, that 
“there are many reputable Cana- 
dian brokers and_ investment 
houses through which you may do 
business,” the poster says, “they 
join with us in asking you to in- 
vestigate any high-pressure of- 
fers made to you. 


= “We suggest,” it adds, “that 
when approached to invest in an 
unknown Canadian mining con- 
cern, you first consult your bank- 
er, investment broker or your loc- 
al better business bureau.” 

The poster, printed in the U. S., 
carries the notation, “This message 
is brought to you in cooperation 
with Better Business Bureaus in 
the United States in an effort to 
protect the American public and 
retain confidence in the legitimate 
business enterprises of Canada.” 


Dreyfuss Elected 8th Time 
Leonard Dreyfuss, president of 
United Advertising Corp., Newark, 
has been elected president of the 
Outdoor Advertising Assn. of New 
Jersey for his eighth consecutive 
term. He is also president of the 
New Jersey Advertising Assn. 
Other officers elected include 
Charles W. Stephens, Asbury 


Park, v.p.; Geo. M. Harvey, Tren- 
ton, treasurer, and Becker Jamie- 
son, Dover, secretary. 


selaie PNB ak 
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MCA-TV Appoints Two 

Frank W. McMahon, formerly 
copy supervisor of the radio and 
tv networks of National Broadcast- 
ing Co., has been named advertis- 
ing and promotion manager for the) 
film syndication division of MCA- 
TV, New York. Al Lauber, former- 
ly with the film division of NBC- 
TV and the ad staffs of the New 
York Herald-Tribune and Esquire, 
has joined the film syndication di- 
vision of MCA-TV as field super- 
visor for the middle Atlantic sales | 
region. 


Cosmetics Co. Splits Account 
Rilling-Dermetics Co., New York 
cosmetics manufacturer, has 
moved its account from Anderson 
& Cairns and split it between two 
agencies. Dowd, Redfield & John- 
stone will handle the Dermetics 
division, which makes liquid cos- 
metics, and Getschal Co. will han- 
die the Rilling division, which 


makes hair preparations. 


4,100,000 BIRTHS in '54 | 
"RECORD BABY BOOM’ 


; “Uo, 


NOW REACHING | 
3,000,000 YOUNG 
FAMILIES YEARLY 
IN THE UNITED 
STATES, CANADA, 
BELGIUM AND THE 
HAWAIIAN IS. 
LANDS. 


ACT NOW .. 


. GIFT-PAX INC., 225 LAFAYETTE ST., NEW YORK 12. N.Y. 


73 | 


' 

MeOM yo didect : 
kmew a J al 

ABOUT HOSPITAL DISTRIBUTED : 
i 


aD. SAMPLING 
Gitt aX PROGRAM 


Gift-Pax delivers your product to new 
mothers, at their bedside in the hospital. 


WRITE FOR MARKET COVERAGE BOOKLET! 


WA 5-9996 | 


in 5 years... 


OVER 105% INCREASE 


<2 
Q 


the rarmer-Stockman 


OKLAHOMA CITY, OKLAHOMA @ DALLAS, TEXAS 


IN TEXAS 
CIRCULATION! 


Texans, too, like the Farmer-Stockman. 
They have said so 234,466 strong down 
in the Lone Star state by buying the 


the Farmer-Stockman 


Edited te Help Rural Families Grow Better Crops, Improve Thew Livestock, Enjoy Modern Equipment ond Achieve Finer Living 


now more than ever , 


edition that is edited especially for 
them. 


When Texans go all out for a farm maga- 
zine by increasing its subscriber families 
more than 105% in five years, that’s what 
the Big State boys call tootin-her-up! 
They did that with the Farmer-Stockman 
between 1950 and 1955. 


It all happened when Texas editors, 
fanning out from their company-owned 
base in Dallas, fed to Texans such a Texas 
flavored magazine that they went 

for it “double’’. 


No accident at all. It was planned that 
way, with a series of editorial, circulation 
and advertising improvements that few 
could resist. 


Advertisers know there’s a reason for 
this growing Texas preference. That’s 
why they, too, are going “double” these 
days for the Farmer-Stockman. 


. The Fastest Growing Farm Magazine in the Southwest! 


Owned and Operated by 

THE OKLAHOMA PUBLISHING CO. 
The Daily Oklahoman 

Oklahoma City Times 

WKY Radio® WKY-TV 

Represented by 

THE KATZ AGENCY, INC. 
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Business Paper Success Story ... 


Armour Boosts Industrial Products 


with Consumer Style Ad Techniques 


CuIcaGo, Feb. 16--_Armour & Co. 
is known to the public primarily 
as a meat packer. This is one 
reason why advertising Armour’s 
other products is a difficult job. 
Another reason is that most of the 
products manufactured by the six 
industrial divisions known as Ar- 
mour Auxiliaries are anonymous 
ingredients, which lose their iden- 


SIMPSON-REILLY, LTD. 
Publishers Re presentetieet 


-SAN "PRANCISCO CENTRAL TOWER 


tity in the finished product. 
Armour Auxiliaries, Chicago, 
processes the by-products of meat 
production to make several hun- 
dred items for industrial use. 
Combined sales for the six divi- 
sions are comparable in volume to 
the total production of a company 
the size of Bausch & Lomb or Acme 
Steel, according to Howard H. 
Dismeier, industrial products ad- 
vertising supervisor. But, he 
added, the Auxiliaries are still 
comparatively little known. 


= Advertising must, therefore, tell 
the story of the Auxiliaries, the 
research activities and the growing 
production of products for indus- 
trial use, Mr. Dismeier explained. 


[New] 
KING-SIZE award 


THE WINSTON-SALEM JOURNAL & SENTINEL 


SE 


IN NORTH CAROLINA 


COMMUNITY SERVICE 


On January 21, 


1955 the North Carolina Press Association 
presented its first annual Community Service Award. 


It was awarded to the Journal-Sentinel for “careful and 


thorough handling and analysis of local and state issues.” 


KING-SIZE awards 


In the last nine years the Journal and 
Sentinel newspapers have received 


% 


OF ALL FIRST 
PLACE AWARDS 
MADE BY THE 


NORTH CAROLINA PRESS ASSOCIATION 


Awarded for outstanding spot reporting, feature writing, 
photography and other presentation of the news, 


LLOS national food editor awards each of 


the last four years to Beth Tartan, the Journal and 
Sentinel’s 1954 national champion food editor. 


Serving advertisers best by serving the public first in 


WINSTON-SALEM 


and Northwest North Carolina 


YOU CAN’T COVER 
NORTH CAROLINA 
WITHOUT THE 
JOURNAL & SENTINEL 


The Journal & Senti- 
nel are the only pa- 
pers in the South of- 
fering a Monthly 
Grocery Inventory — 
an ideal test market. 


WINSTON-SALEM 


JOURNAL a and SENTINEL 


MORNING “SUNDAY EVENING | 
National Representative : 


TWIN CITY 


KELLY-SMITH COMPANY 


ae 


Each division has its own man- 
agement and plant. The ad budget 
for each division is pinhead-small 
compared to the amount Armour 
devotes to promotion of its con- 


{sumer products. Although each 


division operates independently, 
the Armour family relationship is 
always indicated in the advertising. 

The advertising problem is: how 
to sell a single ingredient, the divi- 
sion that produces it as well as 
perhaps 100 others and maintain 
the unity of the Armour family at 
the same time? 

The first job is media selection. 
With several hundred products to 
sell, each with many applications, 
and with each division advertising 
every month, the job of selecting 
media becomes highly complex, 
David Duensing, advertising man- 
ager, told AA. Business publica- 
tions—55. at present—are used 
exclusively. 

Products are advertised only in 
the most profitable industrial 
fields. For example, although there 
are many more uses for the ad- 
hesives produced, the largest part 
of the advertising is concentrated 
in the woodworking, bookbinding, 
box making and paper industries. 

Publications are surveyed care- 
fully. The circulation and editorial 
content are examined to be certain 
that they are the ones which reach 


Books made with 
ARMOUR GLUE 


Advertising Age, February 21, 


Now! Armour offers 
rubberized curled hair pads 
in gll mattress sizes! 


TPCT OEE TEC O PC CCee Cre eee eee eee eee ers) 


W's now easier, more economical ter you to offer your 
customers the luxurious combort of this modern filler | 


Contemars, like beewes, come tn all stom. That's why W's ianportant te vow that 
Armin: Rabbermed Carted Hast overlay paode cam mes be edere.! oa all wlth 
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1955 


GOLDILOCKS AND THE THREE BEARS—Fairy tale creatures sell “rubber- 

ized curled hair pads in all mattress sizes,” for the Curled Hair di- 

vision of Armour. This series of ads ran in Bedding last year. Art 
is by the Bruce Wells Studio, Chicago. 


told with copy only. 

All of these ads leap out of the 
pages of an industrial publication, 
in which most other formats ad- 
here in general to a photo-plus- 
explanatory copy formula. 

Prominently featured in all ads 
is a reverse cut of the Armour 
signature. Beside it, in bold type, 
is the name of the division. 


® Dial Soap for use in hotels and 
institutions is an obvious exception 
to the usual anonymity of an indus- 
trial ingredient. It also furnishes a 
good example of the use of con- 
sumer ad techniques for industrial 
ads. A typical Dial page ad illus- 
trates the definite consumer ap- 
peal used. Another ad featured a 
child finding Dial in a hotel room. 
She says, “Look what I found, 
Mommie—Dial soap.” 

On the basis of the pull of these 


'| Dial ads, the industrial soap divi- 


sion has doubled its 1955 sales 
budget for the product, 
Giroux, product supervisor for Dial 
and assistant ad manager of 


« | Armour Auxiliaries, told AA. 


INDUSTRIAL BUYERS LIKE KIDS TOO— 
This ad, with art by Fred Stefan, 
Chicago, indicates the extent to 
which Armour Auvziliaries is 
adapting consumer techniques for 
industrial advertising. This ad ran 
in Bookbinding & Book Production. 


the companies to which Armour 
wants to sell a particular product 
or group of products. 


® The company wants broad hori- 
zontal coverage at the research and 
management levels. The chemical 
division, for instance, uses Chem- 
ical & Engineering News most re- 
gularly when it wants to reach re- 
search people and Chemical Week 
when it is talking to management. 

Ad format is the next job. With 
the theory that men buying indus- 
trials are moved by the same basic 
appeals as men buying consumer 
goods, most ads use consumer ad- 
vertising techniques, explains 
Stuart Doyle, account executive, 
Foote, Cone & Belding. 

“Strong illustrations, done in 
modern style, are used, along with 
the technical information that in- 
dustrial buyers have come to ex- 
pect,” Mr. Doyle added. 


® The illustrations usually feature 
the finished product in which an 
Armour ingredient has been used. 
For instance, the adhesives division 
is using a series of testimonial ads 
for furniture glue. Montages are 
used which depict furniture fac- 
tory operators, workers, processes 
and products. 

A chemical division ad tells of 
three products. It shows direct 
action of one and the finished 
product to which another has been 


added. The story of the third is 


The success of the Auxiliaries 
advertising is shown in the history 
of two recent campaigns. The first 
won the Topper award of the Na-| 
tional Industrial Advertisers Assn. 
last year (AA, June 21, 54). The 
chemical division received this 
award for its campaign to sell fatty 
acids and fatty acid derivatives 
with bold consumer-style ads. 


® The industrial soap division may 
be on its way to another award. 
Ads for a current campaign have 
been submitted in an Associated 
Business Publications industrial ad 
competition for industrial product 
advertising. This campaign has 


sold, in a 16-week period, enough 
Velva-Soft to equal the entire 1955 
sales budget. 

Velva-Soft is a gooey substance 
used to restore a “soft, natural 
feel” to fabrics. There are similar 
products manufactured by 85 com- 
panies, but they are sold mostly to 
the textile industry, which uses 


Guests re you pay more for Dial” 
(because they do) ! 
yet Dial costs you — more! 


John | "= 


INDUSTRIAL SOAP DIVISION—T his two- 
color ad runs every other month, 
January through April, in Florida 
Motor Court, Hotel Management, 
Hotel Monthly, Motel Management 
and Tourist Court Journal. Winnie 
Fitch, Chicago, is the artist. 


them in the initial processing of 
materials. 

Armour had been selling this 
product for three years to the tex- 
tile industry, under the name Tex- 


soft. It also sold the softener to 


a 


I 


1. you are looking for a job with greater opportunity (or 
more dough) than the one you have now, you can knock 
on the doors of more than 29,000 professional marketing and 
publishing people at once and shorten your search. Just put 
your ad in Advertising Age’s Advertising Market Place, 
where employers of all types in the advertising business 
shop for all kinds of advertising employees. 

Closing date: Wednesday before Monday publication. 


Write or Call. . . Classified dept. 


Advertising Age 


200 E. Illinois St. 
Chicago 11, Hil. 
DE laweare 7-1336 
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Advertising Age, February 21, 1955 


laundries. But, according to Lonnie 
Merrill, industrial soap department 
sales manager, total sales weren’t 
very encouraging. 


® Mr. Merrill decided that there 
must be a way to sell a lot more of 
the softener by shifting market 
emphasis from textile makers to 
laundries. The laundry business, 
he said, had suffered extensively 
as a result of the expansion of 
home automatic laundries and 
laundromats. 

The problem was: how to sell 
the product to the already cost- 
worried laundries, although the 
cost is a nickel or less per 100 lbs. 
The solution was to offer laundries 
means of selling the new process to 
their customers. An important 
initial step was to change the prod- 
uct’s name to Velva-Soft. 


® The job of reaching laundry 
owners with the story of Velva- 
Soft and helping them sell the pro- 
cess to potential customers had to 
be carried out with an initial ad- 
vertising budget of less than $20,- 
000,000. 

Ads for the trade were prepared. 
A group of b&w spreads stressed 
the “business-building opportuni- 
ties” in laundry and automatic 
laundry journals. 

A second group of page ads 
offered the Velva-Soft “profit 
package” of promotion materials. 
They offered mats, truck and wall 
posters, counter cards and bundle 
inserts. 

A third group, still being plan- 
ned, will use testimonials to tell 
how laundries have tied in with 
Armour to sell the Velva-Soft pro- 
cess. 

In the campaign, Armour distri- 
buted small quantities of promo- 
tion materials to the laundries, 
then sold larger quantities of the 
same materials. To date, 6,000,000 


New Armour diseovery offers 
business-building opportunity 
on FL 


you the biggest 
in years! 


New VELVA-SOFT gives everything you 
wash a luxurious, soft finish sever before 


Mates pee wentins . 
Sor) oma resents dart ad grease. me lathes come clean 
yemtier Vecsey works well on cotton, raven, emo, 
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bundle inserts have been distrib- 
uted and used by laundries. 


® In order to overcome cost con- 
cerns of laundries, Armour drama- 
tized the effects achieved by 
Velva-Soft that would have con- 
sumer-appeal. 

Salesmen showed laundry own- 
ers towels and diapers, treated and 
untreated with Velva-Soft. 

This selling technique was then 
offered to laundries with a counter 
card to which the contrasting sam- 
ples could be attached. 

Results of the campaign: It is 
“clinching” despite a small budget 
and a market which had been 
tough for three years, Mr. Doyle 
said. Since September, he added, 
more than 3,000 new accounts have 


been opened. 


INTRODUCTION—The ad used to introduce Velva-Soft ran in Starch- 

room Laundry Journal, July and September, 1954. It told the whole 

story—laundries could increase sales by improving their services, 

make their washing operations easier and get the benefit of Armour 
merchandising aids. 


RCA Plans ‘National 
TV Servicemen's Week’ 

Radio Corp. of America will 
open its salute to television serv- 
ice dealers and technicians with 
a page in the March 7 issue of 
Life. “National Television Serv- 
icemen’s Week,” to be observed 
March 7-12 by RCA, will use na- 
tional advertising to focus maxi- 
mum consumer and_ industry 
attention on some 100,000 tv serv- 
icemen throughout the country. 

Point of sale promotion pack- 
ages, which include “electronic 
statuettes,” are going out to deal- 
ers, who are invited to enter a 
contest for the most effective na- 
tional week promotion. Prizes to- 
taling more than $10,000 will be 
awarded by RCA. Kenyon & Eck- 
hardt is the agency. 
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yw to direct trade campaigns, will | 
‘Hardwood P| ood continue to handle the institute’s n 
; 7 monthly publication, “What’s New 
Sets Ist Big Drive in Hardwood Plywood.” 
Cuicaco, Feb. 16—The Hard- Ads, aimed to broaden the mar- BP 
wood Plywood Institute, in an ex-| kets for hardwood plywood and 
panded promotion program for | promote the HPI seal among users 
1955, is planning its first consumer | of the product, will run in Better ake 
ad campaign. Homes & Gardens, House Beauti- T 
The institute, formed in 1953) ful, Living for Young Homemak- s0 | 
by the merger of Hardwood Ply-| ers, Popular Mechanics and Popu- mot 
wood, national association of hard-/| lar Science, the latter two aimed as 
wood plywood manufacturers, and|at the do-it-yourself market. An as! 
Southern Plywood Manufacturers | expanded schedule in trade publi- a f 
Assn., confined its advertising in| cations will also be used. lize 
1954 to small ads in trade publi- dell 
cations. MacGill to Keeling Co. oa 
The institute has named Wil- Robert A. MacGill, formerly an ene} 
liam Hart Adler Inc., Chicago, to| account executive with Fuller & eub 
direct this first consumer drive.|Smith & Ross, Chicago, has been ie 
M. L. Samson Co., Chicago, which | named v.p. and creative director 000 
was appointed in September, 1953,| of Keeling & Co., Indianapolis. r 
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How can you miss - With maximum facilities and phenomena} 
ratings, WTAR-TV makes selling ‘‘a snap’’ in the Norfolk Market 


Vv 


NORFOLK 


No one knows more 


technical perfection 
in the making of 


R. O. | color mats than 


PARTRIDGE & ANDERSON COMPANY 
712 Federal Street, Chicago 5 
for Electrotypes, Mats, Plastic Plates, and R.0.P. Color Mats. 


—the phone number is HArrison 7-3732 
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In the Record Business, First Your 
Product Sells, Then You Advertise 


(Continued from Page 2) 
about 50% of total record sales. 

The current trend in albums al- 
so makes it worth while to pro- 
mote them. In the past year al- 
bums have been priced as high 
as $27 and sold well. Capitol took 
a flier last year to try and capita- 
lize on the trend toward high-fi- 
delity sound by releasing “Study 
in High Fidelity,” which also 
mcluded a booklet discussing the 
subject. It has sold over 70,000 for 
a total volume of close to $500,- 
000. 

Albums being the one relatively 
stable element in record sales, 
Capitol gives them continuing pro- 
motion via advertising schedules 
in Downbeat, Metronome, The 
New Yorker, Saturday Review 
and the catalogs of the New York 
Herald Tribune and the Times. 
Classical records also are adver- 
tised in most of these publica- 
tions. 


® But single, popular records are 
another matter. As yet there is 


no certain means of predicting a 
hit. And since promotional sup- 
port of records must be concen- 
trated where it will contribute to 
maximum sales results, it isn’t 
practical to commit advertising 
money on a record as far ahead 
as the closing date for a publica- 
tion. 

This situation results, says Mr. 
Dunn, from the fact a hit record 
cannot be made by advertising, 
publicity, promotion or merchan- 
dising. The public likes a record 
or it does not. An arrangement, 
or even a distinctive instrumental 
or vocal sound may turn out to 
be the key to a hit. 


= This makes single record pro- 
motion a day by day business. 
Vogues come and go, making it 
hazardous to predict what will be 
popular a few months from now. 
In recent months, rhythm and 
blues and vocal-group' records 
have been the big sellers. “But 
in a few months the public may 
want bass flute solos,” says Mr. 
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FUN WITH FOOD AND HELPFUL HINTS 


Only Merchandising and Advertising 
medium in Northern California offer- 
ing full retail support of more than 
2,000 independent food stores 


Plus 


Editorialized Advertising in 36 newspapers 
with over one million ABC circulation... 


A must on any Northern Calif. schedule! 


FOR FURTHER INFORMATION SEE NEWSPAPER STANDARD RATE & DATA 


OR WRITE BONNIE HUBBARD, 342 GRANT AVE., SAN FRANCISCO, CALIF. 


Dunn laconically. 


There are a few artists who) 


manage to survive fads and trends 
and come up with hits most of the 
time. Included in this category on 
the Capitol label are Nat “King” 
Cole and Les Paul and Mary 
Ford. 


® Releases of competitors are al- 
so an important factor. When any 
record company comes up with a 
release that shows signs of being 
a hit, it results in action that 
would be considered unethical or 
perhaps illegal in any other busi- 
ness, but is accepted practice in 
the record industry. 

The action is a “cover” record. 
Cover records account for the fact 
that very often the records of two, 
three or four different companies 
on the same tune sound so similar 
that it is difficult to tell them 
apart. On records, only the artist 
is exclusive. Arrangements are 
copied to the last detail. The artist 
chosen to do a cover record is usu- 
ally either of the same type as the 
one making the original, or may 
even sound the same. 

Cover tunes are rush jobs pro- 
duced to fight the original record 
for top position with the tune con- 
cerned. They also serve the less 
talked about function of taking the 
bloom off a competitor’s hit, and 
maintaining a company’s reputa- 
tion for coming up with its share 
of hit tunes. 


® These complex and quickly 
changing factors make flexibility 
and integration of merchandising, 
advertising and promotion an ab- 
solute necessity. For this reason, 
Capitol’s merchandising depart- 
ment is staffed much like an ad- 
vertising agency and is geared to 
swing into action immediately. It 
includes copywriters, artists, sales 
promotion men, publicity, public 
relations and market research. 

The job of market research is 
to provide a continuing flow of in- 
formation about record sales and 
trends. This information is fed to 
district managers and all execu- 
tives. At the same time, executives 
are frequently in the field in order 
to get the feel of what’s going on. 
Mr. Dunn says he makes at least 
four field trips a year, as do most 
executives. 

The need for up-to-the-minute 
information is apparent from 
these average figures: of 12 rec- 
ords released, about half don’t 
click and will not pay their way; 
of the remainder, perhaps four 
will approach the 100,000 mark 
within four or five weeks after re- 
lease. 


= Here the factor of judgment 
becomes important. Since promo- 
tion money must be concentrated 
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SLANT FRONT—Winthrop-Atkins Co., 

Middleboro, Mass., calls this Nu- 

Leth-r desk calendar its Console 

model because of its unique slop- 

ing front. The model is available 

in quantities only in a special pro- 
motion, 


where it will do the most good, 
the decision as to what records 
will get. major emphasis must be 
made within a few weeks after 
release. 

This judgment is based on such 
things as the reaction of salés 
personnel in the field, the initial 
orders placed for a record, the 
amount of play by disc jockeys, 
and the showing made in the sev- 
eral weekly Billboard polls. 

Promotional support has its 
greatest effect between the sales 
mark of 100,000 and 300,000, with 
200,000 qualifying a record as a 
hit. When sales move over 300,- 
000, says Mr. Dunn, little more 
can be done for a record because 
it then moves on its own momen- 
tum. At this point, a recording 
company starts looking for signs 
of another potential hit that can 
benefit from promotion. 


® With the uncertainty existing 
as to which records will catch the 
public fancy, a basic formula is 
followed in launching records. Al- 
most all new records are sent to 
disc jockeys, who along with juke 
boxes count most in putting over 
popular records. This is a result 
of the fact people buy records 
they have heard and liked. Rec- 
ords are also announced through 
release sheets to the trade. 

Records thought promising are 
also plugged via page ads in Bill- 
board. A limited number of rec- 
ords are also sent to juke box 
operators to get added exposure. 
Cards are made up for record 
boxes in music stores. 

Those which begin to show 
signs of hitting sales of 100,000 
are then given an added boost 
with small space in Billboard, 
citing initial sales; gimmicks are 
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sent to disc jockeys; artists on the 
record concerned call top disc 
jockeys to put in a plug for the 
record; publishers of the tune 
distribute more records to the 
disc jockeys and juke box operat- 
ors; personal appearances for the 


'|/ recording artists are sought on tv 


network programs so they can 


plug the record, 


® Special bulletins on the rec- 
ords to push are then sent to the 
company’s branch offices and 
salesmen. Salesmen make personal 
calls on dise jockeys and oper- 
ators. Using sales figures fur- 
nished them, salesmen point out 
to dealers that the record should 
be heavily stocked and boosted. 

If sales of a record keep climb- 
ing, brag ads are run in Bill- 
board, and everybody concerned 
starts around the circuit doing the 
same thing again, but using the 
most recent sales figures to sup- 
port their pitch. 

Acting as an umbrella of con- 
trolled publicity are three house 
organs published by Capitol. The 
first is “Music Views,” a monthly, 
sold to dealers for distribution to 
customers. This has a circulation 
close to 300,000. It is published as 
a general magazine, contains rec- 
ord news from competitive com- 
panies, but manages to get in the 
desired sugar-coated publicity for 
Capitol Records. 


™ The second, ‘Record News,” is 
used principally as a catalog and 
reference source. The third, ““Cap- 
itol Records,” issued twice month- 
ly, has a circulation of some 3,000 
among disc jockeys and review- 
ers. This publication contains 
news and comments about new 
Capitol records and the artists 
making them, with the objective 
of being of service by furnishing 
disc jockeys with information that 
enables them to sound authora- 
tative in comments on the air. 

Indicative of the fast moving 
record business, only one of the 
three publications, “Capitol Rec- 
ords,” published twice monthly, 
can be counted upon to put in 
plugs for a current record that ap- 
pears to be going places. The 
deadlines for the other two are 
far enough ahead that they can- 
not be counted upon for getting 
in their plugs at the time they do 
the most good, since no one has 
come up as yet with a technique 
for predicting record hits. 


ACEC Appoints Adler A. M. 

ACEC Electric Corp., New York 
manufacturer of electric motors 
and equipment, has named Rodney 
R. Adler advertising manager. He 
was formerly assistant sales pro- 
motion manager of Carrier Corp., 
Syracuse. 
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SARAN  FESTIVAL—Color pages like 
this will run in House & Garden, 
Living for Young Homemakers 
and The Saturday Evening Post 
in April and May to support the 
Saran summer furniture festival 
scheduled by National Plastic 
Products Co., Odenton, Md. The 
promotion, featuring Saran hang 
tags, also includes network tv and 
merchandising aids. 


Motorola Canada to 
Put More Funds into 
Newspaper Ads 


TORONTO, Feb. 15—Motorola 
Canada Ltd. has increased its ad 
program substantially for the first 
half of 1955, with the emphasis 
going on newspapers. 

A campaign for Motorola’s Star- 
light tv set begins this week with 
full-color pages in newspapers 
making up the Weekend Magazine 
Group. It will be carried through 
next week, with similar pages in 
the Toronto Star Weekly and La 
Patrie. 

Color ads promoting car and 
portable radios are scheduled for 
early May in the same publica- 
tions. 


® Motorola has been splitting its 
budget 50-50 between radio and 
newspapers, but newspapers are 
now getting the nod. In the first 
six months of this year the com- 
pany will be using 43 newspapers 
in all the major markets of Cana- 
da. 

On radio, there will only be 
product mentions on two pro- 


grams, “Take a Chance” and 
“Fun Parade.” 
Peter H. Whelen, advertising 


and sales promotion manager, 
predicts that tv set sales will in- 
crease considerably in 1955. He 
recently introduced this three- 
point incentive program at a ser- 
ies of distributor meetings held 
all over Canada: 


® 1. The Motorola “Sales Planner” 
—an elaborate salesman’s cata- 
log designed with special sections 
for each product and equipped 
with special sales promotion ideas. 
2. The “Roll with Motorola” 
contest. Some $25,000 in merchan- 
dise has been made available as 
prizes for the Canadian distribu- 
tor organization. Prize points are 
awarded for each tv set sold. 
3. The “Galvin Knights”—an 
honor society of Motorola sales- 
men who have shown outstanding 
sales ability. This is a fraternal- 
type organization self-governed 
by the distributor salesmen and 


excluding all top executives of the 
company. 4 

McKim Advertising, Toronto, is 
the Motorola agency. 


Avco Promotes Deegan 

Paul A. Deegan, director of pub- 
lic relations for the Lycoming di- | 
vision of Avco Mfg. Corp., Strat- | 
ford, Conn., has also been named | 
director of advertising for the par- 
ent company’s defense and indus- 
trial sales. 


Luce, Ford Get 


|Art Directors’ Medals 


New York, Feb. 15—The 33rd 
“Annual of Advertising and Edi- 
torial Art and Design” contains 
the 423 exhibits from the national 
exhibition of the Art Directors 
Club of New York. The book was 
published by Farrar, Straus & 
Young Inc., New York (408 pages, 
$12.50). 

The annual opens with a pic- 
torial rundown of the exhibition 
and club luncheon at which the 
annual awards were made and a 
description of four special medal 
citations of the club. 

Medals were awarded Henry 
R. Luce, editor-in-chief, Time 
Inc., for “the outstanding presen- 
tation of graphic material in 
Life,’ and Henry Ford II, presi- 
dent, Ford Motor Co., for “excel- 
lence maintained in the over-all 
concept and execution of Ford 
Motor Co. advertising.” 

A medal for “vision and dili- 


gence applied in creating notable 
advertising” was awarded David 
Ogilvy, president, Ogilvy, Benson | 
& Mather. 

The fourth special medal cita- 
tion went to Frank Stanton, pres- 
ident, Columbia Broadcasting Sys- 
tem, for “vision and encourage- 
ment given to the graphic and pic- 
torial presentation of CBS adver- 
tising and telecasting.” 

The second section of the book 
is a brief display of European ad- 
vertising with commentaries by 
prominent European advertising 
artists and designers. 

Five sections that follow present 
the award-winning and exhibition 
art work, photography, and de- 
sign for advertising, editorial il- 
lustration and tv in all media 
classifications. ‘ 


Jordan Named Copy Head 
Eliot M. Jordan, formerly with 
Gelles Advertising Agency, has| 
joined Ritter, Sanford & Price, 
New York, as head of the copy | 
staff. 
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American Monomer Corp. and 
Monomer-Polymer Inc., Leomin- 
ster, Mass. 


Borden Buys Two Companies 
The chemical division of Borden 
Co., New York, has acquired 


in MONTREAL fere’s why the STAR 
Should be a “must” on your schedules! 


@ Single-paper coverage of 
Montreal’s English families 
® Home, evening readership 
® Top merchandising services 
MORE retail, general, classified and department 
store advertising than any paper in its field! 


Represented in the United States by 
O’Mara and Ormsbee Inc., 420 Lexington Avenue, New York City 


The Montreal Star 


245 St. James St. W., Montreal, P.Q. 
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wfmy-tv bursts through the 300,000 mark in tv sets 


— a a a ee a a ee a a 


On January 2, WFMY-TV moved to a new, greatly enlarged building. With the 
move came an increase in power to 100,000 watts, the maximum allowed by F. C. C. 
For the first time, new areas in the Prosperous Piedmont were able to get Channel 2 


with a good signal. 


Telephone and mail reports poured in telling of a brighter, clearer picture as far 
as 175 miles away. Many were from outside our estimated 100 microvolt coverage 
line. Inside this area there are over 300,000 homes with television sets* able to 


receive WFMY-TV. 


Many major markets formerly outside our regular viewing area are now an integral 
part of Channel Two-Land. Roanoke, Va. (86 miles), Fayetteville-Fort Bragg, N. C. 
(84 miles), Statesville, N. C. (66 miles), and the Raleigh-Durham, N. C. area (71 
miles) all get good reception from Channel 2. 


With the maximum power and more coveage . . 


. plus over five years’ experience... 


WFMY.-TV (the only CBS outlet in the area) is the only station completely covering 
this 46 county market where 2 million people live, work and can buy your product. 
They had a 2.3 billion dollar income last year. Get your full share of it at no increase 
in price! Make use of the bigger WFMY-TV. 


* Set figures taken from R-E-T-M-A releases exclusively. 


Now In Our 
Sixth Year 


GREENSBORO, N.C. 


Harrington, Righter & Parsons, Inc. 


New York — Chicago — San Francisco 


Represented by 
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Information for Advertisers 


The New England Newspapers 
Advertising Bureau has released 
“Wholesale Grocers Directory of 
the New England Market” to fur- 
nish grocery manufacturers and 


A 50,000 Market 
Worth Aiming At 


BENTON HARBOR - ST. JOSEPH 
MARKET'S $6,781 RETAIL SALES 
PER HOUSEHOLD 88°, ABOVE 
THE NATIONAL AVERAGE 


TWIN CITIES PerHH | % OverU.S. 
Consumer Income $5,761 VW 
Total Retail Sales 6,781 88 
Food Store Sales 1,616 83 
Drug Store Sales* 374 69 
Gen. Mdse. & Apparel 1,420 98 
Home Furnishings 355 88 
Bidg. Mat.-Hdwr. 619 116 
*Benton Harbor only. 


What's more, retail sales vol- 
ume—$62,116,000 in 1951 for 
St. Joseph-Benton Harbor alone 
— is continually expanding, be- 
cause Michigan's Twin-City 
area population is now 50,000 
plus! 
For Double-Barrelled Results 

Advertise in two evening papers 


BENTON HARBOR 


NEWS-PALLADIUM 


ST. JOSEPH 


HERALD-PRESS 


27,170 ABC total circulation—with no duplication 


| their agencies with information to 
help them effect the proper dis- 
tribution of their products in the 
New England market. Detail maps 
of 15 wholesale zones are included 
in this booklet showing the key 
wholesale cities and the counties 
included in each zone. Address re- 
quests for copies to Anthony G. 
Glavin, director, New England 
Newspapers Advertising Bureau, 
Statler Bldg., Boston 16. 


e “The Minnesota Drug Store Di- 
rectory” has been published by 
the Minneapolis Star and Tribune. 
It includes circulation coverage 
listings for all Minnesota towns of 
1,000 or more population, lists of 
variety and department store buy- 
ers, complete information on the 
territories of leading drug whole- 
salers, distances between Minne- 
apolis and principal Minnesota 
cities and information on confec- 
tionery and tobacco wholesalers 
and chain grocery and drug or- 
ganizations. A center-spread map 
shows Minneapolis and suburbs 
by drug territory. Requests for 
copies may be addressed to Wil- 
liam A. Cordingley, national ad- 
vertising director, Minneapolis 
Star and Tribune, Minneapolis 16. 


e Plant Engineering has _ pub- 
lished a 20-page media data file, 
following the recommended NIAA 
outline. Its pages contain data on 
the magazine’s circulation cover- 
age among plant engineers and 
the plant operating group of all 
manufacturing industries. Copies 
are available from the magazine 
at 110 S. Dearborn St., Chicago 3. 


e A new booklet presentation by 
Maclean’s Magazine contains an 


How does your type of product compare 
with other product groups in 


SALES AND PROFIT 
PER SQUARE FOOT 


in super markets? 


You'll find the answer in 
THE FOODTOWN STUDY 
P| ...Progressive Grocer’s analysis of ~ 
$3 million in sales done by five 
pong giant super markets over a full 
quarter of a year. as 


Progressive Grocer 


—the magazine of SUPER MARKETS and SUPERETTES 


161 Sixth Avenue, 
111 N. Wabash Avenue, Chicago 2, Iilinois 
600 S. New Hampshire, Los Angeles 5, Calif. 
582 Market Street, San Francisco 4, Calif. 


New York 13, New York 


analysis of Canada’s economic 
progress since 1941. The report 
presents interesting data on popu- 
lation growth, immigration, de- 
velopment of manufacturing and 
natural resources, the labor force 
and national income. Address in- 
quiries to Hall Linton, advertis- 
ing manager, Maclean’s, 481 Uni- 
versity Ave., Toronto 2. 


e The textile industry spent 
$323,000,000 recently for new 
plants, machinery and equipment, 
according to a report on the tex- 
tile industry issued by Business 
Week. The study includes employ- 
ment and manufactures figures as 
well as marketing and readership 
data. Copies are available from 
Herman C. Sturm, advertising di- 
rector, Business Week, 330 W. 
42nd St., New York 36. 


@ A home convenience and appli- 
ance survey report has been is- 
sued by Wallaces’ Farmer & Iowa 
Homestead, Des Moines, and Wis- 
consin Agriculturist & Farmer, 
Racine. There is a separate report 
for each magazine, based on sur- 
veys made of the circulation of 
each. Copies are available from 
the respective publications. Ad- 
dress R. J. Pommrehn, director 
of research. 


e Jobber Product News has just 
released a new pie chart breaking 
down the marketing picture in 
the automotive manufacturer- 
through-w holesaler-to-retailer- 
and-consumer distribution setup. 
Copies are available by writing to 
Emil G. Stanley, publisher, Job- 
ber Product News, 22 W. Madi- 
son St., Chicago 2. 


e Weekend has published a Cana- 
dian retail sales map showing 
Canada scaled to sales rather than 
to miles. Copies are available 
through Weekend’s advertising of- 
fices at 231 St. James St. W., 
Montreal, or from branch offices 
in Toronto, New York, Chicago, 
Detroit, San Francisco, Los An- 
geles and London, England. 


e The research department of 
Conover-Mast Publications has is- 
sued “How to Increase Your Sales 
Through Industrial Directory Ad- 
vertising.” Copies are available 
through Arthur H. Dix, v.p. in 
charge of research, Conover-Mast 
Publications, 205 E. 42nd St., New 
York 17. 


Advertising Age, February 21, 1955 
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TAKES TWO—The light touch in in- 
dustrial advertising is demon- 
strated in this Aircraft Radio Corp. 
ad for navigation instruments ap- 
pearing in the Feb. 14 issue of 
American Aviation Magazine. The 
agency is Burke Dowling Adams 
Inc., Washington, D. C. 


American Home is contained in 
the magazine’s 39th reader con- 
sumer survey. The report covers 
20 different types of food products 
and techniques, including desserts, 
fish, meats, soup, fruits, outdoor 
cooking habits, etc. A copy of 
the report may be obtained by 
writing T. D. Cohalan, research 
department, American Home, 444 
Madison Ave., New York 22. 


e Nearly nine out of ten buying 
decisions on non-food items are 
made in supermarkets after shop- 
pers enter the store, according to 
a new survey made by the film 
department of E. I. du Pont de 
Nemours & Co. For survey pur- 
poses, non-foods include such 
household textiles as dishcloths 
and towels, wearing apparel, in- 
cluding socks and nylon stockings; 
housewares; drugs and toiletries; 
magazines and books; plants and 
flowers, and toys. Soaps, cleaners 
and bleaches were not covered by 
the survey. Copies of “Latest Facts 
about Non-Food Purchases in Su- 
per Markets” may be obtained 


ing to the film department, Du 
Pont Co., Wilmington 98, Del. 


e A check-list of the channels 
through which manufacturers can 
market their products has been 
prepared for its housewares and 
allied clients by Kurk & Brown, 
New York agency. Some 25 classi- 
fications are listed, with special 
emphasis on the new outlets. Cop- 
ies may be had by writing the 
agency at 212 Fifth Ave. New 
York 10. 


e The Denver Post has prepared 
a presentation for its Sunday 
gravure magazine, Empire, con- 
taining figures on population, in- 
come, retail sales and ownership 
for the Denver area. 


e The 1955 edition of “Industrial 
Stores Market Book,” issued by 
National Industrial Stores Assn., 
Southern Bldg., Washington 5, is 
now in distribution. The 12th an- 
nual edition carries an up-to-date 
list of both store and supplier 
members of the association. In- 
cluded in the store member list- 
ing are names of buyers, locations 
of stores, names of store officers 
and parent company officials, as 
well as annual volume in many 
instances. 


e A coverage booklet issued by 
the WWJ stations (am, fm and 
tv) in Detroit, includes data on 
the chief characteristics of the 
market. 


@ “1954-55 Advertiser’s Guide to 
the Music Industry” has been 
published by the Music Editors 
Assn., 8 E. Prospect Ave., Mount 
Vernon, N. Y. It contains com- 
plete advertising rate and space 
dimension information on 65 na- 
tional and 35 local music maga- 
zines. 


e The Rapid City Journal has is- 
sued its 1955 “Business Survey 
and Market Guide” for the “sec- 
ond city in South Dakota.” Data 
includes information on popula- 
tion, industries, tourist trade, etc. 


e Market data, including popula- 
tion, households, retail sales, pas- 
senger car registrations, personal 
income, manufacturing and farm 
income are included in “Milwau- 
kee and Wisconsin Marketing 
Areas for 1955” issued by the 
Milwaukee Journal. For copies 


e A report on the cooking and| by contacting local film depart-| write Arthur F. Hall, manager, 

eating habits of the readers of| ment representatives or by writ-| general advertising. 
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A\MERICAN MDECALS 4 ie 


FOR INDOOR OR OUTDOOR USE 


No other permanent type point of 
purchase medium offers the com- 
bined versatility, durability, and 
economy of American decal signs. 
Quickly applied to either glass or 
opaque surfaces, either indoors or 
outdoors. American decals put valu- 


able advertising space to work for 


you—day and night—and this space 


is cost free! 


American Decals remain bright and eo 


attractive for years, provide immediate 
identification of your sales outlet—tying 5S 
in all your other advertising efforts at the by? 


time and place your product may be actually Me 


purchased! 


Allow American to help you plan your decal ~ 
Art and consultation j 


dealer signs now! 
services without obligation. 
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Mixter 


Schuchard 
SMOKING CAR—Parliament admen 


Bick 
checking a car card to be used 


this year when the cigaret maker for the first time uses all 14 major 


commuter lines into New York are Carl Schuchard, ad manager 


2 


Alan Bick, assistant ad manager, and David Mixter of Benton & 

Bowles. Cards are placed through Transportation Displays Inc. 

Supplements, newspapers, tv hitch-hikes and back covers of Cue, 

The New Yorker, Sports Illustrated and Time will carry Parlia- 
ment’s “prestige” theme. 


Competition in 
Package Design 
Fails: Margulies 


New York, Feb. 15—A founder 
of the Package Designers Council 
has charged in a memo to mem- 
bers that the group’s annual de- 
sign competition is judged in hit- 
or-miss fashion and that the 
awards have become meaningless 
and should be discontinued, AA 
learned last week. 

Walter P. Margulies, Lippincott 
& Margulies, has made these 
charges, among others, in a one- 
page memo dated Feb. 4 and dis- 
tributed to founding and perma- 
nent members of the council. The 
council announced the 1954 win- 
ners of its annual awards last 
Wednesday (AA, Feb. 14). 

The memo elaborates on the 
reasons behind a resolution Mr. 
Margulies offered three weeks ago 
at the last meeting of the council, 
at which he asked the group to 
reconsider the advisability of hold- 
ing future design competitions. 

He charges that the design com- 
petitions neither help to build its 
members nor to further package 
design at the professional level 
because winners are picked “on 
a purely esthetic basis” without 
consideration of “the merchandis- 
ing, marketing, sales and produc- 
tion requirements of a product 
and its package design.” 


® Mr. Margulies’ memo asked that 
the council take up his resolution 
at its next meeting after the 
awards luncheon, which was held 
here Feb. 9. 

Neither Mr. Margulies nor the 
council was available for comment 
on the memo, which follows: 

“Because the notes of our last 
PDC meeting were brief, I would 
like to state more fully the reasons 
behind the resolution I offered, to 
consider seriously the advisability 
of holding future PDC design 
competitions. 

“PDC’s main functions seem to 
me clearly defined: (1) to help 
build its members and (2) to fur- 
ther package design at a profes- 
sional level. I do not think our de- 
sign competitions do either. 

1. “ ‘Judging’ effected by people 
of various backgrounds seems to 
be done in a hit-or-miss fashion, 
due to limited time and an enor- 
mous number of entries. The re- 
sult, I believe, is ‘picking winners’ 
on a purely esthetic basis. 

2. “I do not think PDC should 
set itself up to do a purely esthetic 


epee PTS ECE ca RA Bp Ga 


job. Let’s leave that to the Mu- 
seum of Modern Art. And let’s 
leave the mutual pat on the back 
to members of the Folding Paper 


Box Assn. who are interested in! 


sales promotion. 


= “If we set ourselves up as 
judges in esthetic matters, with- 
out considering the merchandising, 
marketing, sales and production 


requirements of a product and its | 


package design, I do not believe 
we will grow in professional sta- 
ture. While we attempted to eval- 
uate these backgrounds by having 
design case histories submitted 
with entries, I understand that 
pressures of time and entry quan- 
tity made it impossible to read 
them and thus get at least some 
picture of each. 

3. “Often the taste of the mass 
market does not coincide with the 
cultured, sophisticated taste of a 
number of judges. For many prod- 
ucts, the center of the market is a 
person with a different bench- 
mark of standards (and whose 
fancy may very well be caught by 
a ‘corny’ design—designed to be 
just that). 

4. “Problems are often created 
for the individual designer, whose 
clients may feel disappointed that 
the design work rendered him was 
not good enough to ‘win a prize’ 
in a competition. If anything, this 
casts a shadow on the designer, 
who, as a PDC member, looks to- 
ward strengthening—not weaken- 
ing—his professional standing. 


= “Therefore, from a design point 
of view, from a marketing stand- 
point and from a promotion point 
of view, as far as PDC members 
are concerned, I suggest our de- 
sign competitions may be mean- 
ingless—and in fact harmful, on 
both an individual and organiza- 
tional basis. 

“These were some of the reasons 
behind my comments at our meet- 
ing. I believe other reasons—both 
for and against my resolution— 
warrant additional and thorough 
airing, and I believe the time for 
this discussion should be after the 
PDC awards luncheon Feb. 9.” 


New Division Formed 


Durall Products Co. has been es- 
tablished as a division of the New 
York Wire Cloth Co., York, Pa., 
to manufacture and sell Durall 
frameless tension screen for win- 
dow installations. Howard A. 
Nusbaum, formerly sales manager 
for Durall screens, has been gen- 
eral manager of the new organi- 
zation, and John Ahlstrom, form- 
erly market research chief for the 
parent company, has been ap- 
pointed sales manager. 


New Book Tells How to 
Ship Ad Plates to Canada 

Maclean-Hunter Publishing Co., 
Toronto, has issued a 12-page 
booklet, ““How to Ship Advertising 
Plates into Canada.” The booklet 
discusses customs regulations, du- 
ties and taxes. 

Intended to “point out the 
cheapest, fastest route through 
customs,” the book contains sec- 
tions on printing plates, advertis- 
ing and printed matter and pho- 
tographs and art work. It is 
available from the company’s Tor- 
onto, New York and Chicago of- 
fices. 


Keane's Beefsteaks in Drive 

T. T. Keane Co., Washington, 
will open a campaign in news- 
papers, radio and tv in Washing- 
ton, Baltimore, Richmond and 
Norfolk March 1 for Mrs. Keane’s 
Beefsteaks. Courtland D. Ferguson 
Inc., Washington, has been ap- 
pointed to handle the account, 
which will extend to other markets 
as distribution is developed. 
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Norge Reports Record Sales a record for a single month and 
Factory sales of Norge products nearly equal to the entire first 
in January exceeded $15,100,000, | quarter volume of 1954. 


+ We've Got Our 
gts HANDS FULL 


These 14 Farm-Rich Counties Have 
Full Paychecks—and Full Shopping Bags 


To put your product into the hands of this 


” 
4 


A ready-to-buy market, put your story in the 
Sioux Falls Argus-Leader. It's the buying guide 
ae ae in 52,000 homes with well-above-average in- 
> come. 
_| ge. |, SIOUX FALLS 


98% Family Coverage 
of City Zone 
$6% Family Coverage 
Retail Trading Zone 


rgusleader 


South Dakota's Leading Newspaper 
Represented by GILMAN, NICOLL & RUTHMAN 


CHICAGO‘S MOST MODERN PHOTO ENGRAVING PLANT 


From Canada to the Gulf, from the Pacific to the Atlantic, 
Advertisers and Agencies buy R.O.P. color engravings from us. 
Many of our customers are the acknowledged experts in the 
business. You need and can have this same experience and 
knowledge of the specialized field of R.O.P. color engraving. No 
matter where you are located, Washington Photo Engraving 
R.O.P. Color Service can assure you that you will get the finest 
set of engravings money can buy for 2, 3 or 4 color process 
newspaper advertising. A phone call or letter will bring proof of 
this experience to your desk. Our day and night service and 
constant use of the skills required will meet your deadlines 
without sacrifice of quality. 


Please PHONE FR 2-6343—-R.O.P. Color Service Department 


photo engraving company 
118 South Clinton Street, Chicago 


' 
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Fairless Calls for Campaign Against 
Anti-Automation ‘Vicious Propaganda’ 


JOHNSTOWN, Pa., Feb. 15— 
Benjamin F. Fairless has called 
for a campaign to combat asser- 
tions that automation will cause 
mass unemployment. 

“The time has come...to nail 
this vicious propaganda for the 
miserable fraud it is,” the presi- 
dent of U. S. Steel declared at the 
Johnstown Chamber of Com- 
merce annual dinner last week. 

He said automation has become 
“a menacing word—a kind of 
bogeyman with which to frighten 
our people.” 

He said that Public Opinion In- 


\Florida’s agricultural 
methods would be 
/% much Chinese to 

’ wl’ those ufacquainted. 
National and regional publications 
cannot serve our unique sub-tropical 
agriculture. 


To sell the Florida Market send 
your message through the magazine 
that serves the Florida Farmer's spe- 
cialized needs . . 


. basic as the soil. 


TAMPA, FLORIDA 
P. 0. BOX 2759-4 


dex polled 1,000 factory workers 
recently, asking them if they “fav- 
or the use of more new and ‘im- 
proved’ machines” and if they 
want “more automation.” 

Although the workers supported 
use of more new machines by 
about three to one, Mr. Fairless 
said, they opposed “automation” 
by three to two. 

“Yet,” he continued, “the two 
things, of course, are really identi- 
cal. There is nothing new about 
automation except the word it- 
self. The facts of automation—and 
the mechanics of it—are older 
than our own American republic.” 


® Mr. Fairless cited examples of 
automatic control methods in- 
vented and running as early as 
1784, both here and abroad. He 
noted that in the earliest days of 
the industrial revolution in Eng- 
land, mobs of angry workers broke 
into mills and factories, seeking 
to destroy the machinery which 
they feared would leave them job- 
less. 

“Today,” he added, “from our 
vantage point in history, we can 
look back upon those early times 
and read the truth: That it was 
the machine alone which enabled 
England to support her rapidly 
growing population and provide 
it with a rising standard of liv- 
ing.” 

He declared that, to people who 
do not understand its correct 
scientific meaning, the word 
“automation” suggests a new 
class of machines, and “conjures 
up visions of a wholly automatic 
factory where machines with sup- 
er-brains will grind out products 
without any human payroll what- 
ever. 


= “These fears,” Mr. Fairless 
said, “are just plain silly. There 


You'll find the answers in 


THE FOODTOWN STUDY 


..» Progressive Grocer’s analysis of 
$3 million in sales done by five 
giant super markets over a full 


quarter of a year. 


Ask your Progressive Grocer man 


for details today! 


oo 
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Farm Publication Advertising by Classes 


1954 and 1953 


Source: Farm Publication Reports Inc. 


1954 1953 1954 1953 
SR SUT MGT TAT. SUG MPa TROVIITIIG, . ocncnescnseisscicsiccessccnssccccecscsees 386,374 391,303 
General & Industrial Equipment ........ 1,867,599 1,988,457 | Miscellaneous ..........c.ccssessseseseeeseseeeees 253,353 207,775 
Farm & Crop Equipment ............-. 3,965,591 3,828,913 
Dairy, Poultry & Livestock Equipment 1,244,456 1,107,791 SE a ROK, TIO. scicotnnaltbgiicossasbncintaeeses 2,481,660 2,547,937 
Dairy, Poultry & Livestock Feeds ...... 3,804,435 3,105,070 | HOUSEHOLD EQUIPMENT & SUPPLIES 2,570,861 2,983,417 
Dairy, Poultry & Livestock Remedies = 2,236,114 = 2,340,644 | ain, protiances .cccsssssssssesseseeeeeene 1,577,452 ‘1,897,526 
Agricultural Chemicals & Fertilizers .. 2,606,418 2,155,849 | : 
NN NE oc icinarsntabicne 55,034 65,334 | Minor Appliances .......sssessssseseee: 993,409 1,085,891 
Seeds, Bulbs & | ESF Seer e eee 1,283,624 1,195,720 HOUSEHOLD FURNISHINGS ............ 665,258 924,202 
a eee Te 598,522 685,450 
INSURANCE & FINANCE ................. 998,375 786,046 
TT ce cc ccscunesecepnaeens 9,031,159 10,143,796 
Geom ts Mein 626,151 1,804,844 | JEWELRY & Riel Ras Sy Cae 219,576 315,310 
Trucks, Buses, Nts ibldicdmnapdeaianseneosepencess 1,231,268 1,646,194 OFFICE EQUIPMENT PE oCee ae Se 12,072 86,267 
Farm & Garden Tractors .......:.::c00++ 2,815,978 3,067,747 
a a ccia 1,482,751 1,537,654 | PUBLIC RELATIONS. ......0.....0.ceeceeeeee 61,162 474,147 
A i ON Se ee eee 1,875,011 2,087,357 
EF SD, Repent B57 | SUBLISHING & MEDIA occsccccscoeome 285,092 193,279 
NN ee cn a cacdeacansbinsceses 32,555 36,250 
_ I BUT cali hss cvsiiceccsiess 47,277 36,424 
BEER, Es Midiighed Mlcaincs -cbdtisbiebevelacansehect? 61,578 65,291 
= 2 RADIO & MUSICAL INSTRUMENTS .. 415,479 402,240 
REPUUUEST IIIS nvcscecs<cccnsscndsrveceseccoses 4,497,844 4,332,294 
RETAIL & MAIL ORDER HOUSES ..... 714,527 864,499 
Building Materials .............ccccceeeeeees 2,526,173 2,244,525 
Major Systems & Appliances ............ 891,092 1,145,718 | SMOKING SUPPLIES ..........ccccccccceeee 996,693 682,180 
SENT ntchrilatal inadietstcecdberasaceceescndccees 586,447 452,155 
Paints & Varnishes ..........sse see 494,132 409,296 | SOAPS, DETERGENTS, CLEANSERS 
. 6 eee ee 879,493 805,939 
Se sa dicen ttabhnnneviehenion 845,307 995,768 
SPORTING GOODS, TOYS ................ 453,812 362,666 
SOFT DRINKS & SWEETS ................ 77,692 201,201 
FRAVER..B BEBCIRIS .n.cccccccsesoereassoerese 340,462 386,537 
SERVICES & CO-OPS ......ceecsseseessseee V227335 V7 B74 | Te rassorteation sccsecssssocsssssssssesersssee 317,002 360,117 
DRUGS & TOILET PRODUCTS ee 2 2,059,034 1,933,585 Accommodations Gosdecvecceccccseccsuncessessoce 23,460 26,420 
Cosmetics & Health .............::..000:0000 708,008 726,151 | MISCELLANEOUS — ......ccccccccccccoscesceesees 264,245 195,873 
SES SE Oe 1,351,026 1,207,434 
PRE IED Siccscccccccccccccccceee 50,317,623 50,871,157 
ENTERTAINMENT —....cssseessseseesseeeen 55,659 cman ARREST ORR Re 519,224 578,192 
FOOD & FOOD PRODUCTS ooeccce.--.--- 3,361,623 2,804,586 | Poultry PAP ceicil ath<iabslenandeasaidsescecneyediaceee 958,912 892,542 
ES Oa 1,754,843 1,380,721 Saya ssscescocceessssesoynssnansanssooesgenoece 1,144,461 ‘1,181,303 
Canned & Packaged Foods ............... 967,053 ee & POMEL, 9 iss cccicccedcncccatcasivcscniones $52,940,220 $53,523,194 


are no such factories and no such 
machines; nor will there ever be 
either in my time or yours.” 
Citing three outstanding exam- 
ples of automation in recent years, 
the steel executive quoted statis- 
tics to show that such installations 
had increased the number of jobs 
in their respective industries. 
The number of telephone oper- 
ators, he noted as an example, 


had increased 79% between. 
1940 and 1950, despite the wide-. 
spread installation of dial tele- 
phones. Similarly, he noted, the 
total number of accountants had 
increased by exactly the same) 
percentage during the period of 
development of automatic busi-. 


ness machines and the “electro- 
nic brain.” In the automobile in- 
dustry, the number of employes 
has doubled in the past 14 years 
while “automation has grown vig- 
orously,” he declared. 


Olympic Promotion Ties In 
with Long Gray Line 


cities. 

Patrons attending first-run 
\showing of the picture will be 
asked to name their favorite West 
Point hero in 50 words or less. 
Winners will be presented their 
awards—Olympic tv sets—on the 
stage of their local theaters. Prod- 
uct Services Inc., New York, is the 


Olympic Radio & Television | agency. 


Inc., New York, will use local 


newspaper and movie theater pro- | 
motion in 50 key markets to tie) 
in dealers and department stores | 


with Columbia Pictures’ new tech- 
nicolor movie “The Long Gray 
Line.” Local newspapers, radio and 
television shows will announce 
news of the promotion in the 50 


New ENGLAND HOME 


QUIPMENT [J EALER 


8,675 PER MONTH 
IN NEW ENGLAND & N. Y. 
Only Regional Trade Paper for: 
PLUMBING & HEATING-LP-GAS & APPLIANCES 


AIR CONDITIONING & REFRIGERATION 
141 Milk St., Boston 9, Mass. @ Est. 1947 


“I’ve waited a long time for someone to do a really 
thorough study of the executive audience.” 


You, too? See the newly published study of A: 
2% million executives. Write Thomas E. Ryan, 


Research Director, 


TIME, The Weekly News 
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Garden Guild's 
Southwell Gets 
8-Year Sentence 


(Continued from Page 1) 
terms on the second group of 
eight. Each guilty count result 
in a $100 fine. ; 

The maximum penalty South- 
well could have been given was 
five years imprisonment and a 
$1,000 fine on each count. 

Government agents reported 
that the 37-year-old Devon, Pa., 
resident—who said he quit Harv- 
ard University during his senior 
year in 1938—grossed more than 
$700,000 in 18 months in 1952-53 
via his advertising campaign. 


= Defense Attorney Mellman 
unsuccessfully sought probation 
for his client. He told the court 
Southwell is married and has 
four children, one of whom is a 
polio victim and requires expen- 
sive care. He also said the con- 
victed promoter has debts total- 
ing $35,000. 

Southwell was_ granted a 
month’s liberty on bond to be 
with his family, near Pittsburgh, 
before he enters a federal peni- 
tentiary. 

In his final arguments, Mellman 
contended that Southwell sold his 
roses in “good faith”and was not 
the operator of a scheme to de- 
fraud. He claimed that Southwell’s 
ads were at most “flamboyant and 
exaggerated,” and that it was a 
common. business. practice to 
“puff” a product. He added that 
his client displayed good faith by 
correcting erroneous advertise- 
ments. 

Judge Harper commented: 
“The purchaser is entitled to re- 
ceive what he has been led through 
advertising to believe he will get. 
This defendant exaggerated, and 
anyone hearing the evidence 
would conclude that he had exag- 
gerated.” 


s Southwell, as the principal de- 
fense witness, attempted to repud- 
iate a damaging statement attri- 
buted to him by the government. 

In the statement—which fed- 
eral agents testified was made fol- 
lowing Southwell’s arrest late in 
1953—he said his Garden Club of 
America was a “one-man opera- 
tion, without [the] laboratory fa- 
cilities, horticultural scientists 
and eminent rose experts” he 
widely advertised. 

The defendant testified that in 
1953 he refunded $27,224 to dis- 
satisfied purchasers, “or to people 
who wanted their money back.” 

In the statement, he realized 
that “my exaggerated advertising 
claims have caused me to get into 
difficulties’ and acknowledged 
that he himself had prepared his 
radio commercials initially and 
that later they were prepared un- 
der his supervision. 


s The “blue rose”—far from be- 
ing a new variety—was of a kind 
marketed since 1909, and rather 
than being “a beautiful violet 
blue” was in fact magenta in col- 
or, Southwell said in his state- 
ment—made to Post Office In- 
spector J. E. Newton. 

As for the “Rose of Shangri-la,” 
it was nothing more than the 
multiflora rose, widely grown and 
sold in the U. S., Southwell said 
in his statement. 


® The defendant said further that 
the Texas grower who supplied 
him with roses had 8,600 orders 
at the time of Southwell’s arrest, 
and that he, Southwell, owed him 
for 1,000 orders previously ship- 


ped. 

Southwell testified that he had 
“a substantial belief in the plants 
offered by the Texas grower,” and 
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on of Avco Mfg. Corp., it will run 
s of The American Weekly, inde- 
papers and Parade. The ad runs 


the defendant introduced letters 
from some customers he said were 
satisfied with the treatment they 
had received. : 

Southwell explained that his 
radio-newspaper advertising was 
designed “to give the impression 
his plants had something to offer 
all year,” but not that the roses 
would bloom “from spring to fall.” 


COURTNEY FREEMAN 


Cuicaco, Feb. 15—Courtney D. 
F. Freeman Sr., 66, retired adver- 
tising manager of Family Circle, 
died yesterday in Hinsdale Sani- 
tarium. A member of the maga- 
zine’s ad department for eight 
years, he had previously served 
in regional advertising posts for 
other national magazines. 


FREDERICK I. HAMM 


NEw YorK, Feb. 15—Frederick 
I. Hamm, 70, metropolitan general 
manager for General Outdoor Ad- 
vertising Co., died Feb. 12 at his 
home in Forest Hills, N. Y. Born 
in Wisconsin, he began his adver- 
tising career as a bill poster in 
Asbury Park, N. J. Shortly after- 
ward, he joined the former Jamai- 
ca Poster Co., Jamaica, N. Y., 
which in 1925 was merged with 
General Outdoor Advertising Co. 
By 1928, Mr. Hamm was manager 
of the Manhattan branch, and in 
1940 he became general manager 
of the metropolitan area. 


FRANCIS McPHILLLIPS 
Detroit, Feb. 17—Francis “Art” 
McPhillips, 51, WJR sales service 
manager since 1951, died Feb. 15 
after suffering a sudden heart at- 
tack in a restaurant here. He had 
worked at WJR since 1930. 


JAMES BENNAN 


Cuicaco, Feb. 15—James M. 
Bennan, 44, president and board 
chairman of Jefferson Electric Co., 
Bellwood, Ill., was killed Feb. 10, 
in a freak automobile accident in 
suburban Evanston. 

Mr. Bennan and his wife, Eliza- 
beth, had driven his sister to her 
Evanston home; in leaving, the car 
failed to start. Mr. Bennan stepped 
in front of the car, opened the 
hood and called for his wife to 
step on the gas. The automatic 
transmission gear slipped down 
and the car shot forward out of the 
driveway. Hood up, the car struck 
the rear of a parked car, rammed 
a wire fence and stopped after 
moving about 65 feet. Mr. Bennan 
was crushed under the left front 
wheel. 


EDWIN H. MAYER 

HAMILTON, O., Feb. 8—Edwin H. 
Mayer, 76, advertising manager 
of the Mosler Safe Co., died yes- 
terday in Mercy Hospital here, aft- 
er a short illness. Mr. Mayer had 
been with Mosler for 53 years. 

Born in Mt. Gilead, O., in 1879, 
Mr. Mayer came to Hamilton in 
1900 and the following year was 
hired by the late William Mosler. 


Magazine Costs-per-1,000 Rose 26.6% 
Between 1946 and 1953, ANA Reports 


(Continued from Page 1) 
the total circulation of the 54 mag- | 
azines. By 1953, the subscription | 
share had gone up to 63.7%. 

3. More and more magazine sub- 
scriptions are being sold at less 
than the basic price. In 1946, 32.-| 
4% of subscriptions were sold at | 
a bargain price. In 1953, 42.8%—| 
almost half—of subscriptions were 
sold at less than the basic price. 

4. The single copy price of mag- 
azines has increased by 30.3%. 
The average price in 1946 was 22.- 
8¢: in 1953, it was 29.7¢. 


=" The breakdown by groups, 
shows that the magazines with the | 
greatest circulation growth have | 
been those in the men’s group—)| 
American Legion, Esquire, Field, 
& Stream, Outdoor Life, Sports 
Afield and True. The average cir- 
culation of these six books jumped 
from 757,000 in 1946 to 1,316,839 
in 1953. However, their rates went 
up a whopping 214%, making for 
a cost-per-1,000 rise of 23.2%. | 

The group which registered the, 
smallest cost-per-1,000 increase | 
was the farm group—Better Farm- | 
ing, Capper’s Farmer, Farm 
Journal, Farm & Ranch-Southern 
Agriculturist, Progressive Farmer 
and Successful Farming. Their 
circulation went up by 15.6% and 
their rates by 29.2%, resulting in 
a cost-per-1,000 increase of 11.8%. 

But the farm magazines also in- 
creased their copy price the most, 
raising it from an average of 7.1¢ 
in 1946 to 16.3¢ in 1953. 


=" The group with the smallest 
circulation growth was the movie, 
romance and radio-tv group— 
Dell Modern Group, Fawcett 
Women’s Group and True Story 
Women’s Group. Their circulation 
increased by only 1.3%. And, 
significantly, the share of news- 
stand sales in their total circula- 
tion dropped from 91.5% in 1946 
to 76.7% in 1953. 

The business and news group 
(Business Week, Fortune, Nation’s 
Business, Newsweek, Time and U.| 
S. News & World Report) has the 
highest cost-per-1,000 in the mag- 
azine field—$5.15, up 31.4% since 
1946. The average circulation of 
these six magazines has increased 
from 568,115 in 1946 to 764,671 in 
1953, while their average page rate 
has jumped from $2,228 to $3,938. 


™ The fashion books (Charm, 
Glamour, Harper’s Bazaar, Mad- 
emoiselle, Seventeen and Vogue) 
also have a high cost-per-1,000— 
$4.63. Their average circulation 
(603,256 in 1953) has gone up by 
44% since 1946, while their aver- 
age page rate has increased by 
71.2%. 


The New Yorker, Town Journal 
and The Saturday Evening Post) 
have increased their average cir- 
culation from 2,486,067 in 1946 to 
3,086,011 in 1953, a 24% gain, 
while their average page rate has 
advanced from $6,312 to $10,290, 
a 63% increase. The advertiser’s 
cost-per-1,000 in this group is thus 
$3.33, up 31% from 1946. 


® Judged over a longer period, the 
cost-per-1,000 of magazines has 
remained remarkably stable. The 
ANA survey provides summary 
data on the 44 magazines which 
were published between 1937 and 
1953. During this period the 44 
magazines increased their total 
circulation from 49,554,816 to 89,- 
477,954, while their combined page 
rates went up from $139,405 to 
$272,209. 

The cost-per-1,000 of these 44 
magazines has thus gone up only 
8.2% since 1937. 


FTC Adjourns Test 
Case in Insurance 


Advertising Hearing 


WASHINGTON, Feb. 16—Federal 
Trade Commission’s hearing on the 
Bankers Life & Casualty Co. case 
was adjourned abruptly and with- 
out explanation today. 

Bankers Life is one of the 17 in- 
surance companies named by the 
FTC last Oct. 19 in connection 
with health, accident and hospital- 
ization policies, charged with us- 
ing false and misleading advertis- 
ing (AA, Oct. 25, ’54). 

The FTC had announced when 
proceedings began Feb. 8 that the 
Bankers Life hearing would be re- 
garded as a test case. 


Meredith Elects Three V.P.s 
Meredith Publishing Co., Des 


Moines publisher of Successful 
Farming and Better Homes & Gar- 
dens, has elected three new v.p.s 


Eves Van Schaeffer 


They are Joseph P. Eves, western 
manager; Otto G. Schaefer, eastern 
manager, and Karyl Van, who was 
also named director of advertis- 
ing. Lester H. Mugge, v.p. in 
charge of circulation, and Edwin 
L. Sullivan, v.p. in charge of ad- 
vertising and research, will each 


The general weeklies and bi- 


assume additional duties as gen- 


81 


P&G Introduces 


= |Fluorine-Based 


Crest Dentifrice 


(Continued from Page 1) 


=.,|Columbus and limited sections of 


New York and Oregon. The 
Rochester area is one place in New 
York where Crest is being tested. 
Trade sources say they expect 
P&G to break its Crest advertising 
early in March. Benton & Bowles 
reportedly will handle the cam- 
paign. 


® Block Drug, which is known to 
be conducting clinical tests among 
school children with an unnamed 
fluorine dentifrice, is not yet 
ready to introduce its product. 
Block is reported to be concerned 
with the possibility of teeth be- 
coming mottled through the use of 
fluorine toothpastes in areas where 
the water supply has already been 
treated with the chemical. 

Colgate, meanwhile, is said to be 
working with a new product called 
Brisk. 

P&G, in its announcement, said 
that Crest is “effective on all per- 
manent teeth” and that clinical 
tests show it “definitely and sub- 
stantially reduces tooth decay.” 
Stannous fluoride applied to the 
outside of teeth by Crest, said 
P&G “is effective on the teeth of 
adults as well as children, whereas 
the fluoridation of water affects 
only the teeth of young children.” 


® An editorial in the February 
Journal of the American Dental 
Assn., referring to the use of stan- 
nous fluoride in dentifrices, says: 
“Whether the promises held 
forth by this preliminary study 
will materialize or whether they 
will fade like similar promises in 
the past, time alone will tell... 
“Despite...discouraging his- 
tory, each new claim and each 
new claimant: is received in a 
spirit of hope—tempered, of 
course, with understandable mis- 
givings. 

“It is in this attitude that the 
profession awaits the definitive 
answer on the merits of a stan- 
nous fluoride-containing dentifrice 
—an answer that can only be sup- 
plied by exhaustive clinical study. 
It is hoped that commercial inter- 
ests will adopt this same attitude 
and not ‘jump the gun’ as they 
have done so frequently in the 
past by using data from prelimi- 
nary research studies as a basis for 
a nationwide sales campaign. 

“Perhaps this admonition is un- 
necessary, as the alert dentifrice 
advertising executive must know 
that both the profession and the 
public by now have grown exceed- 
ingly gun shy.” 


® Both American Dental Assn. 
and U. S. Public Health Service, 
on the basis of prolonged research, 
reached the conclusion that fluori- 
dation of public water supplies, 
because it acts on children’s teeth 
while they are being formed inside 
the gums, is virtually the only ef- 
fective way to use fluorine against 
tooth decay. 

Application of fluorides to the 
exteriors of existing teeth, the re- 


a | Searchers believe, may be of some 


use, but, as the dental association 
declares, ‘We know of no substi- 
tute for fluoridation of public wa- 
ter supplies.” 


Soo Line to Grubb-Cieland 
The Soo Line Railroad, Minne- 
apolis, has appointed Grubb-Cle- 
land Co., Minneapolis, to handle 
its advertising. Grubb-Cleland al- 
so will continue to direct advertis- 
ing for Minneapolis & St. Louis 
Railway. Knox, Reeves Advertis- 
ing formerly handled the Soo 


weeklies (Collier’s, Life, Look,|eral v.p.s. 


Line. 
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Spiraling Costs Threaten Television, 


Crosley’s Dunville Tells AFA Meeting 


(Continued from Page 3) 
its present trend and present 
practice; that is, whether or not 
the sales or advertising impact 
can continue to justify the cost.” 

Mr. Dunville made it clear that 
he does not believe that meee 
sponsorship, which has een 
pointed out as a solution to the 
high cost of tv, is a way out of 
this dilemma. 

By shared sponsorship, he said, 
he meant the situation where one 
advertiser receives most of the 
commercial impact one week, with 
casual mention of the other adver- 
tiser, and a reversal of this the 
following week. 


® He pointed out that radio’s ad- 
vertising and selling impact comes 
in the regular use of the medium, 
so that the man in the street could 
identify a product with any given 
program or personality. 

“Today in television even those 
of us who are engaged in the busi- 
ness find it difficult to determine 
who sponsors what,” he said. “If 
any of the yardsticks that have 
ever been used in gauging the suc- 
cess of radio and the early days 
of television are to be applied to- 
day, then I say that the shared 
sponsorship on alternate week ba- 
sis is doomed to failure. It is 
doomed so long as these uncon- 
trolled production costs continue 
spiraling upward, making alter- 
nate week sponsorship necessary 
in order to pick up the check.” 


@® He said that television will 
have to find a way to cut these 
production costs without sacrific- 
ing the quality of programs or the 
medium will run out of sponsors. 

Mr. Dunville went on to attack 
those who speak of radio as a 
medium “well into the autumn of 
its life.” 

“I don’t mean to imply that 
radio broadcasting today is the 
same effective medium that it was 
prior to television,” he said. “But 
I do emphatically mean to imply 
that as an advertising medium and 
as a means of mass communica- 
tion, it is not anything like the 
trade magazines or the surveys 
made by various companies would 
indicate.” 

His criticism of rating surveys 
was that they continue to measure 
audiences in the same locations 
they measured before television. 

“How can radio audiences be 
measured when the research com- 
panies persist in measuring radio 
listening at its lowest ebb, and that 
is in the television areas, and ab- 
solutely refuse to measure radio 
listening in its entirety?” he asked. 


® He said that all surveys are 
conducted in the first 35 or 40 
markets, in which television had 
penetrated. 

“I would like to point out in 
the WLW merchandising area, 
that is, the area of its most intense 
listening, there are 1,300,000 radio 
only homes—homes in which 
there are no television sets—homes 
in which television could not have 
made one bit of an impression, and 
still there are no more than ten 
of these homes that are surveyed 
to determine radio listening 
WLW land,” he pointed out. 

He said that not only the survey 
companies, but the broadcasters 
themselves are guilty in this 
matter of not surveying the full 
coverage area but permitting the 
present surveying techniques to 
be established. 

“Radio today, properly used and 
properly selected and considering 
its low-cost-per-thousand impres- 
sions, offers the greatest insur- 
ance that any advertiser can buy 
for complete and successful cover- 


age of any given area. Intelligent | 
radio buying today can average) 
out and help reduce on a total) ] 


plan some of the high costs in- 
herent in other forms of advertis- 
ing,” he said. 


® The AFA conference at which 
‘Mr. Dunville spoke was used as an 
occasion to kick off National Ad- 
vertising Week. Steve Allen orig- 
inated his “Tonight” show over 


in | 


/_NBC-TV from the conference here. 
|'He interviewed Elon Borton, AFA 
| president, on his Feb. 11 show. 


Melvin E. Tharp, sales promo- 
tion manager of the Columbus 
Dispatch, was elected governor of 
the 5th District of the AFA at the 
conference. Outgoing governor 
Samuel Rouda, advertisimg pro- 
duction manager of. Kroger Co., 
Cincinnati, was made chairman 
of the board. 

Other officers elected are Wil- 
liam A. Dyer, general manager, 
Indianapolis Star, 1st lt. governor; 
Ellen Edwards, media director, 
Farson, Huff & Northlich, Cincin- 
nati, 2nd lt. governor; Marvin 
Burick, sales promotion director, 
Liberal Markets, 3rd lt. governor; 
Will M. Kline Jr., contract sales 
and advertising manager, Westing- 
house Electric Co., Mansfield, O., 
4th It. governor; Warren Widen- 
hofer, public relations director, 
Indiana & Michigan Electric Co., 
Ft. Wayne, treasurer, and Martha 
Sullivan, Byer & Bowman, Colum- 
bus, secretary. 


Sales Chief Title 
Should Be Exec. 
V.P., Says Sayre 


New York, Feb. 15—Top sales 
executives should have the title 
of exec. v.p., Judson S. Sayre told 
the American Marketing Assn. 
last week. 

Speaking at AMA’s marketing 
conference here, the president of 
Borg-Warner Corp.’s Norge divi- 
sion predicted that ten years from 
now the chief sales executive 
“will prove, in terms of authority 
and responsibility, to be the most 
important officer in any company 
in which the sales activity is pri- 
mary and basic.” 

He added his opinion that the 
expression, “I didn’t raise my boy 
to be a salesman,” will be changed 
before long to “I raised my boy 
to be a salesman so he would be- 
come a president.” 

Which is just how Mr. Sayre 
became president. 


= The difference between success 
and mediocrity is usually “crea- 
tive merchandising,” he said, em- 
phasizing that the rule applies 
where a product is equal to that 
of the competition and sales or- 
ganizations and prices are also 
equal. 

He defined “creative merchan- 
dising” as “the art of moving peo- 
ple to move goods.” 

Mr. Sayre said the sales execu- 
tive of the future will have com- 
plete responsibility and authority 
to determine and control sales 
objectives, product decisions, 
methods for developing and ex- 
/ecution of sales plans, market an- 
alysis, advertising, selling policies 
'and selection and direction of all 
executives engaged in these activ- 
ities. 


Hosler Joins Thomson 


Lyle Hosler has been appointed 
v.p. in charge of business develop- 
ment of Thomson Advertising, 
Peoria. Mr. Hosler, founder of 
Thomson, has been in another 


business on the West Coast for the 
|past three years. 
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TEASER—Typical of Auto Special- 

ties’ print advertising intended to 

build motorist interest in its disc 

brake and in turn build a fire un- 

der auto manufacturers is this 10” 

insertion in The Saturday Evening 
Post. 


Spot Radio Joins 
Trade Papers to 
Push Disc Brakes 


St. JOsepH, Micu., Feb. 16—Spot 
radio has joined trade books and 
consumer magazines as a way to 
build demand for a product that’s 
not in the stores. 

Auto Specialties Mfg. Co., pro- 
ducer of automotive and farm im- 
plement parts, has developed a 
disc brake that overcomes many 
of the disadvantages inherent in 
the design of conventional shoe- 
and-drum brakes. 

The company wants to sell the 
brake to Detroit auto builders as 
original equipment. So far Detroit 
has shown interest but hasn’t 
signed any orders. 


® Standard procedure in build- 
ing demand for an industrial com- 
ponent calls for contact with man- 
ufacturers of products in which 
the new part could be used, plus 
business paper advertising. Auto 
Specialties does this—it buys 
space regularly in five trade books 
—but it also is trying to influence 
motorists—the people who in- 
fluence Detroit. 

Through Van Auken, Ragland & 
Stevens, Chicago, Auto Special- 
ties’ agency, the company has 
drafted a series of radio spots that 
are running at the rate of about 
14 a week each in New York 
(WCBS), Detroit (WJR), Chi- 
cago (WMAQ) and Los Angeles 
(KPI), all major concentrations 
of car ownership. Spots are placed 
to catch rush hour traffic. 

The consumer story is also 
told in small-space ads in The 
Saturday Evening Post and Wall 
Street Journal. 


® Spots and print copy are keyed 
to the offer of “The Stopping 
Story,” a free, 18-page, illustrated 
booklet tracing the history of au- 
tomotive stopping devices. Wind- 
ing up with a description of Auto 
Specialties’ product with the awe- 
some name, “Ausco Lambert Self- 
Energized Hydraulic Double-Disc 
Brakes,” the booklet offers this 
hook: 

“For further details we suggest 
that you see your automobile deal- 
er or write us.” 

Automobile dealers, of course, 
will tell inquirers that the brake 
is not on the market yet. The 
whole procedure is intended to 
build grass-roots backing for Auto 
Specialties salesmen calling on the 
automobile manufacturers. 

Public response has been good, 


wi 


Advertising Age, February 21, 1955 


‘Industrial Adman of the Year’ Citation 
Given to Walter Paepcke by G. D. Crain 


| 
| 


Cuicaco, Feb. 15—Walter P. 
Paepcke, board chairman of Con- 
tainer Corp., was presented a cita- 
tion here last night naming him 
“Industrial Advertising Man of 
the Year,” by G. D. Crain Jr., pub- 
lisher of ADVERTISING AGE, Indus- 
trial! Marketing and Advertising 
Requirements. 

Mr. Crain made the presenta- 
tion for Industrial Marketing at 
the monthly meeting of the Chi- 


‘cago Industrial Advertising Assn. 


The magazine broke its 17-year 
precedent of giving the title to 
an adman and awarded it instead 
to the corporation chairman who 
has had no direct experience in 
advertising. 


® Mr. Paepcke was praised “for 
conceiving one of the most unus- 
ual industrial advertising cam- 
paigns ever run and for having the 
courage to approve the expendi- 
ture for it” (AA, Jan. 24). 

Mr. Paepcke, accepting the 
award, explained that although 
the institutional advertising ser- 
ies does not sell boxes directly, it 
does establish a reputation for the 
company which will, in the long 
run, bring more sales. 

The public service committee of 
CIAA sponsored the larger part of 
the program. Abbott Washburn, 
director of the U. S. Information 
Agency, told the club about the 
structure, purpose and function 
of the agency. 

It was, he said, set up to coordi- 
nate “cold war” activities. Mr. 
Washburn called the agency an 
“operation of international per- 
suasion.” 


® Slightly less than 10,000 people 
work in 217 branches in 79 coun- 
tries at the present time. The 
Voice of America, motion pictures, 
tv materials and 75,000,000 printed 
pieces are used by the agency to 


CONGRATULATIONS—G. D. Crain Jr. 
(right), publisher of Industrial 
Marketing, shakes hands with 
Walter Paepcke, board chairman 
of Container Corp., as he presents 
him with IM’s citation as “Indus- 
trial Advertising Man of the Year.” 


help citizens of other countries un- 
derstand Americans. 

Following Mr. Washburn’s 
speech, Richard Christian, re- 
search director, Marsteller, Geb- 
hardt & Reed, and CIAA president, 
described the activities of the 
CIAA public service committee. 

Eight products to “fight com- 
munism” are being planned and 
carried out by CIAA and other 
NIAA chapters (AA, Dec. 20). 

Most of the projects are de- 
signed to get books, letters, maga- 
zines and technical information 
into the hands of individuals over- 
seas. Another project is  pro- 
moting the company sponsorship 
of exchange scholarships. 

Mr. Christian said that more 
than 20 companies are now organ- 
izing “Leiters from America,” 
CIAA’s first project. The Chicago 
chapter has been named public 
a committee for the national 
| organization. 


Ben Caldwell, Van Auken, Rag- 
land & Stevens partner and Auto 
Specialties account executive, told 
AA: “Between 5,000 and 10,000 
requests for booklets have been 
received.” 


® Engineer acceptance has been 
gratifying, too, he said. Cars fit- 
ted with the disc brakes (which 
have been used many years on 
farm tractors) have passed tests 
of auto manufacturers. Cost of 
adapting the units to production 
lines is reasonable—about the 
same as conventional shoe brakes 
with power boosters-—Mr. Cald- 
well said, thus providing a partial 
answer to Detroit’s biggest ques- 
tion about any new product. 

The story of disc brakes is 
spread to engineers and others in- 
fluencing the design of automo- 


biles through ads running in Auto-|§ 
Automotive | 
News, Motor, S.A.E. Journal and/| 


motive Industries, 
Detroit Athletic Club News, which 
while not strictly a business paper, 
carries weight in the motor city’s 
executive circles. 

It is difficult to determine just 
how effective the radio campaign 
is, but Mr. Caldwell relates this 
anecdote that gives an indication 
of the pull: 


® One of the spots opened with a 
telephone ringing. It was an- 
swered by an engineer who gave 
his name as “Spencer” and then in 
pseudo-technical, but accurate, 


language described the operation , 


of the Ausco Lambert Self-Ener- 
gized Hydraulic Double-Disc 
Brakes. 

Two weeks later Auto Special- 
ties salesmen were being called 


“Spencer” by auto plant workers. | 


Automobile engineers’ reported 
that their associates outside the de- 
partment were saying, “Hey, 
Spencer,” when calling any auto 
engineer. 


Textile Maker 


Promotes Moore, 


Imports Two Admen 


| (For additional news about Bur- 
lington and developments in the 
hosiery industry, see Page 3.) 

| New York, Feb. 15—Burlington 
‘Industries (formerly Burlington 
Mills) has made new appoint- 
“ments in its top advertising posts, 
bringing in two admen from other 
textile houses. 

| Thomas Mitchell, formerly ad- 
_vertising sales promotion 


| 


and 


Hanson Mitchell 


Moore 


|manager for Interwoven Stocking 
/Co., was named to this position 
with the Burlington hosiery divi- 
sion. 

| John K. Hanson, formerly ad- 
| vertising manager for the Ameri- 
,can Enka Corp., rayon yarn pro- 
‘ducer, was appointed ad mana- 
ger for the Pacific Mills division 
of Burlington. Mr. Hanson had 
been with Burlington previously. 
| William L. Moore, who has been 
a member of the Burlington ad 
department for five years, has 
‘been appointed promotion man- 
ager for Burlington. 


Nash Joins Carr Liggett 

Carr Liggett Advertising, Cleve- 
land, has appointed John F. Nash, 
formerly with Palm & Patterson, 
an account executive. 
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Pooa Hallock 


McPherson 


Testement Arter 


OPERATIONS BOARD—Leo McPherson has been appointed chairman of 
the operations board, Byer & Bowman Advertising Agency, Col- 
umbus. Other board members are Reg Testement, new business; 


Nick Popa, public relations; S. 


N. Hallock, radio and television; 


William Arter, creative, art and production; and Herb Wise, account 


contact (not present). Working 
Byer, Gus K. Bowman Sr. and 


with the board will be Herbert 
Joel M. Burghalter, principals of 


the agency. 


Pro, Con Groups 
Both Back FCC's 
Toll TV Hearing 


(Continued from Page 2) 

the spiraling costs of programs. 

“And the public, having to put 
up with mediocrity day in and 
day out, is beginning to put two- 
and-two together and draw its 
own conclusions too.” 

Mr. Levey asserted that the 


publiec’s $15,000,000 investment in | 


| ately and use low-cost coaxial 
lines, without needing FCC ap- 
|proval, if toll tv is all they say 
‘it is.” 

| They asserted, “The toll tv 
‘proponents have waged their 
‘campaign so successfully that the 
|public generally, as well as such 
‘interested groups as _ producers, 
advertising agencies and members 
'of the television industry, are still 
largely unaware that sanction of 
‘toll tv could give its promoters 
|control of the free air waves and 
'eventual domination of the coun- 
| try’s main communications-enter- 
tainment system.” 


television entitles it to the very Van Volkenburg 


best entertainment available: 
® “It is time the television net-| 
works came off their high horse 
and started looking at toll tele-| 
vision in the light of some elemen- | 
tary economics,” he _ declared.) 
“They are today the absolute) 
masters over what the public 
shall see. It all goes under the 
heading of ‘free television.’ Their 
argument seems to be: The shows 
may not be so good, but why look 
a gift horse in the mouth? 

“This kind of reasoning is fal- 
lacious and dangerous, and in the | 
long run it deceives no one. Con-| 


Opens National 
Advertising Week 


PHILADELPHIA, Feb. 14—Adver- 
tising is playing an important role 
in our country’s future, J. L. 
“Jack” Van Volkenburg, president 
of Columbia Broadcasting System 
and chairman of National Adver- 
tising Week, said today at a meet- 
ing of the Poor Richard Club. 

The luncheon opened Advertis- 
ing Week, which is being spon- 
sored here by the Poor Richard 
Club, Eastern Industrial Adver- 


ot - 


sistent devotion to the lowest com-|tisers, Philadelphia Club of Ad- 
mon taste denominator has never | vertising Women and the Phila- 
paid off and is gradually losing delphia Guild of Advertising Men. 
the broadcasters their vast new! Advertising “helps to set the 
audience...There is no question,|/tone and character of our soci- 
and the ratings prove it, that the| ety,” Mr. Van Volkenburg said. It 
public is fed up with the medioc-|is helping Americans to want 
rity and the lack of imagination | things, and is preventing our 
in the program fare dished out to country from becoming a tired na- 


it. It is ready for something new tion, he added. 


and exciting...” 


® Also favoring discussion of the 
subscription tv issue Trueman 
Rembusch and Alfred Starr, co- 
chairmen of the Joint Committee 
on Toll Tv, predict that an airing 
will “disclose the tremendous 
latent opposition on the part of the 
public—which owns the tv sets 
—the television industry, Holly- 
wood and other interested part- 
ies.” 

The committee, which repre- 
sents associations of theater oper- 
ators and independent exhibitors, 
believes that “you cannot broad- 
cast free television and toll tv 
simultaneously over the same 
channel [because] one eliminates 
the other.” ‘ 

Mr. Rembusch and Mr. Starr 
said their committee “is not 
against toll tv per se, but against 
the use of free air waves for this 


scheme.” They insist that “toll tv. 


promoters could go ahead immed- 


|™ With advertising constantly en- 
-couraging mass desires, he said, 
mass production, mass distribu- 
tion, a huge network of transpor- 
tation, improved methods of re- 
frigeration and growing shopping 
centers and supermarkets all de- 
velop to satisfy the demand. 

As mass production becomes the 
dominant source of supply, the 
source of advertising changes too, 
he continued. A quarter of a cen- 
tury ago the local retailer was the 
primary source of advertising. 

Today the manufacturer has 
taken over. In 1953, total expendi- 
tures by national advertisers to- 
taled $4,525,000,000, exceeding to- 
tal expenditures of local retailers 
by $1.2 billion. 

Dominance of the national ad- 
vertiser has also brought about 
emphasis on the product itself. 
The result, Mr. Van -Volkenburg 
said, is more brand-name con- 
sciousness. 


International Milling Elects 
Ritz Board Chairman 

Charles Ritz, president of In- 
ternational Milling Co., Minneapo- 
lis, has been elected to succeed F. 
A. Bean as chairman of the board 
of directors. Mr. Bean will con- 
tinue as director. and member of 
the executive committee. 

Atherton Bean, director and 
exec. v.p. in charge of operations 
and son of the former chairman, 
succeeds Mr. Ritz. 


Du-Wal to Lauesen & Salomon 

Lauesen & Salomon, Chicago, 
has been named to handle adver- 
tising for Du-Wal Inc., River 
Grove, Ill., a new company which 
manufactures water-tight auto- 
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matic electric cooking units. News-| tions, radio and tv will be used 
papers, magazines, trade publica-'to introduce the products. 
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AA Helps His Wife 


Are you misunderstood by your wife? Does she wonder what you do at the office all 


day in the crazy business 


you’re in? Does she think that maybe you’re a little zany? 


Then have Advertising Age sent to your home and everything will be lovely. This 
we gather from a letter from Judson Irish: 


“I couldn’t possibly spend much time with Advertising Age in the office, but by 
having it delivered at home I can read it from cover to cover. 


“And I am happy to say that my wife reads it, too—which helps her better under- 
stand this crazy, wonderful business of advertising. 


“Here’s the way I read AA. First, the Last Minute News Flashes, then the front 
page, then the picture page, then the Creative Man’s corner and James D. Woolf. 
After that, I browse through the rest of the newspaper. 


“This way I never miss a thing that is going on in advertising. In fact, I often see 
items about Ogilvy, Benson & Mather or our clients that are news to me!” 


below. 
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Most likely, once you get the family reading habit, you'll find Mr. Irish’s 
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Sen. Bricker Wants Nets Under FCC; 
Jones Study Stresses TV Inequities 


(Continued from Page 1) 
of the responsibilities of a public 
utility. 


® He fell back on his expert 
knowledge of the transportation 
industry for an analogy. “In the 
transportation field,” he _ said, 
“carriers are required to make 


this service is needed for the econ- 
omic development of the country. 
Every section is entitled to tv 
service, too. Perhaps the less set- 
tled areas need it more than the 
settled ones. We need some way 
to get tv to areas where it is not 
profitable.” 

He agreed with Sen. Warren 
Magnuson (D., Wash.), the cur- 
rent committee chairman, that 


ADDRESSING - 
MULTIGRAPHING 
IMPRINTING 

_ MAILING : 


cn WIDE SERVIC é 
K. A. BURK & Co. 
‘739E. 87th Pl. Chicago 


tv’s problems constitute the most 
important single issue now facing 
the interstate commerce commit- 
tee. 

Meanwhile the text of the re- 
port submitted by Mr. Jones, who 
was retained as an investigator by 
the Republican members of the 


‘committee, agreed that “a means 
many unproductive stops because | 


must be found to channel addi- 
tional revenue to smaller markets 
which serve great land areas of 
the country.” 


® The report said the share of 
broadcast revenue received by all 
stations other than the top-rank- 
ing markets is insufficient to sup- 
ply a nationwide competitive serv- 
ice. The report stopped short of 
endorsing control over networks at 
this time. But it said there is just- 
ification for further study of the 
proposal. 

The report also said laws or 
regulations may be needed to en- 
able u.h.f. tv stations to overcome 
“natural economics” which pre- 
vent them for competing on an 
equal basis with v.h.f. stations. But 
Mr. Jones did not mention the 
remedies he had in mind. 

Though the report was heavy 
with fiscal tabulations based on 
financial reports issued by the 
FCC, Mr. Jones said the commis- 
sion’s economic and engineering 
data are totally inadequate. 

Before reaching conclusions on 
the type of remedies needed, he 
said, the committee ought to ask 
each network 18 highly complex 
questions, which would probe into 
every detail of the relationships 
and operations of the networks 
and their affiliates. 

His proposed question form 
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covered 11 pages of six point 
type. Most of the questions 


searched out the most intimate de- || 


tails of the financial arrangements 
of each network with each owned- 
and-operated station and each af- 
filiate. Also included was a ques- 
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tion requiring networks “to list a 


the name of each television li- 
censee or permittee...(and the 
market rank of the city where its 
station is located) which—after 
obtaining an instrument of author- 
ization to construct and operate 
such station—has been unsuccess- 
ful in obtaining an affiliation with 
your network.” 

The network also would be re- 
quired in these instances to furn- 
ish the dates when affiliation was 
initially sought, names of the net- 
work executives contacted and 
other details about such negotia- 
tions. 

Reporting that no conclusions 
could be reached on the basis of 
financial or technical details avail- 
able from the FCC, Mr. Jones 
commented: “It is little short of 
tragic that the body to whom 
Congress has delegated quasi- 
legislative, quasi-judicial, and 
quasi-executive functions has less 
information in its files than the 
people it purports to regulate. 


® “It is obvious from a reading of 
the answers of the networks to our 
questionnaire (he was referring to 
a shorter question form submitted 
to the networks last November) 
that networks have more knowl- 
edge of coverage of television sta- 
tions licensed by the commission 
than the commission itself has.” 

The Jones report says the 
chances of successful u.h.f. oper- 
ations under existing circumstanc- 
es are “dim,” but it adds that in 
smaller communities v.h.f. oper- 
ations have similar problems. 

Approaching the problem as a 
big market vs. small market situ- 
ation, he commented: “It is felt 
the individual networks could do 
much on a voluntary basis to sup- 
port television outside the larger 
markets by (1) adopting a more 
liberal and impartial policy to- 
ward affiliation and (2) offering 
price discount advantages to na- 
tional advertisers to buy time 
over all outlets of the network 
rather than selected stations in 
large markets.” 


@® His report contains a_ table 
showing that affiliation with NBC 
or CBS is no automatic salvation 
for small market stations. 

Showing the amount of commer- 
cial time carried by each CBS and 
NBC affiliate in the week of Oct. 
10, 1954, he said the problem is 
clear. “Once a station is affiliated 
with a network, there is still a 
considerable problem getting the 
network to sell enough network 
time over the station to make the 
affiliation locally profitable.” 

Like Harry M. Plotkin, who 
studied the tv problem for the 
committee Democrats, he found 
that networks have no clear affil- 
iation policy, nor “have they 
proven any rational basis for past 
decisions to affiliate or reject af- 
filiation with individual stations.” 
While he urged networks to adopt 
uniform and impartial affiliation 
policies, he did not comment on 
the proposal outlined in the Plot- 
kin report earlier this month (AA, 
Feb. 7) that FCC force networks to 
submit standard affiliation agree- 
ments for its approval. 


= Nor did he comment on the ob- 
servation by Mr. Plotkin that net- 
works may be violating the prin- 
ciples of the Supreme Court’s de- 
cision in the Associated Press case 
when they discriminate in grant- 
ing affiliation contracts. 

While the Plotkin report stressed 
the need for new forms of pro- 
gramming—particularly more na- 
tional spot—to make stations less 
dependent on networks, the Jones 
report seemed more interested in 


PERRY L. BRAND has been named a 
v.p. of Henri, Hurst & McDonald, 
Chicago agency. Mr. Brand for- 
merly was an account executive 
with Metropolitan Sunday News- 
paper Group and before that was 
with S. & W. Fine Foods Inc. 


retaining and extending network 
service. 

While it said network affilia- 
tion is no “open sesame to finan- 
cial success,” it pointed out that 
“well financed programs” orig- 
inated by the networks create a 
market for national and regional 
spot in non-network time adjacent 
to network programs. “All the re- 
sources of the networks are geared 
to business relationships with time 
buyers of national advertising 
agencies. These time buyers are 
thoroughly acquainted with the 
programs originated by each net- 
work, including the name talent 
associated with each program. 


@ “The audience reception rating 
of any network program furnishes 
a practical yardstick to the net- 
work’s affiliate station. In short, 
the national advertising agent can 
use the tools of the trade (audi- 
ence survey reports). He can 
measure with some degree of sat- 
isfaction to himself (1) ‘listen- 
ability’ and ‘viewability’ of the af- 
filiated station, (2) where to make 
purchases of adjacent time and 
(3) the volume of such purchases 
that will serve his client most ef- 
fectively.” 

Heaving with tabulations from 
FCC’s financial reports, the Jones 
study emphasizes the large per- 
centage of tv’s income that goes 
to networks and key stations. One 
tabulation showed that 80 stations 
in 22 markets got 41.13% of tv 
revenue in 1953, while the remain- 


|ing 254 stations in 199 markets had 


just 21.58% of the revenue. Over 
the period 1948-53, he said, the 
networks and their owned-and- 
operated stations consistently held 
on to 52.6% to 56.6% of the in- 
dustry’s total revenue. 


® The report acknowledged that 
u.h.f.’s technical shortcomings 
make it a weak competitor for 
v.h.f., but it points out that u.h.f.’s 


' |shortcomings have been “accentu- 


ated” by FCC’s actions. The report 
said elimination of the 10% fed- 
eral excise tax on u.h.f. receivers 
will not be enough to assure pro- 
duction of all-channel sets. 


Hitchcock Publishing 
Buys Kenfield-Davis 


WHEATON, ILL., Feb. 15—Hitch- 
cock Publishing Co. here has pur- 
chased the capital stock of Ken- 
field-Davis Publishing Co., Chica- 
go, publisher of Mass Transporta- 
tion and the Mass Transportation 
Directory. 

The 5l-year-old monthly pub- 
lication and its annual directory 
will move to the Wheaton offices 
of Hitchcock along with the staff, 
including Claude L. Van Auken, 
publisher, and Bruce B. Howat, 
editor. For the present, the Ken- 
field-Davis office in Chicago will 
be maintained until the move to 
Wheaton is completed, probably 
before May 1. 


® Hitchcock’s selling organization 
has taken over space sales and 
contact work on Mass Transporta- 
tion and is working with Mr. Van 
Auken and his staff. According to 
R. C. Van Kampen, president of 
Hitchcock, the move is part of 
Hitchcock’s program of diversifi- 
cation in the field of business pub- 
lications. 

Hitchcock publishes Wood 
Working Digest, Machine & Tool 
Blue Book, Revista Industrial and 
Resale, all monthlies, and two an- 
nual directories, Hitchcock’s Ma- 
chine & Tool Directory and Wood 
Working Digest Directory. 


Weiss & Geller Names D’Alton 


Austin L. D’Alton has joined 
Weiss & Geller, Chicago, as an ac- 
count executive on the Visking 
Corp. account. He formerly was a 
member of the Chicago staff of 
Fuller & Smith & Ross. 
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Matusow Tells of 
Work for BBDO, 


Lennen & Newell 


(Continued from Page 1) 
he didn’t know—for Lennen & 
Newell. He said he also worked 
with Jack Wren, Batten, Barton, 
Durstine & Osborn, in making up a 
blacklist. 

Mr. Matusow, who has admitted 
making innumerable deliberately 
false statements in his previous 
sworn testimony, is testifying in 
federal court before Judge Edward 
J. Dimock in a hearing on a mo- 
tion for a new trial of 13 convicted 
U. S. communist leaders. 

According to the 28-year-old 
former communist, in 1952 he re- 
ceived $150 from Lennen & Newell 
for making up a blacklist. Mr. 
Matusow said Larry Johnson, a 
Syracuse supermarket operator, 
complained to the agency that 
some people associated with 
“Schlitz Playhouse of Stars” were 
“objectionable.” 


® As a result of this complaint, 
Mr. Matusow said, a meeting was 
arranged between Mr. Johnson, 
Mr. Matusow and a Lennen & 
Newell v.p. At this meeting, Mr. 
Matusow alleged, he was hired to 
draw up a blacklist to guide the 
agency in casting. His list resulted 
in the firing of the show’s pro- 
ducer and his replacement by John 
Gibbs, Mr. Matusow said. 

Mr. Matusow said he also 
helped BBDO put together a 
blacklist in which he falsely 
labeled people as communists. 

F. C. Barton Jr., Lennen & 
Newell v.p., confirmed that there 
was a meeting with Mr. Johnson, 
who had complained about the 
Schlitz show, and Mr. Matusow in 
1952. He said, however, that this 
meeting had nothing to do with 
the change in producers, which 
was already slated because the 
show was not doing well. 

Mr. Barton said Lennen & 
Newell did not pay Mr. Matusow 
to make any list which “came from 
his own knowledge and say so,” 
although the agency did buy from 
him three years of back copies of 
“Counterattack,” an anti-commu- 
nist periodical. 


= Mr. Barton said Lennen & 
Newell has no blacklist of “Red” 
performers, producers, writers, etc. 
But the agency does have years of 
“Counterattack” copies on file, 
along with “Red Channels,” a list 
of allegedly communist-associated 
radio-tv personnel, published by 
“Counterattack,” and volumes of 
the records of various congression- 
al committees’ investigations of 
subversion. 

These are for reference pur- 
poses when somebody “screams 
about a show,” he explained. 

Adolph Toigo, president of Len- 
nen & Newell, said his agency did 
what “every other agency did” in 
trying to protect the heavy expen- 
ditures clients make in film shows 
from the kind of problems that 
come up when “minor pressure 
groups” complain. He character- 
ized this pressure as “a lot less 
now.” 

Mr. Wren denied that Mr. Matu- 
sow helped him make a blacklist 
for BBDO. A spokesman for BBDO 
explained its only major contact 
with the former communist turned 
informer as followed: 


s “In February, 1952, Matusow 
wrote of his alleged experiences as 
a communist in the Journal-Amer- 
ican. He accused one of our per- 
formers, a well known person in 
the entertainment world, of be- 
longing to a communist booking 
and entertainment agency. 

“We felt the performer was a 
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Last Minute News Flashes 


Four Agencies Still Vie for Air Force Account 


MITCHELL FIELD, L. I., Feb. 18—The Continental Air Command here 
has cut to four the list of advertising agencies in the running for the 
$272,500 Air Force Reserve account (AA, Jan. 24, Feb. 7). The four 
will give oral presentations for the account on March 10 and 11. Bids 
on the account originally were submitted by 26 agencies. 


Budweiser Price Reboosted: New Brand May Bow 

St. Louis, Feb. 18—Anheuser Busch today told ADVERTISING AcE it 
“did not care to either confirm or deny” reports that it plans to in- 
troduce a popular-priced Busch Light Lager April 1. Last week, how- 
ever, the company bought page space in both dailies here to announce 
that it will “readjust” the price of Budweiser on that date. Bud’s price, 
in St. Louis only, was reduced last fall as a “test,” the ad said. The 
wholesale case price will rise from $2.35 to $2.80. 


Congoleum-Nairn Sets Jackstraw Linoleum Push 


New York, Feb. 18—Congoleum-Nairn breaks a new campaign next 
month for its Gold Seal Jackstraw linoleum. Color pages will be used 
in Life (March 14 and May 16) Look (March 22) and April and June 
issues of Better Homes & Gardens. Special samples of actual merchan- 
dise with sales kits are being sent to dealers. McCann-Erickson is the 
agency. 


Parker, Scripto Join to Market ‘Liquid Lead’ 


Cuicaco, Feb. 18—Parker Pen Co., Janesville, Wis., and Scripto Inc., 
Atlanta, will exchange formulas and other information to market 
liquid graphite pencils. Both companies will use Parker’s Liquid Lead 
and LL trademarks. Parker will discontinue manufacture of other 
mechanical pencils, and Scripto will add the new model to its present 
line. Parker was first to announce the new pencil (AA, Jan. 10); 
Scripto’s followed two weeks later. Daniel Parker, exec. v.p. of Parker 
Pen, said the agreement came “because of highly compatible market 
structures.” 


Fineshriber Quits NBC for ‘Personal Reasons’ 


New York, Feb. 18—After 17 months in the job, William H. Fine- 
shriber Jr. has resigned as v.p. in charge of the NBC radio network 
for “personal reasons.” Robert W. Sarnoff, NBC exec. v.p., has taken 
over the direction of the radio network in addition to his other duties. 
Mr. Fineshriber’s successor is expected to be an official currently with 
the company. 


Pyle Leaves Foremost Dairies to Form Agency 


SAN FRANCISCO, Feb. 18—William Pyle, advertising co-cordinator for 
Foremost Dairies, announced today he is resigning March 31 to form 
an advertising agency. The new company will specialize in marketing 
and sales training service to the dairy industry. 


Cabot Agency Appoints Three; Other Late News 


e John M. Haskell and Charles E. Forrester have joined Harold Cabot 
& Co., Boston, as account executives, and John Smith has joined the 
agency’s production department. Mr. Haskell was previously with 
Charles A. Haney Associates, Newtonville, Mass., public relations or- 
ganization. For the past four years Mr. Forrester has been an account 
executive at Jerome O’Leary Advertising Agency, Boston. Mr. Smith 
comes to Cabot from L. C. Fitzgerald Inc., Providence, R. I., agency. 


e The Federal Trade Commission, confronted by complaining retail 
jewelers who said they think dealings with discount houses by manu- 
facturers of fair traded items constitute an unfair trade practice, 
tossed the problem right back at the jewelers, In a statement referring 
to, but not specifically naming, a jewelers association, FTC advised 
members that they could seek injunctions against the offending man- 
ufacturers under state laws—or cut prices. “It cannot seriously be sug- 
gested that price competition is morally reprehensible,” said the com- 
mission. 

e Lever Bros. Co., New York, has elected Jervis J. Babb as chairman 
of the board and William H. Burkhart as president of the company. 
Mr. Babb, president since 1950, succeeds John M. Hancock, who re- 
tires this month. Mr. Burkhart has been associated with Lever since 
1925 and has been exec. v.p. since 1953. 


perfectly good American and|§, C. Johnson & Son Names 


called the Journal-American to| Watson to Head New Ad Unit 
correct the false acusation. Under| §, C, Johnson & Son, Racine, 


their prodding, Matusow came to| Wis., has combined its advertising 
our office and gave us a written and merchandis- 
retraction admitting his accusation | Bagg ing departments 
was false. We had no further deal-| 7 and appointed 


ing with him.” Stuart D. Watson 
director of the 
new department. 
Mr. Watson has 
been serving as 
ad director. 
Harold L. Tub- 
man, formerly 


® The BBDO spokesman denied 
that the agency has a blacklist “as 
such.” He indicated, however, that 
the agency has “Red Channels” 
and other material from congres- 
sional committees, etc., which it 
considers necessary to keep in- : 
formed on the situation. He said|Stv't ©. Watson be eters gptindon 
shows are cast on the basis of in-|has been named household prod- 
dividual qualifications and a per-j|ucts sales planning manager. S. 
son’s acceptability at the time. Rollins Heath, formerly appliances 
merchandiser, Ralph H. Deihl and 
Stuart Manages Chirurg, N. Y.| Harold Wakefield, both previously 
George A. Frye, who has been| product ad managers, now become 
named a v.p. of Doyle, Kitchen) product managers. 
& McCormick, New York (AA, 
Feb. 14), was v.p. in charge of| NBC Film Adds Program 
sales development at the time of} NBC Film Division, New York, 
his resignation from James| will add another title to its list of 
Thomas Chirurg Co. on Feb. 1.|syndicated properties. Douglas 
Mr. Frye’s title at Chirurg was|Kennedy will star in the new 30- 


erroneously reported in AA as 
general manager of the New York 
office. Robert D. Stuart, a v.p. 
of the Chirurg organization, has 


held this position since 1953. 


minute series of dramas of the 
old West. Entitled “Steve Dono- 
van, Western Marshal,” the series 
is being filmed in Hollywood by 
Vi-Bar Productions. 
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HI, THERE!I—This b&w bleed spread, showing an attractive shopper 
looking astonished as a miniature salesman greets her from the 
grocer’s shelf, promotes vitamin enrichment of foods for the 
chemical sales division, Chas. Pfizer & Co., Brooklyn. It will be 
used in Food Engineering for March and Food Technology for 
April. McManus, John & Adams, New York, is the agency. 


CHICAGO, Feb. 16—One or more 
of four causes are responsible for 
business failures—which occur in 
the U. S. at the rate of one every 
15 minutes—the president of 
Henri, Hurst & McDonald told the 
Associated Business Publications 
conference here today. 

Martin Zitz said that the follow- 
ing factors cause businesses to 
fail: 

1. Poor communications. “... 
Plans are continually stymied be- 
cause someone didn’t get the 
word.” 

2. Lack of adaptability. ‘The 
modern factory...cannot operate 
successfully with disgruntled and 
dissatisfied workers. Good con- 
sumer relations are equally essen- 
pS 

3. The know-it-all attitude. 
“When you hear an executive say, 
‘Nobody can tell me anything 
about my business that I don’t al- 
ready know,’...rigor mortis has 
already set in.” 

4. Lack of inspiration. “...The 
chief objective is to maintain 
profits by cutting back... This is 
equivalent to trying to remain big 
and successful by subtraction.” 


® William C. Newberg, president 
of Dodge division and v.p. of 
Chrysler Corp., told the conference 
that introduction of four rede- 
signed lines and addition of the 
Imperial model, “was not a hur- 
ried, improvised attempt to meet 
the challenge of stiffer competi- 
tion.” 

Work on 1955 Dodge cars began 
at a meeting of Chrysler Corp. 
executives on May 15, 1952, he 
said. Details were assigned to en- 
gineering and styling sections and 
by June 16, 1952, work on % scale 
clay models was far enough along 
to permit choice of one or two 
proposals in each line for full- 
scale development. 

Full-size clay models and seat- 
ing arrangements were completed 
by the end of that November, the 
mock-up was started in May, 1953, 
and die models were ready on Jan. 
15, 1954, he said. The first hand- 
made sedan was assembled on 
April 7, 1954, and production-line 
models were previewed Oct. 11. 


@ A series of special shows and 
promotional events followed, in- 
cluding the declaration of Ham- 
tramck, Mich., site of the main 
Dodge plant, as “Dodge City” for 
one week starting Nov. 17, date 
of public introduction of the ’55 
models. 

The advertising budget was 
boosted for the new car, and, “it 
looks as though that increased ex- 
penditure for advertising was one 
of the wisest investments ever 
made by Dodge,” Mr. Newberg 
said. 


® Discount buying was defended 
by another speaker at the confer- 


ence, Norman C. Owen, president 


Four Causes Lie Behind Business Failures, 
Agency Head Tells ABP Midwest Conference 


of Webster-Chicago Corp. 

The phonograph and recorder 
manufacturer asserted that dis- 
count houses are playing the role 
of rebels in a distribution revolu- 
tion sweeping the U. S. economy. 
Discount houses account for about 
18% of the total retail sales vol- 
ume because they use mass mar- 
ket selling techniques tc move 
goods of mass-production indus- 
try, he said. 

“The mass media—newspapers, 
magazines, radio and television— 
have kept pace with mass produc- 
tion by continuously exploring 
new ways to do their jobs better, 
but until recently distribution has 
lagged behind in a nice, comfor- 
table slot,” he said. 


® William A. Marsteller, president 
of Marsteller, Rickard, Gebhardt & 
Reed, listed these checkpoints for 
advertisers in a panel on what to 
look for in editorial integrity: 

1. Check the masthead to see 
how many consultant editors are 
listed by the publication then in- 
vestigate how many actually are 
full-time editors. 

2. Obtain from the publication a 
personal business biography of 
each of its editors. Find out if the 
chief editor is an accredited mem- 
ber of an association in the publi- 
cation’s field. 

3. Get a breakdown of editorial 
material. Watch to see if it has 
sufficient balance to cover the 
field you want to reach. 

4. Find out who has final author- 
ity with respect to editorial ma- 
terial. It should be the editor, but 
sometimes is the advertising sales 
manager, 

Chairmen of workshop sessions 
of the conference were circulation, 
Myron A. Hartenfeld, circulation 
director of Advertising Publica- 
tions Inc.; editorial, Wayne V. 
Harsha, western v.p., National 
Conference of Business Paper Edi- 
tors; production, Lawrence A. 
Doyle, production manager of 
Keeney Publishing Co. and region- 
al chairman of ABP’s production 
management roundtable, and sales, 
C. Robert McClain, Haire Publish- 
ing Co., president of Chicago Dot- 
ted Line Club. 


Elgin Launching Lighter 


Elgin American division of 


Illinois Watch Case Co., is intro- 
ducing a new cigaret lighter which 
is reportedly both leak-proof and 
flood-proof. The lighter is made in 
two sections and is hailed as the 
first “fully automatic lighter in 
over 25 years.” A newspaper co- 
operative campaign is running in 
52 markets, mostly with depart- 
ment stores, as the lighter gains 
distribution. Some magazine ad- 
vertising is expected to run before 
the end of the first six months. 
Russel M. Seeds Co., Chicago, is 
the agency. Prices range from 


$4.95 to $20. 
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Rates: $1.25 per line, minimum charge 


THE ADVERTISING MARKET PLACE 


$5.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


HELP WANTED 


ADVERTISING COPYWRITER 
We are a tool manufacturer employing 
about 1600 and want a top notch creative 
writer capable of developing portable 
power tool catalog copy and material 
with sales appeal. Writing experience in 
industrial or hard goods line desirable. 
The fully qualified man has an excellent 
opportunity to work into a key position 
under the Advertising Manager. Submit 
a full personal and job resume. Replies 
held confidential. 

Box 7330, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ARTIST-LAYOUT MAN 
Large Detroit studio has immediate open- 
ing for outstanding layout man. Creative 
originality essential. Permanent position, 
steady volume of work assured. Excellent 
earnings commensurate with ability. 
FRIEDRICH, FRISBIE & COX 
2210 Park Avenue Detroit 1, Michigan 
FRED J. MASTERSON 
ADVERTISING — PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


ADVERTISING PRODUCTION 
PLANNER 


Major Airline 


Has opening for man in Chicago with 2 
years college or specialized training plus 
experience in advertising production 
work. 

Box 7321, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING PLACEMENTS 
BOB CRAIG 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicgo, Ill. FI-6-1155 


WE ARE LOOKING FOR A PRACTICAL 
CATALOG LAYOUT MAN 
& COPYWRITER 
We have an opening for an alert, capable, 
advertising layout man and copywriter, 
with experience in all phases of layout, 
production and copy for catalogs and 
newspapers. Large retail chain store or- 
ganization, located in Phila., Pa. One with 
hardgoods or automotive experience pre- 
ferred. Give full details and salary re- 
quirements in first letter. 
Box 7328, ADVERTISING AGE 

480 Lexington Ave. New York 17, N.Y. 


Small but growing farm publication de- 
sires national advertising salesman on 
straight commission basis in New York. 
All markets open. Applications confiden- 
tial if desired. 

Box 7323, ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 


PUBLIC RELATIONS 


ou are an experienced public rela- 

t ons man looking for immediate and 
long-range progress, you will be in- 
terested in one of our two present 
openings. Both call for skilled news 
writers with product publicity back- 
ground. Send full resume—no calls, 
please. Your inquiry is confidential. 

. HARSHE-ROTMAN, INC. 

8 S. Dearborn St., Chicago 

Public Relations — Publicity 


ADVERTISING AGENCY EXECUTIVE 


An opportunity for an ambitious young 
man (not over 40) with at least 5 years 
top grade agency experience. The man we 
are seeking must be able to write con- 
vincing copy, plan campaign strategies, 
clear client approvals, and supervise—in 
short—be able to lend a hand wherever 
the need arises. 

This isn’t an easy job, but it’s a rewarding 
one with a substantial salary and unlim- 
ited potential through profit participation. 
For interview—write in complete detail 
with samples, which will be returned, to 
Cavanaugh Morris Advertising, 2994 West 


Adv. Copywriter. Work directly with busy 
owner growing agcy. Drug products. Real 
opportunity. Phone DE 17-8030 or write 
Milton G. Peterson, Wrigley Bldg., Chi- 
cago 11, Il. 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD’S 
Adv. Art Publ’g Research 
WA 2-2306 202 S. State Chicago 


Salesman to sell proven and tested contact 
magazine to dairies, coffee companies, 
wholesale bakeries. 10 years of successful 
operation. Good territories open. Must 
have car and be willing to travel. 

Box 7324, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


POSITIONS WANTED 


ADVERTISING MAN } 
Industrial—and_ Industrious | 
Versatile industria] advertising man for | 
manufacturer or agency. Graduate engi- | 
neer, creative writer, experienced man- 
ager, personable. 15 years varied back- 
ground—able to carry responsibility. 
Box 7326, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


COPY CONTACT IDEA 
Exper. industrial and pharmaceutical adv. 
9 yrs. agency and mfg. Account Exec., 
copy, layout, sales promotion. Strong on 
organization. Want challenging job agency 
or mfg. 

Box 7329, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 
IVY LEAGUE GRADUATE, 28, Brown 
and Wharton School, with M.B.A. degree, 
available March 1. Excellent background 
in economics, research, and finance. De- 
sires interesting opportunity. 

Box 7322, ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 
Creative admaker with copy talents in 
B&W, TV. Natl campaigns, sales prom. 
Agcy. or mfr. Box 7327, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Ill. 


REPRESENTATIVES AVAILABLE 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS — PLACEMENTS 
209 S. State Ha 7-1991 Chicago 


PRODUCTION—Personable single young 
lady with some production experience 
for adv. prod. semi-monthly and annual; 
must type own letters. Give age, experi- 
ence, salary expected. 

Box 7301, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


COPYWRITER 
for magazine circulation department 
“U. S. News & World Report” is looking 
for a creative young man experienced in 
mail order. Right now he may be selling 
merchandise by mail or promoting cir- 
culation for some business paper. With us, 
he will work with the key circulation 
people preparing letters, flyers, mail or- 
der and display advertising. Or he may 
share these duties with others and in turn 
help out on other parts of the circulation 
program. His own interests and abilities 
will determine where he finally fits in. 
Moving expenses will be paid. We'd ap- 
preciate application by letter with some 
samples of his past work so that several 
may review them. Write to— 

U. S. NEWS & WORLD REPORT 

Circulation Promotion Manager, 

24th & N Street, N. W. , 

Washington 7, D. C. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


3 MAN TEAM HEADQUARTERS 
CHICAGO 

can take on another trade or consumer 
publication. Publisher assured of extreme 
sales effort in seven midwest states 
covered. 

Box 7325, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


BUSINESS OPPORTUNITIES 


Test Sanders Dandy ABC 3 
Avon Herald New - Nunda News 
Livingston County Leader, Geneseo, N. Y. 
Tops in grass roots value 


MISCELLANEOUS 


FURN. OFFICE, sub-lease in 42nd St. 
area. Suitable one person. Full secy. 
service. Wonderful oppor. for man trav- 
eling needing N.Y. office. $65. LO 5-1839. 
YOUR PRODUCT placed on National & 
Los Angeles Giveaway shows at low cost. 
We also arrange Film Star Endorsements. 
Write Roberts & Gail, 5880 Hollywood 
Blvd., Hollywood 28, California. 


YOUR CLASSIFIED 
ADVERTISEMENT HERE 
WILL GET RESULTS 


TIRED OF THE SUBWAY? 
In the fresh air and freedom of the 
Southwest there’s a job awaiting a well- 
trained news-weekly rewrite man who’s 
tired of the smoke, slush, and rush of the 
big city. A top-quality, long-established 
publishing house wants a competent writ- 
er experienced in final rewrite work on 
a business paper with high editorial 
standards. Age not importnt. 
Box 7292, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


Wanted: Young man with 
thorough knowledge of feed 
advertising . . . copy, pro- 
duction, etc. 


Box 259 ADVERTISING AGE 
480 Lexington Ave., N.Y. 17, N.Y. 


Liberty Avenue, Pittsburgh 16, Pa. 


“Our 44th Year” 


TV COORDINATOR $8,000 
Large national advertiser seeks Di- 
rector-Producer to check radio, TV 
operations. 50% travel. Agency, sta- 
som endl/or network experience de- 
sirable. 


GLADER CORPORATION 
“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


plastics fields. 


quick on the up-take, hand 


all in first letter. 


Any girl ready for 
real chance in N. Y. P R? 


Here’s an interesting, rewarding, full-time assign- 
ment in N. Y. branch of long-established, fast-growing 
advertising agency. We want the right bright girl for 
Public Relations work in home decorating, industrial 


You now live in N. Y., know publishing people, may 
be on magazine or newspaper staff. You'll need to be 


range of feature ideas to offer better books, possess abil- 
ity to write workmanlike news releases. 


Don’t answer unless you have the qualifications spec- 
ified. But if you’re really ready for the move, this can 
be the P R opportunity you’ve been looking for. Tell 


Write Box 272 Advertising Age 
200 E. Illinois St., Chicago 11, Ill. 


le yourself well, have wide 


ATTENT:ON 
ADVERTISING AGENCIES 


Would you like to reach America’s newest 
sales market where sales run into millions 
of dollars monthly? Puerto Rico is that 
market. We who are on the ground can 
introduce your product into the homes 
quickly and properly. Our mailing list now 
reaches 100,000 ‘‘able to buy’’ families... 
and potential purchasers of every Ameri- 
can product. We have lists covering Dis- 
tributors, Dealers, Retailers and Food Out- 
lets throughout this lovely island. For 
complete information, write— 
Box 274 ADVERTISING AGE 


200 E. Illinois St. Chicago 11, Ill. 


Advertising Age, February 21, 1955 


HELP? HELP! 


I can help you (and you can help me) 

you need a TV-Radio writer-pro- 
ducer. 7 years agency, station experi- 
ence. Live, film commercials, shows. 
Currently with metropolitan agency. 
Speciality: musical variety shows, musi- 
cal commercials. 

Box 276 ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


BIR 34 H 
* ¥. 
Executive 


Placement 
Counselors 


SAVE MONEY ON YOUR FILM DEVELOPING 


Rolls Developed, including 8 dou- 
ble size glossy prints—40c; 12—60c. 
Reprints 4c each. Quick coast to 
coast service since 1934. Free Film 
Mailers. Willard Studios, Box 
2554A, Cleveland, Ohio. 


ART STUDIO 


Seeks space with advertising agency 
in N. Y. area. 

Not only offers a top-notch, well- 
rounded, complete service from 
rough to finish but strong vy 
of bringing accounts to right agency. 

Box 275 ADVERTISING AGE 
480 Lexington Ave., N. Y. 17, N.Y. 


RADIO-TV 
WRITER —— PRODUCER 


W:< want to add an experienced 
agency commercial writer-pro- 
ducer to handle expanding billing in 
our Radio-TV Department. The man 
we want should have a background 
that proves his ability to step into the 
following work: 

WRITING: To turn out good, selling 
ideas and copy for live and film com- 
mercials for a wide variety of products, 
for local, regional, national use. Abili- 
ty to think well visually, to get maxi- 
mum value from picture and sound. 
PRODUCING: To direct and produce 
what he has written and visualized ; to 
get best results from talent, stations, 
networks, producers. He must have a 
good working knowledge of production 
techniques, live, film, transcribed. He 
must be able to plan, organize, write 
and follow through on complete pro- 
grams, including supervision and di- 
rection of remotes. 

GENERAL: The man we want probably 
now is employed with a good agency, 
doing good work. He's willing to take 
on the challenging, expanding job we 
offer, with opportunity to match. Ours 
is a 4-A agency of 80 people in the 5 
to 10 million dollar group. We've had a 
much better than average record of 
growth in the past few years. You'll 
have excellent working conditions, op- 
portunity to share in our insurance 
and retirement plan, and year end 


Walter Lowen 


PLACEMENT AGENCY 


e 
Headquarters since 1920 for 
ADVERTISING AND 


Executives @ Copy @ Art @ Office 
Public Relations 


Please write briefly outlining your 


specific experience or personnel needs. 
420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 


Neds, Wardlow Buy Brown 

Grant Neds, an account execu- 
tive, and Bernard Wardlow, art 
director, have resigned from Mer- 
ritt Owens Advertising Agency, 
Kansas City, Kan., and purchased 
controlling interest in Brown Ad- 
vertising Agency, Columbia, Mo. 
They have assumed active opera- 
tion of the agency, with Mr. Neds 
as president and Mr. Wardlow as 
v.p. and art director. 


WISN Names Showerman 

I. E. Showerman, formerly a 
v.p. of National Broadcasting Co.., 
New York, has been named resi- 
dent v.p. and general manager of 
WISN, Milwaukee. He succeeds 
Harry D. Peck, who has resigned. 


Kory’s Names Sonders 

Sam H. Sonders, formerly with 
Piggly Wiggly, has been named 
advertising and sales promotion 
manager of Kory’s Markets, a 
new supermarket organization in 
Southern California. 


BUILD YOUR OWN BUSINESS 


Outdoor Advertising Poster Service 
In Your Area 
Regular Salesman Assists You 
Capital $10,006 To $20,000 
The AD-VER-TIS-ER, Inc. 
Fort Wayne, Indiana 


MARKETING PERSONNEL | 


Y'all step right up... 


We need a self-starting, fast-moving, 
faster-thinking boss for ad depart- 
ment of national automotive trade 
publication. Know-how in circula- 
tion helpful. We're new, growing, 
located in Nashville down in Dixie. 
So y’all step right up and let us 
know, in a million words or less, 
why we ought to hire you .. . includ- 
ing age, experience, salary desired, 
and salary acceptable. 


Box 269 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


profit sharing plan. Tell us all about 
yourself, including salary require- |! 
ments, in a letter to: | 


Director of Radio-Television 
VanSant, Dugdale and Co., Inc. 
15 East Fayette Street 
Baltimore 2, Maryland 


WANTED! 


CREATIVE 
MAIL ORDER SPECIALIST 
OR AGENCY 


AAA-1 mail order firm dis- 
tributing general merchandise 
has a need for a specialist, or 
agency, capable of creating ideas 
to help us do a better job of 
selling our company to our cus- 
tomers and at the same time 
supplement our present mail 
order program. Must thoroughly 
understand sales promotion and 
mail order selling. 


Box 270 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


in letter of application. 


Box 277 
200 E. Illinois St. 


ADVERTISING PROMOTION MANAGER 


for Chicago publisher of leading business papers. 
Must be strong on copy—tetters in particular— 
with knowledge of production and ability for de- 
tail. State salary requirements and family status 


ADVERTISING AGE 


Chicago 11, Ill. 


WHERE ADMEN COME FIRST 


Competent, confidential placements by a 
thoroughly experienced Ad Man serving the 
advertising fleld exclusively. Whatever 
your employment problem, whether place- 
ment or procurement, you are assured of 
intelligent, confidential handling. 
George E. Pylkas 

Executive Advertising Consultant 
CADILLAC EMPLOYMENT AGENCY, INC. 

220 S. State, Chicago 4, WA 2-4800 


WEST COAST 
PUBLISHERS’ REP. 


Active coastwide organiza- 
tion seeks 1 or 2 additional 
magazines. Owner will be in 
Chicago and New York mid 
March for interviews. 
WILLIAM A. AYRES CO. 
233 Sansome St., San Francisce 
YUkon 6-2981 


AVAILABLE 
COLLEGE INSTRUCTOR 


Leaving AD AGENCY WORK 
for FULL TIME TEACHING. 


TEACHING EXPERIENCE — 5 years. 
Taught marketing, advertising and copy- 
writing classes. School Director (1. & E.) 
World Ward II. Legion of Merit. 
BUSINESS BACKGROUND: 16 years. 
Space salesman; copywriter, account ex- 
ecutive, ad agency owner. Handled local, 
regional & national advertising accounts. 
WHAT I'LL OFFER SOME COLLEGE: 
Creative instruction with equal emphasis 
on practice as well as theory. Visual class- 
room material. Exponent of work-study 
“‘on-the-job’’ training. Assist college pub- 
lic relations office in planning material & 
advertising. M.B.A. 38. Married. Will re- 
locate. Résumé available. 


BOX 273 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


MARKETING 
PROBLEM-SOLVER 


Available March 15—marketing 
research executive with un- 
usually broad experience. Heavy 
in foods and other highly com- 
petitive branded consumers 
goods. New Product planning, 
test marketing and sales controls 
for building products manufac- 
turer. Highly effective in plan- 
ning, presenting and following 
through on market surveys. 

Box 271 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


CUT COLOR COSTS 


With mechanically separated . 
Re- 
markable fidelity and excel- 
lent detail. You can afford 
color in all your sales and in- 


3-color reproductions. 


formational literature — even 
in the smaller quantities. 


Complete art, photography, 
printing, lithographing and 
bindery services. 


Park Press, Parkersburg, W. Va. 
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Coppers 


Stone 


Harver 


Yerby Goidman Kendall 


Partridge Harned 


Silbersack 


Gerbic 


Tanton 


Schmitz Babb 


Johnson 


Bristol 


Fraker 


FOOD FOR THE THOUGHTFUL—These men listened as LeRoy King, merchandising counsel 
to Food Topics and consultant to Stop & Shop, addressed the Sales Executives Club of 
New York. Shown in these pictures are (above, left): George H. Coppers, president, 
National Biscuit Co.; Marion Harper Jr., president, McCann-Erickson; Ross Yerby, San 


burn, exec. v.p., Training Films Inc., and Zenn Kaufman, New York sales consultant. 
Below, left: A. Waldron Stone, director of advertising, General Baking Co.; Pat Par- 
tridge, ad manager, United Fruit Co., and Samuel Harned, v.p. and director, Batten, 
Barton, Durstine & Osborn. Center: Louis Brockway, exec. v.p., Young & Rubicam, 


Francisco divisional sales manager, California Packing Co.; Donald Goldman, presi- 
dent, Goldmark Supermarkets, and Donald M. Kendall, v.p., Pepsi-Cola Co. Center: 
Walter Silbersack, American Home Foods, and Abe Plough, Plough Inc. Right: Charles 
Tanton, assistant ad manager, merchandising, Lambert Pharmacal Co.; Robert Light- 


and Ed G. Gerbic, v.p., merchandising and advertising, Johnson & Johnson. Right: 
Harrison Fraker, president, Food Topics, Food Field Reporter; Lee H. Bristol, presi- 
dent, Bristol-Myers; Arno Johnson, v.p., research director, J. Walter Thompson Co.; 
Jervis Babb, president, Lever Bros., and Ray M. Schmitz, v.p., General Foods Corp. 


‘’K. C. Star’ Completes 


Suit; Jury to Deliberate Verdict on Monday 


(Continued from Page 2) 
Stur where the advertiser adver- 
tised, advertises or proposed to 
advertise in or through any other 
advertising medium published in 
metropolitan Kansas City.” 

“T never did,” was Mr. Sees’ re- 
ply. 


= His answer was the same when 
asked by Mr. Enggas if, as 
charged, he threatened to refuse 
or refused or failed to renew con- 
tracts for ads in the newspaper 
where the advertiser purchased a 
larger advertisement in other me- 
dia. Mr. Sees gave a similar re- 
ply when asked if he had threat- 
ened to refuse or refused adver- 
tising because the defendants dis- 
approved of the size of an ad. He 
also denied he had “ever refused 
an advertisement from any ad- 
vertiser in all the years he had 
been at the Star for reasons other 
than the content of the advertise- 
ment.” 

At one point in his testimony, 
Mr. Sees listed as unacceptable 
advertisements in the Star those 
about certain types of patent med- 
icine, get-rich-quick offers, alco- 


500 newscasts a week.” 
He said WDAF carried from 28 
to 30 newscasts each week. 
Another defense witness was 
William E. Matthews, an execu- 
|tive of Young & Rubicam, New 


Defense in Anti-Trust 


| don’t want any advertiser to ever 


buy space in the Star that isn’t 


profitable. We don’t want him to | York. 
\buy a bigger ad than is profit- Elton K. Marshall, a defense 
able.” lawyer, asked Mr. Matthews to 


explain his experience in using 
= Several government witnesses the combination rate of the Star 
had testified they had difficulties | and what he, as a representative 
with the Star in regard to the po-|of national advertising, believed 
sition of their ads. its advantages to be. 

When asked by Mr. Enggas if 
vhe had ever told an advertiser | ® “In planning national adver- 
“that you would bury his ad in | tising for a_ product,” Mr. 
the Star,” Mr. Sees said: “I never| Matthews said, “in the agency, 
have and I don’t think anybody the determination of where we 
ever did. If it ever was done, it’ shall advertise is according to 
was without my knowledge, con- | cities in which we wish to make 
sent or authorization and it is con-|that effort. If we decide, there- 


trary to instructions and policy of | 
the Star.” 
| Under questioning, C. G. Well- 
ington, executive editor of the 
‘Star, testified the mewspapers’ | 
‘two editions are “handled on the) 
‘basis of 24-hour service of news. | 
If an article seems vital and 
|doesn’t reach people served by a 
certain issue, the type is set aside 
and it is put in a corresponding 
press run that goes to those sub- 


} 


scribers.”’ 


| people within the area where that | America, 


fore, to advertise in a number of 
cities, we seek to obtain the larg- 
est amount of circulation through 


newspapers if newspapers are our | 


selection that week. 

“In Kansas City, as in a num- 
ber of other cities, by buying the 
one newspaper under the one rate 
we are able to get all of the news- 
paper’s daily circulation that we 
desire in that fashion, and that 
gives our product the opportunity 
to reach the largest number of 


holic beverages and lotteries and |#® Dean Fitzer, general manager of paper circulates.” 


misleading ads. Mr. Enggas asked 


if Mr. Sees had, over the years,.member of the Star board of # On objection of government | 


-WDAF and WDAF-TV and a) 


| defense counsel. He was permitted 
‘to read it after the jurors were ex- 
cused. 

| Testimony by witnesses, Mr. 
Marshall said, would show how 
the late Walter S. Dickey pur- 
chased the Kansas City Journal; 
how he sought to buy the Star 
when the trustees of the William 
Rockhill Nelson estate sold it by 
bid; how Henry L. Doherty, an 
official of the Cities Service Co., 
bought the Journal Post to fight 
ithe Star, and how Mr. Doherty 
‘filed multi-million-dollar libel 
/suits against the Star, which was 
‘urging lower gas rates for the 
public from Mr. Doherty’s gas 
companies. 

Mr. Marshall also stated in the 
offer of proof that several at- 
tempts were made by owners of 
the Journal Post to sell the news- 
/paper to the Star and how oper- 


| 


ators of the Star declined on each | 


occasion, saying they preferred 
_the competition of the Journal 
Post and desired it to continue in 
operation. 


Mehr Joins Selas Corp. 
Howard Mehr, formerly with 
_O. S. Tyson & Co., New York agen- 
cy, has joined the public relations 
department of Selas Corp. of 
Philadelphia. 


U. S. Camera Names Hawkes 
Wilson Hawkes has been named 


Allis-Chalmers Buys Baker 
and Gleaner Harvester 


Sale of the assets of Baker Mfg. 
Co., Springfield, Ill., to Allis- 
Chalmers Mfg. Co., Milwaukee, in 
exchange for common stock has 
been approved by Baker stock- 
holders. Allis-Chalmers will be- 
gin operating Baker’s road build- 
ing equipment plants at Spring- 
field and Beardstown, IIl., April 1. 

The Baker transaction follows 
a similar sale of assets of Gleaner 
Harvester Co., Independence, Mo., 
to Allis-Chalmers, which has be- 
gun operating Gleaner as a plant 
in its tractor division. Donald V. 
D. Higgins, former ad and sales 
promotion manager of Gleaner, 
has joined the advertising staff 
of New Holland Machinery Co., 
New Holland, Pa. Future adver- 
tising for Gleaner’s equipment 
will be handled through Allis- 
Chalmers. R. J. Potts-Calkins & 
Holden, Kansas City, is Glean- 
er’s former agency. 


Truppe Opens Agency 

| Russell J. Truppe, formerly with 
|Fairall & Co., Des Moines agency, 
ihas opened his own company, R. J. 
/_Truppe Advertising, at 649 Insur- 
ance Exchange Bldg., Des Moines. 


| Holley Joins Strand 


Robertlee Holley has joined 


tried to get advertisers to place directors, stated on the stand that attorneys, Judge Duncan denied midwestern advertising represent- Strand, Moore & Strand, Kanka- 
bigger ads in the Star. “Yes,” said | six other stations were in compe- an offer of proof on the Journal ative of U. S. Camera Publishing |kee, Ill., as an account executive. 
Mr. Sees. “Always, if it can be|tition with WDAF as of January, Post (which suspended in March, 
made profitable for them. We 1953, and they “carry upwards of 1942) made by Elton K. Marshall, 


|\Corp., New York. Mr. Hawkes 
|will headquarter in Chicago. 


He formerly operated his own 
‘agency in Rockford, III. 
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In former days, when folks got wed 
They knew just who did what— 

While hubby earned the daily bread, 

Friend wife kept up the old homestead 
And bore the family tot. 


Today friend wife still bears the pets 
(One thing that doesn’t change). 

She also works to pay off debts 

While hubby does a dish or gets 


Food ready on the range. 


Thus each can better understand 
The other’s strain and stress— 
To grow more temperate in demand 
As each one’s interests expand 
In warm “togetherness.” 


paengerere ger 
As a matter of fact... 


1955 is the BIGGEST 


e The advertising dollar revenue for February 


FEBRUARY in McCall’s history. 


‘letri ertisers in Februar 
© Advertising revenue for drugs and toiletries advertisers y 


in its hi 35). 
McCall’s is the highest February in its history ($344,162 35) 
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The hand that rocks the typewriter runs a home 


They shop together for their food, 
Clothes, toiletries, or car. 

So—if their favor’s to be wooed, 

Contact them in a family mood. 
It’s best that way—by far. 


If, when you think about and map 
Your selling strategy, 
You wonder just how best to tap 
This family interest overlap, 
The answer's plain to see— 


For in this category just 
One publication falls; 
In homes it’s regularly discussed; 
To sell the family it’s a must. 
We mean, of course... 


230 PARK AVENUE, NEW YORK 17, N. Y. 


r : “ , if " 3 P : j m \ ; ig , Re: 

i: pies ; ate Sars vase Ft Agee he eg ae ae ah aed 21" ye x AE tt rosy vA ge tea Ah GA kA at plate, NE BS ot $58 res i fs: Sri? A eee Nee ihe Fay 
Bea PCR ANS ea re, ONY: SG IR WS CREE ae Ose a ae a a as it Sea thang oll ig Rabe RRL ahlal 0) aap mune Ryall Wao We eae a® ANS siren Le Rei Matec adh Rua Meu ees. AE MCE as Rear ect area ee Ran ale Saat idan si ae: SiS a Regt 
pf e ‘ , . ee SPF ty hanes BAe ate ere wae Fae J a bees eae acta sea ee ae ae Bere Ais GI) Snr Rake Rares is Skee tL fay vay 4 es By pee etaey a A bias a S he ae fs ure aay Rete id 

hee al Fin neg paar tp BEN Dah pe SR, Mieka SF a Age NED Al Dae Oe MOC ted pd et Given ee RIED, 24 oct HIRE IES) aN) outage Wows a Sate Reo oy RE DUAN on Ee Sung tae 
TRAE AC ee 5 Laval atv trend os Bats Hy * Rinse soca rena fp na ne x > ack fe Rae rake * iat te ey iz : . ne rie ay, emg ate : P os, > ,, avi ere coe eee Sig ai 
peiavmnahees Ca" pay zo 3 Axe De al ir rl eG ULE wel: Sera rice i a arn de pie AU can gets Ye _ aa a ay os Pe eat, WSIS. RP LN ae a Pte hak ‘tC WON Rees. Mare het eK Ay ie 
sae ley Plea Hee Bao ROE R 9° il Tp Siotatis Weg eT to ig att cepa piegPuine wee. Mts Tee Senos Lee) We all b8 ee RA a a ST RR a a Be ei Rea aa a PAU Ea ne ba Ut Saw a GEE Mena i ck ae: } . f li y ‘ aie, » Magee Sasa a 
eid ‘ : : da ts S i P ss pe t , ia . ‘ ‘ ~ ars ne re z ma * 4 ‘ peeee ries 
Res ch CRE ee 
eon ieee Vaan 
we a i: F 48 y aoe . 
: ee di , } ; 

a aa : ace 
eee se m” ; ; ? i : 
oo ee ee ; 4 cot 
a ‘ i ' ae” 

+ : ' ee ? og Be 
= _ — * aa 
“f ae | “ K =\.> ? - 
— ; 
—— Set ; 2 : asin ' 
~ i ry fam — 
: ' 4 
tees * . x] ; 
ae d :- ‘ r 
ae j ' i 5 
ee ‘nip - j 2 
"ee F . . ‘ a 
ie ; a N ' # 
aaa : " - pn eae 4 ; a } : 
“ef r Gi aaaiae ag ye ae | 2 
is , ae ae cay ea ee 4 
oe ‘ Oe eee ae a f 
Man gf ee, eee dh ; a ae < @ A 
hd Si PW nae cele, See eee ? 
din : eee, ae | ae ri rs eae a aa hie.’ ——e } 
lee : He ae ea 2 Sy: ce a i } 
ras ya. geet ee a — 
ae > oN ap detest am ‘Saar b i 
ibe ! eS a ey 
“ane ) \ eae ia, Ps \ 
ae 8 “! ; 
ss | ; » \ ", 
: rn i é | ad 
, . \ ; 
na , : \ 
| , < \ 
: | Lad ; _ aa ‘x 
i; re ee ¥ . 
5 : \ | a ae a ; 
5? Bee og Ee } 
nae a 
Brea PS eae ny 
Pies ee ae i 
| Pe 4 a ares ae id ee 
a < - ’ MO de Ee ee Mie. ee “= aa 
— me “S i. = ge ee ; Be ee 4 2 es ae ™\ _——__—— 
_ es an is ee Ms, 3 
ots, * bts Sar cape oe ee . oe ae SER > eee eh 250 
oo, ; A RRS Fer a oem ee “! BR a ia SIR! Re ea 
7 Re aa CU Bea oh Bo, ye ae ee eee ee i _ 
= ie ea. “ee . eee ere Den 
cat rie og aie or ele eS! PS Ce oh he Seer a ee i Ace. 
oe ae Le Sr : Cae e pee eA sae cee an of i oe ee 
oe % me! «5 a < “pe Sea Y Poe dan 6 N, Petes ee See ees eh a ! teats 
rts ae Se A Na rt a j tS tae ese er eee ree : Be 
fio pee se € Pe ik hs — d par + ane pe ee mae ear - Say dae oa 
as ae oo eg Spt sae ;  - ate. Sp: ” oe at : ae 
ree eo oe . Fase aS a. Beoetore es FS Ue eee Se , 2 ae coe 
pl. See) Sere es i Toe \ _ « GRE Ae ees es j 5 alia 
one ae 4 oe ae oe ei mae 3s ia ee ee ees a f 2 24 i. f yee 
eens: - “4 a a pe . ie ER eee ‘ ae ae —— eS ie 35s Peake a le 
jobs meen me I a Se ee ge oe ae ee es 5 eg eee ee a 
Real ———— Pi ly a a ee hn = c ba et F (POE ¥ ce ; 7 € rf Sah SY: a ey Me Sac 
Nt ai . eae ee Uae x SF <2 See = rasa eS et. Ame sf <n _ ese = Re eee 
alain Tae raat: che ¢ 7 Ser at gh eae. Bey we Ale Se eee. ee ow Lae it 2 
cee =o a oR i Ie * jeeaenae “ ty % .: t  - ©, Gai Joe.” ee he fh} Beare atns 
ast } ‘ a ile . a ae See ee a! — ~ toe See i Bia aes en = Rea 
ee or ; Be a aS Pas wei se. ee hee ° . BS | Py [ae & : - 2 ona 
fea =e es a cy sat : a : ae - Py . Pe ae . f fe re) hana 
Ts er 2 oa — ‘J BS ie oe | = ae < 2p al eee is re mae 
Bei i * eee AE ae te ae ee a iS : eer pe ’ a: ee. 
Btn > aa -—: +s  cillegtal MMR gi re maa " FM Be — az 2. eo 
6 oe is a é por .  & are gn 4 ee 2 fad fA or i ue ‘ae 
ne: a a Og >, a a XK re dns eta “4 re rie ' 4 “* + al ae cy me" ae * Pr, > i 
oe at * iS oa eM { AR ee : ae coe Saati 4 at J £8 oe - 
- a ~ i * a ei Bee ley, — pi ee z \ er SS eS ‘ “i a ' - 
cided : “eS caee. . Ce: ages? eal j oe cn 
ae ee Sa S re i — : | _ ee. i as 
ia 264 ee a = ; £ F er’ eS ieee 
a x Sha . ——— _— : J ; 4G % 
r sos? oe w : _ aii an ae 3 si el # 
" > ee : Sys .- | — : / nS a om : 
. = — FS Ps * . 4 i > Z ae ¢ - 
: ee a — — : , _— ; 
SO eAOS i cs ~ > >= =r 4 . ; i rd ee * : j & i Td 7 Tere 
: al i ~——=<* ne 9 AL > M8 — : i 
, ga. ie eee » © F a aes A ee : e ‘a 
see Lh > i Bore Re: ; Fi bk , “ ? } - \ = 
. ee SR cece & + RES yh 1 3 ' ~~ \ 
: (% “Soa e : ae N é ; . ) ~~ WAS 
~ OF re i a | 4 NN \s 
ie : baat “ ey a ss . 4 Se 
oa : aa Pe = a a J | { e + és sy ey 
Ke a 3 a i 4 : ‘¥ oe ’ = F ‘ \ As 
, : “4° i a . é ee t " . ~ : 
Lime. . on f aa ee ‘ . x : - y a . ae 
t ; ee Ow sf FS os ete. : ’ wi ey 
; a = a De Bea 
bp tory me . Be e 
eee he ec ee - i A ee 
ire 1 eS 
uae aap. 
tarry oh dae eee 
npeee 2 Ne Pie a 
a: - Pee 
eee Bete: 
eee rane fi - 3 
ee me 
ee Mimi so 
sre Pee slaty 
a oe 
ek eee 
pews: la eae 
fs ings fea 
es Ge 
ae oo Sa 
<> eharamel 
ees Bere 
dea eas 
a Asa oni he 
5 as a Po we: 
es ST he 
Poe %: Cae 
nue: Jeter: 
7 ga A 
i e ee 
Sor Pre Nnm is 
te es ete 
SR ap Ree os 
‘ f eae rae 
Wee ee ée 
=e, re anes 
Saas eee 
ee oe rae 
US ae ae 
= 2 " ‘ 
ai erg 
‘ | 
Bs uid piae 
cae fe: e pe. 2 ; ale = , bot. a Wie ee ae aise \ eh Sh he tee 4 = ms beevt Ex a ted a : . — j -* : & S Ad Tek os “ a Lis 
Aaa, 5 Peete . spt : M b Re say ose t2ae é Ge a i wits Nee ok an by a $ 4 ‘ RE sae ST Siren’ ar : s A er = NT < ; *% ; z Woe 


